©1981  Gannett 


Newspaper 
sued  over 
pension  fund 
(See  page  25) 


Union  move 
at  Lesher 
newspapers 
(See  page  47) 


In  health,  as  in  information, 
Gannett  believes  the  communi¬ 
ties  it  serves  deserve  the  very 
best  From  Cleveland  to  Cincin¬ 
nati,  Denver  to  Detroit  New 
Kensington,  Pa.  to  Knoxville, 
Tenn.,  the  newspaper,  broadcast 
outdoor  advertising  and  other 
information  services  of  Gannett 
join  their  neighbors  in  projects 
designed  to  help  people  in  their 
daily  lives— and  to  help  those  lives 
run  their  full,  natural  course. 

For  more  information  about 
Gannett  write:  Gannett  Ca,  Inc; 
Corporate  Communications; 
Lincoln  Tower;  Rochester,  N.Y. 
14604.  Or  call  (716)  546-8600. 


ous,  yet  treatable,  conditions. 

“If  it  hadn’t  been  for  Health 
Fair,  we  probably  wouldn’t  have 
sought  medical  attention,”  Mrs. 
VerHage  stated.  “It  probably 
saved  our  lives.” 

Health  Fairs  are  organized  by 
the  nonprofit  National  Health 
Screening  Council  for  Volunteer 
Organizations  and  now  provide  an 
estimated  $50  million  a  year  in 
fi’ee  testing  and  preventive  medi¬ 
cine  education.  The  Council  relies 
on  the  sponsorship  of  local  orga¬ 
nizations,  including  the  media,  to 
help  make  health  care  more 
accessible  to  all  and  to  overcome 
public  inertia. 

Joining  WLKY-TV  in  cospon¬ 
soring  community  Health  Fairs  in 
1980  and  1981  were  Gannett’s 
KPNX-TV  in  Phoenix,  KBTV  in 
Denver,  KOCO-TV  in  Oklahoma 
City,  WITA-TV  in  Fort  Wayne  and 
KSDO  radio  in  San  Diego.  Next 
year,  several  Gannett  newspapers 
will  also  cosponsor  Health  Fairs  in 
their  cities. 
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SHIVELY,  Ky.  —Andy  and  Charlotte 
VerHage,  residents  of  this  Louis* 
ville  suburb,  may  owe  their  lives 
to  a  preventive  health-care  pro¬ 
gram  cosponsored  by  WLKY-TV, 
a  Gannett  television  station. 

Along  with  more  than  8,000 
others  from  the  Louisville  area, 
they  took  part  in  the  health  screen¬ 
ing  examinations  offered  at  the 
1981  Health  Fair.  While  thousands 
were  found  to  be  in  good  health, 
the  VerHages  learned  of  danger- 
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A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


Do  you  realize 

how  many  people  get  involved 

with  the 

San  Francisco  Examiner? 


In  the  California  Living  Photo  Contest  last  year, 
we  had  12,000  entries  and  2000  participants. 


SAVE  THE 


California  living  *^agazine 


For  the  Cambodian 
Emergency  Relief 
Fund,  we  raised 
$1,020,000. 

Over  20,000  made 
contributions: 
27.000  attended 
concerts  for 
the  cause. 


In  the  1980 
Pigskin  Payoff, 
we  had  240,967 
entries  and 
911  winners. 


CAMBODIAN  EMERGENCY  RELIEF  FUND 

S.F.  Examiner  /  Channel  4  /  Humanitas 


4000  contributors 
raised  $85,000  for  the 
1980  Christmas  Camp  for 
Senior  Citizens. 


In  the  70th  Bay  to  Breakers  race 
(the  world's  largest)  27.000 
registered  runners  competed. 

An  estimated  total  of  40,000  ran. 
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In  the  Examiner’s 
annual  "Pie  in  the  Sky" 
Fantasy  Contest,  we  had 
10,000  entries. 


Every  year  the  Examiner  renews  its  involvement 
in  and  commitment  to  the  people  of  the  San 
Francisco  Bay  Area  by  sponsoring  events,  running 
promotions  and  raising  funds. 

The  fact  that  so  many  people  respond  is  due. 
we  think,  to  their  involvement  with  us.  These  are 
special  people  who  take  the  time  to  read  the 
Examiner  thoroughly,  chp  our  coupon  and  mail  it  in. 
They’re  familiar  with  us;  they  feel  a  part  of  the 
paper,  a  part  of  the  Bay  Area.  So  when  we  run  a 


contest,  organize  a  race  or  ask  for  contributions, 
they’re  right  there,  ready  to  participate.  Year 
after  year. 

Their  involvement  with  us  makes  our 
commitment  to  them  all  the  more  worthwhile. 
Year  after  year. 

San  Francisco 
Examiner 


01)f  Dallas  plortviug  J?flos 

Invigorating. 


’•  Often  the' most  meaningful  competition  comes,  not  in  outdoing  others,  but  in  measuring  yourself 
potential  you  know  is  within  you.  Running  a  new  course.  Or  a  corporation. 

Wo  deliver  the  business  coverage  Dallas  deserves.  In  Business  Tuesday,  and  every  day,  way  ahead 


Editorial  workshop  By  Roy  H.  Copperud 
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Those  erring  editors^o.  566 

Almost  since  I  began  as  a  reporter  about  45  years  ago  I  have 
been  bemused  by  newspaper  editors’  ideas  about  grammar 
and  usage.  But  in  the  beginning,  of  course,  I  took  their  pro¬ 
nouncements  on  these  subjects  as  gospel,  because  it  never 
crossed  my  mind  that  anyone  who  had  achieved  the  lofty 
status  of  city  editor,  news  editor,  managing  editor  or  what  not 
could  be  wrong  about  any  such  matter.  After  all,  were  they 
not  experts  in  the  written  word? 

It  seems  like  yesterday  that  I  heard  my  first  city  editor 
informing  me  that  the  correct  spelling  was  Croatian,  not 
Croatian,  as  I  had  assumed.  More  shame  to  me,  there  was  a 
copy  of  Webster’s  Unabridged  on  a  stand  next  to  the  city 
desk,  but  my  surprise  at  the  city  editor’s  announcement  did 
not  prompt  me  to  look  the  question  up.  I  would  have  consi¬ 
dered  any  such  act  heretical.  How  could  he  be  wrong? 

I  might  mention  that  the  correct  spelling  of  Croatian  was  a 
matter  of  somewhat  more  moment  in  that  northern  Minnesota 
mining  town  where  I  began  work  than  it  might  have  been  in 
many  other  places,  because  Croats  constituted  a  sizeable  part 
of  the  population.  And  so  the  word  cropped  up  in  print  from 
time  to  time. 

With  some  embarrassment  I  must  confess  that  it  was  only 
after  several  years  of  hearing  dogmatic  and  startling  pro¬ 
nouncements  of  this  kind  that  I  did  begin  to  look  them  up.  And 
then  I  discovered  that  about  half  the  time  the  editors  were 
wrong,  dead  wrong.  Editors,  and  journalists  in  general,  have  a 
strong  tendency  to  accept  unquestioningly  any  notion  they 
pick  up  about  language,  no  matter  how  outlandish.  All  things 
considered,  this  seems  appalling.  It  surely  could  be  grounds 
to  suspect  their  professional  competence. 

But  I  am  instead  grateful  for  the  ignorance  of  editors  and 
their  disinclination  to  find  out  whether  they  know  what  they 
are  talking  about.  It  gave  me  the  raw  material  that  started  this 
column  and  has  kept  it  going  since  1952,  to  say  nothing  of  four 
books,  which  in  turn  brought  a  number  of  job  offers  and  many 
other  advantages. 

Nothing  much  has  changed.  A  couple  of  months  ago  I  read  a 
report  on  a  seminar  for  copy  editors  at  which  the  news  editor 
of  a  great  newspaper  for  which  I  once  worked  laid  down  a  list 
of  “language  misuses.’’  Some  of  his  strictures  were  valid.  But 
here  are  a  couple  of  others,  followed  by  dictionary  definitions 
of  the  same  terms: 

“Argument.  An  argument  is  a  point  of  view,  a  position. 
Don’t  use  it  to  mean  quarrel.”  American  Heritage  Diction¬ 
ary:  “Argument:  a  discussion  in  which  disagreement  is 
expressed  ...  a  debate.  A  quarrel;  contention.”  (Many  edi¬ 
tors  do  not  know  that  most  words  have  more  than  one  mean¬ 
ing.  But  everybody  but  an  editor  laying  down  the  law  knows 
that  an  argument  is,  among  other  things,  a  quarrel.) 

“Ongoing.  Just  say  continuing.”  This  is  sheer  prejudice. 
Both  the  Oxford  English  Dictionary  (which  traces  ongoing  to 
the  verbal  go  on)  and  the  Century  Dictionary  and  Cyclopedia, 
America’s  nearest  equivalent  to  the  OED,  give  it  without 
qualification,  as  do  all  current  works.  There  is  nothing  wrong, 
of  course,  with  having  a  personal  preference  as  between 
equally  acceptable  choices,  e.g. ,  ongoing  and  continuing.  But 
there  is  everything  wrong  with  creating  the  impression  that 
the  choice  one  disfavors  is  open  to  valid  criticism.  No  diction¬ 
ary  or  book  on  usage  asperses  ongoing.  Editors  are  often 
heard  to  advocate  Anglo-Saxonisms  over  Latinisms  in  a  tone 
suggesting  they  know  the  difference.  Well,  ongoing  is  an 
Anglo-Saxonism,  continuing  a  Latinism. 

If  only  editors  could  be  encouraged  to  make  the  small  effort 
to  check  a  dictionary  about  their  verbal  fixations  before 
issuing  ukases,  newswriting  would  be  improved  and  editors 
would  know  more  about  their  stock  in  trade. 
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JULY 


19-21 — Videotex  Implications  for  Marketing,  Hyatt  Regency, 

Columbus,  Ohio. 

19-22 — International  Newspaper  Advertising  Marketing  Execu¬ 

tives  summer  sales  conference,  Sheraton  Centre,  Toronto,  Can. 

23- 26— North  Carolina  Press  Association  annual  convention, 

Pinehurst,  N.C. 

24- 26— Alabama  Press  Association  summer  convention.  Gulf 

Shores,  Ala. 


AUGUST 

10-13 — Newspaper  Advertising  Co-Op  Network,  Inn  on  the  Park 
Toronto,  Can. 

16-18 — Texas  Daily  Newspaper  Assn,  summer  meeting.  Emerald 
Beach  Holiday  Inn,  Corpus  Christi,  Texas. 

19- 21 — Northeast  Regional  Newspaper  in  Education  Association 

Downtown  Holiday  Inn  Portland,  Me. 

20- 23 — National  Association  of  Black  Journalists,  Galt  House 

Hotel,  Louisville,  Ky. 

23- 25 — N.  Y.  State  Publishers  Assn.,  Gideon  Putnam,  Saratoga 

Springs,  N.Y. 

24- 28 — 123rd  International  Typographical  Union  convention,  Shera¬ 

ton  Montreal  Hotel,  Montreal 


SEPTEMBER 

9- 11 — PNPA  Classified  Clinic,  Holiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15— 7th  Annual  Editors’  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15- 16— New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19 — Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 
20-22 — Central  States  Circulation  Managers  Association,  Hyatt 
Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 
Lion  Motor  Inn,  Sacramento,  Calif. 

22-25 — Suburban  Newspapers  of  America  ad  conference,  Marc 
Plaza,  Milwaukee,  Wise. 

22- 25 — National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Plaza  Hotel,  Providence,  R.l. 

23- 25— American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 26— Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26— Oregon-Washington  Associated  Press  Newspaper  Exec¬ 
utives  annual  convention.  Village  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-Oct.  1 — PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — Interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-Oct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 


OCTOBER 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6— UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4-6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 
gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

15-16 — Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 
Center,  Harrisburg,  Pa. 

18-21 — INCFO,  Bellevue-Stratford  Hotel,  Philadelphia,  Pa. 

18-21 — Inland  Daily  Press  annual  meeting,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 
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HAVE  YOUR  OWN 
PROOF-OF-PURCHASE” 
MERCHANDISING  CAMPAIGNI 


Over  100  non-profit  clubs  and  service  organizations  .  . .  male,  female,  and  youth  groups . . .  over  a  100,000 
club  members,  friends,  neighbors  and  relatives  will  shop  for  your  brand  . . .  exclusively!  They  will  buy  and 
recommend  your  product  and  save  your  “proof-of-purchase”  to  earn  cash  awards  (over  $10,000.00)  to 
support  their  club  activity,  goals  and  objectives. 

100,000  CCA  Buyers  Guides  hand  distributed  by  participating  clubs’  CCA  club  chairman 
with  his  weekly  “proof-of-purchase”  turn-in,  insures  newspaper’s  ability  to  provide  adver¬ 
tisers  with  a  bi-weekly,  notarized  p.o.p.  report.The  CCA  campaign  competition  lasts  for 
only  17  weeks  (Jan./ Apr.)  but  the  brand  impact  and  personal  association  is  everlasting. 

EXCLUSIVE  ONE  OF-A-KIND  PRODUCT  PARTICIPATION. 
RESERVE  YOUR  PRODUCT  CATEGORY  TODAY! 

CCA®. . .  OVER  A  QUARTER-CENTURY  OF  COMMUNITY  SERVICE. 

CALL  FOR  DETAILS: 

FT.  WORTH  STAR-TELEGRAM,  Box  #1870,  Ft.  Worth.  Texas  76101 ,  Tel:  (81 7)  336-9271 .  Dave  Snyder,  Dir.  of  Sales 
COMMUNITY  CLUB  AWARDS,  INC.,  P.O.  Box  #151 .  Westport,  Ct.  06881 ,  Tel:  (203)  226-3377,  John  C.  Gilmore,  Pres. 
SAWYER-FERGUSON-WALKER  CO.,  245  Park  Ave.,  New  York,  N.Y.  10017,  Tel:  (212)  661-6262 

(g)  Copyright  1981 ,  Community  Club  Awards,  Inc. 

Printed  In  The  United  States  of  America 
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Concentration  of  power 

In  1957,  the  U.S.  Supreme  Court  ruled  that  E.I.  duPont  de 
Nemours  &  Co.  was  in  violation  of  Section  7  of  the  Clayton  Act 
because  their  ownership  of  23%  of  General  Motors  stock  gave 
them  a  competitive  advantage  in  selling  to  the  auto  manufac¬ 
turer. 

Section  7,  the  court  said,  is  designed  to  prevent  a  substan¬ 
tial  lessening  of  competition  due  to  acquisition  of  all  or  any 
part  of  an  organization,  and  to  arrest  in  its  incipiency  res¬ 
traint  and  monopolies  which  appear  likely  to  result.  The 
court  pointed  out  that  the  section  is  violated  whether  or  not 
actual  restraints  or  monopolies,  or  the  substantial  lessening 
of  competition  have  occurred  or  are  intended. 

In  1978,  the  Supreme  Court  affirmed  a  policy  developed  by 
the  FCC  “to  promote  diversity  of  viewpoint  and  limit  the 
concentration  of  economic  power”  which  prevents  newspap¬ 
er  publishers  from  owning  radio  or  tv  stations  in  the  same 
market  in  which  they  publish. 

As  with  the  Clayton  Act,  the  test  is  not  what  has  happened 
or  is  intended,  but  what  could  happen. 

Now  AT&T,  which  already  has  a  government  sponsored 
and  authorized  monopoly  in  telephone  transmission  lines, 
wants  to  use  these  lines  to  enter  the  electronic  information 
market. 

It  seems  to  us  that  the  same  test  should  apply. 

Election  forecasts 

Executives  of  the  three  television  networks  have  appeared 
before  a  Congressional  committee  opposing  any  attempt  to 
limit  by  legislation  their  right  to  project  and  announce  elec¬ 
tion  winners  before  all  the  voting  polls  in  the  country  have 
closed. 

We  agree  that  any  attempt  to  tell  the  networks  what  news 
they  may  or  may  not  broadcast  would  be  an  unconstitutional 
violation  of  freedom  of  speech  and  the  press.  But  we  can’t 
quite  agree  with  the  comment  of  one  network  president  who 
said:  “We  cannot  patronize  our  audience  by  witholding  from 
them  what  we  know.” 

There  have  been  many  instances  where  print  and  broad¬ 
cast  press  have  withheld  news  temporarily  because  they  be¬ 
lieved  it  was  in  the  public’s  interest  to  do  so.  One  of  the  latest 
incidents  involved  witholding  news  of  the  American  hos¬ 
tages  in  the  Canadian  Embassy  in  Teheran. 

Wouldn’t  it  be  in  the  public’s  interest  to  withhold  projec¬ 
tions  of  election  winners  until  all  voters  have  had  a  chance  to 
speak?  If  the  winner  of  a  secret  ballot  is  announced  before  all 
have  voted,  it  automatically  declares  all  future  ballots  as 
invalid  and  useless. 

We  see  no  reason  why  all  media  could  not  agree  informally 
that  no  election  winners  would  be  forecast  or  announced 
until  all  voting  places  have  closed.  It  would  endorse  the  con¬ 
cept  that  all  citizens  have  a  right  to  vote  and  every  vote 
counts. 
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Publishers  Association 
6  mo.  average  paid  Dec.  30,  1980—25,600 

The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
March,  1892:  the  Fourth  Estate,  March  1, 1894:  Editor  & 
Publisher,  June  29, 1901 ;  Advertising,  January  22, 1925. 
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Letters 


CREATIVE  TENSION 

Your  editorial  (“Reporter  vs.  editor  re¬ 
sponsibility,”  July  4)  wonders  why  jour¬ 
nalism  schools  don’t  do  a  better  job  of 
instilling  the  principles  of  honesty  and 
integrity  in  their  graduates. 

You  forget  that  Ben  Bradlee  hired 
Janet  Cooke  precisely  because  he  was 
impressed  by  her  supposed  Vassar  de¬ 
gree  and  the  fact  that  she  had  not  been  a 
journalism  student.  Steve  Hess  points  out 
in  his  book  the  Washington  Reporters 
that  few  of  the  high-prestige  Washington 
correspondents  are  journalism  school 
graduates. 

In  recent  years  the  editors  of  the 
Washington  Post  specifically  have  fol¬ 
lowed  a  policy  of  hiring  lots  of  the  bright¬ 
est  people  they  can  find,  preferably  with 
Ivy  League  liberal  arts  educations,  and 
then  throwing  them  into  a  competitive 
scramble  for  recognition.  “Creative  ten¬ 
sion,”  it’s  called. 

The  Post  is  a  very  good  and  interesting 
newspaper,  evidence  of  the  apparent 
efficacy  of  Mr.  Bradlee’s  system.  But  it  is 
not  a  system  that  does  very  much  for  the 
mental  health  of  the  staff.  Nor  does  it 
encourage  a  reflective  attitude  about 
ethical  responsibility  and  proper  con¬ 
duct. 

If  there  is  one  thing  journalism  schools 
do  well,  it  is  to  promote  a  sensitivity  to¬ 
ward  what  is  right  and  wrong  in  journal¬ 
ism.  Most  journalism  students  enter 
school  thinking  about  journalism.  They 
are  give  frequent  opportunities  to  talk  ab¬ 
out  and  think  through  the  many  ethical 
and  practical  dilemmas  of  a  job— that  of 
the  reporter — which  is  far  more  complex 
than  a  Greek  major  from  Vassar  might 
suspect. 

Thomas  B.  Littlewood 
(Littlewood  is  head  of  the  journalism  de¬ 
partment  at  the  University  of  Illinois 
Urbana-Champaign.) 


Journalism  students  today  understand 
the  requirements  of  their  profession  bet¬ 
ter  than  ever  before.  Journalism  gradu¬ 
ates  still  make  the  best  journalists  and 
are,  in  fact,  hired  by  newspapers  for  more 
than  80%  of  the  entry  level  positions 
available  and  eventually  hold  more  than 
76%  of  the  top  level  posts,  according  to  a 
recent  study  by  the  Newspaper  Fund  and 
published  in  vour  Julv  4  edition. 

The  training  and  practical  experience 
given  to  our  journalism  students  is  sur¬ 
passed  in  almost  no  other  area  of  educa¬ 
tion.  Newspapers  demand  that  graduates 
be  able  to  function  completely,  accurate¬ 
ly  and  profitably  almost  immediately 
upon  hiring.  And  in  most  cases  they  do. 
Notice  the  short  probationary  periods 
used  by  most  newspapers  for  entry  level 
positions. 

As  for  the  Post’s  problem  with  Janet 
Cooke’s  fabrication  (she  is  not  a  ioumal- 
ism  graduate),  the  person  who  hired  her 
failed  to  even  check  her  credentials.  It 
was  simply  a  stupid  mistake.  The  kind  of 
mistake  I  would  not  think  a  journalist 
would  make.  One  of  the  first  areas  I  cover 
in  my  basic  journalism  course  is  to  check 
sources. 

Glenn  W.  Robinson 
(Robinson  is  journalism  instructor  at  Pitt¬ 
sburg  State  University,  Pittsburg, 
Kansas.) 

SAVED 

Last  summer  Editor  &  Publisher  ran  a 
story  concerning  the  Birmingham  (Ala.) 
Post-Herald’s  highly  successful  fund 
campaign  to  equip  Birmingham  police¬ 
men  with  safety  vests. 

Last  week  a  Birmingham  policeman’s 
life  was  saved  by  one  of  these  vests.  We 
thought  you  would  like  to  know. 

George  Cook 
(Cook  is  associate  editor  of  the  Post- 
Herald). 

NO  MORE  FICTION 

Sports  reporters  and  their  editors  might 
find  the  absence  of  major  league  baseball 
both  a  blessing  and  a  challenge.  How  fre¬ 


quently  have  they  pleaded  lack  of  space, 
time  and  staff  to  do  pieces  on  the  local 
sports  scene?  Or  on  participatory  sports? 
Or  on  the  “lesser”  sports?  Or  on  consum¬ 
er  concerns  with  safety,  health  and  equip¬ 
ment?  Or  on  economic  or  ethical  issues 
raised  by  sports? 

A  fraction  of  the  imagination  expended 
on  fantasy  baseball  games  might  reap  rich 
reader  rewards  without  the  implication 
that  much  reporting,  sports  and  other¬ 
wise,  is  fiction.  Of  course,  it  would  take 
more  effort  and  skill  than  sitting  in  a  press 
box  or  rolling  dice  in  a  board  game. 

Robert  J.  Bailyn 
(Bailyn  is  a  lecturer.  School  of  Journalism, 
Penn.  State.) 

HURRAH 

Hurrah  for  the  Guild. 

While  Harte-Hanks  was  paying  its 
president  the  last  of  his  $1  million  in  1980, 
I  was  in  the  office  of  a  Harte-Hanks  paper 
in  West  Texas  asking  for  a  raise  from 
$185/week  to  $215/week. 

I  did  not  think  that  was  an  “unreason¬ 
able”  sum  for  a  professional  with  a  mas¬ 
ter’s  degree  and  1  '/i  years  experience  at 
that  paper.  However,  I  was  told  the  paper 
could  not  “afford”  such  a  raise. 

Two  weeks  later  I  left  that  paper  and 
am  now  employed  at  a  considerably  high¬ 
er  wage  at  a  paper  farther  East.  That 
wage,  while  better,  is  still  considerably 
less  than  another  professional  in  a  diffe¬ 
rent  field — with  similar  educaton  and  ex¬ 
perience — would  be  making.  For  that 
matter,  it’s  less  than  what  a  garbage  col¬ 
lector  with  no  experience  and  little  educa¬ 
tion  would  be  making. 

Marus  McCambley 


Short  take 


The  four  foul  selections  offered  are: 
chicken  teriyaki,$5.25  .  .  .  — Long 
Beach  (Calif.)  Press-Telegram. 


PECULIAR 

I  find  it  peculiar  that  journalism  profes¬ 
sionals  immediately  turn  to  journalism 
educators,  most  of  whom  have  extensive 
professional  backgrounds,  to  lay  the 
blame  whenever  they  have  a  problem.  In 
your  editorial  of  July  4,  “Reporter  vs. 
Editor  Responsibility”  you  ask,  “Does 
any  school  or  department  of  Journalism 
have  a  required  course  on  ‘Integrity, 
Morality  and  Honesty’  for  the  graduating 
class?”  The  answer  in  most  cases  is  yes. 

At  PSU  and  at  five  other  schools  of 
journalism  1  have  been  associated  with, 
ethics  and  law  is  offered  and  in  most  cases 
is  a  required  course.  In  addition  to  that, 
most  other  journalism  courses  deal  with 
the  ethics  in  journalism. 
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EDITOR'S  COMMENT  I 

Wayne  Perry 

Editor 

Tribune 

Terre  Haute,  Indiana 

“The  New  York  Times  News  Service  has 
provided  our  newspaper  the  in-depth 
analytical  reports  so  vital  to  an  afternoon 
daily  in  this  era...  ’’ 
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1  BIRMINGHAM  829,100  $5,727,469,000  $3,441,452,000 

2  MOBILE  446,100  2,544,572,000  1,655,976,000 

3  HUNTSVILLE  297,000  1,937,417,000  1,134,911,000 

4  MONTGOMERY  262,300  1,702,353,000  1,057,446,000 
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Huntsville 

Huntsv/ille  Times  &  News 

Represented  by  Newhouse  Newspapers. 
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AT&T  cancels  Austin  test 
of  electronic  Yellow  Pages 


American  Telephone  &  Telegraph  and 
its  subsidiary.  Southwestern  Bell,  called 
off  its  plans  to  test  an  electronic  informa¬ 
tion  service  in  Austin,  Texas,  in  the  face 
of  “protracted  regulatory  and  legal  pro¬ 
ceedings.” 

The  marketing  test  was  to  involve  700 
Austin  residents  and  business  customers 
who  would  have  access  “to  a  full  menu  of 
home  information  services”  on  their  ter¬ 
minals  including  electronic  Yellow  Pages 
and  White  Pages. 

The  Texas  Daily  Newspaper  Associa¬ 
tion  (TDNA)  opposed  AT&T’s  plans  in 
Austin  since  the  test  was  first  announced 
in  May  1980  on  grounds  that  the  phone 
company  would  have  an  unfair  competi¬ 
tive  advantage  in  offering  information 
services  over  its  own  telephone  lines. 

TDNA  succeeded  last  February  in  hav¬ 
ing  the  Texas  Public  Utilities  Commis¬ 
sion  prohibit  AT&T  and  Southwestern 
Bell  from  conducting  the  test. 

A  Texas  civil  appeals  court  lifted  the 
PUC’s  order  in  June  after  finding  that 
AT&T’s  test  could  not  be  halted  without 
a  hearing. 


TDNA  and  AT&T  were  preparing  for 
that  hearing,  scheduled  for  August  3  in 
Austin,  when  the  phone  company 
announced  the  cancellation  of  its  test. 

John  Murphy,  executive  vicepresident 
of  TDNA,  said  AT&T  “dodged  the  bullet 
on  this  thing.  We  had  such  a  strong  case 
they  pulled  out  before  they  could  lose.” 

Murphy  took  exception  to  AT&T’s 
announcement  of  its  cancellation  of  the 
Austin  test.  He  said  the  phone  company 
“tried  to  make  it  seem  they’re  without 
blame  and  were  done  in  by  the  courts  and 
PUC.  What  happened  is  they’ve  been 
caught  with  their  hand  in  the  cookie  jar.” 

Murphy  explained  AT&T  is  free  “to  go 
to  some  other  state”  with  its  plans  to  test 
home  electronic  information  systems. 

AT&T  vicepresident  Randy  Tobias 
said  TDNA’s  opposition  to  the  Austin 
test  is  “based  on  a  misunderstanding  of 
the  objectives  of  the  proposed  trial.  We 
believe  the  issues  raised  can  be  satisfac¬ 
torily  resolved  in  the  public  interest  with¬ 
out  recourse  to  the  courts  and  without 
further  burden  to  the  regulatory  author- 
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ities.  We  shall  continue  to  pursue  this 
objective.” 

Tobias  said  AT&T  will  follow  “other 
avenues”  in  researching  electronic  in¬ 
formation  services. 

Regarding  Yellow  Pages,  Tobias  main¬ 
tained  AT&T  has  the  same  right  as  any 
other  publisher  to  move  from  print  into 
electronics. 

Robert  Marbut,  president  of  Harte- 
Hanks  Communications  and  chairman  of 
the  American  Newspaper  Publishers 
Association’s  Telecommunications  Com¬ 
mittee,  said  with  AT&T’s  withdrawal 
from  Austin,  the  debate  over  electronic 
information  services  can  focus  on  the 
U.S.  Congress’  efforts  to  draft  new  tele¬ 
communications  law. 

“1  really  feel  the  whole  debate  ought  to 
occur  in  the  Congress  and  not  in  any 
given  state  where  precedents  are  set 
which  could  make  it  more  difficult  to  re¬ 
solve  national  public  policy  questions,” 
he  stated. 

Referring  to  the  Commerce  Commit¬ 
tee’s  introduction  of  S.  898  which  re¬ 
writes  the  Federal  Communications  Act 
of  1934,  Marbut  stated,  “The  Danforth- 
Ford  Amendment  observes  the  principles 
of  what  we  were  fighting  for  in  Texas.” 

That  amendment  would  limit  electronic 
Yellow  Pages  to  directory  information 
only  and  preclude  listing  prices  on  speci¬ 
fic  advertised  products. 


Victory  for  publishers  seen 
in  amended  version  of  S.898 


By  George  Brandon 

A  compromise  between  the  Republi¬ 
can  leaders  of  the  Senate  Commerce 
Committee  and  the  American  News¬ 
paper  Publishers  Association  on  the 
question  of  AT&T’s  role  in  providing 
electronic  information  services  led  to 
committee  approval  of  a  bill  that  will 
overhaul  the  nation’s  communications 
laws. 

The  16-1  affirmative  vote  came  during 
a  mark-up  hearing  on  July  16.  The  com¬ 
mittee  approved  an  amended  version  of 
the  bill  put  together  in  recent  weeks  by 
committee  chairman  Bob  Packwood  of 
Oregon  and  Communications  Subcom¬ 
mittee  chairman  Barry  Goldwater  of 
Arizona. 

Though  labeled  a  compromise  by  the 
committee  leaders  and  professional  staff, 
the  amended  version  of  S.898,  approved 
by  the  committee  during  the  Thursday 
mark-up  hearing,  represented  an  almost 
total  victory  for  the  publishers  associa¬ 


tion  in  its  efforts  to  limit  the  electronic 
publishing  role  AT&T  would  have  been 
allowed  under  the  original  bill  introduced 
last  April. 

At  the  heart  of  the  publishers’  objec¬ 
tions  to  the  original  version  of  the  bill  lay 
in  a  section  allowing  AT&T  to  provide 
certain  information  services,  through  the 
device  of  a  “fully  separated  affiliate,” 
over  its  own  telephone  lines. 

AN  PA  objected  to  any  phone  com¬ 
pany — but  especially  AT&T,  which  owns 
80%  of  the  nation’s  telephone  transmis¬ 
sion  network — being  allowed  also  to  pro¬ 
vide  or  control  the  information  to  be 
transmitted  over  its  lines.  Such  a  com¬ 
bination  of  control  over  both  the  medium 
and  the  message  could  lead  to  anticom¬ 
petitive  abuses  by  the  telephone  com¬ 
pany,  ANPA  said. 

For  AT&T,  the  world’s  largest  cor¬ 
poration  with  72  million  customers,  more 
than  1  million  employees  and  1980  after¬ 
tax  profits  of  more  than  $6  billion  on  re¬ 


venues  of  about  $50  billion,  the  potential 
for  cross-subsidization  of  unregulated 
subsidiaries  with  the  profits  earned  from 
a  government-granted  monopoly  was  all 
the  greater,  the  publishers  said. 

The  United  States  Justice  Department, 
like  ANPA,  has  argued  that  the  device  of 
a  fully  separated  subsidiary  would  not 
lessen  AT&T’s  incentive  to  subsidize  its 
affiliates. 

Especially  concerned 

The  publishers  were  especially  con¬ 
cerned  over  provisions  of  S.898  mod¬ 
ifying  a  1956  consent  decree  under  which 
the  Justice  Department  dropped  an  anti¬ 
trust  suit  seeking  to  break  up  AT&T  in 
exchange  for  an  agreement  barring 
AT&T  from  unregulated  markets. 

In  another  antitrust  suit  brought  by  the 
Justice  Department’s  antitrust  division 
currently  being  tried  in  federal  district 
court  in  Washington,  the  government  re¬ 
cently  rested  its  case.  AT&T  has  asked 
the  court  to  dismiss  the  case,  and  senior 
Reagan  administration  officials  currently 
are  considering  a  proposal  to  drop  the 
suit. 

The  original  version  of  S.898  barred 
AT&T  from  offering,  where  it  owns  the 
(Continued  on  page  22) 
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Government  prepares 
to  amend  Fol  Act 


By  George  Brandon 

The  Reagan  Administration  intends  to 
present  to  Congress  within  the  next  two 
months  “a  comprehensive  package”  of 
amendments  to  the  federal  Freedom  of 
Information  Act. 

In  remarks  prepared  for  presentation 
before  a  July  15  hearing  of  the  Subcom¬ 
mittee  of  the  Constitution  of  the  Senate 
Judiciary  Committee,  Jonathan  C.  Rose, 
Assistant  Attorney  General  in  the  Justice 
Department’s  Office  of  Legal  Policy,  said 
the  department  already  has  begun  analyz¬ 
ing  comments  on  the  operation  of  the  Fol 
Act  solicited  from  Federal  agencies  by 
Attorney  General  William  French  Smith. 

Rose  said  Justice  would  not  comment 
on  specific  amendments  currently  before 
Congress  in  lieu  of  the  Administration’s 
intention  to  present  its  own  package  of 
amendments  “within  the  next  two 
moBths.” 

Pressing  problems 

Rose  nevertheless  said  Justice  believes 
there  are  “several  pressing  problems 
arising  from  the  current  structure  and  im¬ 
plementation  of  the  act,  including: 

•  Significant  impairment  of  the  inves¬ 
tigatory  abilities  of  criminal  law  enforce¬ 
ment  agencies,  such  as  the  FBI  and  the 
Drug  Enforcement  Administration; 

•  Substantial  impairment  of  the  ability 
of  national  security  intelligence  agencies, 
such  as  the  CIA  and  the  National  Security 
Agency,  to  gather  confidential  informa¬ 
tion; 

•  Commercial  interests  using  the  act  to 
obtain  information  submitted  to  the  gov¬ 
ernment  by  other  businesses  “appears  to 
have  impaired  the  government’s  ability  to 
collect  needed  information  from 
businesses  and  may  result  in  the  unfair 
disclosure  of  confidential  business  infor¬ 
mation; 

•  Private  litigants  who  misuse  the  act  to 
circumvent  judicial  rules  controlling  the 
discovery  process  in  lawsuits,  particular¬ 
ly  antitrust  suits,  create  substantial  and 
unjustified  administrative  burdens  on 
government  agencies  and  can  disrupt  an 
agency’s  primary  functions; 

•  “The  government’s  present  inability 
under  the  act  to  collect  the  full  costs  of 
Fol  requests  .  .  .  results  in  excessive 
and  sometimes  frivolous  use  Fol  ...  at 
substantial  cost  to  the  taxpayer.” 

First  of  three 

Rose’s  testimony  came  during  the  first 
of  three  scheduled  oversight  hearings  on 
the  Fol  Act  described  by  Chairman  Orrin 
G.  Hatch  (R.-Utah)  as  aimed  at  restoring 
“the  balance  between  public  access  to 
government  information  and  efficient  ex¬ 
ecution  of  (government’s)  necessary 


functions.” 

Hatch  is  the  author  of  two  of  the  more 
than  20  amendments  to  the  Fol  Act 
already  introduced  in  the  current  Con¬ 
gress.  Between  them,  the  two  Hatch 
amendments,  S.586  and  S.587,  would 
allow  agencies  to  decline  to  copy  and  dis¬ 
close  information  because  it  is  available 
from  another  public  source;  impose  a 
non-refundable  fee  payable  in  advance, 
before  processing  an  information  re¬ 
quest;  and  limit  requests  under  the  act  to 
American  citizens. 

The  Hatch  amendments  also  would  bar 
disclosure  of  law  enforcement  investiga¬ 
tory  records  until  10  years  after  the  con¬ 
clusion  of  an  investigation  that  doesn’t 
result  in  a  prosecution,  and  for  even  lon¬ 
ger  periods  when  investigations  result  in 
criminal  convictions. 

They  would  create  new  exemptions  for 
rosters  of  law  enforcement  personnel, 
confidential  handbooks  used  by  law  en¬ 
forcement  personnel,  confidential  hand¬ 
books  used  by  law  enforcement  agencies 
and  any  information  received  in  confi¬ 
dence  from  state,  local  or  foreign  govern¬ 
ments. 

Other  bills 

Other  bills  pending  in  the  Senate  and 
House  would  give  the  CIA  and  FBI 
almost  blanket  exemptions  from  disclo¬ 
sure  under  the  Fol  Act;  amend  the  Priva¬ 
cy  Act  (HR  1049)  to  restrict  disclosure  of 
records  containing  names  of  individuals; 
prohibit  disclosure  of  patient  identities 
and  other  medical  information  by  public 
and  private  hospitals  receiving  Medicare, 
Medicaid  or  other  federal  funds  (H.R. 
1059  and  1060);  prohibit  the  Consumer 
Product  Safety  Commission  from  releas¬ 
ing  information  marked  confidential  by 
businesses  that  submitted  the  informa¬ 
tion;  and  permit  businesses  (S.  1247)  to 
block  disclosure  of  information  in  “re- 
verse-FoI  suits.” 

Robert  L.  Saloschin,  former  chairman 
of  the  Justice  Department’s  Freedom  of 
Information  Committee,  and  the  man 
Hatch  said  “is  regarded  as  the  govern¬ 
ment’s  leading  expert  on  Freedom  of  In¬ 
formation  law,”  told  the  Senate  subcom¬ 
mittee  that  the  current  needs  “substantial 
amendments  in  several  areas.” 

When  Congress  last  changed  the  act  in 
1974  with  a  series  of  amendments  spelling 
out  government’s  duty  to  respond  to  re¬ 
quests  in  a  timely  fashion,  the  focus  was 
“to  maximize  Fol’s  benefits,”  Saloschin 
said.  “Today,  the  primary  concern  is  to 
minimize  the  detriments.” 

In  his  prepared  remarks  Rose  told  the 
subcommittee  that  “only  a  small  fraction 
of  Fol  requests  are  from  the  press  or 
other  researchers  about  4%  of  the  direct 


cost  of  responding  to  Fol  requests”  is 
actually  recovered  by  agencies  in  fees 
charged  to  equesters. 

Rose  said  a  Justice  Department  survey 
estimated  the  direct  cost  of  Fol  Act  com¬ 
pliance  in  1979  at  $47.6  million  and  that  a 
more  recent  survey  by  the  department’s 
Office  of  Information  Law  and  Policy 
produced  a  figure  of  $57  million  for  1980. 

William  H.  Taft  IV,  general  counsel  for 
the  Department  of  Defense  testified  that 
only  20%  of  the  Fol  Act  requests  filed 
with  that  department  since  1975  came 
from  “private  individuals,”  while  14% 
came  from  “business  firms,  especially 
law  firms.” 

In  the  House,  the  Judiciary  Subcom¬ 
mittee  on  Government  Information  and 
Individual  Rights  began  three  consecu¬ 
tive  days  of  general  oversight  hearings  on 
the  Fol  Act  on  Tuesday,  hearing  eight 
witnesses  drawn  from  print  and  broad¬ 
cast  news  organizations  and  actor  Ed 
Asner,  star  of  television’s  Lou  Grant 
series. 

Rep.  Glenn  English  (D.-Okla.),  chair¬ 
man  of  the  subcommittee  that  gave  birth 
to  the  Fol  Act  under  the  principle  au¬ 
thorship  of  former  Judiciary  Committee 
chairman  John  E.  Moss,  had  said  at  the 
outset  that  the  hearings  would  not  focus 
on  particular  legislation,  although  at  least 
a  half-dozen  bills  that  would  alter  the  act 
have  been  referred  to  the  subcommittee. 

Noting  that  this  month  marks  the  15th 
anniversary  since  the  Fol  Act  was  passed 
by  Congress  in  1966,  English  said  its 
underlying  principles  “have  held  up  very 
well  over  time,”  but  that  “some  of  the 
law’s  procedures  are  in  need  of  revi¬ 
sion.” 

Bob  Schieffer,  CBS  News  national 
correspondent  who  testified  for  the  Soci¬ 
ety  of  Professional  Journalists,  Sigma  De¬ 
lta  Chi,  addressed  a  criticism  frequently 
employed  by  federal  agency  officials  who 
find  the  Fol  Act  burdensome. 

“If  the  society  achieves  no  other  pur¬ 
pose  this  morning,  ’  Schieffer  said,  “we 
would  like  to  dispel  the  myth  that  repor¬ 
ters  do  not  make  much  use  of  the  act. 
Good  reporters  guard  their  sources  and 
news-gathering  techniques  .  .  .  and  the 
statistics  do  not  reflect  the  enormous 
amount  of  information  received  from  the 
mere  presence  of  the  act  on  the  books.” 

Schieffer  said  any  Washington  reporter 
can  cite  examples  of  agencies  that 
“voluntarily  disgorged  information 
quickly  at  the  mere  mention  of  a  possible 
Fol  Act  request.” 

Representing  the  American  Newspap¬ 
er  Publishers  Association,  whose  1,400 
member  papers  have  about  90%  of  the 
nation’s  daily  and  Sunday  circulation, 
and  the  National  Newspaper  Associa¬ 
tion,  which  has  more  than  5,000  weekly 
and  small  daily  members,  William  Cox, 
city  editor  of  the  Louisville  (Ky .)  Courier- 
Journal,  said  the  Fol  Act  frequently  is 

(Continued  on  page  31) 
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South  African  govt,  may  require 
registration  of  news  reporters 


The  South  African  government  may 
soon  require  registration  of  journalists, 
according  to  a  University  of  Wisconsin- 
Madison  professor  who  returned  recently 
from  a  four-month  visit  to  the  country. 

Journalism  Professor  William  A.  Hach- 
ten,  back  from  his  fifth  visit  to  South  Afri¬ 
ca,  says  a  government  commission  is  ex¬ 
pected  to  make  that  recommendation  to 
parliament  later  this  year. 

“A  journalist  considered  not  to  per¬ 
form  well  or  who  somehow  acts  irres¬ 
ponsibly  would  lose  his  right  to  practice 
journalism,”  says  Hachten, 

In  South  Africa,  where  “the  govern¬ 
ment  feels  the  press  should  support  the 
aims  of  the  government  and  not  the  views 
of  those  who  oppose  it,”  according  to 
Hachten,  the  likely  effect  will  be  further 
suppression  of  political  dissent. 

The  South  African  media  is  divided 
into  three  camps.  The  Afrikaaner  press 
supports  P.W.  Botha's  National  Party 
government  while  the  white-owned  black 
newspapers  and  magazines  are  mainly 
non-political.  The  third  group — the  En¬ 
glish-language  newspapers — have  long 
been  critical  of  the  government’s  apar¬ 
theid  policies,  says  Hachten. 

Media  restrictions  are  nothing  new  in 


South  Africa,  where  press  rights  are  not 
protected  by  anything  comparable  to  a 
First  Amdendment. 

“There  are  about  125  laws  on  the  books 
that  severely  curtail  press  access  to  im¬ 
portant  areas  of  South  African  life,  such 
as  military  matters,  national  security 
affairs,  prisons  and  police  matters,”  says 
Hachten.  “There  has  been  a  good  deal  of 
freedom  of  comment,  but  decreasing 
freedom  of  access.” 

One  of  the  principal  means  of  denying 
access  to  news,  says  Hachten,  is  the  prac¬ 
tice  of  “banning”  government  oppo¬ 
nents,  particularly  black  leaders.  Once  a 
person  is  banned,  he  or  she  may  not  be 
interviewed  or  quoted  in  the  press. 

Outspoken  black  journalists  also  have 
been  banned  and  the  major  black  news¬ 
papers  have  been  closed,  either  through 
legal  maneuvers  or  by  invoking  the  Ter¬ 
rorism  Act. 

The  government  has  been  more  cir¬ 
cumspect  in  its  control  of  the  English- 
language  press,  but  within  the  last  month 
the  editor  of  the  Rand  Daily  Mail — the 
leading  newspaper  critic  of  apartheid — 
was  fired  by  the  board  which  owns  the 
paper.  Many  feel  the  board  succumbed  to 
pressure  from  the  government,  says 


Hachten. 

“There  is  a  general  feeling  among  the 
English-language  newspapers,”  says 
Hachten,  “that  things  are  going  to  get 
worse  rather  than  better  and  that  the  out¬ 
look  for  press  freedom  in  South  Africa  is 
getting  dimmer  and  dimmer.” 

Hachten,  a  former  director  of  the 
School  of  Journalism  and  Mass  com¬ 
munication,  was  in  South  Africa  on  a  re¬ 
search  grant  from  the  University  to  study 
government  media  relations.  He  plans  to 
write  a  book  on  his  study. 

lAPA  protests 
jailing  of  newsmen 

The  Inter  American  Press  Association 
has  sent  a  strong  protest  to  Brazil  asking 
freedom  for  two  newsmen  imprisoned  for 
publishing  classified  information. 

The  journalists  were  sentenced  to  five 
months  in  prison  under  Brazil's  national 
security  law.  Two  other  reporters  from 
the  cooperative  newspaper,  Coojornal  of 
Porto  Alegre,  were  given  five-month  sus¬ 
pended  sentences. 

In  a  cable  to  Brazil’s  president.  Minis¬ 
ters  of  Justice  and  Army,  lAPA  president 
Luis  Teofilo  Nunez,  publisher  of  El  Uni¬ 
versal  of  Caracas,  urged  that  the  journal¬ 
ists  be  freed,  and  that  Brazil  set  an  exam¬ 
ple  of  freedom  of  expression  to  other 
countries  of  the  continent. 


Agency  barred 
from  closing 
budget  meetings 

A  federal  district  court  judge  in 
Washington,  D.C.,  has  issued  a  perma¬ 
nent  order  banning  the  Nuclear  Regula¬ 
tory  Agency  from  closing  its  budget  meet¬ 
ings  to  the  public. 

In  a  lawsuit  brought  by  Common 
Cause,  a  public-interest  lobbying  group, 
the  court  ruled  the  NRC  violated  the 
Federal  Government  in  the  Sunshine  Act 
when  it  closed  a  meeting  in  July  1980, 
during  which  it  considered  its  Fiscal 
Year-1982  budget  request  to  be  submitted 
to  the  Office  of  Management  and  Budget. 

The  meeting  was  closed  despite  a 
notice  two  days  previously  in  the  Federal 
Register  that  the  agency  planned  to  hold  a 
“public  meeting”  concerning  the  “fiscal 
year  1982  budget  review.”  At  the  begin¬ 
ning  of  the  meeting,  the  NRC  chairman 
sought  to  close  the  meeting  proceedings, 
and  a  motion  to  close  passed  with  all  three 
commissioners  approving  it. 

A  college  student  working  for  Common 
Cause  who  had  shown  up  for  the  meeting 
was  excluded  after  the  closure  vote,  but 
two  other  members  of  the  public  were 
not.  The  rationale  for  closure  was  Ex¬ 
emption  9  (B)  of  the  Sunshine  Act,  which 
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allows  closure  of  a  meeting  that  might 
disclose  information  likely  to  significant¬ 
ly  frustrate  implementation  of  a  proposed 
agency  action.” 

In  preparing  the  annual  budget  propos¬ 
al  for  the  president  to  submit  to  Congress, 
the  Office  of  Management  and  Budget 
receives  spending  requests  from  the  indi¬ 
vidual  federal  agencies.  The  agency 
budget  requests  are  submitted  to  OMB  in 
confidence  and  remain  confidential  until 
the  President  actually  delivers  his  budget 
message  to  Congress. 

An  OMB  circular,  which  was  revised  in 
1976,  has  been  distributed  to  the  agencies 
advising  them  of  the  President’s  desire  for 
conBdentiality  in  budget  considerations 
and  referring  to  invoking  the  9  (B)  exemp¬ 
tion  to  the  Sunshine  Act  in  order  to  close 
meetings. 

Seven  months  after  the  meeting  its  in¬ 
tern  had. sought  to  attend.  Common 
Cause  was  given  a  full  transcript  of  the 
meeting.  NRC  said  it  was  releasing  the 
transcript  because  the  President  had  com¬ 
pleted  submitting  his  budget  to  Congress. 
The  agency  has  said  it  would  continue  to 
make  transcripts  available  for  future 
closed  meetings  but  only  after  Congress 
had  received  the  presidential  budget  plan. 

In  his  decision  that  the  NRC  closed  the 
July  1980  meeting  illegally.  District  Court 
Senior  Judge  Edward  M.  Curran  said  the 
burden  was  on  the  NRC  to  prove  the 
“reasonable  likelihood”  that  open  access 


to  its  budget  discussions  would  have 
“significantly  frustrated”  implementa¬ 
tion  of  a  proposed  agency  action. 

Judge  Curran  said  the  agency  “failed  to 
establish  a  reasonable  likelihood  of  any 
harm  to  future  agency  actions  by  opening 
budget  discussion  meetings.”  Curran 
granted  Common  Cause’s  request  for  a 
Ending  that  the  NRC  acted  unlawfully  in 
closing  the  meeting  and  granted  a  perma¬ 
nent  injunction  barring  the  NRC  from 
closing  “future  meetings  of  a  similar  na¬ 
ture.” 

Decided  July  2,  the  ruling  by  Curran 
was  circulated  July  6.  A  week  later. 
Assistant  U.S.  Attorney  Royce  Lam- 
berth  said  his  office  had  not  yet  for¬ 
warded  its  recommendation  on  whether 
to  appeal  the  decision  to  the  Solicitor 
General.  The  government  has  60  days  to 
file  a  notice  of  appeal. 


Correction 

Jesse  M.  Strong  has  not  been  named 
assistant  publisher  and  executive  editor 
of  the  Post  Publishing  Company  of 
Bridgeport,  Conn.,  as  was  reported  in 
E&P,  July  11.  There  have  been  no 
changes  in  these  positions  and  Strong 
continues  to  be  manager  of  production 
and  planning  projects  manager. 
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62%  earn  more  than  $40,000 

Managing  editors  have  come  a  iong  way  since  1967 


By  B.  H.  Liebes 

More  than  25  %  of  the  men  and  women  who  occupy  the 
managing  editors’  chairs  on  the  nation’s  middle  sized  and 
metropolitan  dailies  prefer  that  job  to  any  other  on  the  news¬ 
paper. 

Nearly  18  percent  said  they  have  ambitions  to  become 
editors  and  publishers  and  17  percent  said,  provided  their 
salary  wouldn’t  diminish,  they  would  be  happy  as  city  editors, 
reporters,  news  editors,  political  writers,  columnists  and 
sportswriters.  One  managing  editor  said  he  preferred  to  be  an 
editorial  cartoonist. 

These  views  emerged  from  responses  by  the  managing 
editors  on  108  newspapers  ranging  in  circulation  from  60,000 
plus,  up  to  2  million.  The  survey  was  sent  to  202  editors  in  an 
attempt  to  find  the  guideposts  that  led  them  to  their  position  of 
directing  the  daily  news  operations  of  American  newspapers. 

108  responses 

Of  the  108  editors  who  responded,  six  had  titles  other  then 
managing  editor — either  as  executive  editor,  associate  editor, 
or  editor — but  they  indicated  they  exercised  the  same  control 
over  daily  newspaper  operations  expected  of  managing  edi¬ 
tors.  Three  of  those  editors  had  been  managing  editors  no 
later  than  six  months  ago  and  one  two  months  ago.  In  all,  115 
editors  responded  to  the  survey,  but  seven  responses  did  not 
meet  the  survey’s  criteria. 

Among  the  guideposts  on  the  path  to  the  ME  chair,  these 
signs  appeared  most  prominently: 

— Staying  put  with  one  paper. 

— Having  previously  occupied  middle-management  posi¬ 
tions  such  as  city  editor,  news  editor,  or  assistant  or  associate 
managing  editor. 

— Having  a  college  education. 

— Achieving  the  position  before  age  50. 

Better  paid 

More  than  62%  of  the  editors  reported  they  earned  more 
than  $40,000  a  year,  including  34%  whose  salaries  surpassed 
$50,000  a  year. 

This  proved  to  be  one  of  the  major  differences  compared  to 
those  managing  editors  who  had  responded  to  a  similar  survey 
in  1%7  that  was  published  in  Editor  &  Publisher.  At  that  time 
28%  of  the  132  editors  responding  reported  they  earned  salar¬ 
ies  from  $10,000  to  $15,000. 

Also  distinguishing  this  survey  from  the  earlier  one  was  that 
1 1  of  the  editors  are  women.  In  the  1%7  survey  all  the  editors 
who  responded  were  male. 

The  current  survey  also  asked  the  editors  to  give  their 
preference  about  using  age  and  sex  as  criteria  on  promoting 
staff  members.  These  questions  aroused  more  comment  than 
any  of  the  21  questions  in  the  survey. 

The  climb  to  the  top  of  the  newsroom  pyramid  favored 
those  who  didn’t  hop  around.  Forty-four  percent  (48)  of  the 
editors  worked  for  one  or  two  newspapers/wires.  Nearly 
17%(19)  had  their  lifelong  careers  on  the  same  newspaper. 


The  other  replies; 

3  newspapers/wires . 19% 

4  newspapers/wires . 12% 

5  or  more . 21% 


Three  editors  reported  they  worked  for  eight  or  more  news¬ 
papers/wire  services. 

Most  newspapers  promoted  from  among  their  own  staff 
members.  Not  quite  16%  (17)  were  hired  from  other  news 
media. _ 

(Liebes  is  a  professor  of  journalism,  San  Francisco  State  Uni¬ 
versity.) 


MANAGEMENT  BACKGROUND 

Experience  in  middle  management  was  an  essential  qual¬ 
ification  for  becoming  a  managing  editor.  Twenty-three  per¬ 
cent  (25)  made  the  jump  from  city  editors  to  the  ME’s  post  as 
did  10%  (11)  who  were  news  editors.  Nearly  22%  had  also 
served  as  assistant  or  associate  ME’s  before  climbing  the  next 
rung.  And,  two  had  served  as  sports  editors. 

Other  ME’s  previously  had  worked  in  Washington,  D.C. 
bureaus  (2)  and  in  such  varied  posts  as  editor  of  the  editorial 
page,  telegraph  editor,  deputy  photo  editor,  makeup  editor, 
business  editor,  graphics  editor,  ombudsman,  telegraph  edi¬ 
tor  or  as  assistants  to  the  publisher  or  the  general  manager. 
EDUCATION 

In  the  1%7  survey,  92%  of  the  editors  had  attended  college 
although  not  all  had  received  degrees.  In  the  current  survey 
95%  (103)  had  attended  college  and  81%  (88)  received  bache¬ 
lor  degrees.  Another  29%  (16)  went  on  to  graduate  school. 
Fourteen  percent  of  the  editors  (15)  received  their  master’s 


degrees. 

High  school  only . 5 

Some  college . 15 

Bachelor’s  degrees . 88 

Graduate  work  (no  degree) . 15 

Master’s  degrees . 16 


Twenty-six  percent  of  the  editors  had  majored  in  journal¬ 
ism  in  their  undergraduate  studies  (23)  and  80%  (13)  of  those 
who  received  graduate  degrees  majored  in  journalism.  The 
three  others  with  master’s  majored  in  political  science,  fine 
arts  and  history. 

Five  editors  made  Phi  Beta  Kappa  and  10  were  members  of 
Kappa  Tau  Alpha,  the  honorary  scholastic  journalism  socie¬ 
ty.  Four  editors  were  graduated  summa  cum  laude,  including 
one  who  was  the  valedictorian,  and  seven  were  graduated 
cum  laude.  One  editor  was  a  member  of  a  Jesuit  honorary 
society.  Four  editors  also  had  Nieman  Fellowships,  including 
one  who  did  not  graduate  from  college.  One  editor  had  a 
Rotary  Fellowship  and  an  International  Fellowship. 

Suggest  liberal  arts 

When  asked  to  recommend  courses  for  those  contemplat¬ 
ing  newspaper  careers  most  of  the  editors  urged  liberal  arts 
studies  and  journalism  courses.  Most  often  the  editors  specifi¬ 
cally  recommended  English,  literature,  history,  philosophy, 
political  science,  economics  and  languages.  One  emphasized 
the  need  to  study  Latin  “since  words  are  our  business.’’ 

One  editor,  an  English  literature  major  said  “anything  but 
journalism.” 

“That  you  can  learn  on  the  job,”  she  added.  “There  is  no 
substitute,  however,  for  a  broad  background  or  depth  in  a 
specific  field  such  as  science.” 

Other  comments  included: 

“Anything  but  journalism  courses,  except  the  barebone 
basics.  Heavy  on  literature,  grammar,  et  al.,  the  humanities, 
history,  political  science.” 

“Liberal  arts,  work  on  college  paper,  some  journalism 
courses  if  available.”  This  editor  majored  in  history. 

“I’d  go  to  the  best  journalism  school  I  could  find — to  get  the 
“background  radiation”  from  professionals — and  load  up  on 
English,  American  history,  and  those  courses  examining  the 
U.S.  condition.” 

”...  a  strong  liberal  arts  education  with  a  major  in  En¬ 
glish,  classics,  philosophy,  history,  political  science,  econo¬ 
mics,  or  sociology,  then  an  M.A.  in  journalism.”  This  editor 
had  a  B.A.  in  journalism  and  became  a  Nieman  fellow. 

Several  editors  also  suggested  that  undergraduates  study 
computer  technology. 
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AGE 

The  greatest  number  of  editors  achieved  their  posts  while 
they  were  in  their  40s;  most  were  in  the  40  to  44  eige  bracket. 
TTie  ages  at  time  of  promotion: 


29  or  younger . 5 

30  to  34 . 18 

35  to  39 . 19 

40  to  44 . 28 

45  to  49 . 17 

50  to  54 . 12 

55  and  above . 6 

No  age  given . 3 

SALARIES 


One  hundred  seven  of  the  108  editors  responded  to  a  ques¬ 


tion  about  their  salaries. 

The  figures  are: 

Above  $50,000 . 36 

$45,000  to  $50,000 . 5 

$40,000  to  $45,000 . 28 

$35,000  to  $40,000 . 16 

$30,000  to  $35,000 . 16 

$25,000  to  $30,000 . 5 

$20,000  to  $25,000 . 1 

No  response . 1 


Six  editors  earning  more  than  $50,000  worked  on  papers 
below  100,000  circulation  and  seven  worked  on  papers  rang¬ 
ing  from  100,000  to  150,000.  On  papers  which  had  circulations 
above  300,000,  16  of  17  editors  received  more  than  $50,000. 
One  editor  whose  paper  was  in  that  range  reported  he  earned 
from  above  $40,000  to  $45,000.  One  editor  whose  paper’s 
circulation  was  between  250,000  and  300,000  reported  he 
earned  from  above  $25,000  to  $30,000. 

The  lowest  paid  editor,  saleu'y  from  above  $20,000  to 
$25,000,  worked  for  a  paper  below  100,000  circulation. 

AGE  AND  SEX  AS  PROMOTION  CRITERIA 
Three  questions  tested  the  editors’  policies  on  promoting 
staffers  taking  into  consideration  age  and  sex. 

Question  1.  Do  you  make  a  conscious  effort  to  promote 
younger  men  and  women? 


Yes . 77 

No . 25 

Other . 3 

No  response . 3 


One  editor  wrote:  “I  do  encourage  youth  but  not  at  the 
expense  of  experience.” 

Another  wrote:  “It  most  often  works  out  that  way.  Tenure 
means  nothing  to  me.” 

Question  2.  Assuming  that  both  persons  have  equal  ability, 
would  you  promote  a  younger  person  over  an  older  staff  mem¬ 
ber  who  has  the  more  experience? 


Yes . 8 

No . 64 

Other . 26 

No  response . 10 


The  other  responses  included: 

“I’ve  never  seen  the  time  I  could  not  base  decisions  on 
abilities.” 

“If  both  have  same  technical  skills.  I’d  take  experience.” 

This  question  and  question  No.  3  drew  the  most  comments, 
many  similiar  in  tone.  Several  editors  challenged  the  idea  that 
it’s  possible  to  have  “equal  ability”  since  there  are  always 
distinguishing  factors,  particularly  “attitude”  and  “initia¬ 
tive.” 

One  editor  wrote:  “I  fail  to  see  how  any  intelligent  person 
can  answer  these  questions  (2  and  3).” 

An  editor  who  responded  “no”  wrote:  “Experience  in 
some  job,  initiative  in  others.” 

Question  3.  Assuming  that  both  persons  have  equal  ability, 
would  you  most  likely  promote  the  man  or  woman? 


Man . 7 

Woman . 55 

Other . 39 


No  response . 7 

One  editor  said  he  would  promote  a  woman  “because  (the) 
numbers  are  out  of  proportion.” 

Others  gave  these  reasons: 

“Women  underrepresented  in  newspapers’  decision  pro¬ 
cess.” 

No  two  people  are  exactly  equal.  I  have  two  assistant 
managing  editors.  Both  are  women.” 

“Too  many  other  factors  apply.  Certainly  1  am  eager  to 
promote  women.” 

“Not  automatic  .  .  .  need  more  factors  .  .  .  have  prom¬ 
oted  women  to  management.” 

An  analysis  showed  that  seven  of  the  eight  editors  who  said 
they  would  promote  younger  staffers  over  older  staffers  also 
would  give  priority  to  promoting  women. 

NEWSROOM  CONTROL 

Two  questions  sought  to  discover  the  degree  of  control 
editors  exercised  over  daily  newsroom  operations. 

(Question  1  asked  the  editors  whether  they  held  formal,  daily 
scheduled  conferences  with  their  top  newsroom  assistants  to 
discuss  daily  news  play  and  policy. 


Most  of  the  time . 103 

Occasionally . 3 

Rarely . 2 


One  editor  who  answered  “occasionally”  said  he  holds 
conferences  three  times  a  week. 

Twenty-three  editors  also  added:  “always,”  “daily,”  “ev¬ 
eryday,”  or  “all  the  time.”  One  editor  whose  paper  tops 
250,000  said  “twice  daily”  and  another  whose  paper’s  cir¬ 
culation  is  about  I  million  wrote  “each  weekday  and  on  phone 
weekends.” 

(^estion  No.  2  asked  the  editors  whether  they  maintained 
direct  control  of  newsroom  operations  or  did  they  work  mainly 


through  assistants. 

Direct  control . 58 

Through  assistant(s) . 36 

Both . 13 


Several  editors  indicated  they  work  mainly  through  their 
newsroom  supervisors,  chiefly  city  editor  or  news  editor  or 
through  each  of  the  department  heads. 

One  editor  said  he  works  “a  team  approach”  with  his 
supervisory  assistants.  “I  seek  their  advice  .  .  .  on  all  mat¬ 
ters.  Sometimes  I  don’t  agree  but  most  often  I  do.  I  think  the 
team  approach  has  produced  a  high  caliber  of  editors  who  will 
be  well  qualified  for  management  positions  in  the  future. 

“They  tell  me  they  appreciate  being  involved  in  high-level 
decisions  and  in  the  freedom  of  operation  I  give  them.” 

A  parallel  question  asked:  When  you  are  at  home  do  staff 
members  still  consider  you  in  charge  and  consult  with  you? 


Most  of  the  time . 100 

Occasionally . 4 

Rarely . 2 

Never . 2 


One  editor  who  said  “occasionally”  added,  “only  in 
emergencies  when  they  feel  consultation  is  necessary.” 

Another  reply:  “I’m  available  and  try  to  consult  but  I  also 
have  clearly  delegated.” 

WORKING  HOURS 

Most  editors  don’t  enjoy  the  luxury  of  a  40-hour  working 
week,  which  is  probably  the  norm  for  most  of  the  staff  mem¬ 
bers  they  direct.  And  the  circulation  size  of  a  paper  had  no 
correlation  with  the  hours  the  editors  devoted  to  their  tasks. 

Forty-five  percent  of  the  editors  (49)  estimated  they  work¬ 
ed  about  50  hours  a  week  in  the  office  and  put  in  from  Bve  to  10 
more  hours  outside  the  office.  Twenty  percent  of  the  editors 
(22)  indicated  they  put  in  60  or  more  hours  in  the  office  and 
from  five  to  10  hours  outside. 

The  extremes  ranged  from  one  editor  who  said  his  office 
time  totaled  30  hours  but  overall  he  put  in  50  hours  to  an  editor 

(Continued  on  page  31) 
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study  finds  CEOs  view 
press  coverage  favorably 


By  Andrew  Radolf 

Corporate  executives  and  journalists 
share  the  belief  that  news  media  are  anta¬ 
gonistic  toward  business,  but  that  belief 
appears  to  be  groundless  when  compared 
to  how  businessmen  and  PR  people  rate 
stories  done  on  their  companies. 

This  was  the  overall  finding  of  a  recent 
survey  commissioned  by  American  Man¬ 
agement  Associations.  With  86,000  mem¬ 
bers,  AMA  is  a  not-for-profit  manage¬ 
ment  education  organization. 

The  survey  revealed  that  despite 
“widespread  perception  of  an  antagonis¬ 
tic  press,”  the  majority  of  Chief  Execu¬ 
tive  Officers  and  public  relations  repre¬ 
sentatives  rate  the  overall  coverage  of 
their  companies  “on  the  local,  state,  re¬ 
gional,  national,  and  international”  level 
as  either  “excellent”  or  “good.” 

Titled  The  Business-Media  Rela¬ 
tionship,  Countering  Misconceptions 
and  Distrust,  the  study  is  based  on  a  sur¬ 
vey  comparing  the  attitudes  of  execu¬ 
tives,  public  relations  representatives, 
and  journalists  on  business  coverage  by 
the  media. 

Research  &  Forecasts,  Inc.,  a  subsidi¬ 
ary  of  the  public  relations  firm  of  Ruder  & 
Finn,  Inc.,  conducted  the  survey.  The  PR 
firm’s  chairman,  David  Finn,  authored 
the  report  detailing  the  results. 

In  the  survey  many  public  relations 
directors  indicated  their  companies  have 
received  “favorable  coverage  in  the  areas 
of  financial  statements  (79%),  executive 
appointments  (78%),  product  related 
news  (70%),  mergers  and  acquisitions 
(65%),  stockholders’  meetings  (65%),  and 
stock  activities  (54%).” 

The  study  discovered  the  areas  in 
which  PR  directors  believed  their  com¬ 
panies  received  unfavorable  coverage 
“are  in  plant  accidents  (6%),  hiring  and 
layoffs  (8%),  and  environmental  issues 
(14%).” 

“Businessmen  need  to  learn  more  ab¬ 
out  the  press.  It  would  be  a  very  good  idea 
for  executives  to  see  what  it  is  like  behind 
the  scenes  in  a  newsroom,”  said  the 
study’s  author,  David  Finn.  “Reporters 
come  from  an  entirely  different  environ¬ 
ment  than  a  business  executive.  It’s 
David  and  Goliath.” 

Finn  said  that  although  executives  “are 
convinced”  reporters  are  biased  against 
them,  their  “anxieties  about  the  press  are 
greatly  exaggerated.” 

Finn  explained  CEOs  tend  to  “visual¬ 
ize  media”  in  terms  of  the  “communica¬ 
tions  they’re  geared  for”  such  as  house 
organs  and  annual  reports.  He  said  these 
types  of  publications  tend  to  emphasize 
the  upbeat  aspects  of  their  companies. 

Finn  said  one  of  the  “failings”  of 


corporate  public  relations  is  it  “tries  to 
put  the  best  foot  forward.  I  wish  we  could 
be  willing  to  face  squarely  the  problems 
without  trying  to  put  a  gloss  on  them.” 

The  study  also  found: 

§“Journalists  agree  in  equal  numbers 
with  corporate  executives  that  the  media 
is  always  or  usually  antagonistic  towards 
the  business  community. 

§“The  majority  of  both  journalists  and 
business  executives  believe  that  when 
business  reporting  is  inaccurate  it  is  be¬ 
cause  of  sloppiness  rather  than  bias. 

§“One  out  of  every  three  journalists 
believe  business  people  often  lie  to  repor¬ 
ters. 

§“47%  of  public  relations  representa¬ 
tives  admit  that  they  themselves  deliber¬ 
ately  have  withheld  information  from  the 
media,  while  journalists  are  virtually 
unanimous  in  accusing  all  level  of  top 
management  of  withholding  information. 

§“64%  of  journalists  and  73%  of  public 
relations  representatives  believe  that  re¬ 
porters  do  not  research  their  topics  thor¬ 
oughly.” 

The  survey  also  found  that  journalists, 
PR  representatives  and  business  execu¬ 
tives  agree  “that  fewer  than  half  of  all 
business  executives  understand  the 
workings  of  media,”  particularly  dead¬ 
lines  and  off  the  record  statements. 

To  improve  business-press  relations, 
the  study  makes  several  recommenda¬ 
tions: 

§“Business  executives  and  journalists 
keep  in  touch  on  a  regular  basis,  not  just 
in  times  of  crisis. 

§“The  best  way  (for  an  executive)  to 
deal  with  a  negative  report  in  the  media  is 
to  take  it  in  stride. 

§“An  objective  third  party  be  present 
during  an  important  meeting  between  ex¬ 
ecutive  and  journalist. 

§“  Business  people  should  be  aware  of 
public  concerns  when  commenting  on 
broad  issues  in  which  corporate  interests 
are  involved.” 

§Reporters  should  be  “aware  of  legiti¬ 
mate  constraints — privacy  laws,  SEC- 
rules,  impending  lawsuits,  the  value  of 
certain  facts  to  competitors — that  limit 
the  ability  of  executives  to  divulge  certain 
information.” 

§Joumalists  should  “discourage  off  the 
record  remarks  by  business  executives” 
and  explain  deadlines,  off  the  record  re¬ 
quirements  and  other  restrictions  to  ex¬ 
ecutives. 

§The  study  says  reporters  must  “be 
wary  of  quoting  disgruntled  ex¬ 
employees  exclusively.” 

The  study  recommends  business  ex¬ 
ecutives: 


§“Leam  details  of  media  practices” 
and  “allow  for  the  possibility  that  repor¬ 
ters  may  not  be  well  acquainted  with  busi¬ 
ness  practices. 

§“Study  and  practice  specific  techni¬ 
ques — e.g.  using  short  sentences,  repeat¬ 
ing  key  phrases,  avoiding  ‘no  comment’ 
answers — that  help  to  get  ideas  across  in 
interviews. 

§“Don’t  try  to  squelch  a  story  by  bring¬ 
ing  pressure  on  higher-ups  in  the  media. 

§“Don’t  argue  with  a  negative  report  in 
the  media.  To  do  so  is  to  keep  the  issue 
before  the  public  more  than  may  be  war¬ 
ranted. 

§“In  the  event  of  a  damaging  story  or 
series,  make  a  long-range  plan  for  con¬ 
structive  future  actions. 

§“  Maintain  a  continuing  good  rela¬ 
tionship  between  legal  and  PR  counsel  so 
that  there  will  be  a  thoughtful  balance 
between  legal  exposure  and  the  amount 
of  information  volunteered.” 

Finn  offered  journalists  some  recom¬ 
mendations  of  his  own. 

“Reporters  should  not  have  their  back 
up  about  PR  people,”  he  said.  “PR  peo¬ 
ple  understand  the  press  more  than 
businessmen  do.  They  can  get  the  facts.” 

Finn  said  that  reporters  are  too  often 
“looking  for  dirt”  when  doing  a  business 
story. 

“It’s  not  a  responsible  way  of  covering 
an  issue.  There  are  many  sides  to  a 
story,”  he  commented. 

Reporter  ordered 
to  reveal  source 

The  Colorado  Supreme  Court  ordered 
a  Pueblo  Chieftain  and  Star-Journal  state 
house  reporter  to  disclose  his  confidential 
source  on  a  story  that  led  to  a  libel  suit 
against  the  newspaper. 

“I’ll  go  to  jail  first,”  reporter  William 
Gagnon  told  E&P.  “All  a  reporter  has 
is  his  word.  If  you  cave  in  on  that,  you 
have  nothing.  I’ve  been  in  this  business 
32  years  and  I  am  not  giving  in.” 

At  issue  is  a  story  Gagnon  wrote  last 
Aug.  5  about  the  operations  of  the  First 
National  Bank  of  Florence,  Colorado. 
The  story  indicated  that  some  bank  board 
members  felt  charges  assessed  against 
them  for  accounting  and  management 
services  provided  by  accountant  Fred  T. 
Crussell  were  excessive. 

Crussell  sued  the  Star-Journal  Pub¬ 
lishing  Corp.,  alleging  that  the  reference 
to  him  was  false,  defamatory  and  profes¬ 
sionally  damaging  to  his  reputation. 

During  initial  hearings  in  the  suit, 
which  has  been  continued  pending  the 
Supreme  Court  ruling,  Gagnon  refused  to 
disclose  the  name  of  one  of  his  sources  or 
to  produce  documents  given  to  him  by 
that  source.  Subsequently,  the  newspap¬ 
er  submitted  the  documents  to  the  trial 
judge  in  a  sealed  envelope.  But  the  judge 
still  demanded  that  Gagnon  reveal  his 
source. 
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Judge  dismisses  $3.7  miilion 
iibei  suit  vs.  Green  Bay  daiiy 


The  final  claims  in  a  libel  suit  in  which 
the  Brown  County  Juvenile  Court  admi¬ 
nistrator  sought  nearly  $3.7  million  were 
dismissed  by  Judge  Richard  Orton. 

Orton’s  action  ended  three  days  of 
hearings  on  motions  by  the  defendants — 
the  Green  Bay  Press-Gazette,  its  editor, 
three  reporters  and  a  circuit  judge — to 
throw  out  the  suit  brought  by  Juvenile 
Court  Administrator  Wayne  Walters. 

“There  wasn’t  any  negligence  here,” 
Orton  said.  “This  was  responsible  report¬ 
ing.  That  wasn’t  anybody  going  off  half- 
cocked.” 

The  complaints  were  a  outgrowth  of  a 
prolonged  controversy  over  the  Juvenile 
Court  system. 

Orton  dismissed  all  libel  complaints,  as 
a  conspiracy  and  malicious  prosecution 
complaint  brought  by  Walters. 

“There’s  not  a  scintilla  of  evidence,” 
Orton  said,  “To  show  that  the  paper  had  a 
serious  doubt  as  to  the  truth  of  the  story.” 

Named  with  the  Press-Gazette  as  de¬ 
fendants  were  editor  Robert  S.  Gallagher; 
three  of  the  newspaper’s  reporters,  De¬ 
nnis  Chaptman,  Scott  Hildebrand  and 
Joanne  Zipperer;  and  Circuit  Judge  N. 
Patrick  Crooks. 

Walters,  who  had  been  terminated  as 
Juvenile  Court  administrator  by  Crooks 
but  stayed  on  with  the  backing  of  a  Coun¬ 
ty  Board  committee  and  Brown  County 
Executive  Donald  Holloway,  contended 
that  Crooks  and  Gallagher  had  conspired 
to  cost  him  his  job. 

In  dismissing  the  conspiracy  claim, 
Orton  called  it  “a  Band-Aid  to  possibly 
hang  on  to  the  wall  if  the  libel  claims  went 
down  the  sink,  and  the  libel  claims  have 
gone  down  the  sink.” 

Turning  to  his  court  reporter,  Orton 
quipped,  “1  did  say  ‘sink’,  didn’t  I?” 

Pure  hogwash 

Later,  the  judge  branded  as  “pure  hog¬ 
wash”  a  argument  by  Walters’  attorney 
that  Crooks  in  some  way  instigated  a 
grand  jury  investigation  through  a  special 
agent  of  the  FBI  whose  children  have 
“played  with  Crooks’  children.” 

Walters  sought  $3.2  million  from  the 
newspaper,  Gallagher  and  the  reporters 
and  $400,000  from  Crooks.  Mrs.  Walters 
sought  $%,000  from  the  defendants. 

Attorneys  for  Walters  declined  com¬ 
ment  on  a  possible  appeal. 

Orton  ruled  during  the  hearings  that 
there  was  no  reason  to  believe  Gallagher 
and  Crooks  engaged  in  a  conspiracy  as 
alleged.  He  also  ruled  that  the  Press- 
Gazette  and  its  reporters  had  demons¬ 
trated  sound  reporting  in  their  pursuit  of 

(Compiled  from  reports  by  the  Associated 
Press.) 


articles  on  the  Juvenile  Court  system. 

Orton  ruled  that  Walters  was  a  public 
official  in  his  capacity  as  Juvenile  Court 
administrator  and  that  the  Press-Gazette 
was  publishing  articles  of  great  public  in¬ 
terest  about  the  court  system. 

Defense  attorneys  maintained  that 
Walters  was  a  public  figure  and  that 
Press-Gazette  articles  about  him  and  his 
performance  as  juvenile  court  adminis¬ 
trator  were  matters  of  great  public  con¬ 
cern. 

“It  seems  unbelievably  clear  to  this 
court  .  .  .  that  Wayne  Walters  was  a 
public  official  as  that  term  is  defined  by 
the  United  States  Supreme  Court  and  the 
Wisconsin  Supreme  Court,”  Orton  de¬ 
clared. 

Orton  noted  that  Walters  was 
appointed  juvenile  court  administrator  by 
the  late  Judge  James  Byers.  He  was  not 
elected,  but  he  doesn’t  have  to  be  in  order 
to  be  a  public  official,”  Orton  said. 

“He  did  hold  a  position  in  which  the 
people  of  Brown  County  had  an  interest 
in  his  qualifications  and  performance.” 

Cite  Times  vs.  Sullivan 

Attorneys  for  the  defendants  cited  the 
New  York  Times  vs.  Sullivan  ruling  in 
which  it  was  held  that  articles  about  a 
public  official  were  protected  under  the 
First  Amendment. 

That  case  provided  that  a  public  official 
cannot  recover  in  a  libel  case  unless  it  can 
be  proved  that  the  defendant  acted  with 
malice. 

During  the  hearings,  Orton  frequently 
raised  questions  regarding  the  operation 
of  the  Juvenile  Court  system  in  Brown 
County  under  Walters  and  the  late  Judge 
James  W.  Byers. 

In  dismissing  the  claim  that  Crooks  was 
behind  investigations  into  the  Juvenile 
Court  operation,  Orton  said  there  was  no 
evidence  that  Crooks  instigated  a  John 
Doe  proceeding  or  used  his  influence  to 
promote  a  federal  grand  jury  investiga¬ 
tion.  Neither  probe  resulted  in  charges. 

David  Lowe,  attorney  for  Walters, 
maintained  that  Crooks  met  Gallagher  at 
the  editor’s  home  in  September  1979  after 
the  Press-Gazette  had  carried  an  editorial 
critical  of  Crook's  alleged  “firing”  of 
Walters  over  a  “personality  conflict.” 

After  that  meeting,  Lowe  said,  the 
newspaper  began  a  year  and  a  half 
“attack”  on  Wayne  Walters’  administra¬ 
tion  of  the  Juvenile  Court  system. 

“Something  happened  at  that  meet¬ 
ing,”  Lowe  said. 

James  Brody,  counsel  for  Gallagher 
and  the  newspaper,  said  there  was  no 
evidence  to  suggest  a  conspiracy. 

Orton  said  that  in  a  conspiracy  claim  it 


must  be  shown  that  two  or  more  persons 
try  to  accomplish  an  unlawful  purpose. 

“Both  alleged  conspirators  have  flatly 
denied  under  oath  any  agreement  for  the 
purpose  of  getting  rid  of  Walters  in  his 
job,”  Orton  said. 

The  judge  earlier  had  dismissed  the  last 
of  12  libel  complaints  against  the  Press- 
Gazette,  declaring  he  found  no  evidence 
that  the  newspaper  or  its  reporters  had 
acted  with  “constitutional  malice”  in 
articles  on  the  court’s  operation. 

Although  Orton  expressed  strong  cri¬ 
ticism  of  the  Juvenile  Court  operation 
under  Walters  and  Byers,  he  said  that  was 
not  an  issue  for  the  summary  hearing  pro¬ 
cedures. 

Walters  filed  the  suit  in  June  1980. 

In  his  letter  discharging  Walters  on 
Sept.  18,  1979,  Crooks  alleged  seven 
separate  acts  of  misconduct,  including 
the  “manufacture”  of  court  records,  par¬ 
ticipation  in  the  denial  of  due  process  to 
juveniles  and  their  parents,  and  the  falsi¬ 
fication  of  court  documents. 

Orton  on  several  occasions  expressed 
disapproval  of  Walter’s  apparent  ability 
to  perform  judicial  functions  which  he 
said  should  have  been  reserved  forjudges 
only. 

News  World  exec 
questioned  by  INS 

Bo  Hi  Pak,  president  and  publisher  of 
News  World  in  New  York  City  was  de¬ 
tained  by  U.S.  Immigration  and  Natur¬ 
alization  Service  in  Kennedy  Airport  as 
he  was  reentering  the  country. 

INS  officials  said  they  wanted  to  ques¬ 
tion  Pak  about  the  way  he  obtained 
permanent  residency  in  the  U.S.,  a  status 
granted  to  him  in  1966. 

Pak  is  an  official  of  the  Unification 
Church  headed  by  Rev.  Sun  Myung 
Moon. 

Rev.  Moon  and  several  of  his  church 
officials  are  under  investigation  for  possi¬ 
ble  fraud  in  the  manner  in  which  they 
obtained  permanent  residency. 

The  News  World  has  run  front  page 
stories  and  editorials  denying  reports  in 
the  media  of  an  INS  investigation  of  Rev. 
Moon. 

Larry  Moffit,  assistant  to  Pak  at  the 
News  World,  said  “There  is  no  valid 
reason”  for  INS  officers  detaining  Pak  at 
Kennedy  Airport. 

Moffit  noted  that  although  Pak  is  an 
official  of  the  Unification  Church,  “his 
(Pak’s)  church  work  and  his  business 
work  are  two  different  things.” 

Moffit  said  the  News  World  is  owned 
by  several  businessmen  who  are  Unifica¬ 
tion  Church  members  and  that  many  em¬ 
ployees  of  the  paper  also  belong  to  the 
church. 

“It’s  similar  to  a  Catholic  owning  a 
business  and  hiring  some  Catholics.  That 
doesn’t  make  it  a  Vatican  business,” 
Moffit  said. 
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Who  says  a  co-op  plan  must  include  free  publications? 


By  Robert  D.  Wilcox 

A  lot  of  people  seem  to  have  some  very  mistaken  notions 
about  what  a  manufacturer  must  offer  in  his  co-op  plan. 

For  years,  radio  people,  for  example,  have  argued  hotly 
about  the  unfairness  of  a  co-op  plan  that  pays  75%  of  the  cost 
of  newspaper  space  but  only  50%  of  the  cost  of  radio  time. 
You  can  imagine  what  they  think  about  the  many  plans  that 
won’t  pay  for  radio  advertising  at  all.  At  every  co-op  meeting, 
they  cry  “Foul”  and  question  stridently  how  it  could  be 
ethical,  moral  —  even  legal  —  to  discriminate  against  radio 
this  way. 

Now  it  seems  to  be  the  turn  of  free  circulation  publications. 

A  few  months  ago,  a  very  capable  young  lady  who  worked 
for  a  chain  of  Pennysavers  phoned  me  to  announce  brightly 
that  “from  now  on,  manufacturers  are  going  to  have  to  in¬ 
clude  Pennysavers  in  their  co-op  plans.” 

I  found  that  rather  startling,  because  somehow  I  had  the 
impression  that  I  had  a  right  to  decide  what  to  do  with  my 
co-op  money  .  .  .  and  that  nobody  else  had  the  right  to  tell 
me  what  I  “had”  to  do  with  it. 

“No,”  she  said,  “it’s  a  fact.  The  FTC  has  just  clarified 
Footnote  3,  under  Guide  9,  of  the  FTC’s  ‘Guides  for  Advertis¬ 
ing  Allowances  and  Other  Merchandising  Payments  and  Ser¬ 
vices’  to  say  that  from  now  on  manufacturers  have  to  include 
free  circulation  publications  in  their  co-op  plans.” 

I  found  that  hard  to  understand.  If  I  buy  a  suit  from  one 
haberdasher,  I  automatically  discriminate  against  every 
haberdasher  I  didn’t  buy  from.  But  who  would  argue  that 
when  I  decide  to  spring  for  a  new  suit  that  I  don’t  have  a  right 
to  pick  the  store  I’ll  buy  from  .  .  .  and  ignore  the  others? 

His  only  obligation  is  to  the  retailer  .  .  .  and  himself.  His 
obligation  to  the  retailer  is  to  make  the  co-op  dollars  “func¬ 
tionally  available.”  That  is,  they  must  be  offered  in  a  way  that 
permits  the  retailer  to  spend  them.  He  couldn’t,  for  example, 
offer  them  only  for  full-page  ads  in  the  Chicago  Tribune  if  only 
the  largest  retailers  in  Chicago  would  have  enough  co-op  to 
permit  their  buying  such  a  page. 

The  manufacturer’s  obligation  to  himself,  of  course,  is  to 
channel  his  co-op  dollars  to  the  media  which  will  create  the 
most  sales  of  his  products  .  .  .  and  thus  produce  the  best 
return  on  his  co-op  investment. 

But  otherwise  reasonable  people  can’t  seem  to  get  the  hang 
of  that. 

Shortly  after  the  call  from  the  Penny  saver  lady,  I  read  an 
article  in  Editor  &  Publisher  which  said,  “The  road  was 
cleared  for  retailers  to  spend  more  co-op  advertising  funds  in 
free  circulation  newspapers  following  a  clarification  by  the 
Federal  Trade  Commission  of  its  1972  Co-operative  Advertis¬ 
ing  guidelines.  The  clarification  addresses  misconceptions  by 
advertisers  as  to  the  types  of  newspapers  that  can  be  used  to 
receive  co-op  funds.” 

Imagine  that.  Now  the  FTC  is  going  to  permit  me  to  spend 
my  money  in  ways  I  never  before  thought  I  could.  And  now 
retailers  are  going  to  be  able  to  use  my  co-op  in  free  circula¬ 
tion  publications  whether  I  decide  I  want  them  to  or  not. 

The  article  went  on,  quoting  Gerald  W.  Crane,  vicepresi¬ 
dent  of  the  News/Sun  Publications,  Decatur,  Georgia  and 
president  of  Suburban  Newspapers  of  America,  as  saying  that 
with  equal  access  to  all  newspapers  with  audited  or  verified 
circulation,  retailers  are  “encouraged  to  use  co-operative 
advertising  programs  in  whatever  newspapers  have  proven  to 

(Robert  Wilcox  is  manager  of  retaii  advertising  services  for 
Armstrong  World  Industries  Inc.) 
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be  the  most  effective  for  their  particular  retailing  situation  in 
their  non-co-op  advertising  campaigns.” 

Now  that  was  a  puzzler.  Could  anyone  really  offer  my 
retailers  “equal  access”  to  publications  for  which  I  might  not 
have  decided  to  offer  co-op?  Who  is  this  who’s  spending  my 
co-op  money  for  me?  And  who’s  “encouraging”  my  retailers 
to  spend  my  co-op  money  in  ways  I  might  have  decided  I  don’t 
want  it  spent? 

But  that  wasn’t  all.  The  article  then  said,  “Advertiser  mis¬ 
conception  of  where  to  use  co-op  dollars  stemmed  from  Foot¬ 
note  3  to  Guide  9  of  the  Co-operative  Advertising  guidelines 
which  stated  manufacturers  ‘should  offer  to  pay  the  same 
percent  of  the  cost  of  newspaper  advertising  for  all  competing 
customers  in  a  newspaper  of  the  customer’s  choice  or  at  least 
in  those  newspapers  that  meet  the  requirements  for  second- 
class  mail  privileges.’” 

That  introduces  the  interesting  theory  that  manufacturers 
really  wouldn’t  know  where  to  use  their  co-op  dollars  if  it 
weren’t  for  the  guidance  of  the  FTC,  which,  of  course,  knows 
where  those  dollars  will  yield  the  best  return  on  the  invest¬ 
ment. 

Not  long  after  that,  I  received  a  letter  from  St.  Louis 
Suburban  Newspapers  which  said,  “A  recent  ruling  by  the 
FTC  has  stated  that  suburban  newspapers,  such  as  ours,  with 
audited  circulation,  must  be  treated  in  the  same  manner  as 
paid  circulations  daily  newspapers.” 

Zounds!  Did  that  mean  that  if  a  co-op  plan  excluded  dailies, 
that  suburban  newspapers  could  be  eliminated  as  cavalierly?  I 
suppose  not.  It  no  doubt  meant  that  if  daily  newspapers  were 
included  in  a  co-op  plan,  suburban  newspapers  must  be  also. 

But  did  the  FTC!  say  that?  Co  Mark  Views  seemed  to  think 
so,  because  shortly  thereafter  they  ran  an  article  which 
stated,  “Free  circulation  papers  with  audited  or  verified  cir¬ 
culation  will  now  be  able  to  obtain  more  co-op  funds.” 

Frankly,  I  found  all  that  confusing.  It  was  like  your  having  a 
bunch  of  money  that  you  wanted  to  spend  to  put  a  deserving 
person  through  your  alma  mater  .  .  .  with  the  government 
rapping  your  knuckles  and  saying,  “Ugh-ugh.  You  can  offer 
the  money.  But  you  can’t  require  that  it  be  used  only  in 
attending  your  alma  mater.  You’ve  got  to  let  the  student 
decide  where  he  wants  to  go  to  school.” 

That  didn’t  make  a  lot  of  sense.  And  it  didn’t  seem  to  jibe 
with  what  the  FTC  had  said.  The  FTC  letter  that  was  the 
source  of  all  this  speculation  had  encouraged  those  who  offer 
co-op  for  newspaper  advertising  to  offer  it  also  for  “advertis¬ 
ing  in  community  and  suburban  newspapers  with  audited  or 
certified  circulation,  when  they  are  the  customary  and  prefer¬ 
red  print  advertising  media  of  a  class  of  the  seller’s  cus¬ 
tomers.” 

But  it  had  also  said,  “Note  3  to  Guide  9  states  the  Commis¬ 
sion  view  that  a  seller  offering  co-op  should  pay  allowances 
for  newspaper  advertising  in  a  newspaper  of  the  customer’s 
choice,  since  that  is  the  most  reliable  means  for  ensuring 
compliance  with  the  law.  It  also  states  a  Commission  view 
that  when  the  customer  is  not  given  free  choice,  the  seller 
should  include  at  least  those  newspapers  which  meet  the 
requirements  for  second-class  mail  privileges,  in  order  to  give 
reasonable  assurance  that  the  seller  has  made  a  suitable  offer 
available  to  its  small  customers.  The  Commission  has  not 
stated  that  compliance  with  the  latter  alternative  will  consti¬ 
tute  compliance  with  the  law  in  every  instance.  Nor  has  it  said 
that  adherence  to  a  guide  will  always  result  in  compliance 
with  the  law.” 

So  what  had  the  FTC  said? 

(Continued  on  page  16) 
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National  ad  dollars  In  newspapors 
up  for  the  fifth  consecutive  month 


Led  by  a  33.4%  gain  in  national  adver¬ 
tising  to  $282.3  million,  advertising  ex¬ 
penditures  in  daily  newspapers  reached 
$1.62  billion  in  May,  up  25.0%  over  the 
same  month  last  year,  according  to  “pre¬ 
liminary  figures”  from  the  Newspaper 
Advertising  Bureau,  Inc. 

Bureau  president  Jack  Kauffman  noted 
that  May  was  the  fifth  consecutive  month 
in  which  national  was  the  leading  categ¬ 
ory  in  percentage  of  growth. 

The  other  two  major  newspaper  cate¬ 
gories  were  also  up  strongly  in  May.  Re- 

Seattle  Times 
promeles  four 

The  Seattle  Times  has  promoted  four 
employees  in  its  advertising  department. 

Stephen  Hawes  was  named  assistant  to 
the  advertising  manager,  on  special 
assignment;  Kathleen  Wright,  retail¬ 
advertising  manager;  Alden  J.  Blethen, 
assistant  national  advertising  manager,  a 
new  position;  and  Cheryl  Houser,  retail- 
sales  manager. 

Hawes  has  been  with  the  Times  since 
1975.  He  was  appointed  retail-sales  man¬ 
ager  in  1977  and  retail-advertising  mana¬ 
ger  in  1980. 

Wright,  a  University  of  Washington 
graduate,  joined  the  Times  in  1971.  She 
has  been  retail-sales  manager  since  1977. 

Blethen  joined  the  Times  in  1973.  He 
previously  served  as  assistant  to  the  pres¬ 
ident,  assistant  to  the  general  manager 
and  retail-sales  manager.  Houser  joined 
the  Times  in  1976.  She  has  been  retail 
administrative  assistant  since  1977. 

Newspapers  to  gel 
granola  coupons 

General  Mills,  Inc.,  has  begun  a  nation¬ 
al  rollout  of  Nature  Valley  Light  &  Crun¬ 
chy  granola  snack. 

An  intensive  introductory  advertising 
campaign  is  planned  which  includes 
primetime  network,  daytime  network, 
child  network  and  child  spot  television 
advertising.  Commercials  stress  the  pro¬ 
duct’s  all-family  appeal  and  the  fact  that  it 
is  100%  natural  with  no  additives  or  pre¬ 
servatives. 

The  introduction  will  also  be  supported 
with  the  distribution  of  over  120  million 
coupons  through  Sunday  newspaper  in¬ 
serts,  Best  Food  Day  newspaper  ads, 
through  direct  mail,  on  packages  of  Light 
&  Crunchy  and  packed  in  boxes  of  Big  G 
cereals. 

The  agency  is  Campbell-Mithun,  Inc., 
Minnea[)oIis,  Minnesota. 
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tail  advertising  gained  19.7%  to  $835.5 
million,  and  classified  posted  a  29.9%  in¬ 
crease  to  $499.1  million. 

For  the  first  five  months  of  1 98 1 ,  news¬ 
paper  advertising  totaled  $6.90  billion,  a 
16.4%  gain.  Retail  increased  14.5%  to 
$3.59  billion;  classified  gained  14.2%  to 
$2.10  billion;  and  national  rose  26.5%  to 
$1.20  billion. 

The  Bureau’s  estimates  are  based  on 
measurements  by  Media  Records,  Inc.  in 
64  index  cities,  plus  “other”  data. 

New  maikettng 
newsletter  slatted 

The  Windsor  Report,  a  monthly  news¬ 
letter  for  advertising,  marketing,  media 
and  research  executives,  started  publica¬ 
tion  last  week. 

Eric  Murphy,  president  of  Windsor  Sys¬ 
tems  Development  Inc.,  is  publisher.  Paul 
Martin,  who  was  promotion  director  of  the 
New  York  News  since  1970,  before  he  res¬ 
igned  last  December,  is  editor. 

The  Windsor  Report,  distributed  free  to 
a  selected  list  of  media,  advertising, 
marketing  and  research  executives,  will  be 
a  clearinghouse  of  news  and  ideas  of  on¬ 
line  data  use. 

Windsor  Systems  was  organized  by  Eric 
Murphy  in  1972  as  a  computer  software 
company  offering  local  media  both  batch 
and  interactive  on-line  access  to  their  re¬ 
search  data. 

From  a  start  of  two  clients,  the  Bergen 
Record  and  the  New  York  Daily  News, 
where  Martin  helped  make  the  decision  to 
go  on-line  with  Windsor,  the  company 
has  grown,  largely  by  word  of  mouth,  to 
almost  fifty  newspapers. 

Lavine  named 
Ad/Mark  head 

Bill  Lavine,  national  advertising  mana¬ 
ger  for  the  Oakland  TribunelEastbay  TO- 
DA  Y,  has  been  named  president  of  Ad/ 
Mark,  the  East  Bay  Advertising  and 
Marketing  Association. 

Lavine  is  a  14-year  TribuneATODAY 
employee. 

Media  supervisor 

Suzanne  Yax  has  joined  the  media  de¬ 
partment  of  Cochrane  Chase,  Livingston, 
as  a  media  supervisor.  She  comes  to 
CC,L  after  serving  as  associate  media 
director  at  the  Los  Angeles  office  of 
McCann-Ericson  for  six  and  one-half 
years. 


Landon  starts  unit 
to  sell  tor  N.J.  daily 

The  Ocean  County  (N.J.)  Times- 
Observer  has  contracted  with  Ocean 
County  Media  Advertising,  Inc.,  for  the 
sale  of  all  advertising  in  the  newspaper. 

The  new  sales  agency  is  a  wholly- 
owned  subsidiary  of  Landon  Associates, 
Inc.,  newspaper  sales  and  marketing 
company. 

“This  unique  new  concept  in  advertis¬ 
ing  sales  is  a  pilot  project  to  test  the  idea 
for  additional  markets  and  future  expan¬ 
sion,”  said  Owen  E.  Landon,  Jr.,  presi¬ 
dent  of  the  newspaper  sales  and  market¬ 
ing  organization. 

He  added,  “Our  arrangement  with  Ing- 
ersoll  Newspapers  calls  for  us  to  receive  a 
percentage  of  advertising  revenues, 
much  like  the  advertising  sales  cost 
budgeted  by  a  newspaper  and  used  to 
measure  progress  and  productivity.  The 
key  to  our  success  will  be  the  ability  to 
apply  all  the  resources  of  our  company  to 
support  the  salespeople  and,  as  a  result, 
produce  better  results  for  the  adver¬ 
tisers.” 

Jeffery  Deitz  has  been  named  vice 
president  and  general  manager  of  the 
firm.  He  was  formerly  manager  of  Land¬ 
on  Associates,  Inc.'s  retail  advertising 
office  in  Philadelphia. 

The  advertising  sales  company  will 
operate  with  a  smaller  staff  than  the 
Times-Observer  has  in  the  past.  There 
will  be  seven  people  in  the  classified  de¬ 
partment,  five  in  retail  and  five  in  sales 
service. 

The  newspaper  will  receive  a  produc¬ 
tion  ready  layout  and  copy  with  insertion 
orders. 

Price  fix  mars 
co-op  ads 

Four  television  and  appliance  dealers 
have  been  fined  a  total  of  $400  and 
ordered  by  Hartford  Superior  Court 
Judge  Norris  L.  O’Neill  to  halt  coopera¬ 
tive  advertising  of  RCA  Color  Trak  tele¬ 
vision  sets  at  fixed  prices. 

The  dealers  —  Randall  Television  and 
Appliances  Inc.,  Rocky  Hill;  J.L.  Otten- 
berg  Inc.,  West  Hartford;  R.B.  Snow 
Television  Inc.,  Rockville,  and  Charles 
Gatto  Inc.,  Enfield  —  have  consented  to 
an  order  signed  by  Judge  O’Neill  pro¬ 
hibiting  their  group  advertising.  At  the 
same  time,  the  four  admitted  no  wrong¬ 
doing. 

The  Connecticut  State  Attorney 
General,  Carl  R.  Ajello,  last  February 
filed  a  complaint  agains*  the  dealers,  con¬ 
tending  that  their  cooperative  advertising 
in  the  Hartford  Courant  constituted  an 
unreasonable  restraint  of  trade  and 
violated  provisions  of  the  state’s  anti¬ 
trust  act. 

Ajello  said  that  the  four  were  offering 
the  television  sets  at  fixed  prices. 
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New  England  papers  report  national  drop 

The  New  England  Newspapers  Adver-  gains  and  only  27  reported  losses, 
tising  Bureau  reports  that  April  was  a  National,  which  in  earlier  months  had 
“turn-around”  month  for  its  member  shown  spectacular  percentage  gains,  sof- 
newspapers.  tened  in  April,  with  40  papers  reporting 

gains  and  70  reporting  linage  losses.  The 
Classified  showed  its  first  gains  in  40  with  gains  were  strong  enough  to  pull 
months,  with  59  papers  reporting  gains  total  national  linage  up  2%,  according  to 
and  51  reporting  losses  over  year  ago  fi-  theNENAB.Thereasonforthefall-offin 
gures.  Retail  ROP  linage  was  up  nearly  national  was  a  slackening  of  cigarette 
4%  for  the  month  as  83  papers  showed  advertising. 

Ratliff  opens  consulting  firm 

Claude  Ratliff,  for  fifteen  years  west-  Walker  prior  to  his  New  York  Times  ser- 
em  advertising  manager  for  the  New  York  vice . 

Times  with  his  headquarters  in  Los 

Angeles,  has  opened  his  own  consultant  Ratliff  has  most  recently  been  on  staff 
firm,  Advertising-Marketing  Consulting,  in  the  Journalism  Department  of  Califor- 
based  in  Atascadero,  California.  nia  Polytechnic  State  University  in  San 

A  Journalism  graduate  from  the  Uni-  Luis  Obispo,  teaching  courses  in  adver- 
versity  of  Missouri,  Ratliff  worked  for  tising  and  public  relations.  While  on  staff 
several  years  in  Seattle,  San  Francisco  he  also  assumed  the  role  of  general  mana- 
and  Los  Angeles  for  Sawyer-Ferguson-  gerofthe  campus  daily  tabloid. 

Moss  named  head  of  KRNS  classified 

James  A.  Moss  has  joined  Knight-  Futureplanscallfortheadditionofclassi- 
RidderNewspaper  Sales,  Inc.  in  the  new-  fied  salespersons  in  the  Chicago  and 
ly  created  position  of  classified  advertis-  Atlanta  offices. 

ing  director.  Moss,  38,  was  director  of  advertising  of 

Moss,  to  be  based  in  the  New  York  Black  Enterprise  Magazine  for  the  past 

office  of  KRNS,  will  be  responsible  for  two  years.  Prior  to  that  he  was  associated 

the  sale  and  service  of  classified  advertis-  with  the  Washington  Post  from  1970  to 
ing  on  a  national  basis.  Kathleen  (Kitty)  1979  in  various  capacities,  including 
Vance,  has  been  appointed  western  re-  assistant  to  the  vicepresident  for  sales, 

gional  classified  manager  in  the  Los  and  assistant  general  advertising  man- 

Angeles  office  and  will  report  to  Moss.  ager. 

Free  Press  names  ad  staffers 

Several  changes  within  the  advertising  national  sales  representative  and,  most 
department  of  the  Detroit  Free  Press,  de-  recently,  manager  for  major  accounts, 
signed  to  strengthen  the  selling  arm  of  the  Wayne  Studer,  43,  has  been  named  ma- 

newspaper,  have  been  announced  by  jor  accounts  manager,  succeeding  Witt- 
John  Kimball,  vicepresident  of  mer.  He  has  been  with  the  Free  Press  for 
marketing.  five  years  and  was  East  Zone  manager 

Karen  Wittmer  has  been  named  assis-  since  May  1,  1980. 
tant  advertising  director,  reporting  David  McDade,  35,  has  been  named 
directly  to  Kimball.  Wittmer  will  have  Southwest  Zone  manager.  He  has  been  a 
responsibility  for  major  retail  accounts.  Free  Press  sales  representative  for  nine 
customer  service,  advertising  art  &  lay-  years. 

out,  marketing  presentations  and  news-  Kimball  also  announced  the  appoint- 
paper  make-up.  ment  of  Rene  Ford,  29,  as  East  Zone  man- 

Wittmer,  29,  has  been  at  the  Free  Press  ager.  Ford  has  been  a  retail  sales  repre- 
for  seven  years.  She  has  been  a  retail  and  sentative  since  1977. 


Co-op  plan 

(Continued  from  page  14) 

I  decided  to  ask.  I  cited  all  the  inter¬ 
pretations  noted  earlier  and  asked,  “Am  I 
correct  that  these  interpretations  go 
beyond  the  facts  of  the  FTC  action?  Or  in 
your  view,  are  they  justified  by  the  FTC 
action?” 

The  FTC  response  was  clear  as  a  bell. 
“Your  observation  of  the  situation 
appears  to  be  substantially  correct.  The 
Commission  does  not  presume  to  tell  any 
vendor  what  publications  it  must  include 
in  its  cooperative  advertising  plan.” 
Also,  “We  did  not  state  that  suburban 
newspapers  ‘must’  be  treated  in  the  same 
manner  as  other  newspapers.” 

So  it’s  that  simple.  The  FTC  Guides  are 
simply  that.  They  guide  the  manufacturer 
as  to  what  circumstances  mig!.:  warrant 
enforcement  action  by  the  FTC.  They 
don’t  say  that  if  he  doesn’t  follow  the 
guide  that  he  will  necessarily  be  found  in 
violation  .  .  .  or  that  if  he  does,  that  will 
necessarily  protect  him. 

The  manufacturer  tlfcides  what  he 
wants  to  offer.  And  as  long  as  he  offers  it 
to  all  competing  retail  customers  in  a 
proportionally  equal  manner,  he’s  in 
good  shape.  He  need  only  offer  it  in  a  way 
that  makes  it  available  to  competing  cus¬ 
tomers.  It  may  include  free  circulation 
publications,  or  it  may  not. 

Fortunately,  many  companies,  includ¬ 
ing  my  own,  have  decided  it  should  in¬ 
clude  the  free  publications  that  their  re¬ 
tailers  have  found  so  valuable  to  them  in 
so  many  markets.  But  it’s  so  much  better 
a  relationship  when  you  date  the  gal  be¬ 
cause  you  rather  like  her  .  .  .  rather  than 
because  you’ve  been  ordered  to  hold 
hands. 

Bendlx  names 
new  ad  agency 

The  Bendix  Corporation  has  named 
Brouillard  Communications,  a  division  of 
J.  Walter  Thompson  Company,  its  new 
corporate  advertising  agency. 

“Now  that  we  have  our  new  corporate 
agency  relationship  in  place,  we  will  be¬ 
gin  at  once  to  develop  a  campaign  which 
we  plan  to  launch  late  this  year,”  Harold 
Barron,  Bendix  vicepresident  said. 


Ad  agency  donates  services 


FitzGerald  Toole  &  Alden,  Inc.  has 
agreed  to  donate  its  marketing,  advertis¬ 
ing  and  public  relations  services  to  Rhode 
Island  Special  Olympics,  Inc. 

For  its  first  major  project,  the  agency 
coordinated  all  advertising  and  publicity 
for  the  1981  R.I.  Special  Olympics  Sum¬ 
mer  Games,  which  were  held  recently  at 
the  University  of  Rhode  Island,  Kings- 
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ton.  The  summer  games,  an  annual  three- 
day  event,  involved  more  than  3,500 
athletes,  coaches,  volunteers  and  celebri¬ 
ty  guests. 

Special  Olympics,  a  program  of  sports 
training  and  athletic  competition  for  the 
mentally  retarded,  was  created  in  1968  by 
the  Joseph  P.  Kennedy  Jr.  Foundation. 


Oui  magazine 
plans  campaign 

R.L.  Sage  &  Co.  has  been  appointed 
West  Coast  advertising  representative  for 
Oui  magazine. 

Plans  call  for  more  than  $1 .2  million  to 
be  spent  on  radio,  print,  and  tv  advertis¬ 
ing  over  the  next  12  months. 
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How  14  Goss  Metro  press  users 
found  a  untted  wav 
to  consistent  color  quality. 


This  United  Way  ad  was  an 
appropriate  choice  for  a  recent  color 
quality  test  performed  on  the  Goss 
Metro  presses  of  14  newspapers 
around  the  country.*  The  ad  appeared 
in  aU  14  newspapers.  By  uniting  in  a 
common  goal,  they  proved  that 
today’s  offset  newspapers  can 
achieve  consistent  high-quality 
color  reproduction. 

They  proved,  too,  that  such  results 
can  be  attained  even  with  a  wide 
variety  of  methods  and  materials. 

The  only  inputs  common  to  all 
participants  were:  Identical 
separations,  tailored  to  newspaper 
requirements  and  press  printing 
characteristics.  A  proven  press,  the 
Metro-Offset/Metroliner.  And  a 
positive  commitment  to  quality 
printing. 

That’s  a  commitment  we  share  with 


them,  as  evidenced  by  our  role  in  the 
color  test:  It  was  conceived  and 
developed  at  a  Goss  seminar 
cosponsored  by  the  Army  Times,  in 
cooperation  with  the  Newspaper 
Advertising  Bureau,  as  part  of  an 
ongoing  color  quality  program. 

The  importance  of  customer 
feedback.  The  test  is  just  one  of  the 
many  ways  we  interact  with  our 
customers.  We  actively  seek  their 
participation  and  feedback,  for  tv/o 
important  reasons:  To  help  them  fully 
use  all  the  capabilities  that  we  design 
into  our  press  products.  And  to  help 
us  maintain  a  continual  awareness  of 
the  changing  market  so  we  can 
respond  to  it. 

That’s  press  manufacturing,  Goss 
style.  And  thanks  to  our  customers,  it 
works  ...  for  all  of  us. 

For  more  information  about  our 


products  or  the  color  test,  contact 
Goss  Products,  Graphic  Systems 
Division,  Rockwell  International, 
3100  South  Central  Avenue,  Chicago, 
IL  60650.  Phone:  312/656-8600. 

*Army  Times,  Cedar  Rapids  Gazette, 
Cincinnati  Enquirer,  Detroit  Free  Press, 

Ft.  Myers  News-Press,  Lawrence  Eagle- 
Tribune,  Memphis  Press-Scimitar  and 
Commercial  Appeal,  Sacramento  Union,  San 
Diego  Union-Tribune,  St.  Louis  Post-Dispatch, 
St.  Petersburg  Times  and  Evening  Indepen¬ 
dent,  Tucson  Newspapers,  Toronto  Sun, 
Vancouver  Columbian . 

The  Goss  systems  solution 
to  printing  production. 


Rockwell 

International 


...where  science  gets  down  to  business 


Program  outlined  for  INAME 
summer  sales  conference 


Program  plans  have  been  finalized  for 
the  127th  International  Newspaper 
Advertising  and  Marketing  Executives 
Summer  Sales  Conference,  according  to 
INAME  2nd  vicepresident  and  program 
Chairman  Woodrow  G.  Shadid,  director 
of  advertising,  Bloomington  (Ill.)  Panto¬ 
graph.  Meeting  site  for  the  July  19-22, 
1981  convention  is  the  Sheraton  Centre 
Hotel,  Toronto,  Ontario.  INAME  Presi¬ 
dent  Richard  C.  Ockerbloom,  vicepresi¬ 
dent  marketing  and  sales,  Boston  Globe, 
will  preside. 

“Newspapers:  Tower  of  Sales  Power” 
is  the  conference  theme  and  keynoting 
the  meeting  at  the  July  20th  President’s 
Breakfast  will  be  Denis  Harvey, 
vicepresident  and  editor-in-chief  of  the 
Toronto  Star.  He  will  address  the  subject 
“Editorial  &  Advertising:  Cooperation 
Works.” 

“Flight  of  Fancy,”  a  20-minute  film 
provided  by  the  Toronto  Star,  will  kick¬ 
off  the  Monday  morning  session,  fol¬ 
lowed  by  the  Newspaper  Advertising 
Bureau's  traditional  report  to  INAME 
members.  “New  Media  Technology  and 
What  Newspapers  Can  Do  With  It,”  a 
panel  on  telecommunications  moderated 
by  Charles  Kinsolving,  will  include  an 
FCC  Commissioner,  a  representative  of 


Canadian  ViewTex  and  a  cable  television 
operator.  Next  on  the  program  is  a  Cable 
Television  Panel  moderated  by  Ed 
O’Neil,  advertising  director,  Dayton 
(Ohio)  News  &  Journal  Herald. 

Monday’s  convention  luncheon  speak¬ 
er  will  be  Ken  Taylor,  former  Canadian 
ambassador  to  Iran.  He  will  relive  first¬ 
hand  the  drama,  courage  and  heroism 
that  was  displayed  in  an  act  of  true  inter¬ 
national  friendship  during  the  height  of 
the  Iranian  crisis.  Taylor  now  heads  the 
Canadian  Consulate  in  New  York  City. 

The  afternoon  will  feature  the  IDEAS 
Tables  sessions.  Chairman  for  this  event 
is  Jim  Robertson,  director  of  advertising 
sales,  Toronto  Globe  &  Mail.  A  new  for¬ 
mat  this  summer  will  allow  members  to 
spend  45  minutes  at  each  of  three  tables  of 
approximately  15  persons  which  will 
broaden  their  exposure  to  a  greater  num¬ 
ber  of  attendees. 

John  Craig  Eaton,  chairman  of  T. 
Eaton  Company,  Ltd.,  one  of  Canada’s 
largest  and  most  innovative  retailers,  will 
address  the  Tuesday  morning  breakfast. 
The  morning  program  features  a  pre¬ 
sentation  by  Southam  Newspapers  enti¬ 
tled,  “Newspapers:  In-Touch  with  Cana¬ 
dians.”  Frank  Savino,  immediate  past 
president  of  INAME  and  one  of  the  asso¬ 


ciation’s  representatives  on  the  commit¬ 
tee  working  to  establish  Standard  Ad  Un¬ 
its,  will  present  an  update  report  on  the 
progress  that  has  been  made  to  date. 
Savino,  the  vicepresident/marketing  for 
the  Hackensack  (N.J.)  Record,  will  also 
inform  the  audience  what  remains  to  be 
done  before  the  SAU  September  1  adop¬ 
tion  target  date.  “Marketing  the  Total 
Newspaper,”  a  publisher  panel  on 
marketing  moderated  by  Jim  McKear- 
ney,  vicepresident— marketing,  Kansas 
City  Times  &  Star,  will  follow.  Appearing 
will  be  Lee  Guittar,  chairman  of  the  board 
and  chief  executive  officer,  Dallas  Times 
Herald-,  Peter  Thieriot,  publisher, 
Bloomington  (Ill.)  Pantograph-,  and  K. 
“Sandy”  Baird,  publisher,  Kitchener- 
Waterloo  (Ontario)  Record. 

The  Wednesday  morning  program  will 
get  underway  with  the  announcement  and 
presentation  of  the  awards  for  the  “Best 
10”  and  “Most  Effective  Use  of  Spot  and 
Full  Color”  awards  judged  from  the  over 
1,000  panels  expected  to  be  displayed 
during  the  meeting.  Next  a  segment  mod¬ 
erated  by  Roger  Clapp,  advertising  direc¬ 
tor,  Richmond  {\&.)News  Leader-Times- 
Dispatch,  will  take  a  look  at  the  emerg¬ 
ence  of  the  small  retail  advertising  agen¬ 
cy.  Concluding  the  program  will  be  “Sell¬ 
ing  With  Research  on  Every  Call,”  a 
panel  discussion  moderated  by  John 
Mennenga,  vicepresident/director  of 
marketing  and  research  for  Sawyer- 
Ferguson-Walker  Co.,  Inc. 


Colgate  advertising  inserts  navy  recnanneis  $$ 

to  run  in  12g  newspapers  newspaper  ads 


The  Colgate-Palmolive  Company  is 
planning  a  major  cross-brand  promotion 
in  which  inserts  in  120  newspapers  with  a 
combined  circulation  of  33  million  will  be 
used  to  drop  five  cents-off  coupons  worth 
60^.  It  is  scheduled  for  July  19. 

The  promotion  features  the  company’s 
most  popular  brands:  Colgate  Tooth¬ 
paste,  Colgate  Toothbrushes,  Ultra 
Brite,  Curad  Bandages,  Fluorgard  Dental 
Rinse  and  Irish  Spring  soap.  The  coupons 
offer  a  total  of  $20  million  in  consumer 
savings. 

The  promotion  uses  Marvel  Comics 
Group’s  Captain  America  as  the  figure¬ 
head  for  a  program  of  American  youth 
growth  charting.  There  will  be  heavy  in- 

Canada  daily  names 
CWO&O  U.S.  ad  rep 

Cresmer,  Woodward,  O’Mara  & 
Ormsbee,  Inc.,  has  been  appointed  the 
U.S.  advertising  sales  representative  for 
the  Victoria  Times-Colonist,  in  British 
Columbia,  Canada. 

The  Times-Colonist  has  been  serving 
the  Victoria  market  for  more  than  120 
years. 
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store  promotion  using  the  captain,  and  a 
mail-in  premium  carried  in  the  insert  ad 
offers  a  free  Captain  America  Growth 
Chart  with  three  proofs  of  purchase. 

“We  developed  this  promotion  with 
two  objectives  in  mind,”  explains  Lois 
Deming,  a  Colgate  group  product  man¬ 
ager.  “We  wanted  to  offer  a  considerable 
saving  to  consumers  on  products  to 
which  they  have  already  demonstrated 
tremendous  brand  loyalty.  Secondly,  we 
wanted  the  promotion  to  appeal  to 
youngsters.  .  .  as  well  as  to  their  pa¬ 
rents.” 

Times  Mirror  gains 

Advertising  revenues  for  Times  Mir¬ 
ror’s  Newspaper  Publishing  group  for  the 
four  weeks  ended  May  31, 1981,  were  up 
22.4%  to  $67,002,000  from  $54,761,000 
for  the  same  period  in  1980.  Advertising 
revenues  reflect  the  acquisition  of  The 
Denver  Post,  included  as  of  January  1, 
1981 .  For  the  twenty-two  weeks,  January 
1  through  May  31,  1981,  total  advertising 
revenues  for  the  group  were  $346,932,000 
compared  with  $256,390,000  for  the  twen¬ 
ty  week  period  January  1  through  May  18, 
1980,  an  increase  of  35.3%. 


Ira  Gordon,  classified  recruitment  pro¬ 
duct  manager  for  the  Newspaper  Adver¬ 
tising  Bureau,  revealed  that  the  U.S. 
Navy  has  decided  to  pull  $1.1  million 
from  its  national  advertising  budget  for 
local  advertising  via  newspapers. 

Speaking  before  the  Association  of 
Newspaper  Classified  Advertising  Mana¬ 
gers  in  Atlanta,  Gordon  said  the  realloca¬ 
tion  means  that  the  Navy  will  spend  up¬ 
wards  of  $3.6  million  for  recruitment 
advertising  in  1981.  It  spent  $2.5  million 
last  year. 

Gordon  said  the  Navy’s  decision  was 
prompted  largely  by  increased  NAB  sales 
efforts,  which  included  the  creation  of  a 
customized  slide  presentation  which 
addressed  the  Navy’s  prime  concerns 
with  newspaper  recruitment  advertising. 
The  presentation,  Gordon  said,  showed 
that  the  typical  audience  for  a  daily  news¬ 
paper  includes  the  Navy’s  prime  pros¬ 
pects;  that  classified  employment  ad 
readership  is  strong  among  the  groups  the 
Navy  wants  to  reach;  and  that  specific 
newspaper  sections  can  reach  high  con¬ 
centrations  of  each  of  the  Navy’s  prime 
prospects. 
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News  media 
for  problems 

By  George  Brandon 

Almost  all  the  members  of  the  special 
Presidential  Commission  that  investi¬ 
gated  the  nuclear  plant  accident  at  Three 
Mile  Island  in  March  1979  concluded  that 
“news  coverage  problems  at  TMl  were 
far  more  the  fault  of  sources  than  they 
were  of  reporters,”  said  a  professor  who 
served  as  a  communications  consultant  to 
the  commission. 

“The  most  serious  fault  of  the  report¬ 
ing  at  Three  Mile  Island,”  according  to 
Peter  M.  Sandman,  a  communications 
professor  at  Rutgers  University,  “was  re¬ 
porters  assuming  against  all  the  evidence 
that  the  sources  knew  what  they  were 
doing.” 

Sandman’s  remarks  came  during  a  ses¬ 
sion  on  covering  nuclear  plant  accidents 
during  a  recent  three-day  conference 
attended  by  39  broadcast  and  print  jour¬ 
nalists  in  Reston,  Va.  titled  “Nuclear 
Energy  &  the  Media.”  The  conference 
was  presented  by  the  Gannett  Founda¬ 
tion  and  the  Foundation  for  American 
Communications,  a  non-profit  founda¬ 
tion  that  conducts  educational  programs 
involving  news  media  and  various  institu¬ 
tions  such  as  business,  labor,  government 
and  academia. 

The  nuclear  energy  conference — the 
second  held  by  FACS — was  billed  as  a 
partial  response  to  the  recommendation 
of  the  Presidential  Commission  that  re¬ 
viewed  Three  Mile  Island  that  media 
organizations  train  journalists  to  familiar¬ 
ize  them  with  the  arcane  technology  and 
language  of  nuclear  reactors  and  radia¬ 
tion. 

Sandman,  who  himself  covered  the 
way  the  press  covered  Three  Mile  Island 
for  Columbia  Journalism  Review,  told 
the  journalists  attending  the  conference 
of  three  problems  he  saw  in  reporters  get¬ 
ting  reliable  information  from  on-site 
sources. 

Experts  divided 

The  experts  themselves  were  divided 
over  the  seriousness  of  the  threat  to  pub¬ 
lic  safety,  he  said.  The  various  decision¬ 
makers  from  the  utility  company,  the 
federal  Nuclear  Regulatory  Commission 
and  Pennsylvania  state  health  and  safety 
agencies  were  unable  to  get  timely  in¬ 
formation  to  each  other,  much  less  repor¬ 
ters. 

While  professionally  trained  public  in¬ 
formation  specialists  are  important  in  any 
emergency  situation.  Sandman  said  at 
Three  Mile  Island  “they  knew  next  to 
nothing”  and  “the  real  experts  were  too 
busy  coping  with  the  situation  to  take 
time  out  to  talk  to  reporters.” 

The  fact  that  PR  people  were  from  1 2  to 
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‘exonerated’ 
in  TMl  stories 

18  hours  behind  on  the  information  held 
by  the  technical  people  gave  many  repor¬ 
ters  the  false  impression  that  a  coverup 
was  under  way,  he  said. 

That  no  adequate  press  center  for  dis¬ 
seminating  information  to  reporters — no 
phones,  no  photocopiers — existed  for  the 
first  several  days  of  the  TMl  crisis  aggra¬ 
vated  a  situation  Sandman  characterized 
as  “Metro  Edison’s  melt-down  of  credi¬ 
bility”  with  reporters. 

There  were,  however,  some  instances 
at  TMl  in  which  spokesmen  were  less 
than  candid,  he  said.  In  dealing  with  a 
NRC  report  acknowledging  at  one  point 
the  possibility  of  a  melt-down  in  the  dam¬ 
aged  reactor  core.  Sandman  said,  some 
experts  adopted  the  attitude  that  “even 
though  it’s  possible,  we  can’t  acknow¬ 
ledge  that  it’s  possible  because  they’ll 
overplay  it.” 

But  the  coverup  by  official  sources  at 
TMl  was  mostly  a  myth.  Sandman  in¬ 
sisted — “the  myth  that  sources  know; 
they  lie  and  they  coverup,  but  they 
know.” 

Story  missed 

The  biggest  story  missed  during  the 
early  days  of  the  TMl  crisis,  he  said,  was 
the  “screwing-up”  by  on-site  sources. 
“We  got  a  lot  of  ‘They  aren’t  telling  us 
what’s  going  on’  stories,  but  very  few 
‘They  don’t  know  what’s  going  on’ 
stories.” 

“At  TMl,  the  people  who  did  the  best 
job  (of  reporting)  were  people  with  exter¬ 
nal  sources,”  Sandman  said.  “The  more 
sources  you’ve  got  outside  the  company 
itself,  the  better  off  you  are.” 

Fred  Jerome,  public  information  direc¬ 
tor  for  the  Scientists’  Institute  for  Public 
Information  in  New  York,  agreed  with 
Sandman  during  a  panel  discussion  on  the 
role  of  the  news  media  in  America’s  ener¬ 
gy  future  that  developing  sources  in  adv¬ 
ance  of  accidents  at  nuclear  facilities  is  a 
reporter’s  best  hedge  against  “becoming 
part  of  the  panic”  during  an  accident. 

Responding  to  a  question  from  one  of 
the  participating  journalists  of  why  the 
nuclear  energy  industry  doesn’t  do  more 
itself  to  educate  the  public  instead  of  de¬ 
pending  on  the  news  media  to  do  that  job. 
Sandman  said  pro-nuclear  advocates 
“feel  they’ve  got  a  higher  priority  right 
now  than  education,  and  that’s  persua¬ 
sion  and  propaganda.” 

But,  also,  the  “uninvolved  experts,” 
the  scientists  most  acquainted  with  the 
new  technologies’  potentials  and  safety 
risks.  Sandman  said,  don’t  want  to  get 
involved.  “They  have  a  strong  survival 
instinct  against  affiliation,”  he  said,  and 
the  public  is  left  in  a  vacuum. 


Jerome  disagreed  with  Sandman’s 
labeling  scientists  as  uninvolved  experts. 
“I  think  that’s  changed  considerably 
since  Three  Mile  Island.”  He  said,  there 
are  more  than  6,000  scientists  around  the 
nation  today  to  answer  questions  from 
reporters  in  their  areas  of  expertise.  “It 
takes  a  call  from  you,”  Jerome  told  the 
journalists.  “They’re  not  going  to  call 
you,  but  they  are  available.” 

Other  speakers  during  the  conference 
June  26-28  included  Harold  Denton, 
director  of  the  NRC’s  office  of  Nuclear 
Reactor  Regulation;  Rep.  Morris  K. 
Udall  (D.-Ariz.);  Llewellyn  King,  pub¬ 
lisher  of  Energy  Daily;  J.W.  Anderson,  an 
energy  writer  for  the  Washington  Post; 
Harold  W.  Lewis,  a  physics  professor  at 
the  University  of  California  at  Santa  Bar¬ 
bara  who  was  chairman  of  the  American 
Physical  Society’s  reactor  safety  group 
study  in  1975;  Robert  Schakne,  a  CBS 
News  correspondent  who  covered  the 
TMl  incident;  and  syndicated  columnist 
Nicholas  von  Hoffman. 

Von  Hoffman’s  remark  during  a  free¬ 
wheeling  dinner  speech  that  the  American 
people’s  attitude  toward  reporting  about 
nuclear  power  is  “Kill  me  with  it,  but 
don’t  make  me  read  about  it,”  was  often 
repeated  during  discussion  sessions 
among  the  conference  participants. 

News  distributor 
fined  $150,000 

The  president  of  Hudson  County  (N.J.) 
News  Co.,  a  newspaper  and  magazine 
distributing  firm,  was  fined  $150,0(X)  and 
given  a  one-year  suspended  sentence  for 
making  illegal  payments  to  labor  union 
officials. 

Robert  Cohen,  54,  was  fined  by  Man¬ 
hattan  Federal  Judge  Charles  Brieant, 
who  said  the  fine  was  so  heavy  in  order  to 
“teach  others  not  to  pay  off  union 
crooks.” 

Cohen  was  found  guilty  of  making 
$37,400  in  illegal  labor  payments  between 
1976  and  1979  to  officials  of  the  New  York 
Newspaper  and  Mail  Deliverers  Union. 
Officials  of  the  union,  including  its  presi¬ 
dent,  Douglas  LaChance,  were  previous¬ 
ly  found  guilty  of  taking  the  payoffs  and 
sentenced  to  prison. 

Newspaper  gets 
business  award 

The  Courier- Journal  and  Louisville 
Times  Co.  was  among  51  U.S.  companies 
to  receive  “Business  in  the  Arts”  awards 
for  support  of  the  arts  in  1980. 

The  Louisville,  Kentucky,  newspaper 
company  was  recognized  for  the  efforts 
of  chairman  Barry  Bingham  Sr. ,  who  was 
instrumental  in  establishing  a  “5  Percent 
Club”  in  Louisville  and  for  his  work  as 
co-chairman  of  the  endowment  fund 
drive  for  an  arts  center. 
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A  bird  watcher's  guide  to 
Amoco's  environmental  efforts 


The  harmonious  coexistence  of  the  energy 
industry  and  the  natural  environment  is  being 
proved  at  Amoco's  Casper,  Wyoming  refinery. 
Biological  management  has  turned  a  waste  water 
pond  into  the  state's  most  prolific  habitat  for 
birds  and  other  wildlife.  The  refinery's  fresh  water 
effluent  has  decreased  the  pond's  alkali  content 
from  20,000  parts  per  million  to  7,000.  This 
remarkable  improvement  in  water  quality  has 
created  an  ecosystem  that  supports  more  ducks 
and  geese  than  anywhere  else  in  the  state. 


The  Audubon  Society  monitors  the  pond  and 
now  catalogues  a  wide  variety  of  bird  species- 
including  grebes,  geese,  eagles,  swans,  and  the 
rare  Sabine's  Gull— not  found  in  the  area  before 
construction  of  Amoco's  refinery. 

This  Wyoming  wildlife  habitat  is  a  real  example 
of  how  Amoco  can  supply  energy  to  help  meet 
America's  needs  while  preserving  the  environment. 

You  exfject  more  from  a  leader. 


Major  victory 

(Continued  from  page  7) 


phone  lines,  cable  or  “mass  media”  ser¬ 
vices,  such  as  publishing  a  newspaper. 
But  the  bill  allowed  AT&T  to  offer  the 
following  unregulated  information  ser¬ 
vices,  through  a  fully  separated  affiliate: 

•  Weather,  time  or  sports  information; 

•  Any  information  service  which 
AT&T,  or  any  affiliate,  was  engaged  in  on 
April  7,  1981; 

•  Printed  or  electronic  directory  adver¬ 
tising. 

The  language  of  the  amended  version 
allays  the  publishers’  concerns  that  a 
translating  of  the  Bell  System’s  current 
time,  weather  and  DIAL-IT  services,  and 
printed  Yellow  Pages  advertising  into  the 
form  for  transmission  via  a  home  compu¬ 
ter  terminal  eventually  would  result  in 
AT&T  offering  information  services  in¬ 
distinguishable  from  those  offered  by 
newspapers. 

The  amended  bill  still  allows  time  and 
weather,  but  not  sports  information.  In¬ 
stead  of  grandfathering  in  any  service  for 
which  AT&T  and  its  Bell  affiliates  had 
fded  tariffs  by  April  7  of  this  year,  the 
amended  bill  covers  only  audio  informa¬ 
tion  services  and  “any  printed  institu¬ 
tional,  educational  or  technical  publica¬ 
tion.” 


Mtyor  victory 

In  a  major  victory  for  the  publishers 
association  the  new  version  of  the  bill 
drops  the  provision  allowing  AT&T  to 
offer  electronic  advertising.  Instead,  the 
bill  allows  “printed  directory  advertis¬ 
ing”  and  “electronic  directory  informa¬ 
tion.” 

The  latter  is  defined  as  including 
“general  business  and  product  categor¬ 
ies,  and  customer  name,  address,  tele¬ 
phone  number  and  tradmark  or  service 
mark.”  Specifically  excluded  from  the 
meaning  of  electronic  directory  informa¬ 
tion  is  “information,  whether  graphic  or 
otherwise,  concerning  specific  products 
or  services  of  customers,  or  prices  there¬ 
fore,  or  any  advertising.” 

While  such  specific  information  that 
might  be  included  in  an  “electronic  Yel¬ 
low  Pages”  may  not  be  provided  by 
AT&T,  the  bill  provides  that  others  who 
“retain  control  over,  and  liability  for,  the 
content  and  substance  of  the  informa¬ 
tion”  may  do  so. 

What  the  limits  on  AT&T  add  up  to, 
according  to  W.  Terry  Maguire,  ANPA 
vicepresident  for  legal  and  governmental 
affairs  and  associate  general  counsel,  are 
that  “in  terms  of  videotex  activities — in¬ 
formation  displayed  over  a  terminal  of 
some  sort — the  only  information  AT&T 
could  provide  would  be  time,  weather, 
name,  address,  phone  number,  business 


category  and  trademark  or  service 
mark.” 

Under  a  separate  subsidiary,  AT&T 
also  would  be  flowed  to  provide  compu¬ 
ter  storage  facilities — “blind  storage,” 
according  to  Maguire — for  information 
services,  including  advertising,  origin¬ 
ated  by  others. 

“It  cannot  be  tied  in  any  way  to  an 
electronic  directory,  except  that  you  can 
have  a  telephone  number  to  reach  the 
stored  information,”  Maguire  explained. 
“Each  of  the  information  data  bases, 
whether  stored  in  AT&T’s  or  someone 
else’s  computer,  would  have  a  telephone 
number.” 

An  example  of  such  a  data  base  might 
be  an  “electronic  catalogue”  through 
which  a  department  store’s  wares  could 
be  displayed  over  specially  equipped 
home  video  terminals. 

The  language  adopted  by  the  Com¬ 
merce  Committee  staff  differs  from  that 
in  an  amendment  proposed  by  Sens.  John 
C.  Danforth  (R.-Mo.)  and  Wendell  H. 
Ford  (D.-Ky.)  in  allowing  AT&T  to  use 
corporate  logos  (trademarks  ad  service 
marks)  and  grandfathering  in  the  audio 
versions  of  Bell  system  DIAL-IT  ser¬ 
vices. 

Maguire  stressed  that  restrictions  on 
AT&T  providing  information  services 
apply  only  where  AT&T  owns  the  phone 
lines.  AT&T  still  could  provide  any  in¬ 
formation,  including  electronic  advertis¬ 
ing,  Maguire  pointed  out,  over  phone 
lines  or  cable  channels  owned  by  other 
companies.  And  on  an  “absolutely  con¬ 
tent-blind  basis,”  AT&T  can  provide  the 
computer  storage  faclities  for  newspap¬ 
ers  involved  in  electronic  information 
systems,  he  said. 

In  the  amended  form  proposed  by  the 
committee  staff,  Maguire  said,  “We’re 
prepared  to  support  S.898’s  adoption  by 
both  the  Senate  and  the  House.” 

Robert  G.  Marbut  president  of  Harte- 
Hanks  Communications  Inc.  and  chair¬ 
man  of  ANPA’s  Telecommunications 
Committee,  said  the  amendments  backed 
by  “Sens.  Packwood,  Goldwater,  Dan¬ 
forth,  Ford  and  others”  would  “promote 
vigorous  competition  in  the  exciting  new 
world  of  electronic  information 
services  ...  It  is  imperative  that  the 
1934  Communications  Act  be  revised, 
(Continued  on  page  56) 


CORRECTION 

Our  ad  in  last  week’s  Editor  &  Pub¬ 
lisher  featured  Charles  Schreger  as 
a  Hollywood  reporter  for  the  Los 
Angeles  Times.  Mr.  Schreger  is  no 
longer  with  the  Times.  We  regret 
the  error. 
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“We  were  overwhelmed  with  the  number  of  entries  received,” 
reports  William  S.  Pfaff,  Jr.,  Director  of  Promotion  for  the  New 
Orleans  Times-Picayune. 

“Entries  received  were  truly  unbelievable,.  Home  delivery 
increased,  dealer  returns  dropped.”  David  F.  Meade,  Jr.,  Marketing 
Director,  Brockton  Enterprise,  Mass. 

“More  than  10,000  entries  the  first  week  for  our  17,000 
circulation.”  Robert  R.  Carl,  Publisher,  Tonawanda,  N.Y.  News. 

Not  surprising,  because  THE  BIRTHDAY  GAME  is  the  easiest- 
to-play,  easiest-to-run  circulation  promotion  there  is. 

Call  today  for  full  details.  (203)  562-1133.  Or  write:  The 
Jackson  Newspapers,  P.O.  Box  2026,  New  Haven  CT.  06521. 
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Free!  To  reporters  and  editors. 
Answers  all  your  questions 
on  chiropractic 


No  doubt  you  know  that  chiropractic  is 
natural  health  method  that  does  not  use 
drugs  or  surgery’.  Perhaps  you  know 
that  it  is  the  second  largest  healing  art 
in  the  world.  But  how  much  impor¬ 
tant  information  do  you  know’  — 
about  chiropractic  procedures, 
about  recognition,  about  its  suc¬ 
cess,  about  its  research,  about  the 
doctor  of  chiropractic’s  training, 
etc?  i 


Don  t  depend  on  hearsay.  Get 
the  facts.  And  get  them  from  a 
reliable  source. 


CLIP  AND  MAIL 


AMERICAN  CHIROPRACTIC 
ASSOCIATION 

1735  DE  SALES  STREET.  NW  •  SUITE  600 
WASHINGTON,  DC  20036 


Public  Af&irs  Department 
American  Chiropractic  Association 
2200  Grand  Avenue 
Des  Moines,  Iowa  50312 

Please  send  me  your  Handbook  for  Media. 
I  understand  there  is  no  cost  or  obligation. 


Representing 

Address _ 

City  &  State  _ 


‘Maverick’  I.F.  Stone 
rejoins  D.C.  ‘estabiishment’ 


By  George  Brandon 

Professional  gadfly  and  self- 
proclaimed  maverick,  I.F.  Stone  has  re¬ 
joined  the  fold  of  “establishment” 
Washington  journalism — the  National 
Press  Club — after  38  years  in  exile. 

Like  so  many  other  milestones  during 
his  career  of  assaults  on  things  conven¬ 
tional,  Stone’s  decision  to  fling  off  the 
yoke  of  Press  Club  membership  in  1943 
was  an  act  of  rebellion  against  injustice. 

Stone,  who  is  white,  had  brought  a 
black  guest,  a  distinguished  lawyer  and 
judge  named  William  H.  Hastie,  to  one  of 
the  club’s  dining  rooms  for  lunch  because 
“at  that  time,  there  was  nowhere  else  to 
take  a  black  guest  except  the  lunch  coun¬ 
ter  at  Union  Station.”  In  a  dining  room 
with  few  patrons.  Stone’s  guest  was 
allowed  to  sit  for  more  than  an  hour  with¬ 
out  so  much  as  a  glass  of  water,  while 
waiters  stood  by  idle. 

Afterwards,  Stone’s  appeal  to  the 
club’s  board  to  change  its  policy  of  racial 
segregation  failed.  Needing  the  signa¬ 
tures  of  25  active  members  on  a  petition 
to  amend  the  club’s  bylaws.  Stone  was 
able  to  muster  only  nine.  He  resigned. 

Later  during  the  early  ’50s,  the  club  did 
change  its  policy,  officially  embracing  de¬ 
segregation,  and  its  first  black  member. 
Friends  suggested  Stone  should  reapply 
for  membership,  and  he  did.  He  was 
blackballed. 

30  years  later 

Almost  30  years  later,  at  age  73,  Stone 
came  back  to  the  club’s  ballroom  on  the 
13th  floor  of  the  National  Press  Building 
in  Washington  as  the  guest  of  honor  and 
luncheon  speaker  for  an  awards  presenta¬ 
tion  June  18. 

Introduced  by  current  president 
Joseph  Slevin  as  “the  National  Press 
Club’s  newest  old  member,”  Stone  rose 
from  his  chair  at  the  head  table  with  a 
characteristic  wry  smile  as  his  audience 
shuffled  to  its  feet  to  applaud. 

“I  don’t  know  why  I’m  here  today,” 
Stone  said  in  acknowledging  Slevin’s 
laudatory  introduction.  “Except  I  want 
to  make  my  own  contribution  to  world 
peace  by  showing  that  even  the  most  in¬ 
veterate  enmities  could  be  resolved  with¬ 
out  bloodshed.” 

That  set  the  tone  for  the  hour  or  so  that 
followed.  Stone  obviously  was  pleased  to 
be  back  among  his  journalistic  colleagues 
in  Washington  and  he  accepted  the  mem¬ 
bership  card  preferred  by  Slevin.  But  he 
is,  after  all,  a  radical,  and  he  didn’t  want 
anyone  getting  too  comfortable  over  their 
plates  of  coldcuts  and  potato  salad. 

Yes,  it  was  nice  that  the  NPC  board 
members  had  asked  him  to  speak  and  re- 
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join  the  club.  Stone  conceded.  But,  all  the 
same,  “all  these  years,  nobody  asked: 
‘How  come  Izzy  isn’t  up  here  any 
more?”’  It  was  just  too  easy  not  to  ask 
that  question.  Stone  suggested.  “This 
town  was  full  of  such  cowards.” 

“These  are  not  just  the  peccadilloes  of 
the  past,”  he  insisted  at  one  point. 
“These  are  the  crises  of  the  future,  and 
there’s  a  lesson  to  be  drawn  from  them.” 

It  was  a  theme  to  which  he  would  re¬ 
turn  toward  the  close  of  his  talk  in  re¬ 
sponse  to  a  question  from  the  floor  that 
struck  a  sympathetic  chord:  “What  are 
the  odds  in  your  finding  a  good  scoop  in 
Thucydides?” 

Since  he  stopped  publishing  his  news¬ 
letter,  I.F.  Stone’s  Weekly,  in  1971, 
Stone  has  turned  to  a  study  of  Greek  clas¬ 
sic  histories.  He  spoke  of  a  special  in¬ 
terest  in  the  history  of  Athens,  the  cradle 
of  western  philosophy  and  the  city  where 
Socrates — the  granddaddy  of  societal 
gadflies — annoyed  the  establishment  no 
end  without  benefit  of  a  printing  press. 

“The  present  enriches  the  past,”  Stone 
said.  And  by  asking  new  questions  of  the 
ancient  histories  he  believes  he’s  “disco¬ 
vered  a  lot  of  things  that  have  been 
overlooked  .  .  .  The  past  and  the  pre¬ 
sent  are  all  a  seemless  web  ...” 

Concerning  the  present.  Stone  sees  lit¬ 
tle  to  like  about  Reagan  administration 
policy,  which  he  charged  “talks  out  of 
two  sides  of  its  mouth” — asking  the  poor 
to  sacrifice  in  the  name  of  fiscal  solvency 
while  proposing  massive  cuts  in  federal 
revenue  that  will  aid  the  well-to-do, 

“What’s  wrong  with  this  administra¬ 
tion  is  very  simple,”  Stone  said  to  the 
members  of  the  Washington  press  corps. 
“As  the  world  gets  more  complicated,  the 
administration  approaches  problems  with 
its  ever-more-oversimplified  slogans.” 

Asked  later  whether  the  nation’s  press 
is  treating  the  Reagan  administration  too 
kindly.  Stone  gave  a  mixed  critique  of  top 
rung  newspapers. 

The  Washington  Post,  he  opened,  has 
“done  an  extremely  excellent  job  in 
covering  this  administration.”  The  Wall 
Street  Journal  in  giving  “a  voice  to  the 
left  as  well  as  the  right  on  its  op-ed 
pages  .  .  .- had  behaved  like  a  great  pap¬ 
er  in  accordance  with  the  great  American 
tradition.”  But,  while  “saluting”  the 
over-all  job  done  by  the  New  York  Times, 
Stone  lambasted  its  political  coverage  of 
the  Reagan  administration  as  “deplor¬ 
ably  short-sighted  and  collaborationist.” 

For  the  rest  of  the  nation’s  newspapers 
Stone  moved  outside  the  newsroom  to 
the  front  office  for  his  target.  “My  chief 
complaint  about  the  papers  out  in  the 
country,”  he  said,  “is  that  there’s  not 
enough  news  in  them.” 


Deriding  the  use  of  the  term  “news- 
hole”  as  literally  the  space  around  the  ads 
to  be  filled  with  news.  Stone  reminded  his 
print  media  brethren  that  “the  people  in 
the  country  are  not  well  enough 
informed  .  .  .  They  can’t  grasp  the  com¬ 
plex  problems  of  the  earth  in  the  quickie 
fashion  of  the  nightly  news”  broadcasts. 

The  job  of  the  Washington  press  corps 
is  “not  to  demean  Ronald  Reagan,”  he 
said,  but  to  “provide  understanding”  of 
Reagan’s  policies.  The  nation’s  readers 
need  more  “pig-iron”  stories,  heavy  with 
facts  and  information. 

He  urged  Washington  reporters  to  de¬ 
lve  beneath  the  surface  of  the  official  re¬ 
leases,  warning  that  “this  administration 
is  prepared  to  be  quite  unscrupulous  in 
providing  information  to  the  American 
public”  to  portray  its  actions  in  a  favor¬ 
able  light. 

Asked  whether  the  business  interests 
of  the  nation’s  publishers  unduly  influ¬ 
ence  their  newspaper’s  news  coverage. 
Stone  allowed  as  how  the  combination  of 
a  publisher  who  is  a  “good  newspaper¬ 
man”  is  rare  today. 

In  summing  up  the  changes  in  news- 
papering  during  the  years  of  his  exile  from 
the  Press  Club,  Stone  said:  “It’s  still  true 
that  the  realm  of  acceptable  discourse 
(for  reporters)  is  a  lot  narrower  than  it 
should  be”  on  the  political  spectrum. 
“But,  still,”  he  conceded,  “I’m  proud  to 
have  been  an  American  newspaperman.” 

25,000  respond 
to  food  poll 

More  than  25,000  readers  of  the  Phi¬ 
ladelphia  Bulletin  responded  to  a  food 
shopping  questionnaire  published  in  that 
newspaper.  The  full-page,  28-question 
survey  appeared  twice  in  the  Bulletin 
food  section  last  month. 

Eighty-eight  percent  of  shoppers  pre¬ 
pare  a  shopping  list  before  they  go  to  the 
store,  according  to  a  report  compiled  by 
the  Bulletin  research  department.  And, 
83%  comparison-shop,  primarily  from 
newspaper  ads.  The  report  also  noted 
that  93%  of  food  shoppers  check  news¬ 
paper  ads  before  they  go  to  the  store. 

Newspaper  ads  also  influence  what 
shoppers  buy.  Of  the  82%  who  said  they 
had  seen  food  ads  in  the  prior  week’s 
newspaper,  80%  said  they  bought  an 
advertised  product.  Only  41%  said  they 
had  seen  food  ads  on  television  and  only 
17%  said  those  ads  influenced  their 
purchase. 

Ninety-five  percent  of  respondents 
cited  newspaper  ads  as  “most  useful.” 
Only  17%  said  television  was  most  useful; 
just  3%  found  radio  ads  as  useful. 

Consumers  overwhelmingly  endorsed 
the  use  of  coupons  to  lower  their  food 
bills  and  depend  on  their  newspaper  to 
provide  them. 
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Newspaper  sued 
over  pension  fund 

A  reporter  for  the  Philadelphia  Bulletin 
is  suing  the  newspaper  to  block  its  parent 
company.  Charter  Co.  of  Jacksonville, 
Fla.,  from  taking  $5  million  out  of  the 
employees’  pension  fund. 

T.  Bayard  Brunt,  who  joined  the  Bulle¬ 
tin  in  1939,  claims  in  his  class  action  suit 
filed  in  U.S.  District  Court  that  Charter 
Co.  is  violating  its  trust  with  the  newspap¬ 
er’s  employees  by  seeking  to  reorganize 
the  pension  plan  in  a  way  that  would  re¬ 
duce  the  fund  from  $25  million  to  $20 
million. 

General  manager  John  McCabe  said 
the  pension  fund  was  “overfunded”  be¬ 
cause  the  Bulletin’s  “previous  owner  (the 
McLean  family)  contributed  more  money 
than  was  necessary.” 

McCabe  explained  that  when  the  Bulle¬ 
tin  was  sold  April  30, 1980  to  Charter  Co. 
for  $31  million,  “the  purchase  price  re¬ 
flected  that  the  pension  plan  was  over- 
funded”  by  $5  million. 

McCabe  remarked  that  as  part  of  the 
reorganization  plan,  employee  conribu- 
tions  to  the  pension  fund  were  reduced  at 
the  end  of  1980  by  $100  per  year. 

He  said  employees  would  not  lose  any 
benefits  from  the  reorganization. 

McCabe  said  the  Bulletin  has  applied 
with  the  IRS  and  the  Pension  Benefits 
Guarantee  Corp.  to  change  its  pension 
plan  and  is  “awaiting  a  decision.” 

McCabe  stated  Charter  Co.  is  seeking 
the  $5  million  from  the  pension  fund  to 
offset  some  of  its  losses  from  operating 
the  Bulletin. 

“The  Bulletin  is  losing  considerable 
sums,”  he  commented.  “Charter  Co.  has 
advanced  the  Bulletin  substantially  more 
than  $5  million  to  keep  it  operating.” 

Brunt’s  attorneys,  David  Berger  and 
Roger  Bernstein,  called  Charter  Co.’s 
plans  to  reorganize  the  pension  fund  “a 
gimmick  to  grab  off  $5  million.” 

“They  (Charter  Co.)  intended  to  take 
the  money  and  now  they  are  fishing 
around  for  a  legal  way  to  do  it,”  Bernstein 
said. 

He  added  the  reduction  in  employee 
contributions  resulted  from  high  interest 
rates  for  the  fund’s  investments  and  was 
not  done  to  compensate  employees  for 
the  $5  million  Charter  is  seeking. 

The  attorneys  pointed  out  that  in  1972 
Bulletin  president  Robert  Taylor  pledged 
the  newspaper  would  never  take  any 
money  out  of  the  pension  fund. 

“Neither  the  original  employer  nor 
purchaser  can  rake  off  $5  million  from 
that  fund,”  Berger  stated.  “If  employees 
contributed  money  along  with  the  em¬ 
ployer,  how  can  it  be  said  all  the  over- 
funding  came  from  the  employer?” 

Berger  said  the  class  action  suit  repre¬ 
sents  “several  hundred”  existing  and  for¬ 
mer  employees  of  the  newspaper. 
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This  is  not  atv  guide. 
fthTVGuldiC 

Our  42  million  weekly  readers  know  that.  And  they 
don't  like  to  be  misled  when  they're  looking  for  their  favorite 
magazine. 

There's  no  reason  why  they  should  be.  Because  TV  Guide, 
Television  Guide®  and  the  TV  (3uide  logo  are  all  registered 
trademarks  of  Triangle  Publications,  Inc.,  and 
can't  be  used  by  anyone.  Except  by  Triangle 
Publications,  Inc.,  which  publishes  the  only 
TV  Guide  magazine  in  America. 


25 


Nashville  Banner 
changes  its  format 

The  Nashville  (Tenn.)  Banner,  which 
had  not  changed  its  masthead  since  its 
founding  in  1876,  greeted  its  readers  July 
1  with  a  new  flag  and  almost  totally  new 
design. 

The  new  format,  designed  by  a  commit¬ 
tee  of  a  dozen  reporters  and  editors  under 
the  leadership  of  John  Johnson,  the  Ban¬ 
ner’s  feature  editor,  went  for  a  semi- 
modular  format  using  as  headline  type 
some  downstyle  variations  of  Newton 
bold  and  medium. 

Total  dollar  investment  in  the  bold 
changeover  was  $747,  this  to  a  graphic 
arts  agency  brought  in  to  redesign  the 
Banner’s  “heretofore  sancrosact,  eagle- 
bedecked  Old  English  masthead.’’ 

The  eagle  had  survived  wars  and 
peace — along  with  the  sale  of  the  after¬ 
noon  paper  by  the  late  James  G.  Stahiman 
to  the  Gannett  Co.  in  1972.  When,  in 
1979,  Gannett  bought  the  Nashville  Ten¬ 
nessean,  the  competing  morning  paper, 
anti-trust  considerations  prompted  sale 
of  the  Banner  to  a  group  of  Nashville 
businessmen.  The  papers  share  their 
building,  and  their  production,  advertis¬ 
ing  and  business  staffs. 

Both  papers  updated  their  computer 
production  operations  less  than  a  year 
ago  and  are  completing  satellite  linkage 
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Old  Banner 

with  the  wire  services. 

The  redesigning  of  the  paper  had  been 
under  consideration  for  more  than  a  year, 
but  was  launched  just  two  months  ago, 
timed  to  coincide  with  the  switchover 
from  a  nine  to  six  column  advertising 
format. 

The  newsroom  committee  met  twice  a 


New  Banner 

week.  Each  member  was  encouraged  to 
submit  his  or  her  ideas  as  each  graphic 
and  typographic  element  of  the  paper  was 
examined.  The  ideas  were  culled  down  to 
two  or  three,  which  were  then  proofed  up 
for  final  selection  at  succeeding  meetings. 
Where  substantive  agreement  could  not 
be  reached,  Johnson  called  the  shots. 

“We  didn’t  want  to  come  up  with 
something  that  looked  as  if  it  had  been 
designed  by  a  committee,’’  managing  edi¬ 
tor  Bracey  Campbell  said.  “We  did  not 
do  a  lot  of  compromising — most  of  the 
committee  was  enthusiastic  about  most 
of  the  decisions.’’  In  the  end,  only  the 
body  type  survived. 

One  week  before  the  July  1  change,  the 
paper  launched  a  series  of  Page  One  stor¬ 
ies  telling  about  the  upcoming  changes. 
Promotional  stories  stressed  the  Ban¬ 
ner’s  becoming  a  “prime  time  newspap¬ 
er — Nashville’s  only  newspaper  that 
offers  today’s  news  in  the  evening  when 
you  have  the  leisure  time  to  enjoy  it.’’ 
The  promos  also  played  up  the  Banner’s 
local  ownership — “Nashville’s  only 
news  source  that  remains  un-chained  and 
un-conglomerated .  ’  ’ 

Public  reaction  to  the  changes  was 
mostly  positive.  Many  readers  said  they 
felt  “there  were  more  stories  and  they 
seemed  more  interesting.” 

The  change  of  nameplate — particularly 
the  new  stylized  rendition  of  the  eagle  and 
flag — drew  most  of  the  negative  com¬ 
ment. 

Tenn.  weekly  sold 

Logie  and  Bobby  Anderson  have  sold 
Sparta  (Tenn.)  Expositor  to  Today’s 
News  Inc.,  a  Tennessee-based  corpora¬ 
tion.  Gary  Cunard,  previously  managing 
editor  of  the  Thomaston  (Ga.)  Times  was 
appointed  publisher  of  the  Expositor. 
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You  can  call  it  textured  vegetable  protein, 
or  you  can  call  it ‘T’  vegetable  protein, 
or  you  can  call  it  textured  V  protein, 
or  you  can  call  it  textured  vegetable  *P\ 
but  don't  call  it  TVP  without  the  ®. 


Just  a  friendly  reminder  that  while  there  are  many 
textured  vegetable  proteins,  there  is  only  one  TVP® 
brand.  Thank  you  for  not  using  our  trademark  as  a 
generic  term  or  an  abbreviation. 


ADM 

ARCHER  DANIELS  MIDLAND  COMPANY 

World  Headquarters  -  Decatur,  Illinois  62525 
Telephone  -  217-424-5200  Telex  250121 


Using  America's  abundance  to  solve  the  world's  needs. 


‘Atlanta  Weekly  has  a  new  name, 
new  departments,  fresh  topics . ,  * 
and  a  68-year  tradition  of  quality 
writing,” 

TOM  WOOD 

President,  The  Atlanta  Journal  /The  Atlanta  Constitution 


s 


“With  95%  coverage  of  $35, 000- 
plus  households  over  four 
Sundays,  we’re  the  prestige  buy  of 
the  Atlanta  ADI“  . 

JERRY  WEST 

Vice  President  &  Director  of  Sales 

"We  think  the  best  magazine  editor 
in  the  South  is  a  newspaperman: 
LeeWalbum  of  Atlanta  Weekly.” 

JIM  MlNTER 

'  Vice  President  &  Executive  Editor 


NO  NATIONALiy  EDITED  MAGAZINE 
GIVES  YOU  THE  READERSHIP, 

THE  BELIEVABILITV  OR  THE  ADVERTISING  RESPONSE 
OF  VOUR  OWN  LOCALLY  EDITED  MAGAZINE 

51  of  the  country’s  leadins  newspapers  carry  locally  edited  SUND/^ 
magazines.  And  they  could  probably  give  you  51  good  reasons  why 
Here  are  three: 

•  They  are  powerful  because  they  can  concentrate  on  local  events,  local 
people,  local  happenings.  They  can't  help  having  more  appeal  to  your 
readers. 

•  A  locally  edited  magazine  provides  a  superb  color  extension  to  your 
paper. 

•  They’re  of  vitaj  importance  to  local  retailers.  And  that  means  more 
advertising  dollars  for  you. 

Your  paper  ought  to  be  positioned  vs/ith  the  country’s  top  newspapers. 

If  your  circulation  is  over  1^,000,  it’s  entirely  feasible . . .  and  we’ll  show 
you  how. 

Call  Jim  Davy,  President,  Metropolitan  Sunday  Newspapers,  (212)  689-8200. 


Note;  8  of  the  51  covers  are  shown  above. 


SUNIMf 

MAG/NET 

IW  KfTER  1W10  REMMTW  MEmO 

AKRON  Beacon  Journal,  ATLANTA  Journal  &  Constitution,  BALTIMORE  Sun,  BOSTON  Globe,  BOSTON  Herald  American,  BUFFALO  Courier- Express, 
BUFFALO  News,  CHICAGO  Tribune,  CINCINNATI  Enquirer,  CLEVELAND  PlainDealer,  COLUMBUS  Dispatch,  DALLAS  Morning  News, 

DALLAS  Times  Herald,  DmON  Daily  News,  DENVER  Post,  DES  MOINES  Register,  DETROIT  Free  Press,  DETROIT  News,  HARTFORD  Courant, 
HOUSTON  Chronicle,  INDIANAPOLIS  Star,  KANSAS  CITY  Star,  LOS  ANGELES  Herald  Examiner,  LOS  ANGELES  Daily  News  of  L.A., 
LOUISVILLE  Courier- Journal  &  Times,  MEMPHIS  Commercial  Appeal,  MIAMI  Herald,  MILWAUKEE  Journal,  MINNEAPOLIS  Tribune, 

NEW  ORLEANS  Times- Picayune,  NEW  YORK  Gannett  Westchester  Rockland,  NEW  YORK  News,  OMAHA  Warld- Herald,  ORLANDO  Sentinel  Star, 
PHILADELPHIA  Inquirer,  PHOENIX  Arizona  Republic,  PITTSBURGH  Press,  PROVIDENCE  Journal,  ROCHESTER  Democrat  &  Chronicle, 

ST.  LOUIS  Globe- Democrat,  ST.  LCXJIS  Post -Dispatch,  ST.  PETERSBURG  Times,  SALT  LAKE  OTY  Tribune,  SAN  JOSE  Mercury  News 
SEATTLE  Post-Intelligencer,  SEATTLE  Times,  SYRACUSE  Herald-American/Pc»t-Standard,  TACOMA  Ne^ Tribune,  TOLELX)  Blade, 

WASHINGTON  Post,  WASHINGTON  Star. 


Reuters  considers  purchase  of  UPl  Managing  editors 


Reuters  said  it  was  “actively  consider¬ 
ing”  purchasing  United  Press  Interna¬ 
tional  after  the  E.W.  Scripps  Co. 
approached  the  London-based  news 
agency  about  acquiring  its  wire  service. 

Desmond  Maberley,  managing  editor 
and  acting  manager  of  Reuters  North 
America,  stated  no  negotiations  for  a 
merger  of  the  two  news  agencies  are 
underway. 

Maberley  added,  “We’d  be  willing  to 
enter  negotiations  Scripps  is  willing  to. 
It’s  really  up  to  Scripps.” 

Maberley  said  in  addition  to  Reuters, 
Scripps  has  approached  “other  intema- 


The  walkout  staged  by  Suffolk  County, 
N.Y.,  drivers  for  Crescent  News  Distri¬ 
butors  Inc.  ended  on  Tuesday  after  man¬ 
agement  agreed  to  temporarily  provide 
Pinkerton  guards  on  trucks  traveling  in 
high  crime  areas,  pending  further  negotia¬ 
tions. 

The  strike,  called  on  July  8,  caused  the 


Fo/  Act 

(Continued  from  page  8) 


employed  only  as  an  “act  of  last  resort” 
by  reporters  seeking  information  because 
of  the  time  lag  for  an  agency  to  respond  to 
a  request. 

But  “for  every  one  or  two  formal  re¬ 
quests  under  the  act  we  make,”  Cox  said, 
“there  are  12  or  14  we  didn’t  have  to 
make.  The  act  is  there,  and  the  bureauc¬ 
rats  are  aware  of  it.” 

Cox  said  both  the  associations  repre¬ 
senting  newspaper  publishers  oppose 


tional  organizations”  about  purchasing 
UPI. 

Ted  Marks,  executive  assistant  to  UPI 
president  Rod  Beaton,  said  the  wire  ser¬ 
vice  “has  publicly  announced  it  is  seek¬ 
ing  a  change  in  ownership  status”  and  is 
“continuing  to  explore  various  possibili¬ 
ties  which  we  feel  will  be  in  the  best  in¬ 
terests  of  UPI,  its  subscribers  and  em¬ 
ployees,  and  the  newspaper  industry.” 

Marks  stated  “no  serious  negotia¬ 
tions”  with  any  possible  buyer  “have 
been  undertaken  and  none  are  now  in 
progress.” 


New  York  Times,  to  lose  50,000  copies  on 
Sunday  throughout  the  affected  Long  Is¬ 
land  areas,  while  the  New  York  Post  re¬ 
corded  daily  losses  of  about  14,000.  The 
Wall  Street  Journal  would  only  say  that  it 
dropped  under  10,000  copies  a  day.  New 
York  Daily  News  and  Long  Island  News- 
day  readers  were  not  affected. 


bills  that  would  grant  the  FBI  and  CIA 
broad  exemptions  from  complying  with 
the  act’s  go^  of  disclosure. 

Appearing  on  behalf  of  the  Fund  for 
Open  Information  and  Accountabilty 
Inc.,  Edward  Asner  called  the  Fol  Act  a 
“tool  for  responsive  democracy”  that 
serves  to  “deter  abusive  and  illegal  intru¬ 
sion  by  government  agencies  seeking  to 
repress  those  they  don’t  agree  with.” 

Asner  urged  the  subcommittee  mem¬ 
bers  not  to  “weaken  the  Fol  Act.  Don’t 
let  anybody  get  exempted  from  the  Fol 
Act.  Make  all  the  federal  agencies  abide 
by  the  spirit  and  letter  of  the  law.” 


(Continued  from  page  ll) 


who  said  she  worked  90  hours  at  the 
office  and  10  hours  outside.  That  editor 
had  been  hired  from  another  paper  and 
had  been  in  her  job  three  months. 
POLITICAL  LOYALTY 

Most  editors  indicated  it  was  not  neces¬ 
sary  to  their  jobs  to  hold  the  same  politic¬ 
al  beliefs  as  their  superiors.  Six  said  it  was 
essential  to  do  so. 

“It  doesn’t  hurt,  wrote  one.  “It  de¬ 
pends,”  wrote  another. 

Another  wrote:  “No.  Thank  God!” 
MOST  TIME-CONSUMING  DUTIES 

When  the  editors  were  asked  “What 
takes  up  most  of  your  job  time?”  they 
invariably  listed  staff  problems,  morale, 
personnel,  hiring  and  recruiting,  and  su¬ 
pervision  of  news  play. 

Some  representative  comments: 

“Pleading,  threatening,  leading,  driv¬ 
ing,  fixing  something,  applauding,  ques¬ 
tioning,  warning  and  trying  to  think  of 
more  creative  solutions.  Few  ME’s  can 
accurately  tell  their  wives  what  they  did 
today.” 

“Responding  to  mail,  publisher’s  re¬ 
quests,  local  phone  calls,  public  appear¬ 
ances,  labor  relations.” 

“Meeting  with  readers.” 

“Meeting  with  staff  members.” 

“50%  news,  50%  people.” 

“50%  management  and  50%  personnel 
problems.” 

“Consultation  with  staff.  It  is  astound¬ 
ing  how  many  chats  are  necessary,  and 
how  much  time  talking  requires.” 

Other  duties  also  mentioned  frequently 
were  budgets,  liaison  with  other  depart¬ 
ments,  meetings,  dealing  with  syndicate 
salesmen,  reading  “my  paper  and  reading 
other  papers,”  and  critiquing. 


Strike  by  drivers  ends  in  Long  Isiand 


The  sale,  and  the  purchase  of 

THE  DAILY  STANDARD 

SIKESTON,  MISSOURI 

by  the  Blanton  Family,  to 

THOMSON  NEWSPAPERS,  INC. 

TORONTO  •  DES  PLAINES  •  TAMPA 

wa^  negotiated  by 


Robert  N.  Bolitho 


ROBERT  N.  BOLITHO 
KREHBIEL-BOLITHO  NEWSPAPER  SERVICE 


SHAWNEE  MISSION,  KANSAS 


NORTON, KANSAS 
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NEWSPEOPLE  IN  THE  NEWS 

Edited  by  CELESTE  HUENERGARD 


Sidney  J.  Stein,  executive  editor  of 
the  Tulsa  World,  retired  June  20  and  Bob 
Haring,  his  assistant,  was  named  to  the 
position.  Gene  Curtis,  who  had  been 
news  editor  since  1963,  succeeds  Phil 
Dessauer,  managing  editor,  who  res¬ 
igned  recently  to  pursue  other  interests. 

♦  *  ♦ 

John  T.  Hedin,  managing  editor  of  the 
Westchester  County  (N.  Y.)  Patent  Trad¬ 
er  for  the  past  two  years,  has  been  named 
editor  and  publisher.  Hedin  was  with  the 
Newton  (N.J.)  Herald  for  1 1  years  before 
he  joined  the  New  York  daily.  Robert 
Dey,  news  editor,  will  assume  Hedin’s 
former  duties  as  Felice  Friese,  town 
life  editor,  becomes  executive  editor. 

ifi  i(i 

William  F.  McIlwain,  55,  executive 
managing  editor  of  the  Washington  Star 
has  been  appointed  editor  of  the  Arkan¬ 
sas  Gazette  .  A  native  of  South  Carolina, 
McIlwain  joined  the  Star  as  deputy  editor 
in  1979,  having  previously  served  as  edi¬ 
tor  of  the  Boston  Herald  American,  edi¬ 
tor  of  Newsday,  managing  editor  of  the 
Bergen  Record  and  deputy  managing  edi¬ 
tor  of  the  Toronto  Star. 

«  «  * 

John  Lux,  publisher  of  the  Grand 
Forks  (N.D.)  Herald,  has  been  named 
vicepresident  and  publisher  of  the  South 
Dade  News  Leader  in  Homestead,  Fla. 
*  ♦ 

Laura  Barone,  28,  city  editor  of  the 
Frankfort  (Ind.)  Times,  has  been  prom¬ 
oted  to  managing  editor.  Barone  joined 
the  paper  in  1977  as  an  education  and 
court  reporter. 

#  3|c  4c 

William  Zammer  Jr.,  35,  a  manage¬ 
ment  consultant  for  the  past  five  years  for 
the  Warren  (Ohio)  Tribune,  has  been 
named  general  manager. 


Joseph  DePoole,  assistant  produc¬ 
tion  manager  of  the  Detroit  Free  Press, 
has  been  promoted  to  production  man¬ 
ager. 

*  *  * 

Denver  picks  editor 

Will  Jarrett,  45,  managing  editor  of 
the  Dallas  Times  Herald  for  the  past  six 
years,  has  been  tapped  to  become  ex¬ 
ecutive  editor  of  the  Denver  Post. 

Jarrett  began  his  stint  with  Times  Mir¬ 
ror  in  1976,  having  previously  served  as 
managing  editor-features  for  the  Phi¬ 
ladelphia  Inquirer  from  1973  to  1975. 
Before  that,  he  worked  as  assistant 
managing  editor  and  assistant  to  the  ex¬ 
ecutive  editor  at  the  Inquirer,  and  from 
1963  to  1971  held  various  editing  posi¬ 
tions  at  the  Miami  Herald. 

A  graduate  of  Texas  Technological 
University  in  Lubbock,  Jarrett  began 
his  journalism  career  in  1961  as  state 
editor  for  the  Santa  Fe  New  Mexican. 

Dallas  Times  executive  vicepresident 
and  editor  Kenneth  P.  Johnson  said  he 
was  in  the  process  of  interviewing 
several  prospective  candidates  for  Jar¬ 
rett’ s  old  slot.  Indicating  that  the  new 
editor  would  not  necessarily  come  from 
the  Times  Mirror  group,  Johnson  said 
he  hoped  the  position  would  be  filled  by 
August  1. 

*  *  * 

David  E.  Easterly,  39,  president  of 
Dayton  Newspapers  Inc.  since  1977,  has 
been  appointed  vicepresident  for  opera¬ 
tions  of  Cox  Enterprises  Inc.,  parent 
company  of  Dayton  Newspaers.  Jay  R. 
Smith,  31,  business  manager  of  DNI 
since  1977,  will  assume  Easterly’s  former 
duties.  Both  executives  were  career  re¬ 
porters  and  editors  before  accepting  pub¬ 
lishing  positions  at  Dayton. 


St.  Joseph,  Missouri,  City  Administra¬ 
tor  Robert  V.  Waldrop  resigned  last 
month  to  become  managing  editor  of  the 
St.  Joseph  Gazette.  Waldrop,  a  former 
Gazette  reporter  and  editor  who  worked 
for  the  paper  from  1954  through  1976,  said 
he  resigned  his  five-year-old  city  post  be¬ 
cause  “of  a  career  opportunity  in  my 
chosen  profession,  the  news  media.”  He 
replaces  John  Ross,  who  resigned. 

V  * 

Jeffrey  S.  Hall,  who  holds  a  under¬ 
graduate  degree  in  communications  from 
Stanford  and  an  MBA  from  Harvard,  has 
been  named  circulation  director  of  the 
Kansas  City  Star  and  Times.  Hall,  29, 
joined  the  paper  two  and  a  half  years  ago 
and  has  held  a  number  of  circulation 
posts. 

♦  ♦  ♦ 

Dave  Butler,  managing  editor  of  the 
Owensboro  (Ky.)  Messenger-Inquirer, 
has  been  appointed  managing  editor  of 
the  Jacksonville  (Fla.)  Journal.  Journal 
acting  managing  editor,  Ron  Martin, 
has  been  named  assistant  managing 
editor. 

4c  4c  4( 

Thomas  J.  Naglieri,  director  of  labor 
relations  for  the  New  York  Daily  News, 
has  been  named  director  of  human  re¬ 
sources.  Before  joining  the  News  in  1978, 
Naglieri  served  as  corporate  director  of 
labor  relations  for  ACF  Industries  Inc. 

4c  4c  4c 

Richard  H.  Growald,  49,  a  veteran 
correspondent  and  editor  for  United 
Press  International,  has  been  named 
managing  editor  of  the  Sacramento  Un¬ 
ion.  Most  recently  a  national  reporter 
with  UPI,  Growald  replaces  Robert 
Carney,  who  has  been  assigned  the  title 
of  associate  editor-news. 

4c  4e 

Ted  Warmbold,  executive  editor  of 
the  Los  Angeles  Herald  Examiner,  has 
been  appi)inted  executive  editor  of  the 
San  Antonio  Light.  In  addition.  Bob 
White,  Light  news  editor,  was  named 
managing  editor,  while  assistant  manag¬ 
ing  editor  Joe  Schott  and  city  editor 
Griff  Singer  have  been  promoted  to 
associate  managing  editors.  Sharon 
Watkins  moves  from  Living  Today  edi¬ 
tor  to  city  editor. 

4c  4c  4c 

Peter  H.  Clarke,  professor  and 
chairman  of  the  department  of  com¬ 
munication  at  the  University  of  Michi¬ 
gan,  has  been  named  dean  of  the 
Anneberg  School  of  Communication  at 
the  University  of  Southern  California. 
Clark  succeeds  Richard  B.  Byrne,  in¬ 
terim  dean,  who  will  take  a  year-long  sab¬ 
batical  before  returning  to  the  classroom. 

4c  4c  4c 

Richard  Haas,  director  of  marketing 
services  for  Charleston  (W.Va.)  News¬ 
papers,  has  been  named  marketing/cir¬ 
culation  sales  manager  for  the  Asbury 
Park  (N.J.)  Press. 
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the  most  experienced 
firm  in  newspaper  executive 
recruitment. 

More  than  15  years  experience  as  specialists  in  the  industry. 
For  a  confidential  discussion,  call  312-394-9330. 
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Bill  Peterson,  editor  of  the  Carroll¬ 
ton  (Ohio)  Free  Press  Standard,  has  been 
promoted  to  general  manager.  Hank 
Bond,  who  joined  the  paper  last  Decem¬ 
ber  as  sports  editor,  assumes  Peterson’s 
former  duties. 

♦  *  « 

Bud  Turner,  state  circulation  mana¬ 
ger  for  the  Greenville  (S.C.)  News- 
Piedmont,  has  been  promoted  to  circula¬ 
tion  manager,  succeeding  Billy  Gra¬ 
ham  who  resigned. 

*  *  * 

Anthony  H.  Biggs,  publisher  of  the 
Elkhart  (Ind.)  Truth,  has  been  elected 
vicepresident  of  Truth  Publishing  Co. 
Biggs  joined  the  daily  in  1980  after  work¬ 
ing  as  assistant  to  the  publisher  of  the 
Arkansas  Democrat  for  seven  years. 

♦  *  * 

David  Rosenzweig,  assistant  metro 
editor  for  the  Los  Angeles  Times,  has 
been  named  senior  assistant  metro  editor. 
He  replaces  Noel  Greenwood,  who 
was  promoted  to  metro  editor  in  March. 

♦  ♦  ♦ 

Marsha  Taylor,  a  financial  reporter 
for  the  Washington  Post,  has  joined  the 
economics  reporting  staff  of  Newhouse 
Newspapers’  Washington  Bureau. 

*  «  « 

Jack  Booher,  head  of  Associated 
Press  operations  in  Kentucky  since  1977, 
has  been  appointed  bureau  chief  in  Col¬ 
umbus,  Ohio.  Booher  succeeds  William 
M.  DiMascio;  who  resigned  to  become 
executive  editor  of  the  Cleveland  Press. 
Andrew  Lippman,  assistant  bureau 
chief  in  Los  Angeles,  will  assume  Booh- 
er’s  former  duties. 

*  *  * 

Deb  Snider,  retail  sales  manager  of 
the  Rockford  (Ill.)  Register  Star,  has  been 
promoted  to  retail  ad  manager. 

*  *  * 

Scott  Elliott,  sports  editor  of  the 
Kilgore  (Tex.)  News  Herald,  has  been 
named  managing  editor  of  the  Athens 
(Tex.)  Review. 
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Larry  Miller,  managing  editor  of  the 
El  Reno  (Okla.)  Tribune,  has  been  named 
managing  editor  of  the  Edmond  (Okla.) 
Sun.  He  replaces  Teresa  Pitts,  who 
resigned  to  study  medicine. 

«  *  * 

Bob  C.  Hall,  48,  owner  of  Hall 
Graphic  Studio  in  Wallowa  Lake,  Ore. ,  is 
the  new  executive  director  of  the  Idaho 
Newspaper  Association.  Hall’s  back¬ 
ground  includes  stints  as  publisher  of  the 
Hood  River  (Ore.)  Whistlepunk  News, 
editor  of  the  Hood  River  News  and  as  an 
advertising  rep  with  the  Eugene  (Ore.) 
Register-Guard. 

*  *  * 

Robert  L.  Hrycyk,  retail  ad  manager 
for  the  Baltimore  News  American,  has 
joined  the  Buffalo  (N.Y.)  Courier- 
Express  as  display  ad  manager. 

*  *  * 

Dennis  P.  Nemiroff,  classified  ad 
manager  for  the  Van  Nays  (Calif.)  Daily 
News,  has  been  named  marketing  mana¬ 
ger.  He  joined  the  paper  in  1974  as  a  clas¬ 
sified  auto  rep. 

*  *  * 

William  D.  Thomas,  42,  circulation 
manager  of  Richmond  Newspapers,  has 
been  promoted  to  circulation  director.  He 
succeeds  W.  Herman  Phillips,  who 
resigned.  Thomas  has  been  with  Rich¬ 
mond  since  1957  when  he  started  as  a 
district  supervisor  for  the  News  Leader. 


Expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  ot  Nationwide  Personal  Service 


Earl  LaChance,  assistant  sports  edi¬ 
tor  of  the  Quincy  Patriot  Ledger,  has 
been  appointed  sports  editor.  Joe  Gor¬ 
don,  a  sports  writer,  assumes  LaCh- 
ance’s  former  duties. 

«  «  « 

Harte-Hanks  Communications  recent¬ 
ly  announced  new  appointments  in  its 
Southwest  Group;  J.  Gene  Chambers, 
publisher  of  the  Marquette  (Mich.)  Min¬ 
ing  Journal,  was  named  publisher  of  the 
Malvern  (Ark.)  Daily  Record.  Craig  H. 
Martin,  publisher  of  the  Russellville 
(Ark.)  Daily  Courier-Democrat ,  be¬ 
comes  publisher  of  the  Greenville  (Tex.) 
Banner.  Martin  succeeds  Matthew  D. 
Sheley,  who  will  remain  president  of  the 
Banner  until  his  retirement  in  January. 
Assuming  Craig  Martin’s  former  duties  is 
William  H.  Martin,  executive 
vicepresident  and  general  manager  of  the 
Abilene  (Tex.)  Reporter  News.  Martin 
also  takes  over  as  president  of  Harte- 
Hanks  newspaper  operations  in 
Arkansas. 

«  ♦  * 

John  Truitt,  circulation  director  for 
the  Gloucester  County  Times  in  Wood¬ 
bury,  N.J.,  has  moved  to  the  Anderson 
(S.C.)  Independent  and  Daily  Mail, 
another  Harte-Hanks  paper,  in  the  same 
capacity. 


DAILY  GROUP  ACQUISITION 

Major  daily  newspaper  group  avail¬ 
able  for  acquisition  in  a  transaction  in 
the  $150  million  range  to  an  appropriate 
individual  or  corporation.  Property  is 
offered  directly  by  a  former  executive 
close  to  the  newspaper’s  ownership. 
Previously  a  possible  sale  was  not  seri¬ 
ously  considered  until  recent  changes 
in  circumstances  which  relate  to  other 
holdings  made  this  alternative  desira¬ 
ble.  Selling  shareholders  require  that 
the  transaction  fee  of  %  of  1%  be  the 
responsibility  of  the  acquirer.  Serious 
inquiries  welcome  from  qualified  prin¬ 
cipals,  or  their  authorized  repre¬ 
sentatives.  Call  Mr.  Frank  Anderson 
(312/222-0003)  or  write  Box  2718,  Editor 
&  Publisher. 
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Notes  on  people  \ 

“And  it’s  chokin’  out  the  valley 
From  Bakersfield,  fresno  and  on, 
Breath  left  by  the  devil 
Lyin’  low  like  a  dirty  dog. 

Damn  you,  Tulefog.” 

Tulare  (Calif.)  Advance-Register 
photographer  Don  LeBaron's  star  is  shin¬ 
ning  a  bit  brighter  these  days  thanks  to  a 
song  he  wrote  about  one  of  the  most  un¬ 
pleasant  aspects  of  his  job. 

“Damn  You,  Tule  Fog,”  a  song  the 
32-year-old  LeBaron  wrote  about  six 
months  ago,  was  played  on  a  Fresno  radio 
station  one  typically  foggy  February 
morning. 

Word  that  LeBaron  had  a  new  song  and 
was  hoping  to  “go  nationaF'  with  it  had 
drifted  through  the  newsroom,  but  it  was 
still  somewhat  of  a  surprise  one  dreary 
Wednesday  morning  when  he  bounded 
out  of  the  darkroom  with  a  breathless 
expression  on  his  bearded  face. 

“They’re  going  to  play  my  song  on  the 
radio,”  he  said  with  obvious  glee.  “I 
can’t  believe  it.” 

LeBaron  had  sent  a  demo  tape  to  the 
station  the  afternoon  before. 

As  the  photographer’s  voice  wafted 
from  a  tiny  radio  speaker  in  the  darkroom 
into  the  newsroom,  A-R  staffers  crowded 
around. LeBaron’s  grin  was  ear  to  ear. 

“You  go  out  and  see  these  people  in¬ 
jured,”  LeBaron  said  of  the  horrendous 
traffic  accidents  that  occur  in  the  Tulare 
area  every  year  because  of  the  thick 
ground  fog.  “I  just  felt  there’s  some  way  I 
could  comment  on  what  the  fog  does  to 
people.” 

“I  photograph  things  around  me.  It’s 
natural  I  would  write  a  song  about  the 
things  about  me.” 

“Oh,  but  if  could 
Then  I  would  try  Tule  fog 
For  what  it’s  done  to  me. 

Though  it’s  outside  at  large 
I’d  make  the  charge 
Of  murder  in  the  first  degree.” 

The  experience  has  prompted  LeBaron 
to  look  into  the  possibility  of  recording  an 
ablum  of  his  locally-flavored  songs  which 
include:  “Roly  Poly  Women,”  “I’ve 
Been  to  Every  Bar  in  this  Old  Town,” 
and  “The  A-R  Cold  Type  Changeover 
Blues.” 


Newspeople-  Cont’d 

Rita  Bryan,  a  retail  ad  rep  for  the 
Michigan  City  (Ind.)  News-Dispatch,  has 
been  named  classified  ad  manager. 

*  *  * 

Orage  Quarles  III,  national  ad  man¬ 
ager  for  the  San  Bernardino  (Calif.)  Sun, 
has  been  promoted  to  retail  ad  manager. 


Andrew  A.  Yemma  was  named  cen¬ 
tral  division  news  editor  for  United  Press 
International.  Yemma  moves  to  Chicago 
from  Des  Moines  where  he  was  bureau 
manager  and  Iowa  state  editor.  He  suc¬ 
ceeds  Duston  Harvey,  who  is  being 
reassigned  to  a  new  post  as  northwest 
editor. 

Mark  E.  Noblin,  a  statehouse  repor¬ 
ter  in  Des  Moines,  moves  into  Yemma’ s 
former  post. 

*  ♦  ♦ 

Ralph  Caudill,  retail  manager  of  the 
Huntington  (W.Va.)  Herald-Dispatch, 
has  joined  the  Hattiesburg  (Miss.)  Amer¬ 
ican  in  the  same  capacity. 

«  ♦  * 

Lindsay  Heinsen,  editor  of  the  Dal¬ 
las  Morning  News’  Thursday  Home  & 
Design  section,  has  been  named  enter¬ 
tainment  editor.  Elizabeth  Franklin, 
assistant  editor  of  the  Detroit  News’  Ac¬ 
cent  section,  will  edit  the  Morning  News’ 
daily  feature  section.  Today. 

♦  ♦  * 

Albert  Eisele,  press  secretary  to  for¬ 
mer  vicepresident  Walter  Mondale, 
has  been  named  director  of  communica¬ 
tions  for  the  Center  for  Democratic  Poli¬ 
cy  in  Washington,  D.C. 

«  «  ♦ 

Michael  J.  Murray,  circulation  op¬ 
erations  manager  for  the  Des  Moines 
Register  and  Tribune,  has  been  promoted 
to  circulation  manager.  Before  joining  the 
paper  in  1980,  Murray  served  as  circula¬ 
tion  director  for  Thomson  Newspapers 
Inc. 


Thompson  Bowen 

Ronald  E.  Thompson,  43,  deputy 
director  of  personnel  and  labor  relations 
for  the  Associated  Press,  has  been  named 
director  of  communications.  He  succeeds 
David  L.  Bowen,  54,  who  is  retiring 
after  31  years  with  the  A.P.  Bowen  will 
remain  associated  with  the  news  service 
but  will  devote  his  time  to  the  creation  of 
Satellite  Data  Broadcasting  Network,  a 
proposed  wholy-owned  subsidiary  under 
consideration  by  A.P.  management. 
Thompson  joined  the  A.P.  at  Dallas  in 
1%1. 


Cimaroli  Woldt 


The  Chicago  Tribune  announced  a 
series  of  management  changes  last 
month;  Harold  F.  Woldt  Jr.,  circula¬ 
tion  manager,  was  named  circulation 
director  of  the  Fort  Lauderdale  News  and 
Sun  Sentinel,  while  JOHN  A.  CiMAROLl, 
operations  and  transportation  manager 
was  tapped  to  assume  Woldt’s  former 
duties.  Charles  E.  Powell,  transporta¬ 
tion  manager  for  the  New  York  Daily 
News,  took  over  Cimaroli’s  old  slot,  and 
Steve  Brooks,  a  display  advertising 
rep,  moved  in  as  circulation  sales  mana¬ 
ger.  In  the  Tribune’s  marketing  depart¬ 
ment,  John  D.  Bold,  circulation  sales 
manager,  was  appointed  marketing  ser¬ 
vices  manager;  George  W.  Burke,  spe¬ 
cial  projects  manager,  was  named  promo¬ 
tion  manager;  and  James  O.  Long, 
promotion  and  public  affairs  manager, 
was  moved  to  public  affairs  manager. 


Paul  A.  Cataldi  Grogan,  assistant 
editor  of  the  Dayton  (Ohio)  Daily  News 
Lifestyle  section,  has  been  named  editor 
of  the  section. 

*  *  * 

Robert  D.  Murphy,  who  joined  the 
journalism  faculty  of  the  University  of 
Kentucky  ia  1%5,  has  been  appointed 
director  of  U.K.’s  School  of  Journalism  in 
the  College  of  Communications.  Murphy 
succeeds  Ronald  Farra,  who  will  re¬ 
main  on  the  journalism  faculty. 

*  ♦  « 

Robert  B.  Booth,  35,  general  adver¬ 
tising  manager  of  the  Washington  Star 
has  been  named  marketing  director  of  the 
Clearwater  (Fla.)  Sun.  Before  joining  the 
Star  in  1980,  Booth  was  marketing  direc¬ 
tor  of  the  Columbus  (Ind.)  Republic  for 
three  years. 

*  *  * 

Chet  Rowe,  circulation  manager  of 
the  Hartford  Courant  since  1976,  has 
been  named  circulation  director. 
Michael  Fisch,  circulation  director  of 
Madison  Newspapers  Inc.,  Madison, 
Wise,  assumes  Rowe’s  former  dutiesl 

III  4c  4c 


Dr  .  William  H.  Taft  will  retire  this 
summer  following  35  years  of  teaching  at 
the  University  of  Missouri  School  of 
Journalism. 
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1981 

May 

Linage 

Tlw  Mlowing  llnag*  tafavlottofu  havs  bcM  cpinplltd  by 
Madia  Rscerdt,  Inc.  for  Iha  ancluaiva  paMIcotlon  of  Editor 
A  buMlahar.  Thay  may  not  ba  raprlntod  ar  paMishad  In 
any  form  withal  axpllcit  parmiatton  from  Madia  Ra- 
ca^,  Inc.  ffOTI:  Nawapopara  nmrfcad  with  coda  balow 
incloda  odvartlalng  in  barada  ar  family  Waakly, 
oppraxlmota  linaga  aa  follovra: 

«f oroda  53,637  tfamlly  Waakly75.404 


NOTE:  Doa  to  tba  problam  oriaing  from  tha 
chongaa  In  nawapcgmr  formota.  Madia  Ka- 
carda  boa  cMaptad  tha  follawlng  policy  in 
Iha  Intaraat  of  linaga  comparability: 

(A)  All  alx^olwmn  formota  ora  maoaarad 
aa  alx  columna  and  than  convortod  imd  ra- 
portad  oa  alght  columna. 

(i)  All  night  column  formota  ora  mao 
aurod  and  raporlad  aa  olght  columna. 

(C)  All  nlno-column  faimata  aro  man 
aurod  and  raportad  oa  nina  columna. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN,  S.D. 

American  News.* .  428,677  22,032  641,684  37,632 

tAmerican  News-S .  474.935  _  350467  _ 

Grand  Total .  1,103,412  22,032  992,146  37,632 

AKRON,  OHIO 

BeoconJoamaU .  2,376,484  83,285  2,587,899  79,523 

•Beacon  Journal-S .  1.396.566  104.252  1.162.468  156.612 

Grand  Totol .  3,773,050  187,537  3,750,367  234,135 

AIIANTA.  OA. 

Constitution-m .  2,933,879  489,837  3,253,159  772,634 

Jou™l.e .  2,923,709  505,661  3,168,244  742,514 

Journal  &  Constltutian-S  2,229,358  468,204  1,748,493  273,478 

Journal  &  Constitution-sat  605900  _  574  751  _ 

Grand  Total .  8,692,846  1,463,702  8,744,667  1,788,630 

NOTF:  Consitution-m  and  Journal-e  published  5  days  o  weeR  only. 

BALTIMORE.  MD. 

•News  American-S .  641,196  250,788  414,653  196,630 

News  Americon-e .  1,085,875  91,800  1,278,653  57,792 

Sun-m .  1,884,541  68,720  1,926,139  100,098 

Sun-e  1,992,302  49,239  2,168,576  82,640 

Sun-S  2.665.838  174.639  2.133.656  165.330 

Grand  Total .  8,249,772  455,186  8,121,677  602,490 

BERGEN  COUNTY,  NJ. 

Record-e .  2,617,351  444,649  2,776,890  384,521 

•Record-s .  2.073.721  617.692  1.688.027  260.004 

Grand  Total .  4,691,072  1,082,341  4,464,917  644,525 

NOTE:  Record-e  published  5  days  a  week  only. 

BOCA  RATON,  FLA. 

News-e .  841,606  8,067  952,412  35,019 

tNews-S.  647.925  _  500.808  _ 

Grand  Totol  1,489,531  8,067  1,453,220  35,019 

NOTE:  News-e  puoiisnea  5  days  a  week  only. 

BOSTON,  MASS. 

Herald  Ametican-m .  739,118  105,342  900,360  131,316 

Herald  American-S .  444,019  274,181  443,991  257J21 

Globe-d .  2,898,108  117,052  2.764J24  42,374 

•Globe-s .  3.202.476  371.980  2.427.982  336.304 

Grand  Total .  7,283,721  848,555  6,558,657  787,317 

BOULDER,  COLO. 

Camera-m .  1,874,812  2,341,984 

Camera-S .  753.952  4.864  684.355 

Grand  Total .  2,628,764  4,844  3,026,341 

NOTE:  Effective  Mar.  30, 1981,  the  Boulder  Camera  changed  from  e  to  m 
publicotion. 

BRJLDENTON,  FLA. 

Herald-e .  1,398,898  45,496  1,410,254  19,712 

Werald-S .  756.397  18.080  597.177  _ 

Grand  totol .  2,155,295  63,576  2,007,431  19,712 

BUFFALO,  N.Y. 

Courier  Express-m .  924,027  41,994  926,303  54,319 

•Courier  Express-S .  1,385,958  133,960  986,444  30,096 

News-e .  2,342,479  11,812  2,552,073  124,872 

News-S . .  507.740  121.872  378.412  4  864 

Grond  Totol .  5,180,204  309,640  4,843,232  216,151 

CiUWDEN,  NJ. 

Courier  Post-e .  2,317,164  85,704  2,407,054  119,984 

tCourler  Post-S .  882.908  33.276  752.276  1.104 

Grond  Total .  3,200,072  118,980  3,132,332  121,088 
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1961  1960 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CHARLOTTE.  N.C 

News-e .  1^40,218  80,560  1,880J38  83,208 

Observer-ffl .  2,260,599  235,926  2J0U48  282452 

•Observer-S .  1212446  175256  922047  117A76 

Grand  Tolol . 52I3J63  491,742  5,103,733  483236 

CHKAGO.  m. 

Tribunenn . 3411482  3,147,108  3409422  3475414 

Tribune-S  2431,957  1455406  2,174458  967465 

Sun-rmes-m  2455,780  646470  2449413  572,975 

•Sunrenes-S  970402  682.722  868457  570272 

Grand  Totol .  9,770221  5431206  9,702450  5485426 

CINCINtlATI.  OHIO 

Enquirer-m .  3400244  4,928  3441205  29,184 

Enqutrer-S .  2222433  45/424  1,768,064  57456 

Post-e .  1485275  20.430  1459.921  140403 

Grand  Totol .  7,107452  70,782  7,069,190  226443 

CLEVELAND,  OHIO 

Ploin  Deoler-m .  3438434  360415  3284,406  504447 

Plain  Deoler  S  2,198,906  59406  1  495485  130,782 

Press^...  2.149445  274407  1472441  382.093 

Grand  Total  7486.787  693428  6452434  1417222 

COLUNIBUS,  GA. 

Enquirer  (see  note) .  1,133.754  92401  1.438468  159488 

•Ledger  Enquirer-S .  796265  1  232  568412  12.160 

Grand  Totol .  1,930419  93233  2,006,080  171448 

NOTE:  Enquirer-m  and  Ledger-e  sold  in  combination,  Mon.  through  Fri. 
Linage  of  one  edition  Enquirer-m  is  shown. 

COLUMBUS.  OHIO 

Oispotch-e .  2,436476  87,734  2,716450  375,142 

Dispotch-S  1470451  183,768  1423,758  154456 

Citizen  Journol-m .  1227.099  _  1251.912  _ 

Grand  Totol  5484426  271402  5,492420  529,998 

DALLAS,  TEX. 

News-m .  5,089,765  288438  5251403  406,418 

News-S..  2,782472  356,729  2,079,050  306,787 

Times  Herald-e .  4433,458  160432  4,592432  319,172 

Times  Herald-S .  2449.041  280448  2.052466  141.018 

Grond  Totol . 15,054,936  1.087247  13,975.951  1.173495 

DAYTON,  OHIO 

Journol  Herald-m _  1,713,748  60,401  2,080445  11464 

News-e .  1,686456  347427  2,117,185  260.669 

•News-S .  1.185.781  11.000  963.430  15680 

Grand  Totol .  4.586485  418,728  5,160.960  288,013 

DENVER,  COLO. 

Rocky  AAt.  News-m .  5250,493  4476494 

•Rocky  Mt.  News-S .  1420,122  951427 

Post-e...  3435256  120493  3468426  132,740 

Post  s..  2432.142  _  2222333  _ 

Grand  Total  12.938.013  120493  11.919280  132,740 


1981  1980 

FUURUNPARTRUN  FUU  RUN  PART  RUN 


Free  Pres$-m . 

DCTtOIT, 

.  ^144^ 

r  MICM. 

485,861 

2J66X0 

X6J30 

•frw  Press-S _ 

_  958,718 

234J76 

789,994 

119J68 

Nevs-e. 

2X7,552 

586.998 

3,608,759 

485,694 

NeMfS-S. 

1X0X8 

698X2 

1X7.921 

389X6 

Grand  ToKd . 

7,791,996  1X6J27 

87)73,176 

1X8.636 

Harolda . 

DULUTH, 

.  858,652 

206,600 

1X3X6 

120/496 

News  Tribune  m . 

.  1X6X0 

223>40 

1,233,917 

120,496 

•News  Tribune-S — 

_  761.711 

153.668 

656.730 

IWJW 

Grand  ToW _ 

_ 2X6,923 

583,288 

1963,761 

369^52 

NOTE:  News  Trbune-m  and  Herold-e  hos  0  combined  sot  edition.  The  linoge 
shown  is  only  in  the  News  Trifaune-m.  Effective  Apr.  11,  1961. 

HUE,  RA. 

Times-e . .  1454429  37,952  1,474,766  5456 

Times  News-S . .  1.142457  12400  819484  2484 

Grand  Totol .  2496486  49,952  2294450  7440 

FORT  LAUDERDALE,  FLA. 

News-e .  4,409441  757223  4234498  559,906 

•News  &  Sun  Sentinel-S  2477293  529224  1.705459  461,141 

News  S  Sun  Sentinel-sat  1457461  1409480 


Sun  Sentinel-m .  4428.101  1342424  4  060.170  854342 

Grand  Total . 12472,196  2428,471  11409,507  1  475289 

NOTE:  News-e  and  Sun  Sentinel-m  published  5  days  o  we^  only. 

FORT  WAYNE,  MD. 

Journol  Gozetie-m .  1436464  41456 

•Journol  Gozetle-S .  919470 

New  Sentinel-e .  7461327  49.920 

Grand  Total .  4417256  91476 

NOTE:  Figures  for  1980  not  mniloble 

GARY,  MD. 

Post  Tribune-e .  14»7,733  366.906  1203,935  205234 

•Post  Tribune-S .  1209218  79.131  968338  63419 

Grand  Totol  2,906,951  446437  2,772273  268.953 

GRAIW  FORKS,  N.D. 

HeraW-e .  985451  75456  981468  82472 

IHerald-S .  568472  ../64  438274  18.056 

Grand  Total .  1453.723  85440  1,420442  100428 

HARTFORD,  CONFL 

Couram-m .  2287469  597.990  2278,771  379,460 

•Courara-S .  1.714.905  641232  1292449  456.900 

Grand  Total .  4402474  1239222  4,171,420  836260 

HOFIOLUlU,  HAWAII 

Arbertiser-m .  3428249  3484214 

Sior  Bulletiin .  2,920271  3456495 

•Star  Bulletin  & 

Advertiser-S., _  1498.158  1298429 

Grrmd  Totol . .  7447278  7438,938 


(Continued  on  page  36) 


Ad  Ext)enditure  Trends 
May  1981 

A  summafy  of  newspaper  adveitising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1981  1980  Dollar  Change 

(000)  (000)  (000) 

Classifications  Omitted  Omitted  Omitted  % 

Retail 

May . $  462,099  381,754  +  80,345  +  21.0 

First  Five  Months  1,972,817  1,705,163  +  267,654  +  15.7 

Department  Stores 
(Included  in  Retail) 

May .  97,768  82,957  +  14,811  +17.9 

First  Five  Months  402,727  359,513  +  43,214  +  12.0 

General 

May .  134,953  103,516  +  31,437  +  30.4 

First  Five  Months  611,489  486,677  + 124,812  +  25.7 

Automotive 

May .  21,297  15,900  +  5,397  +  33.9 

First  Five  Months  97,850  82,767  +  15,038  +  18.2 

Financial 

May .  26,014  25,927  +  87  +  0.3 

First  Five  Months  146,631  130,449  +  16,182  +12.4 

Classified 

May .  240,159  184,949  +  55,210  +  29.9 

First  Five  Months  1,087,632  952,890  +134,742  +  14.1 

Total  Advertising 

May .  884,522  712,046  +172,476  +  24.2 

First  Five  Months  3,916,419  3,357,946  +  558,473  +  16.6 
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Linage— Cont’d  from  page  35 

1981  1980 


FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

HOUSTON,  TEX. 

Chronicte^ .  6,483,432  756,296  6,624,755  726,670 

Chronicles  3,585,874  491,754  2,671,616  332,588 

Post-m  4,993,398  643,739  5,320,221  625,175 

•Posts  1.967.084  372.448  1.540,923  333,190 

Grand  Total . 17,029,788  2,264,237  16,157,515  2,017,623 

KANSAS  CITY  MO. 

Times-m .  2,642,460  477,474  2,704,236  629,301 

StorH!  1,269,328  126,757  1,224,719  187,952 

Stor-S  1.814,544  306,060  1,497,455  257,296 

Grand  Total .  5,726,332  910,291  5,426,410  1,074,549 

KNOXVILIE,  TENN. 

Joomol-m .  1,392,903  150,050  1,728,538  36,480 

News-Sentinel.e .  1,604,448  181,821  1,915,955  14,706 

•News-Sentinel-S .  1.202.629  39.548  1.154,405  55.848 

Grand  Total .  4,199,980  371,419  4,798,898  107,034 

LEXINGTON,  KV. 

Herald  (See  Note) .  1,839,941  135,419  2,151,771  125,192 

•Herald  Leoder-S .  1.379.588  60.512  1.099.071  16.544 

Grand  Total .  3,219,529  195,931  3,250,842  141,736 


NOTE:  Merald-m  and  leoder-e  sold  in  combination;  Mon.  through  Fri.  Linoge 
of  one  edition  Herald-m  is  shown. 

NOTE:  Herold-m,  Leoder-e  and  Herald  Leoder-S  changed  from  nine  to  six 
column  June  1, 1980.  Beginning  June  1, 1980,  Media  Records  converted  the 
Lexington  papers  from  a  six  column  format  to  eight  column  format. 

LITTLE  ROCK,  ARK. 

Ariansas  Gozette-m .  1.291.297  337.828  1.447.486  344.296 

•Arfconsas  Gazette  s .  734.946  276.656  682.686  134.424 

Grond  Total .  2,026,243  614,484  2,130,172  478,720 

LONG  BEACH,  CALIF. 

Press  Telegram  (see  note)  2,310,904  437,524  2,315,993  621,402 

*Press-Tetegram-S .  815.416  94,248  763.300  50.264 

Grond  Total .  3,126,320  531,772  3,079,293  671,666 

NOTE:  Press  Telegrom-m  and  e  sold  in  combination,  Mon.  through  Fri. 
Linoge  of  one  edition  Press  Telegrom-m  is  shown. 

NOTE:  Effective  March  1,  1981,  the  name  Independent  Press  Telegram-S 
chonged  to  the  Press  Telegram. 

NOTE  Effective  April  13, 1981,  the  Independent-m  name  was  changed  to  the 
Press  Tetegrom. 


LONG  ISLAND,  N.Y. 

Newsdoy-e .  2,943,551  844,405  3,172,904  912,473 

Newsdoy-S .  1.763.586  986.066  1.369.307  541.261 

Grand  Total .  4,707,137  1,830,471  4,542,211  1,453,734 

LOS  ANGELES,  CALIF. 

Times-m .  5,518,453  3,391,822  5,930,889  3,228,072 

Times-S .  3,796,407  1,685,424  2,994,363  1.329,149 

Herald  Exominer-e .  1,041,762  148,600  1.X7,708  40,095 

Herald  Examiner-S .  398.167  2.464  280.029  20.482 

Grand  Total . 10,754,789  5,228,310  10,212,989  4,617,798 

LOS  ANGELES/SAN  FERNANDO  VAIUY,  CALIF. 

News-m .  3,566,469  650,899  3,610,334  588,512 

*News-S .  1.252.335  125.044  825.630  135.742 

Grand  Total .  4,818,804  775,943  4,435,964  724,254 


NOTE:  Effective  Mar.  1, 1981  the  Valley  News  changed  its  named  to  the  Daily 
News. 

MACON,  GA. 

Telegroph  (see  note) .  1,066,877  195,492  1,316,370  94,969 

•Telegraph  &  News-S....  783.805  21 727  640.206  19.058 

Grond  Total .  1,850,682  217,219  1,956,576  114,027 

NOTE:  Telegroph-m  and  News-e  sold  in  combination,  Mon.  through  Fri. 
Linage  of  one  edition  Telegraph-m  is  shown. 

MANCHESTER,  N.H. 

Union  Leoder-d .  1,383,218  223,256  1,450,571  191,176 

*NewHompshireNews-S  780.335  115.240  726.935  98.372 

Grand  Total .  2,163,553  338,496  2,177,506  289,548 


MEMPHIS,  TENN. 

Cofnmerciol  Appeol-m  2,431,252  341,079  2,512,413  244,156 

Commmerckil  Appeal-S  1,331,720  40,592  1,112,943 

Press-Scimitor-e .  1.758^86  223.653  1.808.744  242.478 

Grand  Total .  5,521,158  605,324  5,434,100  486,634 

MIAMI,  FLA. 

Herold-m .  3,917,688  1,428,175  3,803,717  1,312,063 

Herold-S .  2,508,939  969,185  1,870,108  619,258 

News-e .  2.030.408  8.402  1.874.433  14.622 

Grond  Total .  8,457,035  2,405,762  7,548,258  1,945,943 

MINNEAPOLIS,  MINN. 

Tribune-m .  1,841,755  131,181,  2,044,137  127,904 

Tribune-S .  2,068,915  497,196  1,800,323  380,615 

Stor-e  1,942,204  260,801  2,201,123  478,859 

Star-sot  490.253  _  502.404  _ 

Grond  Total .  6,343,127  889,178  6,547,987  987,378 

NOTE:  Tribune-m  ond  Stor-e  published  5  days  a  week  only. 
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)981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHVILLE,  TENN 

Bonners .  2,089,034  191,193  2,267,716  265,272 

Tennesseon-m .  2,159,837  191,193  2,348,191  265,272 

•Teiwessean-S .  1.420.049  265.524  1.204683  126.620 

Grond  Total .  5,668,920  647,910  5,820,590  657,164 

NEW  YORK,  N.Y. 

Times-m .  3,305,402  200,894  3,611,198  105,300 

Times-S  3,810,367  1,464,380  2,897,577  996,806 

News-m  1,306,359  1,313,208  1,548,204  1,635,102 

News-S  824,030  1,634,082  750,474  1,361,618 

Post-e .  822.419  _  837.806  _ 

Grond  Total . 10,068,577  4,612,564  9,645,259  4,098,826 

NEWARK,  NJ. 

StorLedger-m .  3,305,081  158,773  3,570,637  167,990 

•Stor  Ledger  s .  2.915.216  183.672  2.252.205  154,956 

Grond  Total .  6,220,297  342,445  5,822,842  322,946 

OAKLAND,  CALIF. 

Tribune-e .  1,955,955  349,413  2,159,382  236,852 

•Tribune-S .  1.218.592  31.120  1.131.476  74.000 

Grand  Totol .  3,174,547  380,533  3,290,858  310,852 

ORANGE  COUNTY,  CALIF. 

Register-d .  5,388,229  123,424  5,181,718  127,888 

tRegister-S .  2.403.700  26.856  1.852.300  10.626 

Grond  Totol .  7,791,929  150,280  7,034,018  138,514 

PASADENA,  CALIF. 

StorNews-d .  1,196,566  99,044  1,218,465  144,616 

•Star  News-S .  543.056  8.880  439,845  _ 

Grond  Total .  1,739,622  107,924  1,658,310  144,616 

PASSAIC,  NJ. 

Herold  News-e .  1,177,406  155,973  1,240,644  241,422 

tHerold  News-S .  578.858  321.836  493.345  183.984 

Grand  Total .  1,756,264  477,809  1,733,989  425,406 

PATERSON,  N  J. 

News-d .  1.021.362  53.48j  1.016.101  157.720 

Grand  Total .  1,021,362  53,484  1,016,101  157,720 

PEORIA,  ILL. 

Journal  Stor-d .  1,772,003  111,984  1,8H180  107,904 

•Joumol  Stor-S .  898.128  56.104  721.221  49.536 

Grond  Total .  2,670,131  168,088  2,575,401  157,440 

PHILADELPHIA,  PA. 

Bulletin-e  1,445,690  697,277  1,885,605  468,221 

•Bulletin-S .  560,156  424,848  545,068  235,375 

Inquirer-m  2,288,541  216,957  2,352,351  222,386 

Inquirer-S  2,473,154  506,022  1,857,558  234,293 

Newse.  1.024.052  11.808  1.133.802  12.384 

Grand  Totol .  7,791,593  1,856,912  7,774,384  1,172,659 

PITTSBURGH,  PA. 

Post  Gozette-m .  1,155,506  689,600  1,119,668  769,993 

Press-e .  2,291,536  734,408  2,329,667  724,109 

•Press-S .  2.242.379  35  464  1.865.874  18.720 

Grand  Total .  5,689,421  1,459,472  5,315,209  1,512,822 

PROVIDENCE,  R.I. 

Bulletin-e .  1,750,983  593,966  1,821,230  593,248 

Journol-m .  1,715,848  422,627  1,854,195  416,430 

Journol-S .  1.781.503  234.672  1.484.215  183.364 

Grand  Total .  5,248,334  1,251,265  5,159,640  1,193,042 


NOTE:  Bulletin-e  and  Joumol-m  has  a  combined  Saturday  edition.  The  linoge 
is  shown  only  in  the  Bulletin-e. 

ROCHESTER,  N.Y. 

Democrat  &Chronicle-m  1,876,512  106,244  1,828.937  214,151 

Democrot  4  Chronicle-S  1,300,908  234,944  1.057,718  57,368 


Times  Union-e .  Ii57.534  126.484  1.655.769  162.716 

Grand  Total .  4,734.954  467.672  4,542,424  434,235 

NOTE:  Times  Union-e  published  5  days  a  week  only  effective  July  12, 1980. 

ST.  PAUL,  MINN.  j 

Pioneer  Press-m .  1,341.902  1,331,392 

‘Pioneer  Press-S .  1,737,714  l,403>03/x 

Dispotch-e .  1.936.143  247.047  2.121.748  286.000 

Grand  Tetal .  5,015,759  244,047  4,856,177  286,000 

NOTE:  Pioneer  Press-m  ond  Dispotch-e  hove  a  combined  Saturday  edition. 
The  linoge  is  shown  only  in  the  Dispotch-e. 

ST.  PHERSBURG,  FU. 

Independent-e .  2,217,929  28.157  2.388.094  57,642 

Tinftes-m .  3,099.291  1,241.677  3,258,656  1,311,329 

*Times-S .  1.699.242  596.357  1. 279.552  408.674 

Grand  Total .  7,016,462  1,866,191  6,926,302  1,777,645 

SAN  ANTONIO,  TEX. 

Express-m .  2,749,862  264,816  2,803,620  229,752 

tExpress-News-S .  1,664,707  156.096  1,179,601  154,504 

Express-News-sat .  729,477  19,328  696,840 

News-e .  2,511,021  245,104  2,559.233  168,080 

Light-e .  2,602,393  279,200  2,608,188  297.904 

*Light-S .  1.597,527  182.756  1,169,264  123,136 

Light-sot .  595.864  _  506.572  _ 

Grond  Total . 12,450,851  1,147,300  11,523,318  973,376 


NOTE:  Express-m,  News-e  ond  Light-e  published  5  days  o  week  only. 


1981  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  DIEGO,  CALIF. 


Unton  m  3,604,042  163,531  3,765,969  242,405 

‘Unions  1,982,437  82,392  1.564.440  51,224 

Tribune  e  3.861.706  187.074  4.131.960  200.379 

Grand  Total .  9,448,185  432,997  9,462,369  494,006 

SAN  FRANCISCO,  CALIF. 

Chronicle-m .  2,463,689  735,526  2,548,211  916,094 

Exominer-e .  2.414.407  727,030  2,500,603  909,694 

Exominer  &  Chronic!e-S  1.787.025  298.584  1.364.068  236.480 

Grand  Total .  6,665,121  1,761,140  6,412,882  2,062,268 

SAN  JOSE,  CALIF. 

Mercury-m .  5,554,565  313,357  5,606,527  278,636 

News-e .  4.349,556  313,368  4.511,386  279,890 

‘Mercury-News-S .  2.685.173  _  2.192.916  25.200 

Grond  Total . 12,589,294  626,725  '12,310,829  583,726 

NOTE;  Mercury-m  ond  News-e  hove  a  combined  Sot.  edition.  The  linage  is 

only  shown  in  the  Mercury-m. 

SHREVEPORT,  LA. 

Journol-e .  1,625,496  73,060  1,625,675  80,984 

Times  m  2,333,981  99.876  2,510,817  141,328 

•Times  S  1.196.011  _  931  569  _ 

Grond  Total .  5,155,488  172,936  5,068,061  222,312 

STATE  COLLEGE,  PA. 

Centre  Times-e .  1.729.581 

Grond  Total .  1,729,581 

NOTE:  Figures  for  1980  not  available. 

SYRACUSE,  N.Y. 

Herold  Journol-e .  1,785,946  10,817  1.978,767 

•Herald-Amencon-S .  1.297,856  5,908  1,063,814  16,711 

Post  Stondard-m .  1.289.114  50.367  1. 248.616  106.979 

Grand  Total .  4,372,916  67,092  4,291,197  123,690 

TALLAHASSEE,  FLA. 

Oemocrot-m .  1,776,745  159,588  2,096,591  81,328 

•Democ-ot-S .  958.331  24,120  701.544  13.926 

Grand  Total .  2,735,076  183,708  2,796,135  95,254 

TAMPA,  FLA. 

Tribune-m .  3,191,976  948,149  3,290,808  858,959 

‘Tribune-S .  1,834,279  142,464  1,305.898  150,430 

Times-e .  2.167.321  _  2.679.874  _ 

Grand  Total .  7,193,576  1,090,613  7.276,580  1,009,389 

WASHINGTON,  D.C. 

Post-m .  5.444.778  576.536  5,301,688  776.519 

‘Posts .  2,601,835  788,730  2,058,504  644,070 

Stor-e .  1.869,795  277,126  2,039,771  373,348 

Star-S .  770.730  181.940  713.710  151.540 

Grand  Total . 10,687,138  1,824,332  10,113,673  1,945,477 

WEST  PALM  BEACH,  FLA. 

Post-m .  3,482,955  233.457  3,434,550  262.865 

Times-e .  2,846,668  184,131  3,162,583  223,553 

‘Post-S .  2.052.697  172.148  1.477.588  107.001 

Grand  Total .  8,382,320  589,736  8,074,721  593,419 

NOTE:  Times-e  published  5  days  a  week  only. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e .  1,625,370  277,504  1,690,388  298,020 

TReporter  Dispotch-S .  1.102.546  51.056  745.193  73.084 

Grond  Total .  2,727,916  328,560  2,435,581  371,104 

WICHITA,  KANS. 

Eogle-Beocon-m .  1,961.997  589.755  2,213,580  481.332 

Beocon-e .  1,140,290 

•Eogle-Beocon-S .  903.517  286.164  714.902  236.173 

Grand  Total  .2,865,514  875,919  4,068,772  717,505 


NOTE;  Eogle-m  and  Beocon-e  hod  a  combined  sat  edition.  The  linage  is 
shown  only  in  the  Eogle-m  for  1980. 


MAY  1P81/i9B0 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHER 

ALBANY,  N.Y. 

Times-Union-m .  1,833,328  1,679,916 

Knickerbocker  News-e  1.241,206  1,167,186 

Times-Union-S .  711.956  720.943 

Grond  Total .  3,786,492  3,568,045 

NOTE:  Hearst  Newspc^r  period  runs  Apr.27-May  24,  1981. 

ALTOONA,PA. 

Mirror-e .  1,803,277  1,891,351 

ANAHEIM,  CALIF 

Bulletin-e .  1,714,538  1,517,432 

BANGOR,  ME. 

Doily  News-m .  1,635,682  1.801,552 

EDITOR  &  PUBLISHER  for  July  18,  1981 


1961  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


IIRMINOMAM,  AiA. 

News-e .  2,104,102  255,388  2,333J10  283,682 

News-S  1,653,680  1,339,212 

Post-H»roldm  1.557.024  1.654.478  _ 

Grand  Total  5,314,806  255J88  5,327,000  283,682 

Muumoao,  ONT. 

Expositor-a .  1,882,625  1,833,287 

MIDOf  PONT,  CONN. 

Tetegram-m .  1,666,057  1815,541 

Po$t<  1819,924  1,969845 

Posts  834.646  666839 

Grand  Total .  4820,627  4,451,525 

NOTE:  Sot.  Iinoge  reported  in  PosM  figures  only 

BUtllNOTON,  Vf. 

Free  Ptess-m .  1,655,248  1,656886 

FteePress-S .  204832  220.060 

Grand  Total .  1,859,480  1,876,966 

CASPn,  wvo. 

Star-Tribune-mS .  2,439832  2,434842 

NOTE;  Includes  inserts — 318,878  lines  in  1981;  128,968  lines  in  1980. 
Family  Weeldy  not  included — 79,404  lines  in  1981;  69,473  lines  in  1980. 

CHICAOO,  ILL. 

HeroW-m .  1,385,857  273,852  1,357,668  222,853 

Herold-S .  220.372  42.547  263.774  43897 

Grand  Totol .  1,606,229  316,399  1  821,442  266,150 

MS  MOINIS,  IOWA 

Register-m .  636,529  237,606  691,011  295833 

Trit)une.e .  901,058  1,060,149 

Registers .  974834  100665  837.113  40.876 

Grand  Total .  2812,121  338,271  2,588,273  336,109 


DOVn,  MLAWAKi 

Oelowore  State  Ne»K.eS  1,072,408  1,139815 

NOTE:  Figures  shown  are  on  an  8<olumn  basis. 


1961  1980 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NASHUA.  N.H. 

TelegroplM .  1831,144  1877,137 

NSW  UUNSWICK.  NJ. 

HomeNews^ .  1J57,995  1,437828 

HomeNews-S .  946837  730196 

Grand  Total .  2804832  2,167,424 

NtWPOn  NIWS,  VA. 

Doily  PtessHti .  2807,044  2831854 

Times  Herald.e .  1,936,732  2,158,702 

Daily  Press-S .  1.557.458  1.181884 

Grand  Totol .  5,701834  5871,740 

NOWOUC,  VA. 

Virginian-Pilol-m .  2867815  168,972  2,746889  191814 

ledger-Stor.e .  2854,929  543,528  2809869  499826 

Virginian-Pilot  & 

Ledger-Stor-S .  1822899  440870  1880818  404885 

Grand  Totol .  6,844,643  1,152,770  6,736,476  1,095825 

NORTH  SAT,  ONT. 

Nugget-e .  1,018,444  1,043,953 

NORTH  PlATn,  NIB. 

Telegraph-mS .  1,002,485  912,497 

NOTE:  Includes  Family  Weekly— 119,660  lines  in  I981;62834lines  in  1980 

OOMN.  UTAH 

Standord-Exominer-e .  2,233826  2,109,198 

Standard-Examiner-S....  873.698  666816 

Grand  Total .  3,106,924  2,775,714 


NOTE:  Sunday  includes  Family  Weekly — 78,960  lines  in  1961 ;  69,468  Ikies  ki 
1980. 


1981  1980 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 

SAN  MRNARMNO,  CAiN. 

Sun-mS .  2884834  3874874 

NOTE:  Parade  Iknge  not  included. 

SANTA  BARBARA.  CAUf. 

New58>ress-«S .  3,111,794  11828  3829830  26,166 

NOTE:  Parade  linage  not  included. 

SCOTTSBlUPf.  NO. 

Stor-HeraldaiS .  1872854  991891 

NOTE:  Includes  Fomily  Weekly— 77803  Ikies  ki  1981 ;  62826  Ikies  ki  1980. 

SiATTU.  WASH. 

Post-lnielligencer-dS  .-_  2.461880  2848828 

Tknes-dS .  5.173840  4825.456 

Grand  Total .  7855,420  6,774886 

SOUTH  BAY  (Tarr—eal.  CAUf. 

Breeze-e  3,753,428  3875874 

SPORAM.  WASH. 

Spokesman-Review-m  „  1.732856  1800.768 

Spokestnon-Review-S  _  1886810  811884 

ChronideH! .  1.783.726  1824866 

Grand  Total .  4802892  4.436,918 

TACORSA.  WASH. 

NewS'Tribuf«-e  & 

Tribune  Ledger-S _  3,1 13,180  3.478870 

TOUDO,  OHIO 

Bkide-e .  2801,769  2815813 

Blode-S ...  1.437893  1.158.155 

Grand  Total  3.739.462  3873868 


OKUUMMAA  CITT.  OKIA. 


TOPBCA.  KANSAS 


Oklohoman-m .  2,615896  1,117,788  2857897  935,898  Cwiilal  Journol-a/d _  1895,784 

Times-e .  2,386,831  952861  2,306,784  820.166  Copitol-Jaunial-S .  583856 

Oklohomon-S  _  .1J9fc5.19  -  Gnjnd  Tolal .  1^79,440 

Grand  Total  6,710^73  2,070,149  6,063,200  1,7S6,064 

TOtONTOp  ONT. 


IDMONTON,  ALTA. 

Joumol-e .  5,770,719  5,832,293 

TOIT  WOtTH,  nX. 

Stor-Telegram-m .  3,598,254  569,704  3,495,632  431,178 

Stor-Telegrom-e .  3,213,718  647,480  3,390,710  532,636 

Stor-Tetegrom-S .  2.325.568  303.752  1.905.194  152.396 

Grand  Totol .  9,137,540  1,610,936  8,791,536  1,116,210 

NOTE;  Includes  inserts  and  zoned  editions. 

INMANAPOIIS,  IND. 

Stor  m .  2,379,566  2,454,903 

News-e .  1,954,558  1,979,226 

Stor-S .  1.522.801  1.533.498 

Grand  Total .  5,856,925  5,967,627 

KITCHiNtR-WATIRlOO,  ONT. 

Record-e .  3,047,995  3,065,260 


OMAHA,  NIB. 

World-Herold-meS .  3,694,838  3,637,774 

ORIANDO,  PLA. 

Sentinel  Stor-o/dS .  4,967,816  1,302,000  4,492,698  980,840 

OTTAWA,  ONT. 

Le  Droit-e .  1,961,729  2,067,899 

PAUN  SPRINOS.#AUM  MSSRT,  CAUF. 

Desen  Sun-e .  2,184,870  1,922,129 

PHOINIX,  ARIZ. 

Republic-m .  4.679,836  204,498  4,441,164  210,742 

Gozette-e .  4,636,996  207,746  4,334,008  210,742 

Republk-S .  2.300.914  _  2.106.888  _ 

Grand  Total . 11,617,746  412,244  10,882,060  421,484 


Stor-e . 

5370,926 

4.998302 

Sun-m . 

.  2305.477 

2341,405 

Grand  Totol . 

.  8,376,403 

7,539,407 

niCSONp  ARIZ. 

Stor-m . 

.  3,439OT 

3399334 

Citizen-e . 

3,322,928 

3,298,106 

Stor-S 

1356.191 

l■0W.852 

Grand  Total . 

8318.989 

7,788392 

NOTE.  Sunday  includes  Parade  linage. 

TUISA,  OKIA. 

World-ffl . 

.  1352,795 

1,980,189 

Tribune-e 

1,825,768 

1,900353 

Wbrid-S. 

1.161301 

894.014 

Grand  Total . 

4,840,064 

4,774,456 

NOTE:  Figures  ore  based  on  6-calumn  formot  and  9-cokimn  classified. 


UNCOIN,  NIB. 

Journol-Stor-d/s .  1,630.590  1,572,920 

NOTE:  Includes  inserts— 472,230  lines  in  1981;  452,220  lines  in  1980. 


MAMSON,  Wise. 

Capital  Times-e .  2,050,174  2,065,513 

State  Joumol-m .  2,114,241  2,240,551 

State  Joumol  S  907.504  825.167 

Grand  Totol  5,071,919  5,131,231 

NOTE:  6-column  pages  converted  to  8-column.  Includes  legol. 

MIRIMN,  CONN. 

Record-Joumol-m .  1,240,022  1,303,950 


PORTUkND,  MAINI 


Press-HeraW-m . 

....  1,232,960 

1,285,887 

Express-e . 

....  1,163,343 

1,252,582 

Telegrom-S . 

.  777.091 

699.934 

Grand  Total . 

.  3,173,394 

3,238,403 

RORTLANDp  ORE. 

Oregonkm-mS . 

.  5,652,472 

5,469,688 

Oregon  Journal-e . 

.  1.957.690 

1.999.130 

Grond  Total . 

.  7310,162 

7,468,818 

READINOp  RA. 

Times-m/Eogle-e . 

1,601,700 

1,641,077 

Eogle-S... 

931.303 

776.103 

Grond  Total . 

2,533,003 

2,417,180 

RENOp  NEV. 

Journol-m . 

.  998,550 

946,344 

Gazettes . . 

.  1,022,714 

1,006,014 

Gozette-JournolS . 

.  298.760 

330312 

Grand  Totol . 

2,320,024 

2,284,870 

Courier- Journol-m . 

LOUISVILLEp  KY. 

.  2,096,293  204.451 

2,307,729 

224,837 

Louisville  Times-e . 

.  2,274,839 

332,407 

2,440,222 

245,274 

Courier  Journol  & 

.  2.059.629 

6.437 

1.458.048 

9.277 

Grond  Totol . 

.  6,430,761 

543,295 

6,205,999 

479,388 

NOTE:  ROP  display  Iinoge  is  published  on  6-column  bosis  but  converted  to 
8-column  bosis  above.  Clossified  published  and  reported  on  10-column 
basis 


VANCOUVIR.  B.C. 

Sun-e .  5,999,653  4.600J99 

NOTE:  Includes  Today  Magazine 

WAUKIOAN,  III. 

News-SuiM! _  2,010,064  2,054,304 

WIIKISBARRS,  PA. 

Times-Leader  a/d .  1,040,802  839,754 

WIUMNOTON,  Ml. 

News-Journa1-m,e -  2,006379  2,163345 

News-Journol-S _  836,601  705,437 

Grand  Total .  2,843,480  2,868,782 

WIUMNOTON,  N.C. 

Stor-m .  1,151,178  1323,432 

Stor-News-S .  396.944  440336 

Grand  Totol .  1,550.122  1,664,068 

WINDSOR,  ONT. 

Star< _  2,897346  2,799,703 


MONROE,  LA. 

RICHMONO,  VA. 

News-Star-World-d _ 

...  1,490,426  1,486,464 

Times-Dispotch-m . 

.  2,149.164 

2,236,545 

WINSTON.SAIIM,  N.C. 

News-Star-World-S . 

...  626.122  636.034 

Times  Dispatch-S . 

.  1.583,033 

1,304,467 

Journol-m _ _ 

1,764,798 

1859,186 

Grond  Totol . 

...  2,116,548  2,122,498 

News  Leoder-e . 

.  1.671.444 

1.832.280 

Sentinel-e . 

.  1312378 

1.497,496 

MOTE:  Gonnett  Newspoper  period  runs:  May  4-Moy  31, 1981 .  Mews — Star 

Grond  Totol . 

.  5,403,641 

5,373,292 

Journol-Sentinel-S .... 

.  849.548 

787388 

and  World  Consolidated  into  News — Stor — World  effective  Aug.  4, 1980. 

NOTE:  Port-run  ond  comics  not  included. 

Grand  Totol . 

.  4,126,724 

4,144.070 

NOTE:  Port-run  and  comics  not  included. 

MONTRIAl,  CHJI. 

Gazette-m .  4,557,400  4,400,121 

Le  Dimonche-Motin-S .  371.380  345.062 

Grand  Total  4  928,780  4,745,183 

NOTE:  Gozette  incudes  T.V.  Times — 189,638  lines  in  1981;  209,842  lines  in 
1980.  Le  Dimonche-Motin  includes  inserts — 81,042  lines  in  1981;  51,896 
lines  in  1960. 


RIVIRSIM,  CAUF. 


Enterprise-m .  2,332,638  2,260,846  WORCISTIR,  MASS. 

Press-e .  1,968.120  1,912,680  Gozette-e .  1353325  1303304 

Press-Enterprise-S .  675.318  537348  Teiegrotr  m  1,400,172  1315312 

Grand  Totol .  4,976,076  4,710,874  Tetegram-S  1,526.784  ^.Q7^0fr7 


NOTtiPorode  Iinoge  or  preprinted  inserts  not  included.  Grand  Total .  4,280.781  3,489,683 
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EQUIPMENT  NEWS  SECTION 

Edited  by  EARL  WILKEN 


An  Overview 


53rd  ANPA  Production  Management  Conference 


By  Earl  Wilken 

This  is  the  fifth  part  of  “An  Overview” 
of  the  53rd  Annual  ANPA  Production 
Management  Conference  held  in  Atlantic 
City,  N.J.  (June  6-10).  The  first,  second, 
third  and  fourth  parts  ran  in  the  June  20, 
June  27,  July  4th  and  July  11th  issues 
respectively. 

The  overview  analyzes  not  only  the 
perceptions  of  the  suppliers  to  the  news¬ 
paper  industry  that  were  reflected  in  the 
diversity  and  nature  of  systems,  services 
and  products  exhibited  but  also  the 
perceptions  of  some  newspaper  execu¬ 
tives  to  new  production  advances  and  the 
competing  media  that  were  reflected  in 
their  presentations  during  three  days  of 
workshop  and  general  sessions  under  the 
conference  theme.  Game  Plan  ’81. 

Camera/FUm/Platemaking 

An  arbitrary  categorization  of  the  192 
exhibitors  at  the  Atlantic  City  conference 
shows  a  total  of  48  suppliers  of  Camera/ 
Film/Platemaking  systems,  products  and 
services.  There  were  10  suppliers  of 
Cameras  and  accessories;  7  suppliers  of 
Film  and  silver  recovery  units;  7  sup¬ 
pliers  of  scanner  and  color  separation 
systems;  14  suppliers  of  Platemaking  sys¬ 
tems  and  plates;  and  10  suppliers  of 
general  accessories  including  processors. 

In  the  Camera  and  accessories  categ¬ 
ory,  AM  ECRM  with  its  Autokon  8400 
laser  camera  drew  top  attention.  A  num¬ 
ber  of  other  exhibitors  used  the  camera 
for  digitizing  graphics  for  pagination  ap¬ 
plications.  LogEtronics  demonstrated  a 
new  vertical  camera  and  processor  while 
other  firms  also  displayed  new  proces¬ 
sors. 

Both  GAF  and  General  Photo  products 
exhibited  new  typesetting  paper  and  film. 
Silver  recovery  systems  were  demons¬ 
trated  by  several  suppliers  with  the  latest 
entry  being  Atlantic  Resources  Corp. 

Eastman  Kodak's  display  of  their 
annual  color  contest  entries  and  winners 
was  again  a  testament  to  the  quality  re¬ 
production  of  color  in  newspapers  across 
the  country. 

Crosfield  Electronics  demonstrated 
two  new  models,  Magnascan  530  and  540, 
of  their  large  format  economy  color  scan¬ 
ners  with  separate  input  and  output  units. 
Linotype-Paul  demonstrated  Linoscan 
4050  electronic  color  scanner  that  in¬ 
corporates  advances  and  cost  efficiency 
of  its  earlier  color  scanner  model  3040. 

LogEscan  exhibited  a  laser  platemak¬ 
ing  unit  for  color  while  Muirhead  demon¬ 
strated  a  laser  based  flatbed  PageFAX 
system  for  making  electrostatic  printing 
38 


plates.  3M  Company  unveiled  its  DEAD- 
LINER  platemaking  system  and  Her¬ 
cules  exhibited  a  soft  photopolymer  plate 
to  be  used  with  lower  basis  weight  news¬ 
print  (261b.)  and  a  non-emulsified  water- 
based  ink  developed  jointly  with  Flint 
Ink. 

NAPP  (USA)  in  addition  to  showing 
four  low  energy  plate  processors  and  a 
water  processible  contact  paper  and  pro¬ 
cessor,  talked  about  the  state-of-the-art 
of  a  lightweight  doublewidth  letterpress 
press  concept  using  a  NAPP  shallow  re¬ 
lief  plate. 

Attendees  of  the  Tuesday,  June  9th 
morning  workshop  on  “Quality  Improve¬ 
ment — Camera,  Plate  and  Press,”  heard 
Wayne  T.  Patrick,  president  and  pub¬ 
lisher  of  the  Rock  Hill  (S.C.)  Evening 
Herald,  discuss,  “Isn’t  It  Nice  Publishers 
Can  Still  Learn  By  Listening.” 

Using  a  Q  &  A  format,  Patrick  posed 
the  questions  while  the  answers  came 
from  a  previous  conversation  with  the 
Evening  Herald’s  superintendent  of 
camera,  plate  and  press  department,  Jim 
Lowery. 

Q  &  A  dialogue 

Some  of  the  dialogue  follows: 

Patrick:  Jim,  what  do  you  think  about 
when  you  think  about  improving  quality 
in  camera,  platemaking  and  press?  Low¬ 
ery:  First  of  all,  I  really  don’t  associate 
money  with  getting  quality.  Just  like  poor 
kids  who  go  to  school  clean  and  neat, 
quality  is  caring  and  having  interest  in 
what  you  are  doing.  It’s  taking  pride  in 
what  you  are  doing;  getting  pleasure  out 
of  doing  a  good  job;  getting  recognition 
from  doing  a  good  job;  and  therefore 
trying  to  do  even  better  the  next  time. 

Most  of  all,  you  can’t  do  it  all  by  your¬ 
self.  You’ve  got  to  have  confidence  in 
your  people.  You’ve  got  to  be  able  to 
communicate  with  them  and  feel  that  they 
can  do  the  job  as  well  as  you  can.  Once 
you  can  do  that  then  you  can  sit  back  and 
plan  and  let  them  do  the  work. 

You’ve  got  to  have  a  good  training 
program  and  you’ve  got  to  have  some¬ 
body  that  can  teach  them.  We  set  up  a 
training  program  and  we  revised  it  and 
revised  it  trying  to  get  it  better  and  better. 

Patrick:  When  you  look  at  the  printed 
product  what  do  you  look  for  in  terms  of 
quality?  Lowery:  First  thing  I  look  for  is  a 
clean  paper — you  don’t  have  any  scum¬ 
ming,  the  type  is  sharp,  the  halftones 
jump  out  at  you,  and  the  halftones  are 
clean. 

Also,  an  evenly  inked  paper — I  think 
that’s  what  the  readers  see  more  than 


anything  else.  The  first  thing  they  see  is 
whether  the  pages  are  light  on  one  side 
and  dark  on  the  other  side,  or  the  oppo¬ 
site. 

Patrick:  Do  you  think  it  makes  a  differ¬ 
ence  to  the  reader?  Lowery:  You  know, 
it’s  a  funny  thing — if  you  do  fairly  well  for 
a  while,  then  people  don’t  notice  that 
you’re  doing  well,  they  take  it  for 
granted.  But  when  you  do  something 
wrong,  then  they  recognize  it — such  as 
the  quality  has  slipped.  But  if  you’re 
doing  good  quality  work,  they  expect  it. 

Patrick:  What  do  you  do  to  promote 
interest  in  quality  throughout  the  plant? 
Lowery:  Sometimes  I  sit  in  on  the  adver¬ 
tising  weekly  meetings.  I  try  to  point  out 
some  of  the  problems  that  we  have,  and  I 
try  to  encourage  them  to  point  out  to  me 
the  problems  that  they  have  from  my  de¬ 
partment.  I  think  that  that  helps  more 
than  anything  else.  They  feel  like  I’m  not 
just  there  to  bust  them,  but  just  trying  to 
improve  the  quality  of  the  product 
overall. 

When  you’re  having  problems  you’ve 
just  got  to  point  them  out.  There  are  times 
when  I  have  the  camera  operator  list  ev¬ 
ery  problem  that  he  has  daily.  A  camera 
order  will  come  back  with  the  wrong  per¬ 
centage — it’s  got  to  be  redone — put  down 
the  error.  We’ve  got  camera  orders  color 
coded  for  halftones,  reverses,  screen  re¬ 
verses  and  if  they  send  it  back  on  the 
wrong  camera  order  we  jot  that  down — 
stuff  like  that.  Then  I  take  it  back  to  the 
display  manager  and  he  goes  over  it  with 
his  people. 

Norman  P.  Dusseault,  operations  man¬ 
ager,  The  Times  Publishing  Co.,  St. 
Petersburg,  Fla. ,  told  the  members  of  the 
Tuesday  workshop  session  on  Quality 
Improvement  that,  “Because  quality  is 
primarily  a  philosophy,  a  way  of  life,  an 
attitude.  It  finds  expression  through 
materials  and  equipment  and  procedures, 
but  it  resides  in  people.” 

A  press,  a  camera,  a  piece  of  film,  a 
bucket  of  ink — none  of  these  can  give  you 
quality,  because  none  of  these  can  set  a 
purpose,  or  think  of  a  better  way,  or  feel 
the  pride  of  accomplishment,  Dusseault 
declared.  But  people  can,  he  said,  and  so 
quality  is  in  people,  the  ones  who  work 
for  your  newspapers  and  the  ones  who 
work  for  ours.  The  trick,  he  went  on  to 
say,  is  to  get  it  out  and  onto  the  news¬ 
print. 

The  sixth  part  of  “An  Overview”  of  the 
53rd  Annual  ANPA  Production  Manage¬ 
ment  Conference  will  appear  in  the  next 
issue  of  E&P. 
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MYCRO-COMP  Systems  not  only  save 
time  and  money.  They  expand  sales! 

See  proven  cost -cutting  systems  already  in  use  by  more 
than  200  newspapers  whose  systems  continue  to  grow 
as  new  features  are  introduced.  Plus,  find  out  how  to 
aggressively  market  your  paper  with  revenue-generating 
Mycro-Comp  features,  programmed  for  profit 
by  Mycro-Tek.  ..^0^  .. 


For  more  information  on  revenue- 
generating  systems  from  Mycro-Tek,  send  this  coupon,  or  call  toll-free 


Newspaper 


MYCRO-TEK.  INC. 

820  West  Second 
Wichita,  Kansas  67203 
TOLL-FREE  800-835-2055 
KANSAS:  316-265-5277 


!  Telephone 


Forest  workers  strike 
in  British  Coiumbia 


West  coast  newspapers  whose  news¬ 
print  sources  are  mills  in  British  Col¬ 
umbia  may  soon  face  tight  supply  lines 
and  undoubtedly  increased  prices  in  the 
future. 

International  Woodworkers  of  Amer¬ 
ica,  representing  about  38,000  members, 
began  a  province-wide  strike  in  B.C.  on 
July  13,  against  contract  offers  from  em¬ 
ployer  bargaining  organizations. 

Also,  the  Canadian  Paperworkers  Un¬ 
ion  with  about  7,000  members  is  set  to 
strike  July  20,  while  the  5,000  member 
Pulp  Paper  and  Woodworkers  of  Canada 
union  may  strike  this  week  in  the  pro¬ 
vince. 

British  Columbia  forest-product  com¬ 
panies  that  are  involved  in  the  strike  in¬ 
clude:  MacMillan  Bloedel  Ltd.;  British 
Columbia  Forest  Products  Ltd.;  British 
Columbia  Timber  Ltd.,  a  part  of  British 
Columbia  Resources  Investment  Corp.; 
Crown  Zellerbach  Canada  Ltd.;  and 
Weyerhaeuser  Canada  Ltd. 

The  dispute  involves  the  three  unions 
and  four  employer  bargaining  groups. 
The  largest  employer  bargaining  unit  is 
Forest  Industrial  Relations  Ltd.  of  Van¬ 
couver.  It  has  offered  a  14%  wage  in¬ 
crease  in  the  first  year  and  a  12%  hike  in 
the  second  year.  The  contract  is  set  to  end 
June  14, 1983,  the  second  year  of  the  con¬ 
tract. 

Another  employer  group  is  the  Pulp 
and  Paper  Industrial  Relations  Bureau  of 
Vancouver.  This  group  represents  14 
pulp  and  paper  manufacturers  and  has 
also  offered  a  14%  and  12%  wage  increase 
for  contracts  that  would  expire  June  30, 
1983. 

A  spokesman  for  the  Pulp  Paper  and 
Woodworkers  Union  said  the  union 
wants  more  money.  However,  he  said  the 
major  points  are  workturn  differentials, 
overtime  rules,  pensions  and  premiums 
for  craft  members. 

The  other  two  employer  bargaining 
organizations  are  the  North  Cariboo 
Forest  Labor  Relations  Association  and 
the  Interior  Forest  Labor  Relations  Asso¬ 
ciation. 

In  other  Canadian  newsprint  develop¬ 
ments,  Consolidated-Bathurst  said  it 
agreed  to  purchase  Bowater  Corpora¬ 
tion’s  idled  Mersey  paper  mill  in  Elles¬ 
mere  Port,  England.  The  price  was  not 
disclosed. 

Consolidated-Bathurst  had  requested 
an  extension  to  July  10,  1981,  on  the 
agreement  in  order  to  finalize  its  negotia¬ 
tions  with  the  Canadian  and  New  Bruns¬ 
wick  Governments.  Consolidated  is  seek¬ 
ing  financial  assistance  under  the  Cana¬ 
dian  Government/New  Brunswick  Gov¬ 
ernment  Modernization  Program  to  build 
a  137,000  metric  tons  per  year  plant  at 
Bathurst,  New  Brunswick,  for  the  pro- 


Dovid  J.  Phelan 

Phelan  to  head 
Hoechst  unit 


August  A.  Fischer 

Fischer  to  head 
NAPP  Systems 

August  A.  Fischer,  executive 
vicepresident  of  NAPP  Systems  (USA) 
Inc.,  has  been  named  president  and  chief 
operating  officer  effective  August  1, 
1981.  He  replaces  Tom  L.  Williams  who 
will  remain  with  NAPP  as  a  special  con¬ 
sultant  during  a  transitional  period  until 
his  retirement  September  30,  1981. 

Fischer,  who  joined  NAPP  as  manag¬ 
ing  director,  NAPP  Systems  (Europe), 
Ltd.,  in  April  of  1978,  was  previously 
employed  by  E.l.  duPont  de  Nemours  & 
Co.  for  16  years  where  he  held  various 
management  positions,  including  director 
of  sales  printing  and  industrial  products 
division,  Europe. 

NAPP  Systems  was  established  in  1973 
and  is  a  joint  venture  company  owned 
equally  by  Lee  Enterprises  and  Nippon 
Paint  Co.,  Ltd.  of  Osaka,  Japan. 

Williams  joined  Lee  Enterprises  in 
1%7.  He  was  a  pioneer  of  electronic  copy 
processing  systems  and  served  on  many 
newspaper  industry  committees  and  task 
forces,  including  ANPA/RI.  He  was  pub¬ 
lisher  of  the  Davenport  (Iowa)  Quad-City 
Times  and  the  Butte  (Mont.)  Montana 
Standard . 


American  Hoechst  Corporation  has 
formed  a  new  unit,  the  Technical  In¬ 
formation  Systems  division,  to  handle  its 
growing  business  in  the  communications 
industry. 

Named  president  of  the  new  division  is 
David  J.  Phelan,  former  president  of 
American  Hoechst’s  Azoplate  division 
which  produced  ENCO  printing  products 
and  AZ  photoresists. 

The  new  division  will  be  composed  of 
three  business  groups.  They  are:  ENCO 
Printing  Products  with  presensitized 
offset  printing  plates,  overlay  color 
proofing  films,  processing  equipment, 
and  step  and  repeat  exposing  machines; 
AZ  Photoresist  Products  for  manufacture 
of  microelectronic  circuits,  such  as  mem¬ 
ory  devices  and  microprocessors;  and 
EOCOM  Electronic  Systems  with  laser 
platemaking  equipment  for  the  newspap¬ 
er  industry. 

The  ENCO  Printing  Products  business 
group  will  be  headed  by  Dr.  William  Jef¬ 
fers,  vicepresident  and  general  manager. 

Thomas  H.  Stoudt  becomes  vicepresi¬ 
dent  and  general  manager  of  the  AZ 
Photoresist  Products  group. 

Richard  E.  Amtower  has  been  named 
vicepresident  and  general  manager  of  the 
EOCOM  Electronic  Systems  group. 
EOCOM  was  formerly  a  division  of 
American  Hoechst. 

The  business  groups  are  located  in 
Bridgewater,  N.J.,  with  the  exception  of 
EOCOM. 


duction  of  thermo-mechanical  pulp.  This 
pulp  is  slated  for  the  Mersey  mill. 

To  improve  and  adapt  the  Mersey  mill, 
Consolidated-Bathurst  will  spend  about 
$62  million  (Canadian).  Annual  produc¬ 
tion  would  then  approach  245,000  metric 
tons  of  newsprint  with  production  plan¬ 
ned  for  late  1983. 

Toronto  based  Abitibi-Price, 
announced  recently  that  it  plans  to  more 
than  double  the  capacity  of  its  newsprint 
(Continued  on  page  47) 
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Database  publishing  will  not  replace 
present  communication  services 


By  Seth  Baker 

The  following  excerpts  are  from  re¬ 
marks  made  recently  before  the  Amer¬ 
ican  Society  of  Business  Editors  in  Min¬ 
neapolis,  Minn. 

My  topic  is  “A  look  at  the  future  of 
electronic  publishing.”  It  might  just  as 
welt  have  been  titled  “A  look  at  the  future 
of  business  publishing.”  For  the  two  are 
virtually  synonymous.  Electronic  pub¬ 
lishing  is  a  very  large  part  of  the  future  for 
the  business  press. 

To  be  sure,  key  decisions  wilt  be  made 
by  a  consortium  of  owners,  managers  and 
editors  for  investment  in  new  equipment, 
for  deciding  on  the  timing  of  the  stages  of 
entry  into  the  future,  and  of  determining 
ways  to  vary  old  products  in  the  electro¬ 
nic  mode. 

Setting  type  where  you  edit  has  moved 
decisions  and  control  from  the  printer  to 
where  they  should  be — with  the  editor 
and  the  publisher.  There  is  virtually  no 
turn-around  time  and  corrections  are  in¬ 
finitely  easier. 

Is  it  not  reasonable  to  assume  that  com- 

Baker  is  president  of  ABC  Publishing  of 
the  American  Broadcasting  Companies. 


parable  benefits  await  us  in  succeeding 
stages  of  the  technological  revolution? 

It  certainly  is!  We  can  say  this  even 
though  only  some  elements  of  the  new 
technology  can  be  regarded  as  known 
territory,  while  much  of  it  remains  very 
much  uncharted  at  this  time.  This  is  true 
not  just  for  us.  No  one  in  the  communica¬ 
tions  industry — whether  it  be  television, 
cable,  newspapers,  consumer  maga¬ 
zines — has  a  certain  road  map  into  the 
future. 

There  are  still  many  imponderables. 
Consider  the  role  of  government  for  one. 
As  just  one  example,  what  effect  will  reg¬ 
ulatory  decisions  have  regarding  that  $47 
billion  giant,  AT&T?  Many  a  newspaper 
publisher  is  having  nightmares  about 
that. 

The  state  of  the  art  of  the  technology 
itself  is  a  difficult  problem  for  publishers 
and  editors  to  assess  .  .  .  such  questions 
as  cost,  timing,  and  suitability  must  be 
addressed. 

Some  of  the  most  important  unknowns 
have  to  do  with  the  question  of  market 
acceptability.  As  we  adapt  to  the  new 
technology,  finding  new  ways  to  do 
things  and  inventing  new  products,  will 


the  audience  be  out  there  that  needs  and 
wants  them?  It  is  easy  to  get  starry-eyed 
about  all  the  wonderful  things  that  it  will 
be  possible  to  do,  but  the  other  side  of  the 
equation — is  there  a  market  that  is  econo¬ 
mically  viable?  That  is  the  crucial  ques¬ 
tion.  And  this  immediately  brings  up 
another  imponderable  of  first-rank  im¬ 
portance  for  us:  how  will  the  role  of 
advertising  be  manifested  in  electronic 
publishing? 

The  next  step  will  be  further  use  of 
computers  to  create  a  databank,  some¬ 
thing  that  is  made  relatively  easy  on  a 
current  basis  by  the  existence  of  compu¬ 
ter-based  composition.  All  of  you,  of 
course,  already  have  a  databank, 
although  you  may  not  call  it  that.  It  con¬ 
sists  of  those  dusty  files,  the  morgue, 
back  issues,  reporter’s  notes,  and  in¬ 
formation  stored  in  the  heads  of  yourself 
and  your  writers  and  correspondents.  Ex¬ 
cept  for  the  last  category,  all  of  this  data  is 
in  print  form  and  is  physically  filed  away. 
This  information  obviously  is  very  useful, 
but  not  nearly  as  useful  as  a  computerized 
databank  would  be  for  purposes  of  stor¬ 
age,  access,  retrieval,  searching  and  re¬ 
searching. 

The  next  step — and  this  is  a  big  one — is 
to  begin  to  use  your  databank  to  explore 
the  possibilities  that  may  exist  in  electro¬ 
nic  publishing.  The  first  thing  you  do  is  to 
(Continued  on  page  42) 
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(Continued  from  page  41) 
make  a  small  change  in  terminology.  In¬ 
stead  of  a  databank,  you're  talking  about 
a  database.  There  you  have  it — database 
publishing,  the  hottest  buzzword  in  our 
industry.  We  all  have  some  idea  of  what  it 
means.  But  when  it  comes  down  to  speci¬ 
fics,  as  an  application  of  technological 
advances,  particularly  in  our  own  shops, 
it  can  seem  to  be  a  mysterious  and  even 
threatening  term. 

What  I  would  like  to  do  is  take  the  buzz 
out  of  the  buzzword  by  examining  data¬ 
base  publishing  in  contrast  to  traditional 
publishing,  and  specifically  the  impact  it 
will  have  on  the  editorial  process.  Webs¬ 
ter’s  says  that  “to  publish”  is  to  make 
known.  Not  how.  Not  what.  Just  the 
function.  In  common  usage,  publishing 
means  printed  material.  But  advances  in 
computer  and  telecommunications  tech¬ 
nologies  have  made  it  possible  to  create  a 
database  and  to  distribute  the  information 
in  it  in  new  ways. 

Summing  up,  we  can  say  that  the  char¬ 
acteristics  of  database  publishing  are  that 
the  information  is: 

1.  computer-based; 

2.  electronically  distributed; 

3.  on-line,  meaning  that  the  user  con¬ 
nects  directly  to  the  computer;  and 

4.  interactive,  meaning  that  the  user 
can,  in  effect,  carry  on  a  conversation 
with  the  computer,  and  the  computer  can 
respond  immediately  to  the  user’s  re¬ 
quest  for  information. 

The  role  of  the  editor  differs  in  impor¬ 
tant  ways.  In  traditional  publishing,  in¬ 
formation  comes  to  the  writer  from  a  vari¬ 
ety  of  sources.  Obviously,  there  is  much 
more  information  than  the  writer  can 
possibly  use.  Therefore,  in  writing  the 
story,  he  introduces  the  bias  of  choice. 
The  story  comes  to  the  editor  and  another 
level  of  bias  is  introduced  in  the  adding, 
deleting,  and  amending  processes  that  al¬ 
ways  occurs.  Then  there  is  layout,  art, 
and  design,  introducing  still  another  level 
of  bias.  Finally  the  story  and  others  are 
typeset,  printed,  bound,  and  mailed  to  the 
reader. 

In  database  publishing,  there  is  a  simi¬ 
lar  input  of  information  from  a  similar 
variety  of  sources,  but  the  editor  is 
moved  from  the  end  of  the  process  to  a 
position  between  the  source  material  and 
the  database.  What  goes  into  the  data¬ 
base,  how  it  is  arranged  and  indexed,  and 
what  is  allowed  out  are  all  editorial  deci¬ 
sions.  You  may  choose  not  only  to  enter 
the  writer’s  story,  but  also  some  of  the 
backup  and  research  material.  You  may 
choose  to  include  cross-references  to 
other  sources  and  data  banks.  You  may 
ask  the  database  a  new  kind  of  question 
and  come  up  with  an  entirely  new  product 
or  service.  All  of  these  are  editorial  deci¬ 
sions.  We  will  have  cut  down  on  the  pos¬ 
sibilities  of  bias  .  .  .  and  we  will  give  our 
readers  enormous  flexibility,  the  freedom 
to  roam  through  our  database  seeking 
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additional  information  on  the  particular 
topic  that  is  of  specific  interest. 

This  is  a  basic  description,  or  defini¬ 
tion,  of  what  database  publishing  is. 

And  it  is  the  easiest  and  most  obvious 
services  that  lend  themselves  to  a  data¬ 
base  ;  these  include  the  stream  of  informa¬ 
tion  services  involving  cataloging,  pric¬ 
ing,  listings,  updating,  as  in  the  medical, 
legal  and  real  estate  fields. 

The  real  challenges  lie  ahead.  How  will 
databases  affect  publications  in  the  busi¬ 
ness  field?  Certainly  no  one  can  offer  a 
complete  answer  now.  The  time  will 
come  when  each  of  us  will  be  probing  that 
question  in  very  specific  terms  for  each  of 
the  titles  we  publish. 

But  I  believe  this  generalization  can  be 
made  now:  the  telecommunications  re¬ 
volution,  adroitly  and  intelligently  hand¬ 
led,  offers  more  opportunities  and  fewer 
threats  in  the  business  publishing  field 
than  in  any  other  branch  of  the  com¬ 
munications  media. 

The  reason,  fundamentally,  lies  in  the 
nature  of  our  business.  We  are  in  the  busi¬ 
ness  of  providing  specialized  information 
for  audiences  that  have  a  clear  and  defi¬ 
nite  need  to  know.  This  information  is 
expanding  so  rapidly  that  we  have  to  see 
the  computer  not  as  a  menace,  but  as  a 
blessing.  It  came  in  the  nick  of  time  to 
help  us  manage  this  information  explo¬ 
sion. 

As  information  expands,  the  need  of 
our  audiences  for  our  services  expands 
along  with  it.  More  than  ever,  our  audi¬ 
ences  will  need  the  editorial  services  of 
researching,  sifting,  collating,  choosing, 
and  presenting  vast  amounts  of  informa¬ 
tion  in  their  specialized  fields  of  know¬ 
ledge.  Among  other  things,  what  this 
means  in  the  business  press  field  is  that 
traditional  publishing  and  database  pub¬ 
lishing  will  co-exist. 

But  in  our  field,  the  predicted  demise  of 
print  is  not  only  premature,  but  complete¬ 
ly  erroneous.  Our  readers  will  not  be  able 
to  fight  their  way  through  the  information 
explosion.  They  will  continue  to  need 
that  concentrated  application  of  human 
intelligence  to  given  subjects  which  is 
what  good  researching,  writing,  and  edit¬ 
ing  are  all  about.  They  will  need  your 
editorial  product,  much  as  it  exists  today, 
as  a  source  of  current  information  and  as 
a  guide  to  the  proliferation  of  information 
in  their  field  of  interest.  What  this  sug¬ 
gests  is  that  database  publishing  for  us 
will,  in  the  main,  consist  of  ancillary,  add¬ 
on,  in-depth,  and  expanded  services — 
not  a  replacement  of  the  service  that  ex¬ 
ists  now. 

Much  the  same  will  be  true  for  advertis¬ 
ing.  Our  advertising  revenues  in  the  fu¬ 
ture  will  come  from  both  traditional  and 
database  publishing.  Advertising  is  in¬ 
formation,  more  so  in  our  specialized 
fields  than  in  any  other  medium  of  com¬ 
munication.  The  ads  will  appear  in  print, 
also  as  current  information  and  as  a  guide 
to  the  more  detailed  technical  and  de¬ 


scriptive  information  on  the  advertiser’s 
products  that  we  will  position'in  our  data¬ 
bases.  One  will  complement  the  other. 

Much  of  this  will  begin  to  become  real¬ 
ity  once  the  presence  of  CRT’s  in  our 
homes  and  offices  number  in  the  mil¬ 
lions — and  that  day  is  not  very  far  off.  All 
the  difficult  questions  I  referred  to  earlier 
remain — questions  of  cost,  timing,  mar¬ 
ket  acceptability — and  each  will  have  a 
somewhat  different  answer  in  the  case  of 
each  of  the  titles  we  publish. 

But  if  that  stirs  confusion  or  caution,  let 
me  leave  you  with  this  one  thought:there 
is  only  one  certain  way  to  fail.  That  is  to 
delay  too  long  or  to  imagine  that  the  new 
technology  can  be  ignored  or  does  not 
apply  to  you.  You  can  be  sure  that  your 
competitors  will  be  thinking  and  acting 
quite  differently. 

The  only  safe  course  is  to  meet  this 
challenge  head  on — and  to  do  it  with  all 
deliberate  speed. 

You  must  be  thinking  and  preparing  not 
only  as  editors  to  use  the  new  technology 
to  its  best  advantage,  at  the  place  where 
you  prepare  your  copy,  but  you  must  be 
thinking  of  the  vast  opportunities  avail¬ 
able  to  you  in  a  myriad  of  databases  that 
can  supplement  the  product  you  now  de¬ 
liver  to  your  readers. 

Noise  for  deadlines 
solved  by  IBM 

IBM  announced  recently  that  it  had 
solved  the  “sounds  of  silence”  problem 
by  designing  keys  on  many  of  its  termin¬ 
als  that  click  when  pressed. 

When  newspapers  began  replacing 
manual  typewriters  with  computer  ter¬ 
minals  (VDTs),  some  reporters  com¬ 
plained  that  they  missed  the  clatter  of  the 
old  newsrooms,  IBM  said. 

To  combat  this  crisis  of  creativity ,  IBM 
stated,  some  publishers  tried  various 
methods  of  providing  suitable  noise,  in¬ 
cluding  piping  music  over  intercoms  and 
broadcasting  police  scanner  reports. 

At  a  recent  seminar  on  computer  con¬ 
cepts,  an  IBM  speaker  said  the  clicking 
sounds  of  their  terminals  are  artificial,  but 
they  provide  many  reporters,  and  anyone 
else  who  uses  such  terminals,  with  just 
the  necessary  noise  to  reach  deadlines. 

Sllp-resistant  covers 
fit  over  ladder  rungs 

Slip-resistant  safety  covers  for  rungs 
on  permanent  steel  ladders,  manufac¬ 
tured  of  Algrip  abrasive  impregnated 
steel  safety  plate,  are  now  available  from 
Safe  Walk,  of  Leola,  Pa. 

Called  Rugged  Rungs,  the  Algrip  cov¬ 
ers  fit  snugly  over  the  existing  round 
rungs  of  ladders.  Installation  takes  just 
minutes  and  requires  tack  welding  at  both 
ends  and  in  the  center  to  permanently 
affix  the  safety  rung  to  the  ladder. 
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Postal  charges  could  double 
for  weekly  newspapers 


The  congressional  subsidies  to  the 
Postal  service,  underwriting  the  annual 
phasing  in  full-cost  rates  for  in-county 
and  limited-circulation  second-class 
mailings  of  newspapers,  would  be  cut 
back  drastically  under  Reagan-endorsed 
budget  bills  passed  by  both  the  House  and 
Senate  June  25  and  26. 

On  June  26,  the  House  passed  a  mas¬ 
sive  reconciliation  package  containing 
cuts  in  the  annual  phasing  of  second-class 
rates.  The  package  will  eliminate 
altogether  the  in-county  discount  begin¬ 
ning  Oct.  I,  and  cut  the  currently  sche¬ 
duled  discount  for  the  limited-circulation 
(less  than  5,000  copies  mailed  outside 
county)  rate  by  10%  beginning  Oct.  I 
(Fiscal  Year  1982);  another  10%  in  Fiscal- 
’83;  and  20%  in  Fiscal-’84. 

The  Senate  postal  cuts  backed  by  the 
Reagan  administration  passed  in  a  budget 
package  June  25.  They  would  wipe  out 
both  the  in-county  and  less-than-5,000, 
outside-county  discounts  beginning  with 
Fiscal-’82. 

The  effect  of  the  cuts  in  the  subsidies 
underwriting  the  annual  phasing  of  the 
second-class  rates  used  by  publishers 
would  be  immediate  doubling  of  the  post¬ 


al  charges  for  weeklies  and  some  small 
dailies  using  the  in-county  rate  break, 
according  to  Art  Sackler,  general  counsel 
of  the  National  Newspaper  Association, 
which  represents  mostly  weeklies. 

Under  current  law,  the  discount  rates 
are  being  increased  annually  toward  a 
“full-cost”  rate  that  is  scheduled  to  be 
implemented  in  1987.  The  congressional 
budget  cuts  will  have  the  effect  of  im¬ 
plementing  the  full-cost  rates  immediate¬ 
ly,  instead  of  following  the  phasing  sche¬ 
dule. 

Audit  Bureau 
elects  Boynton 

James  Boynton,  manager  of  media  ser¬ 
vices,  the  J.C.  Penney  Co.,  was  elected  a 
director  of  the  Audit  Bureau  of  Circula¬ 
tion. 

He  fills  the  vacancy  created  with  the 
retirement  of  Robert  Kissel,  formerly 
national  retail  advertising  manager. 
Sears,  Roebuck  &  Company.  Boynton  is 
involved  in  the  development  of  ABC’s 
new  program  of  analysis  of  newspaper 
circulation  by  ZIP  Codes. 


Gannett  settles 
antitrust  suit 

Gannett  Co.  and  the  former  owner  of 
Community  Publications,  Inc.  reached  an 
out  of  court  I'Cttlement  of  CPI’s  antitrust 
suit  against  ihc  newspaper  company. 

The  terms  of  the  settlement  were  not 
disclosed. 

The  suit  alleged  Gannett’s  newspapers 
in  Salem,  Oregon  engaged  in  illegal  busi¬ 
ness  activities  in  forcing  CPI’s  free  dis¬ 
tribution  weekly,  the  Community  Press, 
out  of  business  in  September,  1978. 

The  Community  Press  began  pub¬ 
lishing  in  March,  1976. 

At  the  time,  Gannett  published  the  Ore¬ 
gon  Statesman  and  the  CapitalJournal  in 
Salem.  The  two  papers  have  since  been 
merged  into  the  all-day  Statesman — 
Journal. 

CPI,  headquartered  in  Tigard,  Ore. 
near  Portland,  was  owned  by  Early  Cali¬ 
fornia  Industries  of  Los  Angeles  until  ear¬ 
lier  this  year.  The  subsidiary  was  sold  to 
its  president,  Richard  F.  Dickey. 

(TPl  sought  treble  damages  from  Gan¬ 
nett  of  $12  million  to  $18  million.  Its  suit 
contended  Gannett’s  business  practices 
had  caused  the  Community  Press  to  lose 
between  $4  million  and  $6  million  in  earn¬ 
ings. 

The  trial  was  scheduled  to  begin  on 
July  14  in  U.S.  District  Court  in  Salem. 


Advertisilig  Siwlemeitts. 

Now  two  years  old,  our  unique  concept  continues  to  generate  new  advertising  revenue  and 
high  reader  interest  for  an  increasing  number  of  papers. 

We’ve  taken  our  unparalleled  coverage  of  fashion,  home  furnishings,  bridal  gowns  and 
accessories,  and  converted  it  into  totally  integrated,  seasonal  editorial  packages. 

Completely  camera-ready,  and  available  in  tab  or  standard-size,  our  pages  offer  crisp  graphics 
and  illustration.  This  outstanding  artwork,  in  combination  with  copy  written  by  our  experienced 
staff,  offers  a  complete  look  at  the  upcoming  season. 

Designed  to  either  stand  alone,  or  to  be  incorporated  into  existing  sections,  our  material  offers 
many  advantages.  Available  far  in  advance  of  publication,  ample  time  for  promotion  and 
planning  is  assured.  Ad  Managers  consistently  rate  our  sections  among  the  easiest  to  sell.  The 
lead  time  lets  them  prepare  layouts  to  show  their  accounts,  and  the  reputation  of  Fairchild 
increases  acceptance. 

Editors  attest  to  reader  interest  and  the  quality  of  our  editorial-produced  without  over¬ 
burdening  their  own  staff. 

Let  us  show  you  how  our  material  can  help  you,  editorially-and  on  the  bottom  line. 

The  Fairchild  Syndicate  Call  Andy  Webster  at  (212)  741-4315. 

Women's  Wear  Daily,  W,  Daily  News  Record,  Men’s  Wear,  SportStyle ,  Home  Furnishings  Daily 
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Syndicates 


By  Lenora  Williamson 


The  Lone  Ranger  races  toward  the  comic  pages 


Cary  Bates 


Russ  Heath 


Come  September  13,  that  venerable 
Western  hero.  The  Lone  Ranger,  and  his 
faithful  companion,  Tonto,  will  be  “re¬ 
born”  in  an  entirely  new  series  of  adven¬ 
ture  strips  from  New  York  Times  Special 
Features. 

The  writer/artist  team  of  Cary  Bates 
and  Russ  Heath  has  created  an  up-to-date 
interpretation  of  the  fabled  masked  rider 
of  the  plains.  The  two  central  characters 
are  endowed  with  the  virtues,  skill  and 
bravery  of  the  original  characters.  The 
new  strip  will  be  available  daily  and 
Sunday. 


Back  in  1933,  The  Lone  Ranger  idea 
came  into  being  as  an  effort  to  save  a 
depression-wracked  Detroit  radio  station 
and  it  worked.  Nearly  3,000  Lone  Ranger 
radio  programs  were  produced  along  with 
movie  serials,  short  stories,  novels,  fea¬ 
ture  films,  records,  newspaper  strips  and 
comic  books. 

The  television  series  launched  in  the 
late  40s  with  some  SOO  episodes  still  has 
some  running  in  syndication  around  the 
country. 

Illustrator  Russ  Heath  dates  his  in¬ 
terest  in  the  American  West  back  to  child¬ 


hood  when  his  father,  a  real-life  cowboy 
in  Arizona,  taught  him  to  ride  and  shoot 
and  introduced  him  to  the  work  of  artists 
Will  James  and  Charles  M.  Russell. 
Young  Heath  got  his  first  public  recogni¬ 
tion  as  an  artist  at  a  Cub  Scouts’  art  fair. 

Heath  started  working  on  comics  in  the 
late  40s  and  became  a  regular  contributor 
to  Timely  Westerns.  After  his  first  big 
success  with  an  18-page  comic  book 
adventure,  “A  Kid  Called  Outlaw”, 
Heath  produced  a  story  a  week  for  the 
(Continued  on  page  46) 


DICK 


America's  ^ 
leading 
conservative 
editorial  cartoonist 
will  be  syndicated 
by  United  Feature 
Syndicate 

beginning  August  16 


©  1981  United  Feature  Syndicate.  Inc. 


Four  cartoons  a  week. 

For  rates  call  Chris  Pierson  toll-free  at  1-800-221-4816 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
Nevi/ York.  N.Y.  10166 
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Field  Hews  Service 

■  .  .  Chicago  Suh-Times  . 

.  .  .  Baltimore  Sunpapers 
.  .  .  Boston  Globe  . 

■  •  •  London  Daily  & 

Sunday  Telegraph  .  .  . 
Newhouse  News  Service 


FIELD  NEWS  SERVICE...the  complete  supplemental  wire  service 

It  combines  three  of  the  nation’s  foremost  independent  newspapers,  two 
internationally  known  British  newspapers  and  one  of  the  leading  newspaper 
groups  in  the  United  States,  to  give  editors  a  daily  source  of  worldwide  news 
and  feature  stories.. .all  written  by  leading  correspondents,  columnists,  critics 
and  commentators. 


Other  highlights: 

•  High  speed  computer  technology  that  delivers  edited  copy  in  seconds. 

•  Comprehensive  budgets  that  summarize  stories  for  quick,  easy  evaluation. 

•  Exclusive  columns  by  Mike  Royko,  Irv  Kupcinet,  Roger  Ebert,  Loye  Miller, 
Otis  Pike,  Diane  White,  Pat  Shelton  and  Elise  Chisolm. 

More  than  50,000  words  a  day,  seven  days  a  week.  At  competitive  rates. 


For  more  information,  call  collect:  Ken  Reiley,  CA  714/549-8700 

Irwin  Breslauer,  NY  212/682-5560 


Represented  by  FIELD  NEWSPAPER  SYNDICATE  A  DIVISION  OF  FIELD  ENTERPRISES,  INC. 


HEADQUARTERS:  1703  KAISER  AVE., P.O.BOX  19620, IRVINE, CA  92714  •  714/549-8700 
CHICAGO:  401  NORTH  WABASH  AVE.,CHICAGO,IL  60611  •  312/321-2227 
NEW  YORK:  30  EAST  42ND  ST.,NEW  YORK,NY  10017  •  212/682-5560 


Syndicates 

(Continued  from  page  44) 


King  Features  Entertainment,  inc., 
new  Hearst  co.,  names  president 


next  20  years.  His  career  also  includes 
advertising  and  tv  design  and  syndicated 
strip  illustration  and  film  animation.  His 
work  is  extensively  reprinted  and  exhi¬ 
bited  in  Europe  and  he  is  one  of  five 
American  artists  recently  invited  to  rep¬ 
resent  the  United  States  at  Lucca,  Italy, 
in  the  annual  International  Comic  Art  and 
Film  Festival. 


The  Lone  Ranger's  familiar 
shout  as  he  appears  in  the 
new  strip. 


Cary  Bates  has  concentrated  on  only 
one  career  the  past  19  years — that  of  writ¬ 
ing  comics.  He  grew  up  avidly  reading 
comics,  most  often  those  of  Batman  and 
The  Lone  Ranger.  He  sold  his  very  first 
script  to  “Superman”  right  out  of  high 
school.  Bates  continued  successfully 
writing  and  selling  during  four  years  at 
Ohio  University  and  since  has  written  for 
a  host  of  other  heroes. 

Bates  took  over  scripting  NYT  Special 
Features’  “Buck  Rogers  in  the  25th  Cen¬ 
tury”  several  months  ago  and  that  led  the 
syndicate  to  ask  him  to  create  new  adven¬ 
tures  of  The  Lone  Ranger,  teaming  with 
illustrator  Heath. 

*  ♦  ♦ 

The  “Doonesbury”  comic  strip  is  back 
in  Worcester,  Massachusetts,  after  a  four 
week  niatus — but  at  a  new  address. 

The  five-year-old  free  newsweekly 
Worcester  Magazine  picked  up 
“Doonesbury”  after  the  Worchester 
Evening  Gazette  and  Sunday  Telegram 


Bruce  L.  Paisner  has  been  named  pres¬ 
ident  of  King  Features  Entertainment, 
Inc.,  a  new  television  production  and  dis¬ 
tribution  company  of  The  Hearst  Cor¬ 
poration. 

Paisner  is  a  former  president  of  Time-' 
Life  Films  and  most  recently  president 
and  chief  executive  officer  of  Novacom, 
Inc.,  which  he  and  WGBH/Boston  orga¬ 
nized  last  year  to  distribute  station  prog¬ 
ramming. 

The  appointment  of  Paisner  was 
announced  jointly  by  Frank  A.  Bennack, 
Jr.,  president  and  chief  executive  officer 
of  Hearst,  and  Joseph  F.  D’Angejo,  presi¬ 
dent  of  King  Features  Syndicate,  a 
Hearst  division.  Paisner  will  report  to 
D’Angelo  and  Benson  Srere,  vicepresi¬ 
dent  and  general  manager  of  King  Fea¬ 
tures  Syndicate. 

D’Angelo  said  that  King  Features  En¬ 
tertainment  has  concluded  a  long-term 
agreement  with  WGBH  for  worldwide 
distribution  of  such  shows  as  the  Nova 
science  series,  Boston  Pops  and  Boston 
Symphony  concerts,  and  Julia  Child 
cooking  programs.  WGBH  will  continute 
to  distribute  its  programs  to  public  televi- 


cancelled  it.  (E  &  P,  July  4) 

The  magazine  will  run  a  week’s  worth 
of  “Doonesbury”  on  one  page.  The  first 
appeared  July  15,  and  publisher  Dan  Ka¬ 
plan  said,  “This  is  a  big  deal  for  us.  We’re 
really  excited  about  having  ‘Doones¬ 
bury.’  In  fact,  we  put  ‘Zonker’  on  the 
cover  this  week.” 

*  *  * 

Peter  Shore  has  joined  the  licensing  di¬ 
vision  of  United  Media  Enterprises  as 
manager  of  merchandising  and  retail  ser¬ 
vices.  He  will  work  with  licensees  and 
retailers  to  develop  merchandising  prog¬ 
rams  in  support  of  various  comic  prop¬ 
erties  licensed  by  UME. 

Shore  previously  has  more  than  14 
years  of  retail  experience  with  J.C.  Pen¬ 
ney  and  Bloomingdale’s. 


Bruce  Paisner 


sion  stations  and  the  staff  of  Novacom 
will  also  join  the  new  company. 

With  the  new  company,  Hearst  makes 
a  second  major  move  this  year  into  the 
entertainment  field,  the  earlier  one  being 
Hearst/ABC  Video  Services,  which  is 
producing  the  ARTS  service,  a  visual  and 
performing  arts  programming  service. 
HAVS  also  is  planning  its  Beta  Network, 
a  women’s  programming  service  to  debut 
in  January  1982. 

In  recent  years.  King  Features  has 
taken  a  more  active  role  in  licensing  its 
properties  for  television  and  motion  pic¬ 
tures.  Currently  in  preproduction  plan¬ 
ning  is  a  movie  based  on  the  comic  strip 
“Mandrake  the  Magician.”  In  television, 
“Popeye”  has  been  renewed  for  a  fourth 
season  by  CBS  for  Saturday  mornings. 
Filmation,  in  cooperation  with  King  Fea¬ 
tures,  recently  delivered  the  last  eight  of 
24  animated  “Flash  Gordon”  episodes  to 
NBC  for  Saturday  mornings,  and  has  pro¬ 
duced  a  two-hour  animated  “Flash  Gor¬ 
don”  movie  for  NBC.  Other  King  prop¬ 
erties  under  option  for  animation  to 
Filmation  are  “Prince  Valiant”  and  “The 
Phantom.” 

KFE  will  assume  distribution  for  “The 
Genesis  Project”,  a  multi-year  produc¬ 
tion  of  the  Bible  being  filmed  in  Israel  and 
Egypt,  and  will  assume  foreign  distribu¬ 
tion  for  all  current  King  properties. 
Offices  for  KFE  are  at  235  East  45th 
Street  in  New  York  City. 

Paisner,  a  graduate  of  Harvard  College 
and  Harvard  Law  School,  joined  Life 
magazine  as  a  correspondent  in  New 
York  and  Washington  in  1964  and  left  a 
year  later  to  attend  law  school.  He  re¬ 
turned  to  Time  Inc.,  in  1968  as  assistant  to 
the  chairman  of  the  board.  Paisner  be¬ 
came  general  manager  of  Time-Life 
Video  in  1970  and  in  1973  was  named 
president  and  chief  exeuctive  officer  of 
Time-Life  Films.  He  was  a  vicepresident 
of  Time  Inc.,  from  1974  to  1980,  when  he 
left  to  organize  Novacom. 


DR.  iRENE  KASSORU 
Renowned  psychologist  and  best  selling 
author  attacks  today's  problems 
exclusively  for  Beverly  Hills  By-Line. 


A  new  six-day  feature  service 
from  the  land  of  fantasy,  food, 
fads  and  fashion.  Each  day 
readers  will  get  Beverly  Kills 
savvy  from  one  of  nine  inter¬ 
nationally  acclaimed  expei 

Schedules,  rates  and 
sample  columns  available. 


jy-LINE. 

8772  Beverly  Blvd.,  LJt.,  Ca.  90048 
213-039.0758  695-64«l 
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Forest  workers 

(Continued  from  page  40) 


mill  at  Augusta,  Georgia,  and  convert  its 
mill  at  Beaupre,  Quebec,  from  the  pro¬ 
duction  of  newsprint  to  groundwood 
papers. 

The  company  said  these  projects  are 
key  elements  in  its  strategic  plan  of  mod¬ 
ernizing  facilities  to  ensure  a  competitive 
position  in  North  American  and  interna¬ 
tional  markets.  Both  projects  are  sche¬ 
duled  for  completion  in  late  1983. 

The  expanded  Augusta  mill  will  be 
owned  by  a  joint  venture  partnership  be¬ 
tween  Abitibi-Price  and  Thomson  News¬ 
papers  Limited  of  Toronto.  Abitibi-Price 
will  transfer  its  existing  mill  to  the  joint 
venture  and  Thomson  wilt  contribute 
approximately  $50  million  (U.S.).  In 
addition,  the  joint  venture  will  purchase 
from  Abitibi-Price  approximately  53,000 
acres  of  woodlands  at  their  appraised 
value  not  to  exceed  $49  million  (U.S.). 

The  financing  for  this  $240  million  ex¬ 
pansion  will  be  arranged  by  the  joint  ven¬ 
ture  and  the  project  will  raise  the  mill’s 
capacity  to  350,000  tons  annually  from 
145,000  tons. 

The  expansion  will  also  involve  in¬ 
stallation  of  a  second  newsprint  machine, 
a  new  thermomechanical  pulp  mill  (TMP) 
and  a  variety  of  other  additions  to  the 
facility.  When  completed,  Abitibi-Price’s 
annual  capacity  of  newsprint  from  all  its 
mills  will  be  in  excess  of  2  million  tons. 

Abitibi-Price  anticipates  that  by  1983 
its  production  of  groundwood  papers  will 
reach  600,000  tons,  of  which  1^,000  tons 
will  be  produced  at  the  Beaupre  facility. 


Irving  family  to  buy 
MacMillan  Rothesay 

The  Irving  family  of  Saint  John,  New 
Brunswick,  Canada,  will  purchase  for 
$145  million  (Canadian)  the  majority- 
owned  subsidiary,  MacMillan  Rothesay 
Ltd.,  of  MacMillan  Bloedel  Ltd. 

MacMillan  Rothesay  has  an  annual 
newsprint  production  of  about  310,000 
metric  tons  and  employs  about  740 
people. 

The  Saint  John  newsprint  mill  (Mac¬ 
Millan  Rothesay)  is  65%  owned  by  Mac¬ 
Millan  Bloedel  and  35%  by  Empresa 
Nacional  de  Celulosas  S.A.  of  Madrid. 
MacMillan  Bloedel  indicated  it  will  ac¬ 
quire  the  35%  of  Rothesay  that  it  doesn’t 
own  and  transfer  the  shares  to  the  Irving 
family  along  with  its  own.  In  addition  the 
Irving  family  will  also  receive  all  prefer¬ 
red  shares  of  MacMillan  Rothesay  as  part 
of  the  business  transaction. 

Noranda  Mines  Ltd.,  of  Toronto,  owns 
49%  of  MacMillan  Bloedel. 
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Union  movement  underway 
at  Lesher-owned  newspapers 


A  coalition  of  six  newspaper  unions  is 
attempting  to  organize  East  Bay  News¬ 
papers,  Inc.,  in  northern  California  in 
what  a  union  spokesperson  said  is  an  ini¬ 
tial  effort  at  statewide  organizing  of  all 
non-union  newspapers. 

The  newly  formed  Northern  California 
Newspaper  Organizing  Committee 
(NOCNOC)  recently  began  distributing 
literature  outside  of  two-thirds  of  the  pa¬ 
pers  published  by  Dean  Lesher;  the  Con¬ 
cord  Transcript,  Contra  Costa  Sun,  West 
County  Times,  Valley  Pioneer,  Pleasan¬ 
ton  Times  and  the  flagship  newspaper  in 
Walnut  Creek,  the  Contra  Costa  Times. 

Shortly  after  the  effort  began,  NOC¬ 
NOC  filed  charges  with  the  National 
Labor  Relations  Board,  alleging  unfair 
labor  practices  by  East  Bay  Newspapers 
management. 

Helen  S.  Palter,  president  of  the  San 
Francisco-Oakland  Newspaper  Guild  and 
a  NOCNOC  member,  said  management 
“coerced,  restrained  and  interrogated’’ 
employees  in  an  attempt  to  discourage 
union  organizing.  She  added  that  em¬ 
ployees  were  kept  under  surveillance  “or 
given  to  believe  they  were  kept  under 
surveillance.’’ 

According  to  Palter,  the  East  Bay  ac¬ 
tion  is  the  first  step  in  a  union  move  to 
organize  all  non-union  newspapers  in 
California. 

“We  are  in  touch  with  unions  in  South¬ 
ern  California  and  they  are  aware  of  our 
efforts,’’  she  said. 

Besides  the  Newspaper  Guild,  the 
NOCNOC  group  includes  Mailers  Local 
18,  the  Bay  Area  Typographical  Union, 


the  Central  Valley  Typographical  Union, 
Web  Pressmen  Local  4  and  Teamster  loc¬ 
als  in  Oakland,  Redding,  Sacramento, 
Modesto,  Stockton,  Vallejo,  Marin  and 
Santa  Rosa. 

Three  Lesher  newspapers,  the  Antioch 
Ledger,  Madera  Tribune  and  Merced 
Sun-Star  are  not  targeted  in  the  union 
campaign  because  their  mechanical  de¬ 
partments  are  already  organized,  a  NOC¬ 
NOC  organizer  said. 

Dean  Lesher  denied  the  charges  in  the 
NLRB  complaint. 

“Nobody  has  been  coerced,  restrained 
or  interrogated  in  connection  with  the 
organizing  attempt,”  he  said.  “By  sur¬ 
veillance  they  must  mean  our  normal 
security  system  which  we  have  had 
around  our  plant  for  five  years.  It  consists 
of  a  central  console  and  TV  cameras. 
Otherwise,  there  has  been  no  surveill¬ 
ance.” 

Lesher  said  employees  are  free  to  join 
unions  but  added: 

“If  there  has  been  major  interest  in 
joining  unions  it  has  not  been  visible 
among  employees  here.” 

According  to  Lesher,  “eight  to  12” 
efforts  have  been  made  since  1%1  to 
organize  his  newspapers  and  all  failed  ex¬ 
cept  for  a  mail  ballot. 

Agency  named 

Henderson  Advertising,  Inc.,  has  been 
appointed  by  Lanier  Business  Products, 
Inc.,  to  introduce  and  handle  their  new 
Telephone  Answering  System  with  an  ad 
budget  in  excess  of  $I  million. 


t^SyLVIA 

Porter 


her  field  ... 


The  list  of  subscribing  newspapers  hits 
every  top  market:  The  New  York  Daily 
News,  Los  Angeles  Herald-Examiner, 
Chicago  Sun-Times,  Philadelphia  Daily 
News,  Detroit  Free  Press,  Boston  Globe, 
San  Francisco  Chronicle,  Washington 
Star,  Dallas  Morning  News,  Houston  Post, 
St.  Louis  Globe-Democrat,  Pittsburgh  Post- 
Gazette,  Baltimore  Sun,  Minneapolis 
Tribune,  Denver  Post,  Seattle  Times,  St. 
Petersburg  Times,  Miami  Herald, 
Milwaukee  Journal.  In  all,  YOUR 
MONEY’S  WORTH  appears  in  over  450 
newspapers. 

and  the  list 
keeps  growing. 


For  Samples  and  Rates  Contact: 
Universal  Press  Syndicate 
4400  Johnson  Dr.,  Fairway,  Kansas  66205 
(913)362-1523 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  test  reports  on 
new  American,  foreign  cars  plus  weekly  column 
of  ansvyers  to  readers'  car  problems.  Write  for 
samples,  rates.  Automotive  Features,  814  E 
Manor  Cr,  Milwaukee  Wl  53217. 


BUSINESS 


SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
employed.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


CAREERS 


JOBS  &  CAREERS:  Weekly  column  with 
answers  to  your  readers  questions.  Excellent  for 
education  page,  lifestyle  sections.  Box  587, 
Stamford  CT  06904. 


GENERAL 


FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact,  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. _ 


HUMOR 


TWICE  the  service!  R-Gabs  &  Dickson  unite. 
100  features.  DBI,  17700  Western  69e,  Gar¬ 
dena  CA  90248. 


MEDICAL 


WHAT'S  NEW  IN  MEDICINE? 

Latest  medical  news,  weekly,  with  commen¬ 
tary.  350  words.  LA  Chotkowski,  MD,  FACP, 
1143  Chamberlain  Hwy,  Kensington  CT 
06037. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


BUSINESS  OPPORTUNITY— Weekly  news- 
paper-shopper-commercial  printing  operation. 
Well  established  since  1964  in  community  col¬ 
lege  town.  Fantastic  opportunity.  Call  (913) 
4o2-2211  or  write  Thomas  County  Herald,  PO 
Box  648,  Colby  KS  67701. 


INVENTOR  has  developed  newspaper  stacker 
with  new  conception.  Need  financing.  Box 
2653,  Editor  &  Publisher. 


MAGAZINE  FOR  SALE 

Established  monthly  special  interest  publica¬ 
tion  available.  $250, 000  annual  sales  average 
17%  to  20%  profit  with  potential  for  continued 
growth.  Write  owner  at  Box  2748,  Editor  & 
Publisher. 


START  YOUR  OWN  WEEKLY— Extensive  how¬ 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  Box 
35-E,  Pt  Jefferson  NY  11777. 


FEATURES  WANTED 


SELF  SYNDICATED? 

TIRED  OF  GOING  IT  ALONE? 

Fastest  growing  independent  newspaper  fea¬ 
ture  syndicate  seeking  established  self- 
syndicated  features  desiring  sales,  promotion, 
servicing,  billing  help.  Aggressive  sales  opera¬ 
tion.  Wire  service  available.  Whiles  write 
we'll  do  the  rest.  Box  2770,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partnership, 
loan  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Box  M,  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 
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MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly  column 
of  money-saving  news.  Proven  results.  Camera- 
ready.  ^mples,  Mike  LeFan,  1802  S  13th, 
Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  10940;  (914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-National  award  says  "enter¬ 
taining.  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  6th  year.  240  Heming¬ 
way,  Rochester  NY  14620;  (716)  271-6230. 


WEEKLY 


NOW  AVAILABLE  IN  THE  USA! 

The  dynamic  and  provocative  columns  of  Mex¬ 
ican  authoress  and  columnist 

IRMA  SALINAS  ROCHAS 
Subject  to  feature  articles  in  Esquire  and 
Washington  Post.  Don't  miss  this  opportunity; 
First  4  columns  FREE!  Available  in  finish  or 
English.  Write  today!  Contact:  Jack  Fitzgerald, 
Vista  Communications,  920  North  King  Rd, 
Los  Angeles  CA  90069, 


VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


Feature  Your  Feature  in 
FEATURES  AVAIUBLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


HEMPSTEAD  &  CO 

Newspaper  appraisers  and  brokers.  Write  or 
call  for  free  consultation.  21  E  Euclid  Av,  Had- 
donfield  NJ  08033;  (609)  795-6026. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rtf,  Hardwick  MA  01037;  (413)  477- 
60(39. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
National  Press  Building 
Washington  DC  20045 
(202)  NAtional  8-1133 


Confidential  N^tiations  and  Appraisals 
MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  tosociates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  1 14 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BILL  MATTHEW  COMPANY  conducts  profes¬ 
sional,  confidential  negotiations  for  sale  and 
purchase  of  highest  quality  daily  and  weekly 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  dartime;  (813)  446-0871 
nights;  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Senrice 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


JAMES  J  BRODELL 
Rocky  Mountain  newspapers 
Box  1841,  Grand  Junction  CO  81502 
Buyer  inquiries  invited;  (303)  242-5035. 


KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
PO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
PO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


MIDWEST  NEWSPAPERS 
-OUR  ONLY  BUSINESS 
Roy  Holding  &  Associates 
'Newspaper  Brokers 
'Appraisers 
Call  day  or  night 
Office  (309)  932-2270 
Evenings  (309)  879-2412 


NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga¬ 
tions.  NEWSPAPER  SERVICE  CO,  INC,  PO 
Drawer  12428,  Panama  City  FL  32401. 


SYD  S  GOULD  ASSOCIATES 
"The  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


'Sell  or  Buy  a  Weekly  Newspaper. 

'Over  20  listings  nationwide. 
'Inquires  and  details  confidential. 
BUSINESS  BROKER  ASSOCIATES 
(615)  756-7635  (24  hours) 


NEWSPAPER  CONSULTANTS 


I  OWN  one  of  the  most  successful  weekly  news¬ 
papers  on  the  East  Coast.  I  can  help  your  busi¬ 
ness  increase  in  volume.  Reasonable  rates— 
call  Steve  Kozak  (914)  623-1060  or  write  16 
Fisher  Av,  Nanuet  NY  10954.. 


NEWSPAPERS  FOR  SALE 


ANGLO-JEWISH  WEEKLY,  12  years  old  with 
good  circulation  and  advertising  income,  lo¬ 
cated  in  heart  of  New  York  Jewish  community. 
Box  2775,  Editor  &  Publisher. 


GROWING  central  Illinois  weekly  with  good 
potential.  $56,000.  Box  2741,  Editor  &  Pub- 


QUALITY  FREE  DISTRIBUTION  newspaper  in 
growing  south  Texas  market.  15th  successful 
year.  $129M  net  in  '80  on  $585M  gross.  15 
year  payout  on  balance  at  9w%  after  $270M 
down.  Hurn,  this  one  won't  be  around  long. 
UNOPPOSED  west  Kentucky  county  seat  week¬ 
ly,  $157,500.  Owner  terms. 

ABC  DAILY  with  4  weeklies.  Zone  6, 
$3,750,000. 

OTHER  unopposed  weeklies  in  Sunbelt. 
$135M  to  $1  million. 

White  Newspaper  Service 
Box  109,  McMinnville  TN  (615)  473-2104. 


SUN  BELT  WEEKLY— Expanding,  fully  adjudi¬ 
cated,  tabloid  format  with  several  regular 
accounts.  Excellent  growth  potential.  Contact 
Neal  Pedowitz;  (209)  237-6141. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


ESTABLISHED  rural  central  Maine  weekly,  5M 
paid  circulation,  $250M  gross  and  climbing, 
$210M.  29%  down,  owner  financing  at  12%. 
Box  2597,  Editor  &  Publisher. 


GOOD,  LONG  ESTABLISHED  California  weekly 
in  affluent,  fast-growing  city  in  mountains. 
2300  paid.  Unopposed.  Gross  $115,000  and 
has  risen  300  per  cent  in  six  months.  Good  net. 
Thirty  minutes  from  ocean  recreation  area. 
Bear  by  the  tail.  Too  much  for  publisher  who 
must  devote  energies  to  his  larger  paper. 
$140,000.  Less  for  cash.  Box  2691,  Editor  & 
Publisher. 


5000  PAID  WEEKLY  in  south  central  Pennsyl¬ 
vania.  1980  gross  $141,000.  Will  sell  for 
$140,000—29%  down,  owner  will  finance  ba¬ 
lance  at  12%  for  10  years.  Excellent  opportun¬ 
ity  for  husband/wife  team  with  advertising  sales 
experience.  No  equipment  or  real  estate.  Own¬ 
er  will  offer  attractive  composition  and  print 
contract. 

Write  Box  2673,  Editor  &  Publisher. 


PRIME  ILLINOIS 
WEEKLY  AND  SHOPPER 
Property  always  regarded  as  one  of  best  in 
state.  Paper  5500  circulation,  shopper  7500 
circulation.  City  of  7000,  within  90  miles  of 
Chicago.  $100,000  down.  Roy  Holding  & 
Associates,  Box  212,  Galva  IL  61434;  Phone 
(309)  932-2270  days,  (309)  879-2412  even¬ 
ings. 


SOUTHWEST  COLORADO  tiny  weekly  in  coun¬ 
ty  seat.  Beautiful  growth  area;  farming,  gas  & 
oil,  recreation.  $18,000  annual  cash  flow. 
Selling  with  nice  mobile  home,  land,  building 
and  equipment  for  $20,0CX)  down,  (iail  (602) 
949-9686. 


TWO  SMALL  WEEKLY  NEWSPAPERS,  adja¬ 
cent  areas  eastern  North  Carolina.  One — 1980 
gross  $58,000.  Other— 1980  gross  $25,000. 
New  equipment  (VDTs).  Take  one,  both.  Com¬ 
plete  for  $70,000.  Terms  negotiable.  Box 
2661,  Editor  &  Publisher. 


WESTERN  CANADA 

(2)  Well  established  weekly  ^  tabloid  maga¬ 
zines,  paid  sales  60,000/70,000  monthly, 
grossing  1  million.  No  building  or  presses, 
complete  typesetting  and  layout.  Purchased 
outright  from  established  US  and  Canadian 
chain,  protected.  100%  growth  potential. 
Firmly  priced  at  $500,000  Canadian  / 
$415,000  US,  terms  available  by  agreement 
for  sale.  Box  2706,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  todiscuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


INVESTOR  seeks  minority  interests  in  Indiana, 
Ohio  and  southern  Michigan  publications  of  all 
kinds.  Please  send  complete  details  and  sever¬ 
al  samples  to  Box  2376,  Editor  &  Publisher. 
Replies  will  be  kept  strictly  confidential. 


SMALL  WEEKLY  in  beautiful  or  historic  little 
Midwest  river  town,  possibly  Missouri  or  Missis¬ 
sippi  Rivers.  Net  must  provide  modest  living 
and  payments.  Would  like  home,  shop  in  one 
building.  Box  2687,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


ESTABLISHED  MONTHLYTABLOID,  N  Dallas, 
ready  for  expansion  into  other  market  areas. 
Excellent  growth  potential.  38K  assets.  Priced 
for  quick  sale.  Owner  finance  portion  to  right 
party.  (214)  867-1B51. 


FLORIDA  SEASHORE  MAGAZINE  published 
weekly,  5years.  Readership  120,000.  Will  sell 
all  for  IV7  times  annual  gross  or  part  to  suc¬ 
cessful  self-starting  retail  advertising  salesper¬ 
son  for  cash.  Miller  (704)  689-3811. 


EDITOR  &  PUBLISHER  for  July  18.  1981 


ANNOUNCEMENTS 


PUBUCATIONS  FOR  SALE 


43-YEAR  OLD  LIQUOR  trade  publication 
covering  tavern,  bar,  night  club  market,  paid 
circulation,  good  potential.  Parex  Corp,  Box 
222,  Worthington  OH  43085;  (614)  888- 
6800. 


SEMINARS 


Talk  to  editors  of  20  national  magazines,  in¬ 
cluding  READER'S  DIGEST,  NATIONAL 
GEOGRAPHIC,  REDBOOK,  GLAMOUR, 
SPORTS  ILLUSTRATED,  GOOD  HOUSEKEEP¬ 
ING,  WOMAN'S  DAY,  McCALL'S,  PEOPLE, 
OUTDOOR  LIFE  an  others.  Attend  the  READ¬ 
ER'S  DIGEST/University  of  South  Carolina 
Magazine  Article  Writer's  Conference  in  Col¬ 
umbia,  South  Carolina  September  17-19.  For 
free  brochure,  write  Reader's  Digest  Confer¬ 
ence,  College  of  Journalism,  USC,  Columbia 
SC  29208  or  call  (803)  777-5166. 


SHOPPING  GUIDES 


SHOPPER  START-UP  TECHNICIAN  will  analy¬ 
ze  feasibility  of  market  entry  with  point  system 
to  determine  degree  of  potential.  Economically 
"right"  markets  will  then  be  measured  for  best 
format  style,  distribution  pattern  and  start-up 
strategy.  Realistic  loss  projections  and  innova¬ 
tive,  proven  techniques  for  fast-solid  read- 
ershii^ad  participation.  Insure  success  by  eli¬ 
minating  fatal  start-up  mistakes.  Five  success¬ 
ful  start-ups  with  no  failures.  Location  "hands- 
on"  helpor  tele-mail  consultation.  Also  guaran¬ 
teed  increased  proficiency  for  established  or 
fledgling  free  products.  References.  Estil  Cra- 
dick,  950  Parkwood  Dr,  Dunedin  FL  33528; 
(813)  733-1678. 


INDUSTRY 

SERVICES 


INK  RECOVERY 


WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


MESSENGER  SERVICES 


MESSENGER  SERVICE— We  pick  up  and  mail 
or  deliver  locally,  government  press  releases. 
Congressional  records,  federal  register  and 
other  public  information  from  government 
agencies  on  a  monthly  basis.  Write  or  call  Heiss 
Press  Service,  Inc,  2025  Eye  St,  NW,  Room 
502,  Washington  DC  20006;  Phone  (202) 
659-2726,  Home  (301)  924-4589. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157;  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 


SMALL  NEWSPAPER  DESIGN  CONSULTANT. 
Bill  Meyer  Graphics,  3796  Bainbridge  Rd, 
Cleveland  Hts  OH  44118;  (216)  932-0256. 


OFFICE  DESIGN 


INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


PROMOTIONAL  SERVICES 


MORE  PROFITS  FOR  YOUR  PAPER  with  our 
promotions.  We  look  at  your  market,  your  cir¬ 
culation,  your  advertising,  your  editorial,  your 
graphics.  Insure  your  success.  Pub  specialists. 
Pihera  Advertising  Inc,  1605  Ambridge  Rd, 
Dayton  OH  45459. 


TYPESEUING  SERVICES 


COMPUGRAPHIC  TYPESETTING  for  $15  an 
hour.  Special  rates  for  marazines  and  books. 
Made  camera-ready.  The  Printeiy,  Box  188, 
Pahrump  NV  89041;  (707)  727-4249. 


EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins. 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  SUPPUES 


USED  STEEL  CITY  motor  route  tubes.  Only  2-4 
years  old.  iOOO  green,  7000  orange.  Make  us 
an  offer.  Phone  Jim  Huckle  Ionia  Sentinel 
(Michigan)  (616)  527-2100. 


COMPUTER  HARDWARE 


FOR  SALE — 35  RPO-5  Digital  Equipment  Cor¬ 
poration  disc  packs.  Packs  are  surplus  due  to 
conversion  to  RPO-6  drives.  Call  or  write  Olen 
Bell,  Composing  Room  Superintendent,  The 
Oklahoma  Publishing  Co,  PO  Box  25125,  Okla¬ 
homa  City  OK  73125;  (405)  231-3438. 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysis  reports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charge,"  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write: 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)526-6188. 


CIRCULATION  SOFTWARE 
Business/Circulation  software  designed  for 
IBM  34  available  with/without  installation 
assistance.  Comprehensive  circulation  system 
maintains  total  homes  in  market  area.  Adapt¬ 
able  to  subscriber  only.  Provides  on-line  real 
time  update  to  starts,  stops,  service  errors.  In¬ 
cludes  route  error  alarm  system  with  real  time 
service  error  dispatching.  Includes  PIA  proces¬ 
sing  with  automatic  vacation  adjustment.  Pro¬ 
duces  all  ABC,  pressrun  and  delivery  man¬ 
ifests.  Bundle  top  wraps  include  start,  stop, 
and  service  error  messages.  Carrier  statements 
handle  bonding  and  estimating.  A  full  line  of 
other  business  systems  available.  Contact 
Creative  Data  Systems,  9809  Wedd  Dr,  Over¬ 
land  Park  KS  66212;  (913)  381-1109. 


COMPUTER  TERMINALS 


BUREAU  TERMINALS:  Independent  computer 
terminals  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  Summit  Bldg,  DW  Hwy,  Merrimack  NH 
03054;  (603)  424-5033. 

A  REQUEST 
TO  ALL 
ADVERTISERS: 

To  help  US  expecjite  your  ques¬ 
tions,  claims  an(j  payments  re¬ 
garding  classified  invoices, 
please  return  the  yellow  copy  of 
the  invoice  with  your  payment, 
and  refer  to  the  invoice  number 
in  all  correspondence  regarding 
your  bill.  This  will  assure  proper 
credit  to  your  account. 

THANK  YOU: 

E  &  P  CLASSIFIED 
DEPARTMENT 


EQUIPMENT  ^SUPPLIES 


MI^XLLANEOUS 


COUNT-O-VEYOR  104— Good  condition,  call 
or  write  Fred  Stehle,  Huntington  Piennysaver, 
110  E  Main  St.  Huntington  NY  11743;  (516) 
421-5266. 


ECONOMY  UPSTROKE  BALER,  model  160 
with  10  HP  motor  and  10'  baling  chamber. 
"Little  Giant"  roll  clamp. 

LIKE  NEW  AND  CHEAP 
Call  Denise  Christopherson,  Metzger  Printing 
Co.  (303)  777-7771. 


MUST  SACRAFICE 
OFFSET  PRINTING  PUNT 
5  unit  Econ-(>Web  press  with  V*  folder  and 
drive.  Model  36.  10  years  ok).  Plus  miscel¬ 
laneous  spare  parts.  NuArc  flip  top  plate  bur¬ 
ner.  National  plate  burner.  Brown  Carvelle 
camera.  As  is,  where  is  condition.  Los  Angeles 
area.  $89,950.  Call  Mr  Paradis  (714)  365- 
3315. 


W*  mow*  macMnoryf 
EftP  CUkSSIFIEDS 
(212)  752-7053 


MAILROOM 


GOOD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Heisley;  (800)  527-1668. 


MULLER-MARTINI  EM-IO  inserting  machine. 
Available  with  3-insert  stations.  Factory  rebuilt 
and  guaranteed.  Box  2767,  Editor  &  Publisher. 


SHERIDAN  48P  INSERTER  with  complete 
conveyor  connection.  Excellent  condition. 
Available  immediately.  Spare  parts  included. 
Reply  to  Box  2697,  Editor  &  Publisher. 


SHERIDAN  -  24P 

Inserter 

Excellent  shape.  Bought  bigger  unit.  See  it  run 
before  disassembly.  ^11  (715)  834-3471  or 
write:  Ralph  Long,  Leader-Telegram,  701 
South  Farwell  St.  Eau  Claire  Wl  M701. 


WANTED  TO  BUY:  Muller  inserter  station  for 
Model  EM  10.  Offset  Web  Sales  Inc.  PO  Box 
211,  Marysville  WA  98270;  (206)  653-2519. 


SHERIDAN  48P  INSERTER  with  complete 
conveyor  connection.  Excellent  condition. 
Available  immediately.  Spare  parts  included. 
2  Sta-Hi  257  counter  stackers  in  excel  lent  con¬ 
dition,  only  4  years  old.  Available  immediately. 
1  Sta-Hi  251  counter  stacker  with  ^re  parts. 
Graphic  Management  Associates 
1 1  Main  St 
POBox55 

Southboro  MA  01772 
(617)  481-8562 


EQUIPMENT  4  SUPPUES 


MAILROOM 


ADORESSOGRAPH  5000,  okfer  paphotym,  3 
cabinets,  5000  metal  carriers  and  trays.  (713) 
564-8361. 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  (>abtree  conveyors  and  spare  patfo. 
NORTHEAST  STO^E  &  INDUSTRIES 
(213)  257-7557 


NEWSPRim 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


N  E  WSPR I  NT — Specialties-colors-convetting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affilt- 
ated:  The  Paper  Group,  Inc,  (fortaroAZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  NorthfiekI  IL 
60093;  (312)  446-7017: 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

BROOKMAN  PAPER  CORP. 

300  E  54  ST.  NEW  YORK  NY  10022 

(212)  688-3020 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I.  IV,  V  PACESETTERS 
LINOTRON  202 
(614)  846-7025 


FOR  SALE — 2  Compuscan  Alpha  OCR's  with 
extra  memory,  stack  feeders,  spare  parts  kit 
and  BPRE  punches;  CG  Unified  composer  with 
extended  memory  and  data  port;  CG  7200; 
Kenro  18x24  camera.  Also  MidStates  Wekf- 
Loc  tying  maching.  All  in  top  operating  condi¬ 
tion  and  priced  to  sell.  Contact  Daily  Evening 
Item,  Lynn  MA  (617)  593-7700. 


TWO  COMPUGRAPHIC  COMPUWRITERS 
available;  one  operates,  one  does  not.  Each  is 
eight  years  okt  and  no  longer  in  use.  Good  for 
small  shops,  if  you  can  use  them,  call  Mr  Rus¬ 
sell  at  (4134)  543-1791.  Sell  as  is,  best  offer. 


TYPESETTING  EQUIPMENT. 
Buy,  Sell  &  Trade. 
(813)  921-3571 


TWO  TRENDSETTERS  only  1  year  ok),  conve¬ 
nient  terms  and  interest.  Example:  30%  down, 
balance  30-60,  no  interest.  Or  6  months  at 
14%  interest  and  down  payment.  One  low 
range,  one  high  range.  We  converted  to  8600. 
Many  fonts  and  film  strips  in  good  condition. 
Mayhill  Publications,  Knightstown  IN;  (317) 
34^5133. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  —$3.50  per  line. 

2  weeks— $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks— $2.00  per  line,  per  issue. 

4  weeks — $1 .80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  cliaracters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  avaflsMe  on  raquast. 

DEADLINEtEvery  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


EMmt  a  PvUislMr 

575  Lexington  Av,  NY.  NY  1(X)22.  (212)  752-7050. 
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EQUIPMENT  a.  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC  I,  many  fonts,  width  plugs. 
$2500.  Lovell  Wyoming  Chronicle,  (307)  548- 
2217. 


COMPUSCAN  model  170, 16K  memory,  BRPE 
punches,  in  good  working  condition.  Call  Harry 
Cullen,  Patent  Trader  Newspaper,  (914)  666- 
8951. 


COMPUGRAPHIC  1977  Compuvwiter  IV  with 
spares  and  22  font  strips,  best  offer;  7200  with 
spares  $1500  or  best  offer;  4961  with  two  (2) 
Fairchild  keyboards  and  spares,  best  offer. 
Contact  George  Scantland  (614)  387-9343. 


FOR  SALE — in  good  condition — Compug- 
raphic  4%1-TL  computer  with  2  dual  image 
keyboards— 10  font  strips.  $1450.  Contact: 
Harold  McCain 
McCain  Printing 
525  Wilson  St 
Danville  VA  24541 
(804)  792-1331 


FRIDEN  JUSTOTEXT  71  typesetter.  6-12 
point.  TTS  coded  with  fonts  and  gears.  New.  2 
Friden  8201  perforators.  1  working,  1  for  parts. 
2  AM  headliners  with  numerous  disks.  Will  de¬ 
liver  in  Zones  1,  2  or  3.  Art  Aldrich,  Our  Town 
Publishers  (914)  735-7070. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


HARRISV-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16". 

Harris  V-15A,  8  units,  1973. 

Ciottrell  V-25,  Vk  and  Vi  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vi  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vi",  45  VS". 

Fincor  motor  and  controls. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


HARRIS  845 

AVAIUBLE  IN  JANUARY  1982 
4  unit  one  folder,  22  Vi  cutoff,  Vi  fold,  4  Martin 
splicers.  Can  be  inspected  running.  Nice 
machine  in  very  good  shape.  LA  NACION  S.A., 
San  Jose  Costa  Rica,  General  Manager,  phone 
(506)  35-12-11  Telex  (376)  2358.  PO  Box 
10138. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


BUNN  TYING  MACHINE, 
for  daily  newspaper  operation. 
Reply  to  Box  2696,  Editor  &  Publisher 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  S()  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


HOPPER  LOADERS 
for  Sheridan  48P  or  72P  inserters. 
(k)ntact  Box  2698,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


MULLER  227  INSERTER 
for  daily  newspaper  operation. 
Reply  to  Box  2695,  Editor  &  Publisher 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 


WANTED 

WEB  OFFSET  PRESSES 
We  sold  44  printing  units  and  1 3  folders  during 
the  first  quarter  1981.  Let  Inland  sell  your 
press  on  an  exclusive  basis  or  purchase  your 
press  outright. 

Call,  write  or  wire 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 


HELP  WANTED.  .  . 


ACADEMIC  ACADEMIC 


PRESS  PARTS 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


COTTRELL  V15A  3  units,  JF7  folder-1966-72 
CXjlor  King  4  units  KJ6  folder— 1973 
News  King  2  units.  News  King  folder— 1966 
Baldwin  count-o-veyor  model  104A. 

Roller  plate  coater. 

Lincoln  ink  pump. 

Compressor  2  HP  rebuilt  1980,  like  new. 

All  ^uipment  located  in  our  Orlando  ware¬ 
house.  Available  immediately. 

InterWeb  Systems 
1836  Woodward  St 
Orlando  FL  32803 

(305)896-4330  Telex  56-7471 

2lVi"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

22Vi"  Gok  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Goss  Headliner. 

22Vi"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  V15A. 

1  Gregg  imprinter. 

6  unitvl5A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2,  Box  2285,  McAllen  TX  78501 
(512)682-7011 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 


IPEC,  INC. 


97  Marquardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available;  (415) 
626-7020  or  (408)  496-0666. 


GOSS  C38  FOLDER— VARIABLE  SPEED 
COMBINATION  FOLDER 
(213)  885-5995 


INUND  OF  KANSAS  CITY 

3  unit  Vanguard  web  offset  press. 

3  unit  V15A  web  offset  press  with  Vi  and 
Vi  page  folder. 

4  unit  News  King  web  offset  press  with  KJ6 
folder.  Offered  reconditioned,  available  for 
immediate  delive^.  All  units  have  side-lay 
and  circumferential  register. 

9  unit  News  King  web  offset  press  with  KJ8 
folder,  Mfg.  1976,  available  Fall,  1981. 

4  unit  Goss  Community  web  offset  press, 

SN  C243,  with  one  oil  bath  unit. 

8  unit  Goss  Community  web  offset  press,  SN 
SC407,  with  two  SC  folders,  Mfg.  1971-72. 
Could  tie  offered  as  two  4-unit  presses  or 
as  one  6  unit  press. 

6  unit  (3oss  Urbanite  web  offset  press,  SN 
U892,  Mfg.  1971,  available  July/August. 

6  unit  Goss  Urbanite,  SN  U640,  Mfg  1968, 
used  to  produce  15,000  daily.  Available 
July/August. 

AUXILIARY  ITEMS 

3  Ferag  H5(X)  counter-stackers  (1973). 

1  MSI  counter  stackers. 

Ottered  exclusively 

INLAND  NEWSPAPE^  MACHINERY  CORP 
105th  Santa  Fe  Dr,  Box  15999 

Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 
Scott,  Goss  and  Wood  presses,  offset  or  letter 
press;  protable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104A  coun¬ 
ter  stacker;  forklifts  with  rotating  roll  clamps. 
We  have  or  can  get  what  you  need  for  your 
pressroom  or  mailroom.  We  do  machinery  mov¬ 
ing  and  erecting. 

NORTHEAST  STORAGE  AND 
INDUSTRIES  INC. 

(213)  257-7557 


GOSS  SUBURBAN — Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 

GOSS  METRO 

4  color  CIC  Metro  unit  with  RTP  45  x  68  add 
color  without  loosing  page  capacity  available 
now.  Len Thomas (313)921-4560.  Noagents. 


GOSS  URBANITE 

6  mono  units,  2  three-color  units,  VS  folder, 
upper-former,  2  8-position  roll  stands.  Truly  an 
exceptional  press;  superior  standard  of  mainta- 
nence  since  installation.  Used  to  print  30,01X1 
daily — no  outside  work.  Absolutely  best  quality 
Urbanite  on  market  at  present  time.  Available 
for  inspection  by  ^pointment.  Delivery  offered 
in  September  1982. 

ONE  Corp./Atlanta 

(404)  321-3992  Telex  700563 


WANTED  TO  BUY 


MULLER  INSERTER  station  for  Model  EMIO. 
Offset  Web  Sales  Inc,  PO  Box  211,  Marysville 
WA  98270;  (206)  653-2519.  , 


WANTED  TO  BUY;  Muller  inserter  station  for 
Model  EMIO.  Offset  Web  Sales  Inc,  PO  Box 
211,  Marysville  WA  98270;  (206)653-2519. 


WILL  PAY  TOP  CASH  PRICES  for  paper  cut¬ 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  tyers,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pack,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Ferndale  Ml  48220 


JOURNALIST:  Rank  and  salary  dependent 
upon  degree  and  previous  experience.  Tenure 
track  position.  12  hours  teaching  load.  Duties 
include  teaching  undergraduate  journalism 
courses  in  a  rapidly  growing  department  of  four 
faculty.  The  possibility  exists  for  this  position  to 
become  a  headship  in  1982  and  after.  Previous 
teaching,  practical  experience  and  terminal  de¬ 
gree  are  highly  desired.  Applications  will  be 
accepted  until  the  position  4s  filled,  possibly  as 
early  as  August  1, 1981.  Please  send  complete 
dossier,  letter,  and  three  current  references  to 
Dr  John  E  Trimpey,  Dean,  College  of  Arts  and 
Sciences,  University  of  Tennessee  at  Chatta¬ 
nooga,  Chattanooga  TN  37402.  UTC  is  an  AA/ 
EO  Employer. 


POSITION  REOPENED  for  1981-82  academic 
year.  Advertising-public  relations  assistant- 
associate  professorship  to  teach  classes  in 
advertising  fundementals,  copywriting,  layout, 
campaigns  and  promotion.  Tenure-track.  PhD 
preferred,  MA  in  lournalism/advertising  consi¬ 
dered  .  Minimum  of  5  years  experience  in  adver¬ 
tising.  Salary  commensurate  with  experience. 
Application  deadline  August  1,  1981.  Send 
letter,  resume,  official  transcripts  and  letters  of 
recommendation  to  Professor  E  C  Karwand, 
Chairman,  Department  of  Journalism,  Uni¬ 
versity  of  Wisconsin,  Eau  Claire  Wl  54701.  An 
equal  opportunity  employer. 


SEARCH  EXTENDED  pending  Fall  1981  con¬ 
firmation  of  1982  tenure-track  position 
teaching  news-editorial  skills,  senior  course  in 
theory  and  applied  research,  student  media 
staff  courses  and  advertising.  Minimum:  MA 
and  strong  professional  background.  Also 
weighed:  Evidence  of  teaching  skills  and  com¬ 
mitment:  specialty  in  editing  and  design; 
strengths  in  public  relations,  photojournalism 
or  broadcast  news.  Start  in  January  if  available. 
Fall  ‘82  latest.  Vigorous  160-major  depart¬ 
ment,  strong  professional  reputation,  located 
on  Puget  Sound  between  Seattle  and  Vacouver 
BC.  I^rward  materials  by  September  8  to: 
Search  Committee,  Western  Washington  Uni¬ 
versity,  Bellingham  WA  98225.  Affirmative  Ac¬ 
tion/Equal  Opportunity  Employer. 


THE  UNIVERSITY  OF  ALABAMA  seeks  assis¬ 
tant  or  associate  professor  of  journalism  to  start 
January  4,  1982  in  tenure-track  position.  Suc¬ 
cessful  applicant  must  have  MA  degree,  several 
years  of  newspaper  experience  and  capability 
of  teaching  all  levels  of  news-editorial  curricu¬ 
lum  including  newspaper  operations  and  man¬ 
agement.  The  applicant  should  demonstrate 
willingness  to  develop  research  interests  and  to 
engage  in  the  University's  service  activities. 
Send  resume  to  Charles  Self,  PO  Box  1482, 
University  AL  35486.  The  University  of  Alaba¬ 
ma  is  an  Equal  Opportunity/Affirmative  Action 
Employer. 


DEAN 

COLLEGE  OF  GRAPHIC  ARTS  AND  PHOTOGRAPHY 
ROCHESTER  INSTITUTE  OF  TECHNOLOGY 
Responsibilities:  The  Dean  acts  as  chief  academic  and  execu¬ 
tive  officer  in  the  College,  which  consists  of  an  internationally 
recognized  School  of  Photographic  Arts  and  Sciences,  the 
School  of  Printing  and  the  Technical  and  Education  Center  of 
the  Graphic  Arts  which  provides  seminars  and  workshops  for 
industry.  The  College  has  100  full-time  faculty  members,  1,800 
students  and  25  technical  staff  members. 

Qualifications:  1 )  Earned  doctorate  2)  Distinguished  profes¬ 
sional  performance  in  higher  education,  business,  industry  or 
government  3)  Demonstrated  administrative  ability  4)  Good 
interpersonal  skills  5)  Ability  to  relate  well  in  an  educational 
setting  as  well  as  with  business  and  industry  6)  Ability  to 
provide  leadership  in  the  rapidly  changing  technological 
disciplines  which  the  College  represents  7)  Supportive  of  career 
education  and  applied  research  8)  Sensitive  to  the  important 
role  of  general  education  and  the  arts. 

Rochester  Institute  of  Technology  is  a  10  college  technical 
university  committed  to  career  education.  The  Institute  has 
three  campuses  and  an  enrollment  of  14,000  students. 

Send  resume  and  three  references  prior  to  Sept.  30, 1981,  to: 
Professor  Joseph  L.  Noga 
Chairman,  Dean's  Search  Committee 
College  of  Graphic  Arts  and  Photography 
Rochester  Institute  of  Technology 
One  Lomb  Memorial  Drive 
Post  Office  Box  9887 
Rochester,  New  York  14623 

RIT  is  an  affirmative  action,  equal  opportunity  employer. 
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HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER— Position  avail¬ 
able  as  assistant  controller-newspapers  of  large 
broadcasting/newspaper  group  headquartered 
in  Finger  Lakes  region  of  upstate  New  York. 
Accounting  degree  with  minimum  of  3  to  5 
years  experience  (preferably  in  a  corporate  en¬ 
vironment)  required.  Responsibilities  will  in¬ 
clude  financial  statement  consolidation  and 
analysis,  budgets,  cash  management,  systems 
development  and  special  projects.  Excellent 
opportunity  to  be  a  part  of  a  management  team. 
Send  resume  with  salary  history  to  VP- 
Controller,  Park  Broadcasting,  PO  Box  550, 
Ithaca  NY  14850. 


ARE  YOU  a  seasoned  community  journalist  who 
wants  to  manage  a  rapidly  growing  rural  weekly 
in  a  four-seasons  outdoors  paradise?  Are  you  a 
quality-oriented  pro  who  knows  the  editorial, 
photographic,  ad  sales,  layout  and  circulation 
sides  of  the  business?  Are  you  a  dynamic,  moti¬ 
vated  and  organized  person  who  can  train  and 
direct  a  young  enthusiastic  staff?  Can  you  turn 
a  profit  without  sacrificing  quality?  Are  you  a 
winner?  Let's  talk!  Years  of  experience  not  a 
factor.  Being  a  winner  is.  Contact  Ed  Danner, 
L’Anse  Sentinel,  L'Anse  Ml  49946.  Phone 
(906)  524-6175  or  524-7132. 


ASSISTANT  GENERAL  MANAGER  to  under¬ 
study  retiring  general  manager.  Take  reins  in  3 
to  6  months  as  general  manager  of  twice  weekly 
free  distribution  newspaper  reaching  over 
60,000  homes  in  gracious  zone  2  area.  I^ndi- 
dates'  strong  forte  should  be  sales,  with  proven 
success  record,  particularly  with  large  chain 
store  advertisers.  Experience  in  free  newspap¬ 
ers  or  shoppers  very  desirable.  Good  education, 
high  energy,  sound  business  judgment  re¬ 
quired.  Sales  are  impressive  for  this  kind  of 
newspaper  but  steady  growth,  along  with  in¬ 
telligent  cost  control,  required  to  make  the 
company  successful .  A  challenging  position  for 
someone  anxious  to  prove  his  or  her  ability  to 
run  a  small  company.  Paper  is  owned  by  larger 
enterprise  that  will  give  strong  staff  support  but 
allow  independence  of  action.  Reply  giving 
work  and  compensation  history  to  Box  2734, 
Editor  &  Publisher. 


GENERAL  MANAGER— Sharp,  sales  oriented 
general  manager  to  head  up  popular  twice 
weekly  newspaper  in  Sun  City/Phoenix  area. 
This  newspaper  is  part  of  a  dynamic  4-state 
publishing  company.  Ideal  candidate  would  be 
experienced  in  sales,  leadership  and  newspap¬ 
er  marketing  and  would  have  a  strong  desire  for 

frowth.  Earnings  range:  mid  $20's  to  low 
30's.  For  full  details  in  confidence  forward 
resume  (including  salary  history).  Principals 
only  please.  Ed  Dulin,  2210  W  Desert  Cove, 
Phoeniz  AZ  85029. 


SENIOR  INTERNAL  AUDITOR 
Position  available  on  corporate  staff  of  major 
broadcasting/newspaper  group  located  in  Fin¬ 
ger  Lakes  region  of  upstate  New  York.  Account¬ 
ing  degree  plus  minimum  of  two  years  auditing 
experience  required.  Audit  experience  with 
broadcasting/newspaper  preferred,  but  not  re¬ 
quired.  Approximately  50%  travel  to  out-of- 
state  location.  Opportunity  for  advancement. 
Salary  commensurate  with  experience.  Send 
resume  and  salary  history  in  confidence  to  VP- 
Controller,  Park  Broadcasting  Inc,  PO  Box  550, 
Ithaca  NY  14850. 


THE  NEW  YORK  TIMES  AFFILIATED  NEWS¬ 
PAPER  GROUP  is  seeking  applicants  for  the 
position  of  director  of  educational  senices/ 
newspaper  and  education  coordinator  for  their 
18  newspapers.  Require,ner,is  include  news¬ 
paper  and  education  experience,  5  years  news¬ 
paper  experience.  Experience  in  marketing, 
advertising  and  circulation  helpful.  Bachelor 
degree  preferred.  50%  travel.  We  offer  an  ex¬ 
cellent  benefit  package  and  competitive  salary 
commensurate  with  your  background.  Mail 
your  resume  and  requirements  in  confidence 
to:  Philip  K  Hanna,  The  NYT  Affiliated  News¬ 
paper  Group,  Box  408,  Lakeland  FL  33802. 

Equal  Opportunity  Employer  M/F 


IT’S  A  CLASSIFIED 
SECRET! 

We'll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don’t 
want  the  reply  to  reach ;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on 
your  list,  we'll  discard  your  reply. 


HELP  WANTED 


ADMINISTRATIVE 


NEWSPAPER 

MANAGEMENT 

OPENINGS 


PRODUCTION  MANAGER  To  $40,000 
Metro  daily  in  the  East.  Report  to  opera¬ 
tions  director.  Supen/ise  staff  of  180  in 
unionized  environment.  Publication  is 
part  of  a  major  newspaper  chain  and 
offers  above  average  gro^h. 


PRODUCTION  DIRECTOR  To  $25,000 
Weekly  operation  in  the  East.  Supenrise 
staff  of  25  non-union  employees,  report 
to  general  manager. 


ASST  PRODUCTION  MGR  To  $25,000 
50,000  daily  in  the  South.  Report  to 
production  manager.  Supen/ise  staff  of 
30  non-union  employees.  Base  salary 
$25,000  plus  MBO. 


PRESSROOM  MANAGER  To  $25,000 
Large  weekly  operation  on  the  West 
Coast.  Supervise  30  in  non-union  en¬ 
vironment.  Goss  Urbanite  experience  re¬ 
quired. 


PRESSROOM  MANAGER  To  $25,000 
Lage  group  of  weeklies  located  in  Mid¬ 
west.  Supen/ise  20  in  pressroom  utiliz¬ 
ing  Harris  press. 


PRESS  FOREMAN  To  $18,000 
Small  daily  in  the  Midwest.  Supen/ise 
4-person  crew,  should  have  experience 
on  Harris  presses. 


PRESS  SUPERVISOR  To  $20,000 
Large  group  of  weeklies  in  the  Mid- 
Atlantic  states.  Supen/ise  crew  of  5, 
should  have  experience  on  Goss  Com¬ 
munity. 


.PRESS  FOREMAN  To  $20,000 
Division  of  a  major  newspaper  chain  in 
the  Southwest.  8  units  of  Communi^ 
and  2  folders.  Prior  experience  with  this 
type  of  press. 


PRESS  FOREMAN  To  $20,000 
Small  daily  plus  job  shop  printing  in  the 
Southeast.  KVior  experience  with  Harris 
presses. 


PRESSMEN 


Zone  4  -  Urbanite 
Zone  3  -  Urbanite 
Zone  9  -  Urbanite 
Zone  1  -  Hoe 
Zone  2  -  Community 
Zone  6  -  Urbanite 
Zone  4  -  Urbanite 
Zone  2  -  Suburbanite 
Zone  8  -  Community 


To  $17,000 
To  $20,000 
To  $21,000 
To  $18,000 
To  $20,000 
To  $16,500 
To  $16,500 
To  $20,000 
To  $16,000 


All  Positions  Fee  Paid 

Send  resume  in  confidence  or  call: 
Patrick  J.  Quinn,  Jr 


HELP  WANTED 


ADMINISTRATIVE 


I  SEEK  A  PUBLISHER  for  my  rural  Indiana  j 
weekly.  Compensation  is  $3(X)  weekly  plus  the  i 
expectation  that  healthy  four  figure  bonuses  1 
willbeearnedyearly.Thisisanexcellentoppor-  j 
(unity  for  a  near  b^inner  to  sink  his/her  teeth  | 
into  and  learn  newspaper  management.  If  you 
won’t  or  can't  go  out  on  the  street  and  sell  | 
advertising  and  printing,  don't  bother  to  apply 
for  this  job.  Box  2769,  Editor  &  Publisher.  | 


ADVERTISING 


ADVERTISING  MANAGER 
Missouri  daily  is  seeking  an  advertising  mana¬ 
ger  to  supervise  and  motivate  display  advertis¬ 
ing  sales  staff.  Candidate  must  be  articulate, 
resultsoriented,andbeabletodeveloppractic-  I 
al  sales  and  promotional  activities  for  this 
40,(X)0  circulation  newspaper.  Salary  com¬ 
mensurate  with  background  and  experience.  i 
Excellent  benefits.  Send  resume  and  salary  re-  ! 
quirements  to  Greg  Taylor,  The  Joplin  Globe,  i 
117  E  Fourth  St,  Joplin  MO  64801. 


AD  DIRECTOR  position  soon  to  open  on  top 
quality  Zone  6  daily.  Fine  growth  opportunity. 
$28,000  plus.  Up-scale  Sun  Belt  city.  Box 
2728,  Editor  &  Publisher. 


AD  SALES  PEOPLE  for  beautiful  valley  com¬ 
munity  in  Wyoming.  Award-winning  5000  cir¬ 
culation,  twice  weekly  will  have  two  openings  in 
August.  Send  resume  to  Mark  Raymond, 
Wyoming  State  Journal,  Box  J,  Lander  WY 
82520. 


ADVERTISING  MANAGER 
Ohio  daily  of  25,0(X)  circulation  seeking  in¬ 
novative  self-starter  to  direct  staff  in  dynamic 
market.  Immediate  opening,  good  benefits. 
Please  send  resume  and  salary  exectations  to  J 
D  Jordan,  Middletown  Journal,  PO  Box  489, 
Middletown  OH  45042. 


ARTS  SERVICE  REPRESENTATIVE 
We're  expanding  our  sales  force  and  have  an 
opening  in  the  upper  Midwest.  Applicants  must 
be  tree  to  travel  extensively.  Experience  in  re¬ 
tail  and  classified  preferred.  Compensation 
program  based  on  commission.  Good  benefit 
package.  Send  resume  to  VP/Sales,  PO  Box 
3713,  Peoria  IL  61614. 


ADVERTISING  SALES/MANAGER  vranted  for 
Zone  4  weekly.  Must  be  aggressive,  depend¬ 
able,  self-starter  with  good  track  record.  Box 
2703,  Editor  &  Publisher. 


ADVERTISING  SALES  professional  needed!  If 
you're  looking  for  a  challenging  growth  position 
and  have  an  eye  toward  management  -  we 
would  like  to  talk  to  you!  We  can  offer  a  good 
salary  and  benefit  package  as  well  as  modem 
working  conditions.  Sales  experience  neces¬ 
sary.  Zone  2  daily.  Send  resume  and  salary 
history  to  Box  2708,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR 
A  29, (XX)  evening  daily,  located  in  a  western 
New  England  competitive  market,  is  looking  for 
an  experienced  and  imaginative  professional  to 
head  up  its  advertising  department.  Salary  plus 
bonus  arrangement.  Generous  fringe  benefits. 
Send  resume  and  salary  requirements  to  Don 
Curran,  Transcript-Telegram,  120  Whiting 
Farms  Rd,  Holyoke  MA  01040. 


ADVERTISING  SALES  MANAGER 
The  La  Crosse  Tribune  is  looking  for  a  person  to 
fill  a  management  petition  in  its  Advertising 
Department.  The  position  will  involve  the  direc¬ 
tion  and  motivation  of  a  nine-person  local  sales 
staff.  Applicants  should  have  a  minimum  of 
three  years  of  advertising  sales  or  sales  and 
sales  management  experience. 

This  is  the  No.  2  job  in  the  Tribune's  Advertis¬ 
ing  Department. 

The  Tribune  is  a  35,000  circulation  7-day-a- 
vreek  paper  in  a  growing  retail  and  service  mar¬ 
ket.  Interested  applicants  may  write  Donna 
Taylor,  Personnel  Manager,  La  Crosse  Tribune, 
401  N  Third  St,  La  Crosse  Wl  54601.  A  cover 
letter  and  detailed  resume  should  be  included. 
Please  state  salary  expectations.  An  equal 
opportunity  employer. 


ADVERTISING  SALES/MANAGER— Dynamic 
weekly  in  booming  economic  area  seeks  all- 
around  ad  person  to  take  charge  of  department. 
Must  be  able  to  sell,  layout,  organize  and  plan 
campaigns  and  special  issues,  and  direct  small 
staff.  Cannot  be  afraid  of  competition.  Good 
salary  plus  commission.  Send  resume  to  The 
Leader,  PO  Box  1597,  Clinton  OK  73601. 


GORDON  WAHLS  COMPANY 

Executive  Search  Consultants 
PO  Box  905,  610  East  Baltimore  Pike 
Media,  Pennsylvania  J9063 
(215)  565-0800 


ADVERTISING  MANAGER  for  9500  ABC  west¬ 
ern  Ohio  daily.  Must  be  good  motivator  to  spL/k 
sales  staff  of  5  and  actively  promote  retail, 
classified  and  TMC  in  our  competitive,  growing 
market.  Excellent  chance  for  advancement 
within  growing  group.  Write  R  G  Carter,  The 
Advocate,  PO  Box  220,  Greenville  OH  45331. 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING 

TELEPHONE  SALES  MANAGER 
Western  New  York's  largest  daily  and  the  na¬ 
tion's  fastest  growing  Sunday  newspaper  has 
the  opportuni^  for  an  experienced  classrfied 
telephone  sales  manager  to  help  develop  a 
large  voluntary  and  commercial  sales  division. 
Responsibilities  will  include  the  management 
of  the  inside  sales  operation  and  the  coordina¬ 
tion  of  all  sales  efforts.  This  is  a  perfect  oppor¬ 
tunity  to  join  an  ever  growing  major  paper  with 
unlimited  opportunities  for  future  powth  arxl 
to  work  with  a  growing  and  aggressive  sales 
department.  Salary  commensurate  with  experi¬ 
ence.  Excellent  benefits  include  insurance,  de¬ 
ntal,  prescription  program,  expense  account 
and  paid  vacation  and  holidays.  Send  resume 
in  complete  confidence  to  The  Buffalo  Evening 
News,  1  News  Plaza,  Buffalo  NY  14240,  Attn: 
David  R  Luka,  Classified  Advertising  Sales 
Manager. 

An  Equal  Opportunity  Employer 


DISPLAY  SALES  MANAGER  for  17,000  Ore¬ 
gon  daily.  Must  have  good  sales  skills  arxl  have 
the  ability  to  teach  others.  Staff  of  7  with  6 
support  pe'sonnel.  Our  newspaper  consistantly 
outperforms  expectations  and  we  want  to  keep 
it  that  way.  If  you  are  hard  driving  and  under¬ 
stand  the  value  of  honing  your  sales  personnel 
into  a  solid  sales  ormnization,  you  might  be 
what  we  are  looking  Tor.  Some  new  things  are 
also  on  the  horizon  that  could  expand  your  role. 
$18,000  plus  performance  bonus  for  the  right 
person.  Health  plan,  profit  sharing,  car  allo¬ 
wance,  good  working  conditions.  HomcKiwned, 
independent  newspaper.  Contact  Rod  MacDo¬ 
nald,  Ad  Director,  Daily  Courier,  PO  Box  1468, 
Grants  Pass  OR  97526.  Job  will  not  be  filled 
prior  to  August  1,  1981. 


DISPLAY  ADVERTISING  SALESPERSON 
Live  and  work  on  the  Gulf  of  Mexico.  Rapidly 
expanding  daily  offers  good  salary  and  top  be¬ 
nefits.  Top  references,  keen  sense  ot  accuracy, 
strong  copywriting  and  layout  skills,  and  eager¬ 
ness  to  sell  required.  Send  full  resume  to  Pat¬ 
rick  Berling  Advertising  Director,  Naples  Daily 
News,  PO  Box  7009,  Naples  FL  33940  or  call 
(813)  262-3161. 


20,000  DAILY  has  opening  for  qualified  sales 
oriented  advertising  representative  to  join 
young,  growing  staff,  selling  both  display  and 
classified.  Experience  or  education  in  jprint 
sales  essential.  Salaiy  plus  commission.  Send 
resume  to  S  Haskell,  Advertising  Director,  Ken¬ 
nebec  Journal,  Augusta  ME  04330. 


ENTRY-LEVEL  advertising  sales  and  manage¬ 
ment  trainee  position  available  on  award¬ 
winning  large  Indiana  weekly.  Must  be  self¬ 
starter  with  good  spelling  and  layout  skills. 
Good  opportunity  for  advancement.  University 
county-seat  community  in  100  lake  resort  area. 
Send  resume  to  Don  Buckham,  Herald  Repub¬ 
lican,  PO  Box  180,  Angola  IN  46703. 


GROUP  MEMBER  WEEKLY  needs  an  aggres¬ 
sive  salesperson.  Resort  community,  ex¬ 
periencing  an  oil  boom.  Great  skiing,  trout,  elk, 
deer,  antelope,  and  product.  Advancement 
leaves  an  opening.  The  Independent  Record, 
^  31,  Thermopolis  WY  82443. 


AD  SALES  REPRESENTATIVE 
Fast  growing  tv  shoppers,  5  years  old  and  ex¬ 
panding  located  in  northern  New  Jer^  is  look¬ 
ing  for  a  salesperson  to  fill  a  new  position  on  ad 
staff.  Past  newspaper  or  magazine  ad  sales  ex¬ 
perience  is  required.  Salary  plus  commission, 
plus  bonus.  Send  resume  in  confidence  to  Box 
2757,  Editor  &  Publisher. 


SIX  DAY  DAILY  newspaper  is  seeking  an  adver¬ 
tising  representative  whose  experience  is  in 
weekly  newspapers  either  as  a  sales  person  or 
advertising  manager  and  would  like  a  move  to  a 
daily  situation  in  sunny,  southern  Arizona.  We 
offer  salary,  benefits  and  a  lucrative  bonus 
plan.  Send  your  resume  to  Stephen  M  Woody, 
General  Manager,  Daily  Herald-Dispatch,  102 
FabAv,  SierraVistaAZ  85635.  No  phone  calls. 


SMALL  CENTRAL  OHIO  DAILY  (under 
10,000)  needs  advertising  manager  for  a  5- 
person  staff.  Emphasis  on  staff  development, 
community  relations,  new  business  and  promo¬ 
tion.  You  will  write  a  monthly  advertiser  news¬ 
letter.  Success  here  could  earn  you  a  shot  at 
being  publisher  at  one  of  our  large  weeklies. 
Send  resume  and  salary  needs  to  Box  2722, 
Editor  &  Publisher. 


THE  SACRAMENTO  BEE  has  an  immediate 
opening  for  an  experienced  retail  advertising 
salesperson.  We  are  seeking  an  individual  with 
a  pro^  sales  record  as  well  as  skills  in  sales 
presentations,  layout,  communications  and 
use  of  marketing  materials.  Competitive  news¬ 
paper,  experience  preferred.  Excellent  salary 
and  fringe  benefits.  Send  letter  and  resume  to 
Jim  PolTard,  The  Sacramento  Bee,  PO  Box 
15779,  Sacramento  CA  95813. 
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HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


20M  ZONE  5  DAILY  in  potential-packed  classi¬ 
fied  market  will  pay  $23, 000-plus  for  proven 
experience.  Manage  staff  of  5.  VDTs, 
pfiweroom.  Chance  to  advance.  Summarize 
track  record,  requirements  in  first  reply.  Box 
2744,  Editor  &  Publisher. 


NEEDED  experienced  advertising  salesperson 
on  17,000  circulation  daily  located  in  north¬ 
west  New  Mexico  near  hunting,  fishing  and 
skiing.  Good  pay  and  benefits.  Contact  Jack 
Luttrell,  TO  Box  450,  Farmington  NM  87401. 


NEWSPAPER  ADVERTISING  MANAGER 
Metro  daily  and  Sunday  seeking  advertising 
manager  with  experience  in  classified,  retail 
and  national.  We  need  an  aggressive  people 
oriented  manager  with  proven  marketing  and 
sales  background.  Exciting  opportunity  to  grow 
and  progress.  Good  salary,  benefits  and  living 
area.  Send  resume  and  salary  requirements  to: 
Personnel  Director 
Knoxville  News-Sentinel  Co 
208  W  Church  St 
Knoxville  TN  37902 


OKLAHOMA  DAILY  seeks  working  advertising 
manager.  Competition  from  metropolitan 
radio,  tv  and  newspaper.  Must  be  VERY  promo¬ 
tion  minded  and  experienced  in  directing  peo¬ 
ple.  Job  now  paying  $25,000.  All  replies  con¬ 
fidential.  Box  264b.  Editor  &  Publisher. 


WE'VE  WON  AWARDS  for  an  outstanding  clas¬ 
sified  section  and  now  we're  looking  for  a  peo¬ 
ple-oriented  manager  to  head  this  department. 
Person  must  be  strong  in  classified  sales,  be 
able  to  stay  on  top  of  a  growth  market  and  not 
be  afraid  to  experiment  with  cable  tv.  We're  a 
Zone  1,  40,000  plus  daily  and  Sund»  news¬ 
paper.  Send  resume  to  rax  2779,  Elditor  & 
Publisher. 


ZONE  5  weekly  |raup  of  newspapers  with  cir¬ 
culation  of  150,000  needs  a  classified  mana¬ 
ger  who  can  turn  an  unsophisticated  passive 
department  into  a  sophisticated  profit  center. 
We  need  a  leader.  A  builder.  Someone  who 
thrives  on  challenges  and  is  not  afraid  of  re¬ 
sponsibility.  Your  informal  resume  will  be  held 
in  the  strictest  confidence.  Box  2659,  Editor  & 
Publisher. 


ZONE  7  WEEKLY  seeks  an  ambitious,  enthu¬ 
siastic  advertising  salesperson  with  new  ideas 
for  k^  sales  spot.  Wide-open  opportunities. 
Experience  preferred.  Box  2740,  Editor  &  Pub¬ 
lisher. 


ARTIGRAPHICS 


ARTS/GRAPHICS 

Outstanding  opportunity  for  a  skilled  news 
artist  to  help  launch  a  new  section  that  empha¬ 
sizes  information.  You  will  work  closely  with  the 
grai^ics  director  and  section  editor  to  produce 
section  front  material  in  bright,  easily  under¬ 
stood  charts  and  informational  graphics.  Excel¬ 
lent  future  with  a  quality  conscious  metro  in 
Zone  5.  Box  2733,  Editor  &  Publisher. 


GRAPHICS  EDITOR — Experienced  graphics 
editor/art  director  to  play  integral  role  in  rede¬ 
sign  of  American  newspaper.  Work  with  editors 
and  supervise  6-member  art  staff.  Send  re¬ 
sume  to  J  Ford  Huffman,  Associate  Editor, 
Gannett  Rochester  Newspapers,  55  Exchange 
St,  Rochester  NY  14614. 


aRCULATION 


CIRCULATION 

MANAGEMENT  OPPORTUNITY 
Larger  metropolitan  newspaper  is  seeking  ex¬ 
perienced  first-line  manager.  Excellent  gr^h 
potential  within  progressive  circulation  depart¬ 
ment.  Minimum  requirements:  1  or  more  years 
of  management  euierience  in  circulation. 
Good  benefits,  $26,000,  plus,  to  start,  de¬ 
pending  on  back^ound  and  experience.  Zone 
9.  Send  resume  and  salary  history  by  July  31  to 
Box  2719,  Editor  &  Publisher. 


CIRCULATION  DIREaOR— 18,000  daily  PM. 
Excellent  opportunity  for  experienced  manager 
Must  be  good  administrator  and  sales  promo¬ 
ter.  Familiarity  with  boy  crews  and  telephone 
sales  a  must.  Substantial  proinotion  budget. 
Attractive  incentive  program.  Fine  Midwestern 
communiN.  Send  resume  and  salary  require¬ 
ments  to  David  W  Schultz,  General  Manager, 
The  Evening  Independent,  TO  Box  581,  Mas¬ 
sillon  OH  4^48. 


CIRCULATION-MARKETING  manager  for 
national  special-interest  (aviation)  newspap¬ 
ers.  New  position  for  growing  company.  Salary 
open,  good  fringes.  Consider  full-time,  consul¬ 
tant,  contract  period,  (tontact  Dave  Sclair, 
NWF  Inc,  TO  Box  44400,  Tacoma  WA  98444. 


ASSISTANT  CIRCULATION  MANAGER  for 
25,000  circulation  PM  and  Sunday  in  Zone  4. 
Applicants  should  have  background  and  strong 
interest  in  marketing.  Some  experience  neces¬ 
sary  but  not  as  important  as  goal  orientation 
and  desire  to  generate  and  implement  market¬ 
ing  and  promotion  ideas.  Reply  Box  2693,  Edi¬ 
tor  &  Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
Zone  3  publications  with  daily  circulations  of 
more  than  100,000.  Should  be  experienced  in 
over-all  circulation  matters.  Company  is  prog¬ 
ressive,  offers  excellent  benefits  and  is  an 
equal  opportunity  employer.  Box  2720,  Editor 
&  Publisher. 


CIRCULATION  DIRECTOR 

Madison  Newspapers,  Inc,  publisher  of  the 
'Wisconsin  State  Journal  and  The  Capital 
Times,  has  an  immediate  opening  foraCircula- 
tion  Director. 

This  position  reports  directly  to  the  General 
Manager  and  is  responsible  for  sales  and  dis¬ 
tribution  of  our  two  daily  newspapers  which 
have  a  combined  circulation  of  approximately 
1 1 5,000.  You  will  direct  the  efforts  of  3  mana¬ 
gers  and  be  a  member  of  the  executive  planning 
committee  responsible  for  short  and  long  range 
planning. 

The  qualified  applicant  should  have  a  solid 
background  in  circulation  and  interactive  EOP 
systems. 

If  you  are  interested  in  joining  an  established 
progressive  company  with  room  for  personal 
and  professional  growth,  please  send  a  letter  of 
application  including  education,  work  and  sal¬ 
ary  history  to: 

Personnel  Manager 
Madison  Newspapers  Inc 
TO  Box  8056 
Madison  Wl  53708 
An  Affirmative  Action  Employer 


CIRCULATION  EXECUTIVE 
42,000  Zone  5  daily,  weekday  evenings,  Satur¬ 
day  and  Sunday  mornings. 

Can  you  communicate  well  with  your  staff  and 
management? 

Would  you  like  to  direct  a  well-trained  staff  that 
knows  their  business? 

Can  you  appreciate  an  on-line  computer  system 
that  vrorks? 

Can  you  create  and  implement  an  effective  and 
innovative  total  marketing  and  promotion  plan 
and  motivate  a  sales  organization  to  make  it 
work? 

If  your  answer  is  yes  to  all  of  these,  you  may  be 
the  person  we're  looking  for.  Call  me  now,  col¬ 
lect,  at  (312)  844-5857.  John  Curley,  Busi¬ 
ness  Manager,  The  Beacon-News,  Aurora  IL 
60506. 


DISTRICT  SALES  MANAGER  for  28,000  Zone 
2  (Pennsylvania)  daily.  Strong  in  sales,  senrice 
and  collections.  Responsible  for  75  carriers. 
Good  starting  salary  plus  bonuses.  Send  re¬ 
sume  to  Box  2683,  Editor  &  Publisher. 


METROPOLITAN  NEWSPAPER  in  Zone  8  is 
seeking  candidates  for  department  head  posi¬ 
tion.  Opportunity  to  report  to  circulation  direc¬ 
tor  and  join  a  developing  team  of  professionals. 
We  are  looking  for  candidates  who  are  capable 
of  setting  goals  and  developing  plans  to  achieve 
them.  Excellent  salary  and  fringe  benefits 
package.  Send  resume  to  Box  2771,  Editor  & 
Publisher. 


SUPERVISOR— We  need  strong  leadership  and 
supervisory  experience  with  a  proven  track  re¬ 
cord.  6-day  afternoon  newspaper  in  Zone  2  that 
has  expanded  from  9  districts  to  20  in  the  past 
6  months.  Needs  a  follow-through  supervisor 
who  can  outline  work  and  get  it  done.  If  you  are 
at  a  stand-still  or  being  overlooked  in  your  pre¬ 
sent  position  this  could  be  your  big  opportunity 
to  move  ahead  in  keeping  with  your  ability. 
Excellent  benefits.  Send  complete  resume,  ex¬ 
perience,  earnings,  etc  to  Box  2780,  Editor  & 
Publisher. 


THE 

LAS  VEGAS  SUN 


Nevada's  largest  newspaper  is  looking  for  ex¬ 
perienced  zone  managers  to  enlarge  our  pre¬ 
sent  staff.  Excellent  opportunity  to  grow  with 
Nevada's  growing  newspaper. 

Ed  Moore 

Circulation  Director 
Las  Vegas  Sun 
121  South  Highland 
Las  Vegas  NV  89106 


WE'RE  LOOKING  for  someone  with  marketing 
experience  and  education.  Minimum  of  five 
years  sales  and  management  experience.  Must 
have  extensive  background  and  experience  in 
front-line  supervision,  and  a  thorough  know¬ 
ledge  of  normal  procedures,  budgeting,  train¬ 
ing  and  labor  relations.  Will  be  responsible  for 
circulation  telephone  sales  and  staff  develop¬ 
ment  and  motivation.  Developing  marketing 
plans,  establishing  sales  goals  and  im¬ 
plementing  circulation  increase  programs  to 
achieve  company  goals.  Responsible  for 
budgeting,  controlling  and  manning.  Primary 
responsibility  is  development  and  supenrision 
of  front-line  managers.  Must  have  presentation 
skills.  Box  2692,  Editor  &  Publisher. 


ZONE  MANAGER — For  home  delivery  of  a  6- 
day  afternoon  daily  in  Zone  4.  Must  have  a 
minimum  of  5  years  experience  as  a  district 
manager  and  a  strong  background  with  the 
"Little  Merchant"  plan.  A  chance  to  grow  with 
an  aggressive  newspaper  in  a  highly  competi¬ 
tive  market.  Good  salary,  fringe  benefits,  and 
company  car.  Send  complete  resume  and  refer¬ 
ences  in  confidence  to  Box  2660,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— Family  owned 
small  afternoon  and  Sunday  daily.  Nice  town, 
good  working  conditions.  Salary  plus  fringe  be¬ 
nefits.  Send  resume  to  Walt  Handy,  Boone 
News-Republican,  PO  Box  100,  Boone  lA 
50036. 


DATA  PROCESSING 


SYSTEMS  ANALYST 

A  leading  national  vendor  in  newspaper  sys¬ 
tems  has  openings  for  analysts/programers  ex¬ 
perienced  in  circulation/advertising  systems. 
Position  requires  ability  to  communicate  at 
many  business  and  technical  levels.  COBOL 
experience  required,  HP3000  preferred.  If  you 
are  looking  for  a  challenge  and  fast  professional 
growth  in  a  friendly  environment  send  resume 
to: 

COLLIER-JACKSON,  INC. 
Newspaper  Systems  Division 
5406  Hoover  Blvd 
Tampa  FL  33614 


SYSTEMS  ANALYST 


Interested  in  relocated  to  the  San  Francisco 
Bay  Area? 

The  Oakland  Tribune/Eastbay  TODAY  is  seek¬ 
ing  ambitious  Systems  Analyst  with  minimum 
of  3  years  experience.  Must  be  experienced  in 
IBM,  COBOL  and  RPG  II.  DL/1,  VS,  CICS 
helpful. 

Excellent  benefits.  Salary  commensurate  with 
qualifications. 

^nd  resume  to  Personnel  Department,  TO  Box 
24304,  Oakland  CA  94623.  Include  salary  re¬ 
quirements. 

Equal  Opportunity  Employer 


EDITORIAL 


AVIATION  NEWS  WRITER.  Opening  for  an  ex¬ 
perienced  reporter  to  take  over  the  news  section 
of  our  monthly  magazine.  Must  produce  accu¬ 
rate,  bright  and  complete  copy  quickly  and  with 
little  supervision.  Aviation  background  very 
helpful;  aviation  interest  essential.  Photo  skills 
a  plus.  Long  hours,  travel,  federal  beat.  Non¬ 
smoking  office.  Send  resume,  writing  samples 
and  salary  history  to  William  Ganrey,  Editor, 
Professional  Pilot  Magazine,  West  Bldg, 
National  Airport,  Washington  DC  20001. 


ASSISTANT  NEWS  EDITOR  for  Zone  2  group. 
Layout,  copy  editing,  headline  writing.  If  you've 
done  these  tasks  on  a  small  daily  for  at  least  2 
years  we'd  like  to  see  your  resume,  tearsheets, 
and  salary  history.  Good  salary,  benefits  and  a 
chance  to  work  with  the  most  advanced  tech¬ 
nology.  Box  2742,  Editor  &  Publisher.  Equal 
opportunity  employer. 


AGGRESSIVE  REPORTER  for  small  award¬ 
winning  daily.  Long  hours,  low  pay,  better  than 
graduate  school.  'You  will  be  replacing  young 
attorney  who  is  moving  onto  bigger  and  better 
things.  Zone  4.  Box  2/65,  Editor  &  Publisher. 


ARIZONA  REPUBLIC  news-copy  desk  looking 
for  top-notch  editor  and  headline  writer. 
Advancement  wide  open  if  you  measure  up.  Job 
vacant  August  1.  Tryout  mandatory.  First-time 
applicants  only,  please.  Send  resume  with  re¬ 
ferences  to  B  Clair  Cobb,  News  Editor,  Arizona 
Republic,  Box  1950,  Phoenix  AZ  85001. 


COLLEGE  TOWN  DAILY  expected  to  add  city 
editor  position  to  staff.  Circulation  8700  and 
growing  in  an  area  with  warm  winters  and  a 
prosperous  economy.  Write  Managing  Editor, 
Daily  Star,  Box  1149,  Hammond  LA  70404. 


BUSINESS  REPORTER 
Zone  5  metropolitan  daily  seeks  experienced 
business  writer/reporter  to  join  staff  of  7  in  a 
revamped  Business  News  Department.  Must  be 
adept  at  news  and  features.  Position  requires  a 
minimum  of  5  years  of  business/financial  re¬ 
porting.  College  degree  is  preferred,  as  is  adv¬ 
anced  course  work  in  business  admnistration  or 
economics.  Some  desk  work  experience  is  re¬ 
quired.  Experience  with  video  display  terminal 
is  helpful.  We  offer  an  excellent  starting  salary 
and  a  full  package  of  company  paid  benefits, 
coupled  with  location  in  a  progressive,  growing 
city.  Please  submit  resume  and  samples  or 
work  to  Box  2717,  Editor  &  Publisher. 


BUSINESS  REPORTER— Worcester  Maga¬ 
zine,  an  alternative  newsweekly  in  central  Mas¬ 
sachusetts,  is  looking  for  a  bright,  energetic 
business  reporter  to  launch  its  new  business 
section.  If  you  are  an  outstanding  writer  who 
can  make  business  and  economic  news  lively 
and  readable  and  you  have  at  least  two  years  of 
experience  on  a  daily  or  magazine,  send  re¬ 
sume,  clips  and  salaiy  requirements  to:  Jane  M 
Silks,  Managing  Editor,  Worcester  Magazine, 
22  Front  St,  Worcester  MA  01608. 


COPY  EDITOR  for  the  sports  department  of  the 
New  Orleans  Times-Picayune/Tne  States  Item. 
Experienced  in  editing  and  layout  on  deadline 
and  in  use  of  VDT's.  An  equal  opportuniW  em¬ 
ployer  M/F.  Submit  resume  to  Personnel  Direc¬ 
tor,  The  Times-Picayune  Publishing  Corp, 
3800  Howard  Av,  New  Orleans  LA  70140, 


COPY  EDITOR  needed  for  four  person  staff  on 
daily  newspaper  that  takes  pride  in  its  layout. 
Profit  sharing,  excellent  medical,  dental  be¬ 
nefits  fully  paid.  Entry-level  or  some  experi¬ 
ence.  Also  r^rter,  sportswriter  openings.  Re¬ 
sume  to  Jim  Sen/atius,  Reporter-Telegram,  Box 
1650,  Midland  TX  79702. 


COPY  EDITOR — Chance  to  show  you  can  do  it 
all — editing,  layout,  headlines.  Minimum  1 
year  newspaper  editing  experience.  Zone  2, 
mid-size  daily.  Resume,  layout,  samples  to  Box 
2694,  Editor  &  Publisher. 


COPY  EDITORS — Opportunity  for  creative 
energetic  copy  editors  with  minimum  3  to  5 
years  experience.  Must  be  strong  in  layout  and 
headlines.  Send  resume  and  5  examples  of 
your  work.  Zone  2,  circulation  65,0(W.  Box 
2702,  Editor  &  Publisher. 


CATHOLIC  WEEKLY  seeks  a  news  person 
whose  skills  include  feature  writing,  rewrite, 
copy  editing,  headlinesand  page  layout.  We  are 
a  lively  growing  award-winning  tabloid  near 
New  England  beaches.  The  person  we  hire  will 
be  a  re,x)rter  in  tune  with  todays  church  who  is 
capable  of  assuming  editorial  responsibility 
during  editors  absence.  Send  resume  to:  Bob 
Baldwin,  The  Visitor,  184  Broad  St,  Providence 
Rl  02903. 


COPY  EDITOR 

Experienced  journeyman  copy  editor  with 
potential  to  assume  news  wire  editor  position 
for  medium-sized  progressive  newspaper.  Send 
resume  with  references  to  W  J  McCrane,  Man¬ 
aging  Editor,  Bakersfield  Californian,  TO  Bin 
440,  Bakersfield  CA  93302;  or  call  (805)  395- 
7386. 


CITY  EDITOR  for  25M,  6-day  PM  offset  daily. 
We're  aggressive,  but  fair,  and  street  local 
coverageTihe  person  we  hire  will  be  an  experi¬ 
enced  leader  with  excellent  technical  skills, 
with  the  ability  to  help  reporters  develop  and 
improve  stories,  and  the  news  judgment  to  see 
and  explain  how  regional,  state,  national  and 
vrorld  events  effect  local  readers.  This  is  not  a 
editing  job.  Send  work  samples,  salary  require¬ 
ments  and  resume  describing  wurself,  your 
experience  and  education  to  C  Phillip,  Person¬ 
nel  Administrator,  The  Evening  Herald,  PO  Box 
11707,  Rock  Hill  SC  29730. 


CITY  EDITOR  for  6-day  PM  daily  on  Florida's 
beautiful  and  booming  Gulf  (toast.  Will  join 
young  staff  of  eight  and  have  opportunity  to 
shape  local  product.  Layout,  reporting  exMri- 
ence  necessary.  Call  George  [Jouglas,  (813) 
639-2151  or  write  Daily  Herald-News,  PO  Box 
1808,  Punta  Gorda  FL  33950. 


GROWING  MONTHLY  with  circulation  of 
60,000  seeks  magazine  editor  with  proven 
ability.  Strong  management  and  energy  back¬ 
ground  preferred.  Ground  floor  opportunity  for 
high  caliber  professional.  Send  resumeand  sal¬ 
ary  history  to  Western  Energy,  TO  Box  9219, 
Casper  vilY  82609. 


INTERNS  WANTED  to  work  for  3  months  with 
top  investigative  reporter.  No  pay,  but  great 
experience.  Send  resume  and  clips  to  Jack 
Anderson,  1401  16th  St  NW,  Washington  DC 
20036. 
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HELP  WANTED 

HELP  WANTED  j 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

EDITORIAL  j 

EDITORIAL 

COPY  EDITOR 

The  Kansas  City  Times  is  looking  for  a  talented, 
experienced  copy  editor.  Advancement  open, 
based  on  talent.  At  least  3  years  experience 
required.  Send  resume  to  Steve  Shirk,  Assis¬ 
tant  Managing  Editor,  1729  Grand  Ave,  Kansas 
City  MO  64108. 

COPY  EDITOR 

The  Kansas  City  Times  is  looking  for  a  talented, 
experienced  copy  editor.  Advancement  open, 
based  on  talent.  At  least  3  years  experience 
required.  Send  resume  to  Steve  Shirk,  Assis¬ 
tant  Managing  Editor,  1729  Grand  Ave,  Kansas 
City  MO  641^. 

EDITOR  1 

Western  newspaper  of  100,000  daily  circula¬ 
tion  is  seeking  an  editor.  Must  be  an  experi¬ 
enced  administrator  and  able  to  handle  all 
phases  of  operation.  Send  fuff  resume  and  sal¬ 
ary  requirements  to  to  2776,  Editor  &  Pub¬ 
lisher. 

ONLY  THE  BEST 

NEED  APPLY 

The  Santa  Fe  Reporter  is  a  top-quality  weekly 
that  has  won  more  than  80  awards  for  excell¬ 
ence,  20  of  them  in  national  competition,  since 
it  was  founded  in  1974.  Staff  members  have 
come  from  Newsday,  Sports  Illustrated, 
Women’s  Wear  Daily,  The  New  York  The 

Louisville  Timesand  Courier- Journal,  aswellas 
from  several  other  places.  Graduates  have  gone 
on  to  Time,  The  Dkroit  Free  Press,  The  Rocky 
Mountain  News  and  other  major  publications. 
The  Reporter  now  needs  to  hire  a  proven,  first- 
rate  news  writer,  capable  ot  finding,  under¬ 
standing  and  presenting  the  full  range  of  news 
stories,  from  investigative  to  human  interest. 
The  emphasis  must  be  on  hard  news,  analysis 
and  good  writing.  We  will  consider  only  experi¬ 
enced  journalists,  and  we  need  a  gencvous 
sampling  of  clips. 

The  empasis  at  The  Santa  Fe  Reporter  is  on 
quality.  We  are  sincere  when  we  ask  that  only 
tested  professionals  apply,  but  we  are  not 
snobs:  Talent,  we  feel,  is  where  you  find  it.  If 
the  Reporter  sounds  like  your  kind  of  newspap¬ 
er,  send  clips,  resume  and  letter  of  applications 
to: 

Richard  McCord,  Editor 

1  The  Santa  Fe  Reporter 

PO  to  2306 

1  Santa  Fe  NM  87501 

DAILY  NEWSPAPER  in  sunny,  southern  Arizo¬ 
na  is  seeking  a  general  assignment  reporter  to 
cover  a  variety  of  beats.  VDT  experience  help-  1 
ful.  We  prefer  an  experienced  news  person,  but 
will  strongly  consider  top,  recent  journalism 
graduates.  We  are  an  award-winning,  innova¬ 
tive  six  day  daily  with  a  desire  to  be  one  of  the 
best  publications  in  the  country.  If  you  have  the 
desire  to  be  a  part  of  this  enthusiasm  and  ener¬ 
gy,  send  resume  to:  Stephen  M  Woody,  General 
Manager,  Daily  Herald-Dispatch,  102  Fab  Av, 
Sierra  Vista  AZ  85635.  No  phone  calls. 

DAILY  NEWSPAPER  in  sunny,  southern  Arizo¬ 
na  is  seeking  a  general  assignment  reporter  to 
cover  a  eariety  of  beats.  VDT  experience  help¬ 
ful.  We  prefer  an  experienced  news  person,  but 
will  strongly  consider  top,  recent  journalism 
graduates.  We  are  an  award-winning,  innova¬ 
tive  six  day  daily  with  a  desire  to  be  one  of  the 
best  publications  in  the  country.  If  you  have  the 
desire  to  be  a  part  of  this  enthusiasm  and  ener¬ 
gy,  send  resume  to:  Stephen  M  Woody,  General 
Manager,  Daily  Herald-Dispatch,  102  Fab  Av, 
Sierra  Vista  AZ  85635.  No  phone  calls. 

EDUCATION  WRITER 

The  Columbian,  an  independently  owned 
48,000  daily  in  Vancouver,  Washington  lo¬ 
cated  just  10  minutes  from  Portland,  Oregon 
wants  a  seasoned  education  reporter  to  cover 
10  local  public  school  districts,  1  junior  college 
and  a  few  private  schools  in  area  .  Emphasis  will 
be  on  issues  and  trends.  Board  meetings, 
changes  in  administration  and  other  matters 
moderately  important,  but  won’t  dominate  the 
beat.  $17,496  to  $19,560  annually  to  start 
depending  on  experience,  plus  full  benefits  in¬ 
clude  27  paid  days  off  annually  and  employee 
stock  ownership  plan.  1  hour  from  skiing  and 
ocean  beaches.  Send  a  dozen  clips  and  educa¬ 
tion  stories,  letter  and  resume  to  Beth  Erick¬ 
son,  /Assistant  City  Editor,  The  Columbian,  PO 
Box  180,  Vancouver  WA  986^.  No  phone 
calls  please. 

Equal  Opportunity  Employer 

EDITOR— Metropolitan  suburban  daily.  Total 
control  of  staff,  both  features  and  hard  news. 
Likes  being  in  competitive  situation.  A  decision 
maker,  is  good  with  people.  No,  you  don't  have 
to  walk  on  water  but  you  should  know  your 
profession.  If  you’re  No.  2  and  are  blocked  from 
growth,  you  might  be  our  person.  We  are  not  a 
chain.  Please  send  resume  and  salary  history  to 
Box  2656,  Editor  &  Publisher. 

EDITOR — Metropolitan  suburban  daily.  Total 
control  of  staff,  both  features  and  hard  news. 
Likes  being  in  competitive  situation.  A  decision 
maker,  is  good  with  people.  No,  you  don’t  have 
to  walk  on  water  but  you  should  know  your 
profession.  If  you’re  No.  2  and  are  blocked  from 
growth,  you  might  be  our  person.  We  are  not  a 
chain.  Please  send  resume  and  salary  history  to 
Box  2656,  Editor  &  Publisher. 

NEWS  EDITOR  for  High  Country  News,  a 
biweekly  reporting  on  natural  resource  issues  in 
the  Rocky  Mountain  region.  Imagination  and 
management  skills  required.  We  offer  national 
reputation,  rural  community  and  spectacular 
mountains.  Resume  and  clips  to:  Geoff  O’Gara, 
HCN,  to  K,  Under  WY  82520. 

ENERGY  REPORTER 

The  Anchorage  Daily  News,  a  Pulitzer  Prize 
winning  daily  in  the  nation's  energy  capital, 
seeks  an  experienced  reporter  to  specialize  in 
oil  and  gas  coverage.  Reporter  must  be  a  good 
writer  and  a  self-starter  with  a  working  know¬ 
ledge  of  energy  issues.  Send  resume,  samples 
and  salary  history  to  Bob  Shallit,  Business  Edi- 
lor.  The  AnchoraM  Daily  News,  Pouch  6616, 
Anchorage  AK  99502. 

ENERGY  REPORTER 

The  Anchorage  Daily  News,  a  Pulitzer  Prize 
winning  daily  in  the  nation’s  energy  capital, 
seeks  an  experienced  reporter  to  specialize  in 
oil  and  gas  coverage.  Reporter  must  be  a  good 
writer  and  a  self-starter  with  a  working  know¬ 
ledge  of  energy  issues.  Send  resume,  samples 
and  salary  history  to  Bob  Shallit,  Business  Edi¬ 
tor,  The  Anchorage  Daily  News,  Pouch  6616, 
Anchorage  AK  99502, 

PUBLISHER  OF  SMALL  New  England  weekly 
seeks  energetic  successor  to  take  over  in  a  few 
years  on  lo^  term  payout  basis.  Must  be  willing 
to  learn  all  phases  of  business.  Hard  work,  long 
hours.  Start  at  $8000,  car  allowiance,  BC/BS 
insurance.  Resume,  clips,  tell  why  you  want 
your  own  weekly,  to  Box  21672,  Editor  &  Pub¬ 
lisher. 

SAN  FRANCISCO  BAY  AREA  suburban  daily 
seeks  experienced  copy  editor.  Send  complete 
resume  and  sample  layouts.  Box  2625,  Editor 
&  Publisher. 

EDITOR 

Does  converting  a  twice-weekly  to  a  daily  news¬ 
paper  interest  you?  Does  working  for  Knight- 
Ridder,  Inc  interest  you?  We  need  a  highly  qual¬ 
ified  editor  to  accept  complete  editorial  respon¬ 
sibility  in  our  operation.  Must  have  strong 
editorial  background  with  management  experi¬ 
ence.  Must  be  an  aggressive  person  ready  to 
direct  a  capable,  amressive  staff.  Current  paid 
circulation  6600.  Send  resume  to:  Roger  Coov- 
er.  Publisher,  The  Union-Recorder,  PO  Box 
520,  MilledgeilleGA  31061. 

EDITOR 

Does  converting  a  twice-weekly  to  a  daily  news¬ 
paper  interest  you?  Does  working  for  Knight- 
Ridder,  Inc  interest  you?  We  need  a  highly  qual¬ 
ified  editor  to  accept  complete  editorial  respon¬ 
sibility  in  our  operation.  Must  have  strong 
editorial  background  with  management  experi¬ 
ence.  Must  be  an  aggressive  person  ready  to 
direct  a  capable,  ajegressive  staff.  Current  paid 
circulation  6600.  Send  resume  to:  Roger  Coov- 
er.  Publisher,  The  Union-Recorder,  PO  to 
520,  Milledgeille  GA  31061. 

■V  i 
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Corporate  Communications 

Enjoy  the  recreational  advantages 
of  The  Good  Life  on  the 
nation’s  “North  Coast”! 

As  you  enjoy  unusual  career  growth  /  11 
potential  with  us,  you  can  also  partic-  /  / 
ipate  in  all  of  the  water  recreational 
activities  which  The  Great  La  kes  ' 

have  to  offer!  -  And  ski  on  nearby  slopes. 

The  Standard  Oil  Company  (Ohio)  needs  a  skilled 
journalist  to  join  its  corprxate  public  affairs  staff.  The 
position  offers  high  visibility  and  opportunity  for 
growth  in  a  fast-growing  major  corporation.  Initial 
assignments  will  involve  employee  publications. 

Previous  corporate  writing  experience  is  essential, 
as  is  an  innovative  approach  to  employee  communi¬ 
cations.  Layout/production  knowledae  is  desirable. 
Audio-visual  experience  is  a  plus.  SOHIO’s  relocation 
package  for  qualified  new  hires  includes  a  mortgage 
Interest  differential  allowance,  third  party  home  pur¬ 
chase  option,  and  other  features  normally  restricted 
to  internal  transfers.  Please  forward  your  resume, 
salary  requirements,  and  writing  samples,  in  strictest 
confidence  to: 

Sarah  Steiner,  Executive  Recruitment 

THE  STANDARD  OIL  COMPANY  COhlol 

1424  Midland  Building  -  2B5  EP  •  Cleveland.  Ohio  44115 

An  Equal  Opporfunity  Employer  M/F 

NO  THIRD  PARTY  INeUIRKS  OR  PHONE  CALLS,  PLEASE. 

“Help  US  Help  to  Assure  America’s  Energy  Future” 

EDITOR  for  growing  weekly  in  North  Carolina 
coastal  community,  circulation  over  6000.  Re¬ 
quire  industrious  self-starter  with  some  man¬ 
agement,  copy-editing  and  layout  experience. 
Send  resume,  references  and  clips  to  PO  Box 
1049,  Manteo  NC  27954. 

EDITOR  for  growing  weekly  in  North  Carolina 
coastal  community,  circulation  over  6000.  Re¬ 
quire  industrious  self-starter  with  some  man¬ 
agement,  copy-editing  and  layout  experience. 
Send  resume,  references  and  clips  to  PO  to 
1049,  Manteo  NC  27954. 

EDITOR-18  years  exxperience  in  daily  news¬ 
paper,  wire  service,  and  business  publication 
reporting,  editing,  and  staff  management.  Pre¬ 
sently  employed  as  editor  of  New  York  business 
newspaper  but  interested  in  taking  on  addition¬ 
al  responsibility,  possibly  as  editor  of  larger 
publication  or  in  a  shift  to  general  manage¬ 
ment.  Open  to  suggestions.  Box  2766,  Editor  & 
Publisher. 

EDITOR-18  years  exxperience  in  daily  news¬ 
paper,  wire  service,  and  business  publication 
reporting,  editing,  and  staff  management.  Pre¬ 
sently  employed  as  editor  of  New  York  business 
newspaper  but  interested  in  taking  on  addition¬ 
al  responsibility,  possibly  as  editor  of  larger 
publication  or  in  a  shift  to  general  manage¬ 
ment.  Open  to  suggestions.  Box  2766,  Editor  & 
Publisher. 

ENTRY-LEVEL  REPORTER/salesperson 
trainee  needed  for  Zone  5  community  news¬ 
paper.  If  you  can  spell,  type,  write  with  high 
competence  and  have  abiliW  to  rise  to  top  man¬ 
agement,  we’d  like  to  hear  from  you.  Write  Box 
2737,  Editor  &  Publisher. 

ENTRY-LEVEL  REPORTER/salesperson 
trainee  needed  for  Zone  5  community  news¬ 
paper.  If  you  can  spell,  type,  write  with  high 
competence  and  have  abilito  to  rise  to  top  man¬ 
agement,  we’d  like  to  hear  from  you.  Write  Box 
2737,  Editor  &  Publisher. 

EDITOK-Could  be  news  editor,  assistant  man¬ 
aging  editor  or  managing  editor.  But  you  must 
be  a  great  copy  editor  and  love  to  teach  it. 
Hands-on  news  work,  conduct  writing  and  edit¬ 
ing  seminars,  some  management  routine  and 
influence  though  I'll  handle  the  budget.  Super¬ 
visory  experience.  Mid-size  Zone  3  AM.  Send 
resume,  work  samples,  pay  expectation,  refer¬ 
ences  to  Box  2739,  Editor  &  Publisher. 

EDITOR-Could  be  news  editor,  assistant  man¬ 
aging  editor  or  managing  editor.  But  you  must 
be  a  great  co|>y  editor  and  love  to  teach  it. 
Hands-on  news  work,  conduct  writing  and  edit¬ 
ing  seminars,  some  management  routine  and 
influence  though  I’ll  handle  the  budget.  Super¬ 
visory  experience.  Mid-size  Zone  3  AM.  Send 
resume,  work  samples,  pay  expectation,  refer¬ 
ences  to  to  2739,  Editor  &  Publisher. 

EDITOR-NEWSLETTER 

White  Plains,  New  York  publisher  of  newslet¬ 
ters  in  various  segments  of  the  publishing/com¬ 
munications  seeks  1  or  2  editors.  Newspaper  or 
newsletter  background  preferred,  ability  to 
work  under  deadline  pressure  a  must.  Write  D 
Quirk,  Knowledge  Industry  Publications  Inc, 
701  Westchester  Av,  White  Plains  NY  10604. 

EDITOR-NEWSLETTER 

White  Plains,  New  York  publisher  of  newslet¬ 
ters  in  various  segments  of  the  publishing/com¬ 
munications  seeks  1  or  2  editors.  Newsfiaperor 
newsletter  background  prefecred,  ability  to 
work  under  deadline  pressure  a  must.  Write  D 
Quirk,  Knowledge  Industry  Publications  Inc, 
701  Westchester  Av,  White  Plains  NY  10604. 

ENTRY-LEVEL  reporter-photographer  position 
available  on  award-winning  large  Indiana  week¬ 
ly.  Must  be  self-starter  who  can  cover  sports  to 
government.  University  county-seat  commun¬ 
ity  in  100  lake  resort  area.  Send  resume  to  Don 
Buckham,  Herald  Republican,  PO  Box  180, 
Angola  IN  46703. 

ENTRY-LEVEL  reporter-photographer  position 
available  on  award-winning  large  Indiana  week¬ 
ly.  Must  be  self-starter  who  can  cover  sports  to 
government.  University  county-seat  commun¬ 
ity  in  100  lake  resort  area.  Send  resume  to  Don 
Buckham,  Herald  Republican,  PO  to  180, 
Angola  IN  46703. 

FEATURE  WRITER 

Southwestern  daily  newspaper  needs  experi¬ 
enced  feature  writer.  Emphasis  on  writing,  but 
copy  editing  and  layout  experience  preferred. 
Applicants  must  be  aggressive,  accurate  and 
fast.  Competitive  salary  and  fringe  benefits  at 
this  90,0lX)  daily  circulation.  Resume  to  Box 
2758,  Editor  &  Publisher. 

MANAGING  EDITOR 

15,000  circulation  6-day  Colorado  daily.  Re¬ 
quires  experience  in  management  as  well  as  a 
strong  background  in  community  journalism. 
Excellent  benefits  and  community.  Challeng¬ 
ing  job  for  the  right  person.  Send  resume  to 
Tom  Reeves,  Daily  Reporter-Herald,  PO  Box 
59,  Loveland  CO  W537. 
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HELP  WANTED 
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HELP  WANTED 
PHOTOJOURNAUSM 


J-SCHOOL  GRADS:  Opening  for  general 
assignment  reporter;  photography  required. 
Good  experience.  Send  clips,  resume,  refer¬ 
ences  to  N  Laster,  The  Dally  Sentinel-Star,  Gre¬ 
nada  MS  38901;  (601)  226-4321. 


MANAGING  EDITOR  for  18,000  circulation 
dally.  Fine  northeastern  Ohio  community.  We 
need  an  Individual  who  combines  Imagination 
and  Initiative  with  a  solid  grasp  of  community 
newspapering.  VDT  experience  helpful.  Send 
complete  resume,  salary  history  and  sample 
newspapers  to  David  W  Schultz,  General  Mana¬ 
ger,  the  Evening  Independent,  PO  Box  581, 
Massillon  OH  44646. 


MANAGING  EDITOR 

Our  newspaper  ranks  first  among  AM's  In  the 
US  In  penetration  of  Its  metro  market  and  won 
recently  In  Its  class  first  place  for  "general  ex¬ 
cellence".  We  are  looking  for  a  person  with  the 
character  and  skills  to  build  on  the  strength. 
The  person  who  has  helped  us  has  been  named 
recently  Managing  Editor  of  a  larger  news¬ 
paper. 

Join  this  expanding  7-day  33,000  regional 
newspaper  published  In  a  progressive  com¬ 
munity  of  55,000.  Opportunity  for  advance¬ 
ment.  No  calls.  Send  resume  to  John  Hager, 
Messenger-Inquirer,  Box  1480,  Owensboro  KY 
42302. 


OREGON  BUSINESS  magazine,  20M,  month¬ 
ly,  seeks  a  knowledgeable  and  productive  edi¬ 
tor,  a  self-starter  who  can  plan  Imaginative  con¬ 
tent,  write  penetrating  business/economics  fe¬ 
atures,  supervise,  edit,  and  direct  overall  de¬ 
sign.  Salary  open.  Send  resume,  work  samples, 
personal  goals  to  Publisher,  4225  N  Interstate 
Av,  Portland  OR  97217.  An  equal  opportunity 
employer. 


PHOTO  EDITOR 

We  want  an  expelenced  photographer  with  good 
news  judgment  and  sense,  an  eye  for  layout, 
able  to  direct  a  photo  staff  and  artist  and  to 
work  well  with  department  heads  In  coordinat¬ 
ing  art  work.  Energy,  planning,  attention  to  de¬ 
tail  a  must.  Send  resume  to  Box  2705,  Editor  & 
Publisher. 


PROFESSIONAL 
BUSINESS  WRITERS 
WANTED 

We  seek  the  most  highly-qualified 
business  journalists  in  the  nation  to 
help  build  our  company  of  business 
journals.  Cordovan  publishes  local, 
weekly  business  newspapers  in  nine 
cities — San  Francisco,  Los  Angeles, 
San  Diego,  Atlanta,  Oallas/Fort 
Worth,  Houston,  Miami,  Phoenix 
and  Seattle.  In  each  of  these  cities 
there  is  one  or  more  openings  for 
experienced,  professional  business 
writers  with  five  years  or  more  ex¬ 
perience.  Our  company  is  a  wholly- 
owned  subsidiary  of  Scripps- 
Howard  Newspapers.  This  is  a  ma¬ 
jor  career  opportunity  for  men  and 
women  who  want  the  challenges, 
and  rewards,  of  helping  to  build  our 
newspapers  into  models  of  busi¬ 
ness  journalism  excellence.  Re¬ 
sumes  may  be  sent  in  confidence 
but  please  do  not  apply  unless  you 
are  fully-trained,  mature  and  have  a 
track  record  in  business  writing 
and/or  editing  for  either  newspap¬ 
ers  or  magazines.  Contact  Dexter 
Hutchins,  Mike  Weingart  or  Bob 
Groy,  (713)  688-8811,  or  send  re¬ 
sumes  to  Cordovan  Recruiting, 
5314  Single  Rood,  Houston  TX 
77092. 


REPORTERS,  feature  writers,  copy  editors 
needed  for  a  northeast  Texas  daily  heading  in  a 
new  direction.  Experience  helps  but  entry-level 
candidates  will  be  considered.  What  counts 
more  is  proof  of  your  ability  to  satisfy  a  team  of 
demanding  editors.  Send  resume  and  clips  to 
David  Kubissa,  Managing  Editor,  Texarkana 
Gazette,  PO  Box  621,  Texarkana  TX  75501. 


REPORTER/PHOTOGRAPHER— Small  town 
daily  with  big  ideas  on  quality  seeks  education- 
general  assignment  reporter  who  is  strong  in 
news,  features  and  photography.  Experience 
preferred,  but  will  consider  entry-level  person 
with  good  porHolio.  Contact  Susan  Kleihauer, 
Managing  Editor,  Paraeould  Daily  Press,  PO 
Box  38,  Paragould  AR  72450. 


REPORTER 

We're  an  aggressive,  96,000  evening  daily 
seeking  an  energetic,  experienced  reporter/wri¬ 
ter  to  cover  city  hall  and  be  willing  to  accept  a 
broad  range  of  writing  assignments.  5  years 
experience  minimum.  Submit  resume  and 
clips  to  Barrett  Richardson,  The  Ledger-Star, 
150  W  Brambletdfi,  Norfolk  VA  23510. 


REPORTER-WRITER  needed  on  group  member 
paper  in  the  Rockies.  VDT  experience  prefer¬ 
red.  Move  up  to  clean  air,  independence,  and 
wonderful  Wyoming.  Resume  and  clips  to  The 
Independent  Record  Box31,  ThermopolisWY 
82443. 


RADIO  NEWS 

Morning  shift  open  for  experienced  writer/ 
broadcaster.  Excellent  facilities  at  top  small 
market  station  in  beautiful  western  New  York 
community.  Send  tape  and  resume  to  Steve 
Shulman,  WJTN,  Box  1139,  Jamestown  NY 
14701.  No  calls.  EOE. 


SPORTS  EDITOR — Direct,  help  cover  high 
school  sports  in  5  county  area  in  southern  Min¬ 
nesota  and  northern  Iowa  tor  6-day  AM  daily. 
Daily  sports  writing/editing  experience  re¬ 
quired.  Write  to  Steve  Russell,  Sentinel,  Box 
681,  Fairmont  MN  56031. 


SPORTS  DESKPERSON  for  65M  Zone  2  daily. 
Strong  editing  and  layout  experience  desired. 
We  want  a  wordsmith  who  enjoys  polishing 
copy.  Only  limited  writing  opportunities.  Box 
2707,  Editor  &  Publisher. 


SPORTS  EDITOR.  Strong  on  column  writing, 
features.  News  Leader,  Box  339,  Homestead 
FL  33030. 


SPORTS 


The  Wichita  Eagle-Beacon,  Kansas'  largest 
newspaper,  is  looking  for  3  persons  for  its  17 
member  sports  department. 

—Assistant  Sports  Editor.  As  No.  2  person  in 
the  department,  you'll  be  responsible  for 
the  production  of  the  daily  and  Sunday 
sports  sections.  You'll  need  a  strong  edit¬ 
ing  background,  exceptional  knowledge  of 
pictures  and  graphics  and  the  leadership 
abilities  to  direct  7  copy  editors  and,  in  the 
sports  editors  absence,  the  department. 
— Copy  Editor,  you'll  have  a  love  of  the  lan¬ 
guage  and  bf  sports,  solid  editing  experi¬ 
ence  (at  least  several  years  with  some  re¬ 
porting  preferred)  and  flair  for  headlines. 
—Reporter.  You  are  an  experienced  beat  repor¬ 
ter  who  enjoys  juggling  daily  news  and  fea¬ 
ture  writing  with  work  on  magazine-length 
takeouts  Tor  our  weekend  editions.  If 
you're  interested  in  helping  a  good  nevrs- 
paper  get  better,  then  tell  us  why  you  think 
you're  the  right  person  for  the  job.  We'd 
like  to  see  your  resume,  a  sampling  of  your 
best  work  and  the  names  of  several  profes¬ 
sionals  who  know  you  well.  We  can  offer 
you  a  competitive  salary,  attractive  fringe 
benefits  and  a  pleasant  place  to  live.  The 
Eagle-Beacon  is  a  Knight-Ridder  news¬ 
paper.  Write: 

Bruce  Opheim 
Sports  Editor 
Wichita  Eagle-Beacon 
PO  Box  820 
Wichita  KS  67207 


SPORTS  EDITOR 

For  central  Oklahoma  twice  weekly.  Cover 
preps  on  down  in  5  community  area.  Respond: 
News  Review,  Box  667,  Cushing  OK  74023; 
(919)  225-0824. 


SPORTS  WRITER 

Are  you  an  experienced  reporter  who  can  docu¬ 
ment  skills  in  multidimensional  features,  well- 
researched  situationers,  and  lively  profiles,  and 
do  you  have  a  self-starting  button?  If  so,  you 
should  send  resume  and  clips  for  this  high  pro¬ 
file  position  on  a  Zone  3  metro  daily  with  com¬ 
bined  233,000  circulation.  Salaiy,  benefits 
first  rate.  Box  2686,  Editor  &  Publisher. 


SAN  FRANCISCO-BASED  real  estate  consult¬ 
ing  and  publishing  firm  requires  journalist  ex¬ 
perienced  in  business  and  financial  writing  as 
editor  of  newsletter  that  covers  institutional  in¬ 
vestment  in  real  estate.  Prefer  applicants  with 
strong  real  estate  background  and  demons¬ 
trated abilities  to  generate  story  ideas,  do  inde¬ 
pendent  research  and  meet  deadline  press¬ 
ures.  Send  resume  with  salary  requirements 
and  writing  samples  to  James  Carberry,  Questor 
Associates,  115  Sansome  St,  San  Francisco 
CA  94104. 


SEEKING  EDITORIAL  WRITER  for  influential 
metropolitan  newspaper.  Individual  must  be  an 
excellent  writer  who  is  philosophically  con¬ 
servative  yet  politically  independent.  News¬ 
paper  or  other  editorial  experience  preferred. 
Zone  3.  Box  2759,  Editor  &  Publisher. 
SENIOR 

SCIENCE  WRITER 

Major  voluntary  health  agency,  located  in  Dal¬ 
las,  has  excellent  opportunity  for  a  Senior  Sci¬ 
ence  Writer.  College  degree  and  minimum  5 
years  science  writing  for  mass  media  outlet, 
print  or  broadcast  required.  Daily  newspaper, 
wire  service,  newsmagazine,  radio  or  hr  pre¬ 
ferred. 

Excellent  benefits.  Submit  resume,  including 
salary  history  to: 

Box  2768,  Editor  &  Publisher 
An  Equal  Opportunity  Employer  M/F 


SPORTS  WRITER — Medium-large  spirited  dai¬ 
ly  and  Sunday  in  competitive  zone  2  sports 
town  with  3  major  league  franchises  seeks  top, 
experienced  sportswriter.  Fine  opportunity  for 
right  person  with  good  credentials.  Pay  to  high 
20's.  Excellent  fringes.  Resume,  references 
and  work  samples  to  Box  2777,  Editor  &  Pub¬ 
lisher. 


THE  WOOD  RIVER  JOURNAL  is  offering  2  or  3 
quality  reporters  the  chance  to  live  and  work  in 
the  mountain  playground  of  Sun  Valley  Idaho. 
Applicants  should  have  a  solid  record  of  local 
news  coverage  and  an  ability  to  write  in  a  style 
to  match  the  excitement  of  a  recreational  com¬ 
munity.  We're  looking  for  enthusiasm,  wit, 
ambition  and  a  sense  oT  humor.  Send  clips  and 
resume  to  Richard  Manning,  Editor,  Box  988, 
Hailey  ID  83333. 


WE  NEED  A  VERSATILE,  energetic  reporter 
who  can  make  an  award-winning,  Florida  Gulf 
Coast  island  weekly  even  better.  Make-up  and 
photography  experience  helpful,  but  we'll  train 
the  right  person  who  is  willing  to  work  hard  to 
put  out  a  quality  product.  Send  resume  and 
clips  to:  Cindy  Chalmers,  Editor,  The  Sanibel- 
Captiva  Islander,  PO  Box  56,  Sanibel  FL 
33957. 


WEEKLY  NEWSPAPER  desires,  general  repor¬ 
ter.  Cover  news,  take  pictures,  help  in  page 
layout.  Must  have  car.  Send  salary  require¬ 
ments,  resume  to  Sullivan  Independent  News, 
Sullivan  MO  63080. 


FREELANCE 


OPPORTUNITY  KNOCKS  TWICE  A  MONTH  for 
professional  writers,  photogr^hers — also  edi¬ 
tors/publishers.  Since  1969  Freelancer's 
Newsletter  has  provided  profitable  information 
to  freelancers  across  the  country.  Bonus:  com¬ 
puterized  resume  and  referral  service!  For  sam¬ 
ple  copy,  send  self-addressed,  stamped.  No. 
10  envelope  to:  Freelancers  Newsletter;  Dept 
N,  307  Westlake  Dr,  Austin  TX  78746. 


UBRARY 


MANAGE  AND  MAINTAIN  libra^  serving  staff 
of  tm  newspaper.  Indexing,  filing,  reference 
service,  supervision  plus  training  oftwo  to  three 
assistants.  Experienced  only.  $12,000  to 
$14,000.  Resumes  of  candidates  from  the 
Northeast  will  be  given  first  consideration. 
Zone  2  employer.  Box  2747,  Editor  &  Pub¬ 
lisher. 


MARKETING 


MARKETING  MANAGER 

A  Midwestern  regional  newspaper  with  circula¬ 
tion  of  1 15,000  has  an  immediate  opening  for 
a  Marketing  Manager. 

Responsibilities  include  the  promotion,  re¬ 
search,  community  relations  and  new  product 
development  for  a  morning  and  afternoon 
newspaper.  The  qualified  applicant  should 
have  experience  in  the  newspaper  or  magazine 
field  and  additional  experience  in  consumer 
products  and  direct  marketing  helpful.  MBA  or 
equivalent  work  experience  desired. 

If  you  are  interested,  please  send  a  letter  of 
application  including,  ywr  education,  work  and 
salary  history  to  Box  2/54.  Editor  &  Publisher. 

EDITOR 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt.  Peoria  IL  61614. 


PRESSROOM 


FIELD  ERECTOR 

Press  Machinery  Corporation,  an  expanding 
graphic  arts  company  requires  a  person  with 
general  field  press  erection  experience  of  dou¬ 
ble  width  rotary  newspaper  presses  with  parti- 
cualar  experience  in  folder  and  web  width  re¬ 
duction.  A  history  of  press  installation  and  web 
width  reduction  experience  will  be  required. 
Salary  and  benefits  are  liberal  and  negotiable 
based  on  experience  and  accomplishments. 
Write  or  call  (312)  860-5165  for  an  interview 
appointment.  Press  Machinery  Corporation, 
230  James  St,  Bensenville  IL  60106. 


SIX  DAY  DAILY  is  seeking  an  experienced  press 
forman  who  would  like  a  move  to  sunny,  south¬ 
ern  Arizona,  The  ideal  person  is  neat,  efficient, 
preventive  maintenance  minded,  and  can  su- 
penrise  and  train  a  press  crew  of  two  and  work 
easily  with  others.  We  have  a  six  unit,  Goss 
Community.  Any  compugraphic  experience 
helpful.  Box  2713,  Editor  &  Publisher. 


PRODUCTION 


ASSISTANT  PRODUCTION  DIRECTOR 
For  one  of  the  newspapers  leading  the  country 
in  technology.  College  graduate,  engineering 
degree  preferred,  5  years  experience  required, 
overall  knowledge  of  newspaper  production. 
Excellent  salary  and  benefits.  Reply  in  confi¬ 
dence  to  Box  2704,  Editor  &  Publisher.  EOE. 


MEDIUM-SIZED  weekly  newspaper  located  in 
mid-Atlantic  seeking  a  production  director. 
Must  have  proper  educational  background  with 
at  least  7  years  production  experience.  Excel¬ 
lent  salary  and  fringe  benefits.  Box  2616,  Edi¬ 
tor  &  Publisher. 


PRODUCTION  MANAGER  sought  for  weekly  in 
Rocky  Mountains.  3  unit  Goss  with  folder  main¬ 
tained  in  new  facility.  Write  Box  2732,  Editor  i 
Publisher. 


PRODUCTION  MANAGER 
Growing  150,000  daily.  Zone  9,  offers  gener¬ 
ous  salary,  excellent  benefits  and  working 
atmosphere  for  individual  with  thorough 
"hands-on"  knowledge  of  press  configurations, 
mailroom  and  inserting  operations,  front  and 
back-sides  of  computerized  typesetting;  plus 
knowledge  of  budgeting  and  cost  control.  Must 
be  a  people-oriented  manager  with  proven  abil¬ 
ity  to  motivate  production  department  mana¬ 
gers.  If  you  have  these  qualities,  we'd  like  to 
talk  with  you!  Send  complete  resume  to  Box 
2753,  Editor  &  Publisher.  Replies  treated  in 
strictest  confidence. 


PHOTOGRAPHER 


NEWS  PHOTOGRAPHER— Aggressive  Zone  2 
metropolitan  daily  and  Sunday  in  highly  com¬ 
petitive  market  wants  experienced  news  photo¬ 
grapher  with  solid  background,  good  portfolio 
and  picture  desk  capability.  Pay  to  high  20's. 
Good  fringe  benefits.  Apply  to  Box  2778,  Edi¬ 
tor  &  Publisher. 


PROMOTION 


PROMOTION  MANAGER 

Excellent  opportunity  for  experienced  prom¬ 
otional  manager.  Responsibilities  for  all  cir¬ 
culation  promotional  activities. 

Ed  Moore 

Circulation  Director 
Las  Vegas  Sun 
121  South  Highland 
Las  Vegas  NV  89106 

To  answer  box  number  ods  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number  given 
in  the  od,  do  Editor  &  Publisher,  575  Lex* 
ington  Av,  New  York,  NY  10022. 

Please  be  selective  in  the  number  of  clips 
submitted  in  response  to  an  od.  Include  only 
material  which  con  be  forwarded  in  a  large 
manilla  envelope.  Editor  &  Publisher  is  not 
responsible  for  the  return  of  any  materal 
submitted  to  its  advertisers. 
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POSITIONS  WANTED 


ADMINISTRATIVE 

DYNAMIC  HUSBAND  AND  WIFE  TEAM  have 
ener^,  talent  and  35  years  of  combined  experi¬ 
ence  in  publishing  books,  magazines  and  news¬ 
papers  as  well  as  expertise  in  public  relations 
and  advertising/marketing.  Seek  management/ 
production  of  solid  publication  with  pMential. 
Resumes,  etc,  available.  Prefer  cool  climate. 
Box  2755,  Editor  &  f^blisher. 

PUBLISHER'S  ASSISTANT— Knowledgeable 
in  all  administrative  and  operational  areas,  in¬ 
cluding  plant  construction.  Extremely  versa¬ 
tile,  analytically  skillful,  and  bottom  line 
oriented.  Degreed.  Box  2666,  Editor  &  Pub¬ 
lisher. 

SUCCESSFUL  young  manager  with  MBA  de- 

f'ee  seeks  position  on  daily  paper.  Box  2781, 
ditor  &  Publisher. 

VETERAN  EXECUTIVE  with  30  years  proven 
experience  seeks  responsible  position  involving 
total  operations  of  a  daily  or  group  of  weekly 
newspapers.  Knowledge  all  phases  with  woven 
record.  Available  immediately.  Box  2725,  Edi- 
tor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  DIRECTOR  PLUS— Profession¬ 
al  with  20  ^rs  experience  in  newspapers  and 
shoppers.  Box  2606,  Editor  &  Publisher. 

CLASSIFIED  MANAGEMENT.  ProfessioanI 
with  25  years  experience.  Knowledgrable  in  all 
phases.  Prefer  Zone  8  and  9,  but  will  consider 
all  areas.  Box  2764,  Editor  &  Publisher. 

WORKING  ADVERTISING  CONSULTANT. 
National  reputation.  Builds  linage  with  promo¬ 
tion  and  hard  work.  Robert  A  Nusbaum,  3974 
Bellwood  Dr,  Sarasota  FL  33582;  (813)  371- 
8131. _ 

ARTIGRAPHICS 

ARTISIT  experienced  in  newspaper  illustra¬ 
tion-design  seeks  position  on  large  paper.  Call 
Dennis  Goris  (716)  838-2058  or  send  for  sam¬ 
ples  of  work:  15  Huntington  Av,  Buffalo  NY 
14214. _ 

_ CIRCULATION _ 

MANAGER  responsible  for  16,0(X)  circulation 
on  top  10  daily  seeks  a  challenge  and  advance¬ 
ment.  Intelli|ent,  people  oriented,  top  produc¬ 
er.  Salary  in  30's  desired.  Box  2774,  Editor  & 
Publisher. 

8  YEARS  CIRCULATION  management  experi¬ 
ence — expertise  in  conversion  from  carrier  col¬ 
lect  to  10(1%  office  pay,  unique  approach  to 
promotion,  handle  people  and  pressure  profes¬ 
sionally.  Small  or  medium  daily  in  Zone  7,  8  or 
9  preferred.  Jeff  Berg,  Box  1312,  Casper  WY 
82602. 


DATA  PROCESSING 

SYSTEMS  MANAGER — Experienced  in  design 
through  operations  and  maintenance.  Works 
closely  with  user  departments  and  communi¬ 
cates  in  clear,  concise  English,  not  com¬ 
puterese.  Astutely  cost-conscious.  Excellent 
references.  Box  2667,  Editor  &  Publisher. 


ADAPT  TO  NEED:  Sports,  Mneral  or  other  role, 
any  Zone,  sought  by  high  honors  Michiran 
State  J-grad  with  2  years  campus  work.  Box 
2743,  Uitor  &  Publisher. 

AWARD-WINNING  innovative  sports  editor  50, 
currently  running  top-flight  highly  r^rded  de¬ 
partment  on  stagnant  40M  Zone  5  7-day  daily 
seeking  new  challenge.  Strong  writer,  o^niz- 
er,  proven  leader  with  young  staff.  Will  also 
consider  leadership  positions  in  newsroom. 
Will  locate  in  any  Zone.  Box  2773,  Editor  & 
Publisher. 

COPY  EDITOR,  43,  seeks  job  on  rim  or  in  slot. 
14  years  as  newspaperman,  more  than  5  years 
on  metros.  VDT  know-how.  Howard  Harmening, 
1500  Royal  Crest,  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 


FAST,  accurate  writer.  All  beats,  including 
photos.  Fourteen  years  print.  Bureau  chief  for 
100,000  daily  and  25,000  daily.  Last  five 
years  on  VDT.  Prefer  Zone  9.  Box  2746,  Editor 
&  Publisher. 


DISTINGUISHED  INDIAN  JOURNALIST, 
strong  US  background,  experienced  in  all  print 
media.  Unesco  editor  of  books  and  journals, 
chief  editorial  writer/columnist/correspondent 
of  top  business  daily,  currently  editing  national 
weekly,  widely  published  in  American  maga¬ 
zines.  Nine  years  US  residency.  Recent  profes¬ 
sional  visits  include  Brookings  seminar.  Box 
2619,  Editor  &  Publisher. 

DEADLINE  ADDICT  just  out  of  law  school  mis¬ 
ses  newsroom  challenge.  Give  this  exxperi- 
enced  reporter  a  fix.  Lenore  Sobota,  1433-D 
Gary,  Carbondale  IL  62901. 

EDITOR,  12  years’  solid  experience,  all  phases 
-  slot,  rim,  wire,  makeup.  Strong  in  layout, 
graphics.  Seeking  advancement,  new  chal¬ 
lenges  on  quality-minded,  50,000  plus  daily. 
Box  2712,  Editor  &  Publisher. 

EXPERIENCED,  award-winning  photographer/ 
writer  wants  to  put  ski  Ms,  experience  to  work  on 
quality  publication,  knows  desk  work,  copy 
editing,  layout,  reporting,  as  well  as  photogra- 
phy/dartiroom.  Two  and  a  half  years  on  small 
dailies.  (915)  646-8240  or  write  8804  Tall- 
wood  36,  Austin  TX  78759. 

25  YEARS,  copy  boy  to  city  editor;  dailies, 
weeklies,  tabloid.  DLO,  809  W  Canal  St,  Mul¬ 
berry  FL  33860. 

Learn  how  an  E4P  CLASSIFIED  AD  can  put 
you  to  work;  sell  or  seek  equipment,  pro¬ 
ducts  and  services;  or  maybe  find  that  pro¬ 
fitable  weekly  you’ve  wanted  to  own. 


THE  INDUSTRY’S 
MEETING  PLACE... 


When  you  need  to  reach 
newspaper  people 
you  can  meet  all  the  people 
you  want  to  meet — 
buyers,  sellers, 
employers,  jobseekers, 
and  more,  in  the  pages  of 

Editor  &  Publisher 
CLASSIFIED 
ADVERTISING 


For  rates  and  info:  (212)  752-7053 


GUN  COLUMNIST,  outdoor  editor;  30  years 
experience  guns/ammo/hunting/small  arms 
marksmanship.  All-around  newsman,  too. 
Award-winning  writer/editor.  Credentials  ga¬ 
lore.  Interested?  Len  Davis.  1  Bess  Rd,  Enfield 
CT  06082. 

HAVE  COLUMN  WILL  TRAVEL.  Opinion  writer 
published  New  York  Times,  Chic^  Tribune. 
San  Fransisco  Examiner  seeks  columnist  or 
editorial  writer  position.  Tired  of  Washington, 
New  York  perspective?  Have  in-house  col¬ 
umnist  bring  issues  home  to  your  newspaper 
audience.  Jonathon  Freedman.  500  Stanyan 
St,  Apt  505,  San  Francisco  CA  94117;  (415) 
387-4674. 

LOW  PAY?  OK.  Savvy  old  broad,  30  years'  print 
editing,  pension,  wants  to  work  on  a  paper  by 
the  sea— or  equivalent.  Uses  VDT.  Let’s  talk. 
Joan  Miller.  (213)  482-4880,  ext  439,  after  7 
pm. 

PRIZE  WINNING  small  daily  editor  seeks  re- 
tum  to  challenging  reporting  beat  at  medium  to 
metro  level.  Specialties  politics,  government, 
police  and  court.  Available  now.  Will  relocate. 
Box  2714,  Editor  &  Publisher.  I 

REPORTER,  competent,  low-key  but  persis¬ 
tent.  Guarantee  steady  stream  of  accurate, 
thorough,  clear  copy.  Two  years  with  daily,  one 
with  weekly.  Won  awards  ev^  year.  Co^ed 
city  government,  politics,  police,  courts.  Look¬ 
ing  for  general  assignment,  government  or  poli¬ 
tical  reporting  position  with  medium  or  large 
size  daily.  Box  2699,  Editor  &  Publisher. 

REPORTER,  32,  seeks  to  leave  political  re¬ 
search  firm  in  Washington  and  return  to  daily 
newspaper  as  news  reporter.  Extensive  news¬ 
paper  background,  primarily  as  sportswriter  for 
m^ium-sized  dailies.  Now  writing  newsletters 
and  articles  on  energy,  economy  and  politics. 
Versed  in  foreign  affairs.  MA  Georgetown.  Jim 
Freer,  1111  Army-Navy  Dr,  A-307,  Arlington 
VA  22202;  (703)  979-6484. 

SPORTSWRITER,  2  years  semi-weekly  experi¬ 
ence.  will  graduate  New  York  University  early 
September.  Also  interned  for  sports  promoters 
and  edited  college  paper.  Seeks  any  sports  beat 
on  daily.  Will  move  anywhere.  Write  Dave  Sor¬ 
ter,  37  Washington  Sq,  New  York  NY  10011. 

SPORTSWRITER 

Tough,  talented,  versatile.  One  year  at  19,(X)0 
AM.  Freelance  and  campus  credits.  Prefer 
Zones  1-4.  For  clips,  references,  contact  Box 
2745,  Editor  &  Publisher. 

SPORTS  EDITOR  job  on  mid-size  daily  sought 
by  creative,  versatile  pro,  34.  Now  cornered  on 
night  sports  desk  of  major  metro.  Heavy  edit¬ 
ing,  layout  and  writing  experience,  but  real  ta¬ 
lent  is  as  story  idea  man,  organizer.  Good  with 
pencil  and  enjoys  working  closely  with  writers. 
Will  to  take  pay  cut.  Box  2772,  Editor  &  Pub¬ 
lisher. 

YOUNG,  veteran  reporter-editor  seeking  new 
challenges.  Prefer  metro  area.  Sports  first  love 
but  also  strong  in  news.  Writing  is  accurate, 
with  flair.  Has  management  experience.  Box 
2679,  Editor  &  Publisher. 


POSITIONS  WANTED 
_ EDITORIAL _ 

SPORTSWRITER.  22  years  oU,  sii^.  Uni¬ 
versity  of  San  Francisco  paduate.  utensive 
freelance  work,  sports,  editor  colleae  newspap¬ 
er.  Willing  to  relocate.  TR  Sullivan,  214A 
Hayes  St,  San  FratKisco  CA  94117;  (415) 
752-9850. _ 

_ FREELANCE _ 

THE  BEST  FREELANCE  FEATURE  ARTICLE 
WRITER  AVAILABLE  IN 
SOUTHEASTERN  MASSACHUSETTS 
Let  my  portfolio  prove  it.  Over  two  years  experi¬ 
ence.  Will  freelance  or  relocate  for  right  posi¬ 
tion.  (617)  995-S698-momings  only. 


PHOTOGRAPHER 

LONE  PHOTOGRAPHER  on  Midwest  daily 
seeks  truth,  justice,  and  a  staff  position  on 
picture-conscious  metro  or  weekly.  I  aim  to 
provide  shots  with  stopping  power,  impact  and 
meaning.  Box  2756,  Editor  &  Publisher. 

PHOTCXjRAPHER  with  4  years  experience  in 
photography  (mainly  sports)  and  5yearsexpw- 
ence  in  a  darkroom  seeks  photographic  position 
in  any  Zone.  BA.  Past  year  spM  on  small  daily. 
Can  write  also  (again,  mainly  sports).  Box 
2688,  Editor  4  l^blisher. 

PHOTOJOURNALJSM 

REAGAN,  CARTER,  KISSINGER,  Jane  Fonda, 
Dolly  Paiton,  Beverly  Sills,  Marcel  Marceau, 
Three  Mile  Island,  and  more.  You  ought  to  see 
my  photo  file.  Objective — Full-time  employ¬ 
ment  with  publication  or  agency  maintarnirig 
an  informative  approach  to  photojournalism 
with  artistic  interrsions.  Box  2750,  Editor  4 
Publisher. 

_ PRESSROOM _ 

WORKING  p  ssroom  and  camera  department 
foreman  see  position  on  small  to  rnedium 
daily  or  large  .Hdy.  4  to  8  unit  single  width 
press.  Any  Zone.  20  years  experience.  Box 
2723,  Editor  4  Publisher. 

_ PRODUCTION _ 

APPLICATIONS  ENGINEER  with  prior  CPS  in¬ 
stallation  and  training  experience,  desires  to 
get  back  into  the  field.  Extensive  travel,  OK.  19 
years  newspaper  production  experience,  com¬ 
posing  and  camera,  with  empties  on  front-erxl 
systems  editorial  and  classified.  For  resume 
call  or  write,  CGI,  lnc,(201)688-6022,or324 
Chestnut  St,  Union  NJ  070^. 

OPERATIONS  MANAGER  with  proven  track  re¬ 
cord  in  expense  reduction  and  quality  improve¬ 
ment.  Thoroughly  experienced,  with  particular 
strengths  in  computer  »stems  and  composi¬ 
tion.  Box  2668,  Editor  4  Publisher. 

PUBLIC  RELATIONS 

CH ICAGO  writer-editor-pr  directw.  Speech  and 
feature-writing  skills.  Start-to-finish  creative 
projects.  Extensive  experience  includes  asso¬ 
ciation  management.  Renaissance  idea 
woman.  Wishes  to  n^tiate  responsible  posi¬ 
tion  for  Fall  start.  $25,000  range.  B<n  2648, 
Editor  4  Publisher. 
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Reagan  administration  urges 
stronger  U.S.  UNESCO  roie 


By  George  Brandon 

The  Reagan  Administration  has 
“strongly”  endorsed  the  principles  of  the 
Declaration  of  Talloires  and  signalled  the 
State  Department’s  intention  to  take  a 
stronger  stance  in  opposing  efforts  within 
UNESCO  to  limit  the  free  flow  of  in¬ 
formation. 

“The  policy  of  this  administration  is 
clear,”  said  Elliott  Abrams,  the  assistant 
Secretary  of  State  responsible  for  rela¬ 
tions  with  the  UN  and  its  Educational, 
Scientific  and  Cultural  Organization. 
“We  will  not  abandon  the  field  to  our 
adversaries  or  compromise  our  fun¬ 
damental  First  Amendment  interests. 

“We  will  remain  in  UNESCO  and  pro¬ 
vide  aggressive  leadership  on  com¬ 
munications  issues  as  long  as  there  is  any 
hope  of  returning  UNESCO  to  its  man¬ 
dated  responsibility  to  defend  the  free 
flow  of  ideas.” 

Abrams’  remarks  came  during  a  joint 
hearing  of  the  House  subcommittees  on 
International  Operations  and  Human 
Rights  and  International  Organizations 
(July  9)  on  UNESCO  and  the  proposed 
New  World  Information  Order. 

The  two  subcommittees  are  jointly 
considering  two  proposed  resolutions — 
one  expressing  the  sense  of  the  House, 
and  another  speaking  for  Congress  at 
large — introduced  last  May  and  referred 
to  the  Foreign  Affairs  Committee. 

The  proposed  House  resolution 
(H.Res.  142)  would  declare  the  sense  of 
the  House  to  be  that;  “the  United  Na¬ 
tions  Educational,  Scientific  and  Cultural 
Organization  should  cease  efforts  to 
attempt  to  regulate  news  content  and  to 
formulate  rules  and  regulations  for  the 
operation  of  the  world  press.  The 
House  .  .  .  opposes  efforts  by  some 
countries  to  further  control  access  to,  and 
dissemination  of,  news.” 

The  resolution  proposed  for  Senate 
concurrence  (H. Con. Res.  137)  would  ex¬ 
press  as  sense  of  the  Congress  that:  “the 
establishment  of  a  New  World  Informa¬ 
tion  Order  under  the  aegis  of  (UNESCO) 
would  restrict  the  freedom  of  the  press, 
and  the  principles  set  forth  in  the  Declara¬ 
tion  of  Talloires,  adopted  by  leaders  of 
independent  news  organizations  on  May 
17  .  .  .  should  be  affirmed.” 

Talloires  conference 
At  the  conference  in  Talloires,  France, 
leaders  of  news  organizations  from  24 
countries  adopted  a  declaration  of  princi¬ 
ples  reaffirming  their  commitment  to  a 
free  flow  of  information  worldwide  and 
opposing  proposals  to  license  journalists 
or  promulgate  an  international  code  of 
ethics  for  journalists. 

56 


Although  Western  nations  largely 
have  succeeded  in  blocking  Third  World 
proposals  within  UNESCO  in  recent 
years  to  move  toward  licensing  and  reg¬ 
ulation  of  news  content,  such  proposals 
remain  on  the  UNESCO  agenda  as  ques¬ 
tions  deserving  further  study. 

During  the  House  subcommittee  hear¬ 
ing,  Rep.  Millicent  Fenwick  (Rep.-N.J.) 
said,  “We  are  talking  now  about  the  First 
Amendment  to  our  Consititution.  It  is  not 
some  little  policy  that  might  change  with 
the  administration.” 

Fenwick  said  she  believes  the  United 
States  should  have  taken  a  harder  stand 
opposing  efforts  in  UNESCO  to  restrict 
the  free  flow  of  information.  Perhaps  out 
of  “good  intentions”  to  help  provide 
poorer  nations  with  adequate  com¬ 
munications  technology,  the  United 
States  has  gone  along  with  “a  whole  new 
element”  in  UNESCO  communications 
policy  objectives,  she  said. 

Proposals  to  regulate  the  “content  and 
the  control  of  information  itself,”  as  well 
as  to  license  journalists  and  adopt  a  uni¬ 
versal  code  of  ethics,  are  “dangerous 
stuff,”  Fenwick  said. 

Prison  countries 

“In  the  prison  countries,”  the  press  is 
viewed  as  an  “instrument  of  control  over 
the  people,”  Fenwick  said.  “In  the  West, 
we  have  to  say  we  believe  the  state  exists 
for  the  individual  .  .  .  that  the  press  ex¬ 
ists  for  the  people,  not  the  state.”  Such 
issues  are  too  important  to  be  “bartered 
away”  in  a  vain  attempt  to  compromise 
with  nations  seeking  greater  control  over 
information,  she  insisted. 

Sen.  Dan  Quayle  (R.-Ind.),  the  author, 
with  Democrat  Daniel  Patrick  Moynihan 
of  New  York,  of  a  similar  resolution 
adopted  by  the  Senate  last  month,  said 
the  basic  aim  of  proponents  of  the  New 
World  Information  Order  is  to  “control 
the  dissemination  of  information  to  Third 
World  Countries.” 

Quayle,  who  comes  from  a  newspaper¬ 
publishing  background,  said  the  gather¬ 
ing  and  dissemination  of  information  is  a 
“basic  human  right.”  The  United  States 
should  adopt  a  position  that  freedom  of 
the  press  is  a  “non-negotiable  issue,”  he 
said,  that  “the  U.S.  government  will  have 
no  part  of  any  compromise.” 

The  Senate  resolution,  adopted  June  17 
by  a 99-0  vote,  opposes  UNESCO  efforts 
to  regulate  news  content  or  formulate 
rules  for  the  operation  of  the  world  press. 
“Putting  teeth”  behind  that  philosophical 
statement,  according  to  Quayle,  the  Sen¬ 
ate  resolution  was  attached  to  the  annual 
State  Department  authorization  bill. 

An  amendment  authored  by  Moynihan 
requires  the  annual  U.S.  contribution  to 


UNESCO  to  be  reduced  by  25%  of  the 
amount  UNESCO  allocates  for  projects 
designed  to  “license  journalists  or  other¬ 
wise  restrict  the  free  flow  of  information 
within  or  between  countries,  or  to  impose 
mandatory  codes  of  journalistic  practice 
or  ethics.” 


Major  victory 

(Continued  from  page  22) 


and  this  legislation  will  provide  the  right 
statutory  framework  under  which  the 
dynamic  information  business  of  today 
can  evolve  competitively.” 

Rep.  Tim  Wirth  (D.-Colo.),  whose 
House  Subcommittee  on  Telecom¬ 
munications,  Consumer  Protection  and 
Finance  is  holding  a  series  of  oversight 
hearings  aimed  at  drafting  its  own  com¬ 
munications  law  rewrite  by  this  fall,  re¬ 
cently  wrote  a  letter  to  President  Reagan 
expressing  his  “deep  concern  over  recent 
reports  that  your  administration  is  about 
to  drop  the  Justice  Department’s  antitrust 
suit  against  AT&T.” 

Wirth  said  such  a  move  would  be  “in¬ 
appropriate”  and  labeled  “weak”  the 
argument  advanced  in  support  of  drop¬ 
ping  the  lawsuit — that  the  forced  divesti¬ 
ture  of  various  subsidiaries  sought  by  the 
Justice  Department  would  weaken 
AT&T  posing  a  threat  to  national  security 
and  weakening  the  U.S.  position  in  world 
telecommunications  markets. 

Wirth  said  the  lawsuit  “addresses  the 
question  of  whether  AT&T’s  past  con¬ 
duct  constitutes  a  violation  of  law.” 
“Whether  one  believes  divestiture  is 
appropriate  or  not,”  Wirth  said  in  the 
July  6  letter  to  Reagan,  “terminating  the 
antitrust  enforcement  action  itself  prior 
to  its  completion  would  be  nothing  short 
of  shielding  AT&T  from  a  judicial  deter¬ 
mination  of  the  legality  of  its  past  con¬ 
duct.” 

The  concern  within  the  Reagan  Admi¬ 
nistration  that  portions  of  the  original  lan¬ 
guage  in  S.898  might  adversely  affect  the 
nation’s  defense  and  emergency  com¬ 
munications  systems  apparently  has  been 
put  to  rest  in  the  amended  version, 
according  to  Commerce  Committee  Chief 
Counsel  William  M.  Diefenderfer. 

“I  think  all  their  concerns  have  been 
met,”  Diefenderfer  said. 
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In  New  England, 
throw  away  the 

crying  towel! 


WHEN  YOU  SELL  NEW  ENGUND,  YOU  CAN  STILL  MOP  UP  ...  In 

contrast  to  the  rest  of  the  country,  sales  prospects  in  New  England  are 
extraordinarily  good,  with  incomes  up,  employment  up,  and  tourism  up, 
and  the  big  summer  resort  season  coming  up  fast. 

INCOMES:  Personal  incomes  have  risen  13.4%  over  the  past  year- 
bettering  those  of  the  rest  of  the  nation,  and  even  exceeding 
New  England’s  12.8%  rise  in  the  Consumer  Price  Index. 

JOBS:  Total  New  England  non-agricultural  employment  is  over  that  of  1980 
by  58,000,  with  non-manufacturing  employment  up  92,500  over  a  year 
ago.  New  England’s  unemployment  has  remained  generally  at  least  a 
percentage  point  below  that  of  the  rest  of  the  nation. 

RETAIL  SALES:  Latest  figures  show  New  England  retail  sales  up  13.4 
index  points  above  the  corresponding  month  last  year. 


Newspapers  sell 
New  England. 


Source:  Federal 
Reserve  Bank  of  Boston 


When  you  advertise  your  products  in  New  England  daily  newspapers, 
you’re  buying  high  coverage  in  a  region  where  per-household  retail  sales 
are  far  above  the  rest  of  the  country. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 


VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 
The  Daily  Transcript  (Dedham)  (E) 
Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Best  of  the  best... 


ROY  M.  FISHER  REG  MURPHY  VANCE  H.  TRIMBLE 


We’re  very  proud  of  the  fact  that  three  of  America’s  most 
distinguished  journalists  have  accepted  our  invitation  to  judge 
the  annual  in-house  editorial  competition  for  Scripps-Howard’s 
daily  newspapers.  But  we  haven’t  done  them  any  favors. 


We  know.  Some  of  our  top  executives  have  handled  the  judging 
chores  during  the  preliminaries,  the  monthly  awards  program  in 
five  categories.  And  month  after  month  the  chore  is  a  heavy  one 
because  of  the  outstanding  quality  of  news  coverage  that’s  going 
on  around  the  Scripps-Howard  circuit. 

The  luster  of  the  panel  judging  the  awards  for  the  year  which 
ended  June  30, 1981,  adds  considerably  to  the  honor.  Members  are 
Roy  M.  Fisher,  Dean  of  the  University  of  Missouri  School  of 
Journalism;  Reg  Murphy,  publisher  of  The  Baltimore  Sun;  and 
Vance  H.  Trimble,  retired  editor  of  The  Kentucky  Post  and  a 
triple-crown  prize  winner  for  reporting. 

In  judging  about  to  take  place  in  Cincinnati,  these  judges  will 
decide  who  are  the  best  of  the  best  in  Scripps-Howard,  as  Reporter, 
Writer,  News  Writer,  News  Photographer  and  Headline  Writer  of 
the  Year.  Winners  will  receive  $1,000  and  plaques.  Runners-up 
will  get  $500  and  citations. 


The  biggest  winners  are,  of  course,  Scripps-Howard  readers. 


Scripps-Howard  Newspapers 

1100  CENTRAL  TRUST  TOWER,  CINCINNATI,  OHIO  45202 
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